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Miss Connor Paid For 
Her Own Burroughs 


Miss Mayme Connor is station agent at Juneau, Wis- 
consin —Chicago & Northwestern Railway. Being a 
bookkeeper and used to figures, she was able to work 
out this complex problem: “If I can do 9 hours’ work in 
6 hours I save 3 hours a day.” 

The thought of a 6-hour day, working for a railroad, 
appealed to Miss Connor. 

She then turned to logic. 

My brain is finer than any machine ever made,” she 
argued, but it isn’t a machine. Work that a machine 
can do isn’t fit work for my brain.” 

Pretty advanced thinking, but irrefutable. 

Being decisive as well as logical, Miss Connor 
promptly bought a Burroughs Bookkeeping Machine 
with her own money. She learned to operate the 
machine in five minutes. 

The pall of brutal, deadening drudgery— machine 
drudgery—is lifted from her daily work. Her brain no 
longer revolves—it thinks. To the human side of her 
job— responsibility, judgment, intelligent solving of 
problems, constructive planning Miss Connor now 
devotes her activities. 

She couldn’t change the system, because that is 
prescribed by the railroad, but the machine does the 
machine work the way Miss Connor is required to do it 
—and does it better than could any human brain 

We quote Miss Connor’s case, not because her case is 
unusual—there are hundreds of almost exactly similar 
cases—but because it expresses in simplest terms the 
case of every business man in the world. If this girl 
couldn’t afford not to own a Burroughs, what business 
man dare say he can’t afford a Burroughs—doesn’t need 
a Burroughs? ' 

You need a Burroughs Bookkeeping Machine—may 
we prove why—and send you a manual “A Better Day’s 
Profit,” which has opened more than one man’s eyes? 
BURROUGHS ADDING MACHINE COMPANY 


2 ° . ° opean Office: 76 Car ~ 
39 Burroughs Block, Detroit, Michigan —S 2 a ~~ gee 
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Economy is the Keynote 


to modern business. That means that men 
have learned to judge an article on the basis 





of service rendered in proportion to money invested. - - 
The Sign of 
In your community there is a large number of Assured 
Satisfaction’’ 


users Or prospective users of typewriters. To such 
there is a special appeal in 


Ramer Remanufactured 
Typewriters 


The reason is that we do not allow one machine to 
leave our factory which might in any way affect our 
reputation for full value service. Whena Ramer 
leaves our works it has gone through a literal reman- 
ufacturing process. It has been taken apart to the 
last piece and then remanufactured with the substi- 
tution of new material for any that was evenslightly 
worn. Then it has been recoated until in both 
appearance andwork it is all that it possibly could be. 








If you are not supplying the trade which in your 
locality is looking for just such a typewriter as the 
Ramer, drop us a line and we’ll tell youof a source 
of profit for you. 


Wholesale Typewriter Company 


314-316 Broadway, New York, N. Y. 


LONDON: 136-137 Long Acre, W. C. 
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The Open End Tension 
is a leader in every respect. It is being sold by the 
thousands every day. It is made in Jute, Kraft 
and Manila with a patent washer covering the eye- 
let inside of envelope to protect the contents. 


The Improved Double Metal Clasp 
is a favorite everywhere. This envelope is made 
with re-inforced washers on both sides of the flap 
which makes it much stronger than the old style 
with metal eyelet, and gives correspondingly better 


 Sentues These Envelopes 


and get in line for your share of the profits resultine from their ex- 
tensive sale in all parts of the country. No up-to date commercial 
stationer can afford to be without them. If you do not carry a supply 
your competitor will jump in ahead of you and you will be the loser. 











service. 
% 4 Our complete line includes the best of everything in 
ts y Tension Envelopes, Mailing Boxes, Document Envelopes, 



















Specialties. 


Clasp Envelopes, Filing Envelopes, Photo Mailing Enve- 
Improved Double Metal Clasp Envelope lopes, etc. 
Write at once for your copy of our catalog, “Envelope 


THE TENSION ENVELOPE COMPANY 


Salesroom: 296 Broadway, NEW YORK 


PIONEERS AND ORIGINATORS 


Selling Agents in Principal Cities 


Factory: Bush Terminal 
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AND NOT FOUND WANTING 


STANDARD TYPEWRITER CO. 





WEIGHED 


This model of the Standard Folding has now been on the 
market about a year and a half, during which time 
a large number have been sold—yet, to the best of our 
knowledge, no customer has ever asked to have his 
purchase money refunded (save for inability to make 
prompt delivery). 


The CORONA is popular because it néver falls short of 
any one’s expectations. It is good to look at, easy 
to write upon, convenient and thoroughly dependable. 


The CORONA has withstood tests given it by the 
engineers of more than one big manufacturer. It has 
also withstood the tests of those people who expect a 
guarantee to take the place of oil and gasoline and it 
always comes out on top—stays sold. 


GROTON, N. Y. 
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EMINGTON 


Official Typewriter of the 


Panama-=Pacific 
International Exposition 


ES, and more! Distributor, the world 
over, of the de-luxe Booklet relating to 
the Canal and the Exposition. 


The first is a recognition of the merit of 
the Remington Typewriter. Thesecond isa 
recognition of the power of the Remington 
Organization; the most far reaching in the 
typewriter business, with 609 salesrooms 
covering every continent and every country. 


| Consider these two factors—the machine 
" and the organization! They are at the serv- 
ice of every Rem- 
ington Buyer; of 
every Remington 
Operator; and they 
are back of every 
Remington Sales- 
man. Each reflects 
the greatness of the 
other, and together 
they constitute the 
greatest asset in the 
typewriter world. 


Remington Typewriter Company 
(Incorporated) 
New York and Everywhere 
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If your business requires accounting, 
cost keeping, statistical work, estimates 
or computation of any kind, you need 


The Ensign 


Electric Calculating Machine 





This machine multiplies, divides, adds, 
subtracts with lightning speed and gives 
proof of each operation. 

The only machine that multiplies and 
divides by pressing each digit once only. 
Easy to operate and almost noiseless. 
Electric power cut off automatically. 


Guaranteed for three years 


70°; of those who have given the Ensign 
a trial have become actual purchasers 


Its users include hundreds of small con- 
cerns as well as many of the largest 
corporations. It is now in use in prac- 
tically every line of business. 


Write for Booklet 07 


Ensign Manufacturing Co. 


Faneuil, Boston, Mass. 
SALES OFFICES: 


BOSTON, MASS. PHILADELPHIA 
45 Milk St. 133 S. 12th St. 
NEW YORK CHICAGO PITTSBURGH 


261 Broadway 127 N. Dearborn St. 1201 Park Bldg. 








“If I Knew You 
and You Knew Me” 


Many of the obstacles of busi 
ness would be overcome if men 
could only know the ruling prin- 
ciples which actuate their business 
lives. Nothing expresses this idea 
better than these lines of Nixon 
Waterman: 


“If I knew you and you knew mu 
If both of us could clearly see, 

And with an inner sight divine 

[he meaning of your heart and mui 
I’m sure that we would differ less 
And clasp our hands tn friendline 
Our thoughts would pleasantly agree 


If I knew you and you knew me 


Applied to the Rebuilt Type- 
writers, let us say that if you 
only knew that the goods I handle 
and want you to handle are the 
very best grades to be found any- 
where in America, that they will 
make friends for you while inferior 
machines make enemies, then you 
would realize that I am _ heie 
working in your interests and that 
means mine, for we must depend 
on each other if we are to grow 
to the highest development com- 
mercially or socially. 


Send for our latest Book “‘Let’s 
Get Acquainted’”—the best guide to 
to salable machines ever printed. 


Ask us about a special lot of No. 2 
‘ L. C. Smith Machines which are 
sure to satisfy every one of your 
customers to whom you sell one. 


Geo. A. BALDWIN, President 


REBUILT TYPEWRITER CO. 


Plymouth Building, Chicago 
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The World’s Most Skilled 
Mechanics use 
the finest tools. 
The World's 
most expert 
typists use 





The 


Underwood 


Holder of every International Record for 





Speed 
Accuracy | 
Stability 


“The Machine You Will Eventually Buy” 


UNDERWOOD TYPEWRITER CO. (incorroraten ), Underwood Bldg., New York 


Branches in All Principal Cities 
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' Business at 


A man in New York wants to see you on 
business. You wouldn’t dream of taking the old-time ox- 
cart and plodding along at a snails’ pace. No! You'd 
take the Twentieth Century and be there to-morrow. For 
this is the age of speed. 


Why then, run your office at ox-cart speed ! 


As long as a hand in your office is doing work that 
machinery can do better, your office force can’t possibly 
be at its highest efficiency. It’s a brake on your business 
just as surely as the ox-cart is a brake on your traveling. 

Speed is vital to business—sfeed plus accuracy. The 
taster you make, buy or sell, the bigger your business. And 
it is that “speeding up” that has made the Addressograph 
a necessity in 244 lines of business—yours among them. 

The Addressograph is the business “‘accelerator."” It 
gives speed and accuracy to the handling of names that 
was undreamt of with the pen. 

it helps get NEW business by simplifying your mail- 
ing lists and enabling you to get ideas, quotations, etc., 
into customers’ hands quickly. 

It helps take care of OLD business at less cost 
by freeing your high-priced bookkeepers, cashiers and 
shipping clerks of work a boy can do better with the 
Addressograph. And 244 lines of business have found it 
as important to business as the telephone and the type- 
writer. Can't we tell you why ? White us. 


The Addressogriph Company, 903 W. Van Buren St., Chicago, Ill. 
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‘Talking Points’—In Other Words, Points of Superiority— 
Are What Distinguish The New Model Hammond Typewriter 


The 
Multiplex 


Hammond 


‘‘MANY TYPEWRITERS IN ONE” 





Among the Hammond’s exclusive “Talking 
Points’? which make it a quick seller are: 
1. Two sets of type always on the machine; the 
turn of a knob changes you from one style or 
language to another. 





2, The most beautiful work of any typewriter, 


there being, (a) uniform impression of type through automatic action; (b) perfect alignment, all the type being 
in one piece 

3. Accommodation of any width of paper and writing on cards without bending them. 

4. Durability combined with simplicity, portability and adaptability. 


A few territories remain open for dealerships to persons who can conform to our standards. 


THE HAMMOND TYPEWRITER COMPANY 


ESTABLISHED 1880 
Factory and General Offices, 69th Street and East River, New York 

















The Captains of Industry 


are men Ww have recognized a public need and who, that need to the best of your ability, wil 
y th xercise of ther fo re nobel and ability, have successful man of affairs. 
ured advantages w hic h make them envied by all the business world has long felt the need of some 
The same principle applies in your business. vice to take the drudgery out of the typist’s 
Just so far 4S you are qu i to recognize a need of work and to increase her efficiency. 
the busir world and be stir yourself to supply 





ERROR- PROOF SPEED KEYS : reso orl ere pe ete 


hat ou want proof? The best possible are generally careful buyers. You are aware that x the r, in quic ok succession. I" you are alive wire, get busy and 

s the bic — if big smart of Movin. Proof Speed oncerns like these do not spend mone; office write for our record-breaking summer offer for a two-year exclusive 

Keys, of w hor the foll wing are a few: General device unless it unmistakably spells business effi- agency for Error-Proof Speed Keys. You will be astonished at the 
°c ™s “(lectsio Camenat, Pena- Lames libe scanty y of our proposition. If you are even a little bit interested, 
es pi oestrone gel details without delay. These exclusive agency contracts are go- 

eC ———y eee You Can Get An ing like bo t cakes, —e the last one will be signed up so qu uick you 

= bs eee eae ee . won't know how it happened. Are you going to be the lucky one 

Inc., Equitable Life, Du- Exclusive Agency to get your city for the Speed Keys; or are you going to be shut out 


Pont Powder Co., Curtis f 
Publi : , from th s rich f 
Publishing Co., Hamburg- If You Act Promptly sod entepagwepdiGepat eee 





‘ = R og yw Office specialty men who have been enterprisir eo Ph here is more profit for the dealer in Error-Proof Spat | xege per 

tric Ci hes Underwood Type- and fortunnia ent ugh to get exc lusive agencies foe dollar invested than in any other office specialty of similar pri 

Vy ter Cx ition Srror-Proof Spee Tevs p aki 2 alc ‘ 

ries oe" Raney "ftet ein etanlet ah toy, Fer Ble Quick ProGte, Write NOW 
ACCURACY J 20% <6 Kind oftests these with us during dog days for exclusive agencies are ppe'iive wires" everywhere re" gertig ia 8m g00d tage” Witte 





SPEED 






TYPEWRITER SPEED KEY CO., 88 West Broadway, NEW YORK, N. Y. 
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No 
O'clock 4 


Has Your Typist Got 
the Pounding Habit? 


and 
by the 


Does she tire herself out 
wear the machine out 
way she pounds the keys? 


A sure cure for this habit is the 
typewriter which requires 
NO POUNDING— 
the 


LIGHT TOUCH 


MONARCH 





+ prs light, elastic touch of 
the Monarch makes the 
machine last longer. It also 
makes the operator last longer. 


Release from fatigue means 
a better day's work—and more 
of them—day after day—year 
after year. 


Thus employer and opera- 
tor both profit by the Mon- 
arch Light Touch. 


331 Broadway, New York 








Three 





Fatigue 
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Stock Record Book 


For Berkshire 
Typewriter 
Papers 


We have prepared this Record Book for 
free distribution to induce our dealers not 
already doing so, to keep a record of Type- 
If properly kept up 
it is an 


writer Papers used. 

and it takes but little 
ever-ready reference; a guide to making 
up your stock orders; prevents your over- 
stocking as well as understocking. You 
can see at a glance the total number of 
reams of any particular paper used within 
a given period. You will: be less liable 
to run out of stock and lose sales thereby. 


time 


| sk us to 


Eaton, Crane & Pike Co. 


Typewriter Paper Dept. 


mail you one. 


Pittsfield G*) 3 us. A 
Mass. “gee , 
Rag of 
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THE CHALLENGE to “CASTLE CARELESS” 
Amid the ranks of ‘‘Big Business’’ has appeared a new steel- 
brained champion born in the best equipped typewriter 
plant in the world—the Master Model of the Royal—backed 
by an ironclad Guarantee. 


The Royal Master-Model is a modern letter-maker in 
a class by itself. The Royal does the most, for it does 
the work of several typewriters in one: (1) General 
Correspondence, (2) Writing upon all forms and widths 
of Cards, Envelopes, Tags and Labels, and (3) Condensed 
Billing, Loose Leaf and Unit Order work—all this with- 
out a dollar of added cost to the purchaser. 


ROYAL TYPEWRITER COMPANY 


Royal Typewriter Building 
364 Broadway, New York 58 East Monroe St., Chicago 


Branches and Agencies the World Over 
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Clear Across the Continent 


- one finds, firmly established in service and reputation, 


american Factory Rebuilt Typewriters 


It is unnecessary to tell the dealer who is alive to the condi- 
J. ) tions in his field that, for satisfactory service, full value, and sales 
profits, American Factory Rebuilts are famous, and that to carry 
them in stock spells success. 














aaseseas itn , we Our factories are so located that we can give you particularly 


SSSS5S55 B} $3 SSSSSESESS ] prompt service on typewriters; also on platens which we re-cover 
and re-ship to you within twenty-four hours. 
We suggest that you immediately get in touch with our nearest 
factory. 


American Writing Machine Company 


345 BROADWAY, NEW YORK 


Ss: 369 Mulberry Street 641 Santa Fe Avenue 1222 West Madison St. 
° Newark, New Jersey Los Angeles, Calif. Chicago, Illinois 
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DORNETTE DESKS 


Extremely popular 
with office 
furniture dealers 


Made as fine as the 
best kiln-dried 
hardwoods and 
skilled workman- 
ship can make 
them. 











Write for Catalog 


The). Dornette & Bro.Co. 


Cincinnati, Ohio 


Our Latest Sanitary. 


(Purnished with or 
without casters) 
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Bookkeeping and Business 


A business is no better than its Accounting Department. The 
Bookkeeping is a sure index to the general character and reputation 
of the frm. Judge a business by its bookkeeping and you never 
go wrong. 


Yet it is a fact that while most other departments of business 
have changed their methods, bookkeeping in many institutions 
_ is not far altered from what it was ten years ago. 


ee Hand bookkeeping sometimes, on com- 
Pa 7 “ee puting a huge column of figures, forgets to 
=e carry five, and carries four. 

















Bookkeeping is exhausting, patience- 
trying, nerve-killing—dead- 
ening—a machine can do 
it more rapidly and more 
accurately than any man 
that ever lived. And with 
the machine there is no brain 
blowout, no wear and tear on the 
cerebellum. 


Curious, isn’t it, when you stop 
to think about it? Mancan make 
mistakes, and does. Yet man, who 
makes mistakes, makes the machine 
that cannot make mistakes. 


Elliott-Fisher The Bookkeeping 
Machine posts the fédger and 
makes the statement and balances 
the account at one operation— 
does its work quickly, efficiently 
and well, and cleans up all of to- 

_ day’s work today—there are no 
hangovers left for tomorrow, 
nor at the end of the month. 


Elliott-Fisher The Bookkeeping — 
° e i ° t b th + 
Elliott-Fisher The Bookkeeping Machine . , ray be skins prays © Spor 


Triplex Model Complete......... $960.00 of that drudgery commonly supposed to 


be his by divine right—taking care of that mass of detail that brings the wrinkles and crow’s feet, the - 


rounded shoulders ‘and the bent back. . 


Save yourself and your employes for the things that count. Keep your books properly balanced all of the time,’ not a part 
of the time merely. 
Elliott-Fisher is adapted for any and all kinds of bookkegping: Its elasticity of applicatiqn is surprising. It is a time saver, 


a money saver, a conserver of human energy. It makes the bdokkéeper a better man—a more efficient helper, by lifting from his 


shoulders that dead load of drudgery which now weighs him down. 

Elliott-Fisher makes for daytime efficiency, the kind that pads bank accounts and keeps the wheels of industry Liesl 
time-and-a-third. 

An executive is a man who leaves deadening d_tails to machines, and exercises his Brhin cells with matters of greater: pith and 
moment. 


Send for the Efficiency Digest Form, also special information and data regarding Elliott-Fisher The Bookkeeping Machine. 


Elliott-Fisher Company, 72 (22, sect Tendon Pe 
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ALL ABOARD! 


FOR ‘THE 16th 
National Business Show and 
Efficiency Exposition 


AT THE 


COLISEUM, CHICAGO 
September 8th-13th, Inclusive 


q Every dealer selling Business Appliances should get acquainted with all the new 
devices, equipment and supplies that will be exhibited and demonstrated by experts. 
Every business man can profitably spend several hours at the show for he is sure to find 
something he can apply in his business to increase efficiency. 


BE SURE AND VISIT THE SHOW, SEPTEMBER 
8th-13th (Inclusive), 1913, COLISEUM — CHICAGO 
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66 9 HE map showed that immediate action was 
et S et ter at needed in a certain territory. Sales were fall- 
ing off; but according to reliable commercial 


reports business c¢ ynditions were excellent. The best 


” , ; 

W k man available could not hope to cover the situation 

€a po O ay in less than two months and competition was already 
getting a foothold. 


Che Gene Ss Manas is worried. He called in the Advertising Manager and 


ale 





Start a direct iil campaign at once, and let the salesmen follow it up as rapidly as 

S.M it vour ‘at once’ means days of preparation, printers’ 
ing expense.” 

1 Department,” the 
yelore you in 


to the Multi- What Uses Are You 


t on the ground 




















grap! T N v 1 
i at work in less time than it would have taken Most Interested In? 
a ids — pees & ee a Check them on this slip and 
he letter vill be real typewritten letters, enclose it with your request for 
ré 9 lors, attract- information, written on your busi- 
flee ; s and will mess stationery. We'llshow you 
a iB: iy Ge ape ete what others are doing. 
s ai Ser net ance oe ; AMERICAN MULTIGRAPH 
beamed. ‘Go to it,” he said — SALES CO, 
ar Manag 1830 E. Fortieth St., Cleveland 
This stor ased on the a ial experience of Printin . 
M tigrap! iseT Drings ut t ne aspect of the — am 
Multigraph as a great modern S ng Force —|Folders 
f what it is Envelope-Stuffers 





| H ouse-Organ 
~~ | Dealers’ Imprints 
, : Mg ~~ Label Imprints 
an ImMMeciave answ __| System-Forms 
__|Letter-Heads 
Bill- Heads and Statements 


The American Multigraph Sales Co. = Receipts, Checks, ete 


EXECUTIVE OFFICES ( Typewriting: 
1830 East Fortieth Street leveland ~~) Circular Letters 


profits for 
ir request 





~~ Booklets 


Look in your Telephone En velope-Stuffers 


Branches in Sixty ¢ i “ — Price-lists 
Jirectory | Reports 
European Representatives: The International Multi- __|Notices 
graph Co., 59 Holborn Viaduct, London, England; ___ Bulletins to Employees 
Berlin, W-8 Krausenstr.. 70 Ecke Friedrichstr.; Inside System-Forms 











Paris, 24 Boulevard des Capucines 



































“SERVICE” cml 


ON 
Typewriter Platens—Parts—Tools—Supplies 


AMFIL XXX NON-HARDENING BLUE PLATEN 


The best platen made. It gives the highest degree of satisfaction, and is recom- 
mended and endorsed by typewriter dealers and branch managers everywhere. 

For those who desire a good, medium priced platen we have the “Amfil Special.”’ 
It represents excellent quality and is the best platen made at the price. 

By special arrangement with the Thorp & Martin Company we carry complete stocks 
of their popular line of typewriter parts, tools and supplies in our Chicago, New 
York and San Francisco offices, which already is proving a great convenience to our 
customers who formerly sent us their platens to be re-covered, and were obliged to secure 
their tools and supplies elsewhere. Our three stocks are located where they will serve 
the trade to best advantage. 

Platens and Supplies Shipped Day of Order. 

Remember, platens recovered at Chicago, New York, San Francisco and Denver; 
parts, tools and supplies in stock in our Chicago, New York and San Francisco offices. 
Order from nearest office. 


The Ames & Filstead Company 


Producers of Better Platens for Typewriters 









Beware 
of Imitations 
All ‘‘Amfils’’ Are 
Stamped 







CHICAGO NEW YORK SAN FRANCISCO DENVER 
508 S. Dearborn Street 314 Broadway 58 2nd Street 1626 Champa Street 
BOSTON AGENCY: 17 Milk Street 
St. Louis Distributing Office: Union Typewriter Exchange, 821 Chestnut Street 


pecial Representatives for Great Britain: Thrale & Beaumont, Kingsway House, W. ¢ 



































Underwood Typewriter Wins 


ALL CONTESTS FOR 


Speed, Accuracy and Stability 


at the 


National Education Association Convention, 
Salt Lake City, July 10, 1913 


OFFICIAL RECORDS 


AMERICAN CHAMPIONSHIP (Thirty Minutes) 






























































MACHINE NAME Gross Errors Penalty Net Per Min. 
Underwood Bessie Friedman 3653 61 305 3348 112 
Underwood... Rose Bloom.... 3679 73 365 3314 110 
Underwood ............ . | Bessie B. Linsitz........... 3542 73 365 3177 106 

NATIONAL SCHOOL CHAMPIONSHIP (Fifteen Minutes) 
Underwood. ... |H. O. Tanner.... 1340 19 95 1245 83 
Underwood . ialbre Mabel Rhengren 1120 19 95 1025 68 
Underwood. ... G. W. Gaskill... . 1379 74 370 1009 67 
SS PPT Te Ter Helen Roberts........... sd | * S078 35 175 903 60 
WESTERN CHAMPIONSHIP (Thirty Minutes) 
Underwood..............| Bessie B. Linsitz... 3542 73 365 3177 106 
J Ee .| Jessie Pinney .. . . {une 2776 83 415 2351 79 
ood 6 nciheonin bata Clarence Hill.......... 2287 32 160 2127 71 
Underwood .......... (Pe wredkneeascowee ss 2462 69 345 2117 71 
Eee CR aa eee ..| 2237 77 385 1872 62 
UTAH STATE CHAMPIONSHIP (Twenty Minutes) 
Underwood . ..eeee--| Jessie Pinney.... 1869 56 280 1589 79 
Underwood......... ti Clarence Hill...... ; 1544 20 100 1444 72 
Underwood ............ Mabel Rhengren..... : 1494 24 120 1369 69 
Underwood....... A. S. Crowther. 1566 49 245 1321 66 
Underwood gael Norma Curtis... . 1487 35 175 1312 66 
Remington.... Emma Anderson. 1741 87 435 1306 65 
Monarch....... or M. BM. Gaxtom.......... 1566 66 330 1236 62 
Underwood........ .| Helen Roberts. . 1431 43 215 1216 61 
Underwood .. Rose Raymond 1363 30 150 1213 6] 
Underwood. Clifford Nettall 1384 74 370 1014 5] 
Underwood Bessie Iverson. 1843 175 875 968 48 
a Orella Blackman ery 1093 39 195 898 45 
UTAH STATE SCHOOL CHAMPIONSHIP (Fifteen Minutes) 
Underwood .| Mabel Rhengren. 1120 19 95 1025 68 | 
Underwood . Inez Woodhurst 1045 rs 135 910 61 
Underwood. Helen Roberts ; 1078 35 175 903 60 
Underwood Lorenzo Summerhays 873 42 210 663 44 
Remington Orella Blackman 822 | 34 170 652 43 
Monarch Ralph Amott. . 685 32 160 525 35 
Underwood Leonard Laughlin 924 87 435 489 33 
SETS Pee Lester Mitchell...... a a 906 94 470 436 29 
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**The Machine You Will Eventually Buy.” 
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Add This Quick Selling 
Specialty to Your Line 




















This INKWELL Writers De- 
mand and Will Have—The 


Eclipse Pneumatic Inkwell. 


Or Style R—Round Small Desk Size—by mail prepaid, .90 We urge YOU to stock the Eclipse wells because the 
record of sales the past month indicates that there is an 
unusually LIVELY DEMAND for the ECLIPSE, and it is STEADILY INCREASING. 


Handling the Eclipse Wells Means EXTRA PROFITS 


New, illustrated 1913 catalogue, list of prices and liberal discounts and details of ECLIPSE 
SELLING AIDS is yours by return mail. #5" WRITE FOR IT. 


THE GENERAL SUPPLY COMPANY 


DANIELSON 
r TMENT A 
DEPAR CLIN CONNECTICUT 





















































Oe principal advance in the 
Z| typewriter of today is its 
greater convenience in use 

—less for the operator to do and 
more that the machine does auto- 
matically in turning out good work. 








The Visigraph 
Is That Machine 


Catalogues and territory propositions sent 
on request. 











THE VISIGRAPH TYPEWRITER CO. 


New York Branch Office 116th Street and Lenox Avenue 
203 Broadwiy, N. Y. New York City 
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Here’s a Chair That Fairly Radiates 
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Impressiveness and Affluence 


A chair for men of affairs who want their office furniture 


to be suggestive of the impressiveness of their position or the 
affluence of their business, yet without ostentation. 

You have but to see the substantial appearance, the 
beautifully curved lines, and the excellent sath and work- 
manship of this chair to realize that it will add dignity to 
any office 

Comfort. 
fort. A chair for 
bankers, and other men ot 
lengthy interviews. 

The upholstering on the back is rabbetted, or set tight, 
into the wood, giving the benefit of 
all the depth of seat and obviating any 
lumpy feeling against the back of 
the user. Very best coil springs in 
seat. Soft cotton felt padding in 
seat and back. Space between arms, 
20”; depth of seat 20”; height of 
back 223”. 

Stock. Best selected No. 1 
quartered white oak or mahogany. 
It is well to bear in mind that 
many manufacturers make only the 
prominent parts of a chair of ma- 
hogany and the other parts of 
birch or some such baser wood. 
This chair is all mahogany, every 
last inch of it. 

Finish. The popular dull fin- 
ish with egg-shell gloss. This finish 
is deeply imbedded in the wood by 
hand rubbing, and the chair is therefore less easily 
marred by knocks and scratches. 

Leather. Black or Spanish. The attractive 
blending of the brown color of Spanish leather with 
the golden oak of the chair has attained a wide popu- 
larity and sale within the last year. The leather is 
fastened with leather-headed nails of the same color. 


Not a lazy chair, but a chair of business com- 
corporation officials, doctors, lawyers, 
affairs who give frequent and 








mental conception 





He may want 
comfort, or both. 







conception. 





NUT SHELL 
SALES SUGGESTIONS 


"T'HE buyer has a half conscious 


of this chair. 
end. Arm posts are 2”x2}” at base. 


No 818-5X YC 


Made in Arm 
Chair and 
Side Chair 
Styles to 
Match 






of whit 


qualities his chair should embody. 
impressiveness, 
It ts up to you 
to fit the chair to the 





Base of chair made of 
strength. 

Summary. 
in our factory. 
the man who wants real dignity 
sacrificing comfort in his office furniture this is the chair that 
will please most and sell most readily. 








This chair represents 
We make chairs for 


Iron. Very best ball-bearing 
iron, adjustable to any height. In 
chairs of this weight the ball-bear- 
ing construction is essential to the 
best satisfaction and greatest dura- 
bility. It also eliminates squeaking 
and other irritating noises. Tilting 
of seat can be regulated to any ten- 
sion by double coil tension springs. 
Simply turn the hand-wheel and 
the tension stays put—doesn’t 

gradually relax. 
Strength. The illustration cannot 
fully convey the exceptional massiveness 


The arm is mad: of 3” stock, extra wide at scroll 


Back posts, 2”x2}” at base. 


2” stock. Other parts of pro dortionate 
the finest work done 
all requirements, but for 
ani impressiveness without 


Write for Catalog of Office Chairs That Sell Readily. 


AND 


i} Hil my 


WINIUHI ll li 


hi i 


Gardner, Mass. 





FACTORIES: 


WAREHOUSES: 

NEW YORK, 516-520 West o— Street 
BOSTON, 174 Portland Stree 

PHILADELPHIA, 244-254 South Fifth Street 


CHICAGO, 1415- 1419 Michigan 
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Wakefield, Mass. 


BALTIMORE, 113-123 West Conway Street 
BUFFALO, N. Y., Wells and Carroll Streets 


Avenue 


SAN FRANCISCO, 737-743 Howard Street 
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PORTLAND, ORE., 148-154 Tenth Street 

LOS ANGELES, 215-221 East Sixth Street 

BUENOS AYRES, Argentine Republic, South 
America 
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The Globe-Wernicke Steel Line 








The standard for excellence 
in workmanship, design and 
faithful reproduction of 
wood graining in enamel. 





Steel Upright Cabinet Combination of Steel Unifiles . 


All files equipped 
with steel roller 


bearings. :: 3: 





Globe Cabinet Safe, Made in Five Sizes 


Combination of Steel Horizontal Sections 


Represent a factory that can supply you with more 
than a single line. We manufacture Sectional Bookcases. 
Sectional Filing Cabinets, in wood and steel, Globe Cabinet Safes, 


All the natural beauty of oak and mahogany grains 
is so faithfully reproduced in enamel on the Globe- 


Wernicke Filing Cabinets as to deceive the eye. The oa z beieae 
real composition is identified only by touch, and thus the iling Ca inet and Card Index Systems and Supplies and Stationer’s 
Goods, all nationally known. 


chief objection to steel furniture—its cold, metallic look Get in line for 1914. . Ack Seer otur ‘Theslac’s Amaulsleaual 
1S Overcome. Selling helps. Address Department T-I, 


She Globe“Wernicke Co. 


CINCINNATI 


BRANCH STORES—Boston, Chicago, Cincinnati, New York, Philadelphia, Washington. D. C. 
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BUSINESS SHOW 

















October 15-30, 1913 


will be the greatest in the history 
of the French Office Appliances 
and Efficiency Devices Industries 





as it coincides with 





THE EIGHTH ANNUAL CONGRESS 
of the 
CHAMBER OF COMMERCE of FRANCE 











and with 





THE ANNUAL AUTOMOBILE SHOW 














Total Floor Space 22,000 Sq. Ft. 
at Luna Park 


A great proportion of this floor space 
has already been reserved by some of 
the leading firms in our line 


For full particulars apply to 


The Commissaire General de l’Exposition Commerciale 
52 Rue des Saints Peres—Paris (France) 
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sional filing may be had in these desks. 
manager, department head, salesman, doctor or lawyer must have an orderly receptacle 
for indexed cards or documents, bill-heads, commercial reports or catalogs, etc. 


A multitude of com- 
binations, inexpen- 
sive and simple. 








All files interchange= 
able and priced alike. 


Economy of space, of 
time, of effort and of 
money is hereby 
made possible. 





Write for catalog and 


agency plan. 
This type of — combines a handsome and 


durable piece of furniture with the most practical 
and economical interior 


Adjustable File Desks 


INTER-INTER—Licensed by The Macey Co., under Tobey Patent, June, 1907. 


Cutler Desk Co., ...., Buffalo, N.Y.,U.S.A. 








—= - 
Kdiles, Any fundamental type of scientific, commercial or profes- yifes, 
, Every clerk, office 











— 166 Styles of Stock Certificates 
3 Designs suitable for Merchandise and Gift Certificates 
19 Styles of Bond Blanks~ 


8 ano Prices on YG Viplication . 


a GOE LITHOGRAPHED CALENDAR PADS 


a oF aaa 
Get our Prices. 


63 STYLES 4% SIZES IN ORIGINAL DESIGNS 63 
CON ener 


Send for Catalog ano Prices. 
ESTAGLISHED !:187929 


Corporation Record 
Originators and Producers of 


(an be used in any ,STATE or 
The Blanks of Quality 


GOES: LITHOGRAPHED STOCK CERTIFICATES 4N> BOND BLANKS 


















THE BEST AND MOST UP-7T0- DATE 
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Unanimously Chosen by Largest Loose Leaf Manufacturers 


MPRESSIVE evidence of the superiority of the Byron Weston Patented Hinge 
is found in its adoption as standard by the leading manufacturers of ledgers 
for loose leaf systems. Among these are the following: 


John C. Moore Corporation, Rochester, N. Y. 

George D. Barnard & Co., St. Louis, Mo. 

The Workman Manufacturing Company and 

The Plew & Motter Co., Chicago, IIl. 

The Chicago Shipping and Receipt Book Co., Chicago, III. 
The Kalamazoo Loose Leaf Binder Co., Kalamazoo, Mich. 
The Richmond & Backus Co., Detroit, Mich. 

The C. E. Sheppard Co., New York City 

The Boorum & Pease Co., Brooklyn, N. Y. 
Tallman-Robbins Co., Chicago, III. 


Supplying the largest and most exacting users one else the merits of every hinge on the market 
of loose leaf ledger paper in the United States, and their selection of the Byron Weston Hing 
the above manufacturers are essentially experts over all others, should be final with every on 
in their business. They know better than any who handles loose leaf ledger paper 


The Only Practical Hi 
Byron Weston Patented Hinge is processed into he » paper than the body of most loose leaf papers. Byron We 
during the course of manufacture, and is invisil le under Hinge is sized and calendered on both side nd 
ordinary observation It has double the flexibility of be ruled, written on and erased as readily 
the mechanically treated leaf, vet is actually stouter of the sheet. 


Send to Dept. U for our new booklet *‘Paper Making” and a sheet of Patented Hinged paper 


BYRON WESTON COMPANY 


DALTON ‘* The Paper Valley of the Berkshires’”’ MASS. 





























FINE ROTARY CHAIRS with NEW HIGH-GRADE IRONS | 


The new M. & S. Feature 





A Chair Iron as good and lasting as the chair itself ; 
—this is the new feature offered in M. & S. Chairs—a ye 
a 
feature never before obtained in high grade designs. 2 
The new M. & S. Iron operates easily —silently. It is 4 
strong and rigid. » 
Increase Your Sales 2 
You can double your sales on Rotary Chairs by offering this new 2 
iron. A demonstration of its smooth and silent operation is a 
convincing. It is an immense advantage in competing for office 4 
contracts. This iron can only be obtained on Marble & Z 
Shattuck Chairs, and with the greater sales possibilities which it 4 
provides, combined with the beautiful designs and strong 4 
construction of M. & S. Chairs, it furnishes talking points superior 4 
to those of any other line. 4) 
Write for this Booklet A 
We have issued a booklet called ‘*A Revolution in Chair Irons’? which ex- 
plains more fully the advantages of this new tilting mechanism. It will be 
No. 2319!/2, sent upon request. The complete line of Marble & Shattuck patterns is 
shown in our large catalog. 
Chicago Office, 304 South Wabash Avenue New York Office, 815 Marbridge Building 
the MARBLE & SHATTUCK CHAIR CO. Cleveland, O. 
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'HIS great cement structure is our Spring 
House. Its tremendous capacity is about 
one half million gallons. But more important 
than its capacity is the perfect protection it affords 
the purity of the Spring water used in the 
making of 


BROWNS 


Linen Ledger Paper 


Pure, clear water is essential to the making of good paper. The spring 
water used in making Brown’s Linen Ledger does not show a trace of iron 
or other mineral by analysis. And to the eyes is as clear as crystal. Its 
purity is one reason for the acknowledged superiority of Brown’s Linen 
Ledger Paper. 











Another reason is that Brown’s Linen Ledger is made of clean white rags. 
It is not bleached with strong chemicals. Chemicals weaken the paper fibre 
and in time discolor the paper. Brown’s Linen Ledger Paper never weakens or grows 
dingy and yellow from age. It stands hard usage without signs of wear. And no 
paper possesses such fine writing and erasing qualities, or makes up into books that 
open so flat and smooth. Recommend Brown’s to your particular customers for record 
and ledger books and they will come back for more. Brown’s Linen Ledger Paper is 
made with or without our invisible hinge. Write for sample-books, 
We also make All Linen and Bond Papers of the better grade. 


L.L. BROWN PAPER CO. 


Established 1850 ADAMS, BERKSHIRE COUNTY, MASS 
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It Skips eee 
ana it Tabulates - 


One 
Operation 


I 





Speaking of Typewriters: 


It is a great thing to be able 
to tabulate figures in columns, 
just as fast as you would write 
on a straight line. 


It is a great thing to be able=to jump the 
carriage instantly to the correct writing 
point, skipping as many columns as you will. 


It is a greater thing to combine these 
two operations in one. 


The Decimal Tabulator of the Smith Pre- 
mier Typewriter does the first. The Col- 
umn Selector of the Smith Premier Type- 
writer does the second. And you can 
operate them both at one and the same 
time. This is one of the exclusive features 
of the 





PICiMICl 
Typewriter Visible Model 10 


This latest Smith Premier Model has many new 
and exclusive features—fourteen in all. Our il- 
lustrated booklet on the ‘‘Key for Every Charac- 
ter’’ typewriter, which is yours for the asking, will 
tell you all about them. 


329 Broadway, New York 
QUVVUVOVNWUVLUOUYIOULULIFLLLUDLLUOEQOTLA041) 1) L004 0000 
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ON THE 


SENGBUSCH 


SELF-CLOSING INKSTANDS 


The public is growing rapidly convinced that 
there is no other inkstand on the market that wil 
absolutely prevent evaporation. 

Inkstands that are not closed airtight will allow 
ink to evaporate almost as quickly as an open well 
and besides will admit dust and dirt to settle right 
at the point where the pen is inserted. 

SENGBUSCH Self-Closing Inkstands are closed 
airtight and absolutely keep the ink fresh at all times 
and once a customer has tried a SENGBUSCH no 
other inkstand will interest him. 

The live dealers sell SENGBUSCH Inkstands 
chiefly. Why? Because they know by doing so 
they gain a satisfied customer. 

They also know that they will get future and 
larger orders invariably for a complete equipment, 
thus causing other inkstands to be discarded. 
SENGBUSCH Inkstands are sold strictly on their 
merits, if not satisfactory money refunded. Sales 
are more than doubling year after year. Are you 
getting your share of the business? 

Think it over. Get our latest catalog at once 
and equip your stock with our complete line. 


' SENGBUSCH SELF-CLOSING 


INKSTAND CO. 


STROH BLDG., MILWAUKEE, WIS. 
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Added to Our Noted Line 








We make only the BEST in Loose Leaf 
and constantly improve where possible. 


We have DISCONTINUED CROSS- 
GRAINED Russia Leather, as it does 
not WEAR LONG ENOUGH on our 
It wears almost continuously, and High-Grade Goods 

no matter how old, keeps nice in os 

appearance. 





All Binders and Holders are Bound with Best Grade No. 1 
PIGSKIN LEATHER, which we import direct from Foreign 
Tanneries. We have made our products SO GOOD that 
users have made them FAMOUS. 





A New and Valuable Invention 
WE ORIGINATE— NEVER IMITATE 


Dependents overlook the 
RE-INFORCED CONSTRUCTION “Best Things” in their 
eagerness to COPY and 
Alloyed Aluminum Case—Re-Inforced in the sasaaiii 
mold with Bessemer Steel Rods—Coppered. 
Has the same great strength as re-inforced 
concrete. 


Does not BREAK or BEND, nor RUST or 
TARNISH in any climate, and is LIGHTER 
and MORE COMPACT than All-Steel bind- 
ers. (Patent Pending). All infringers will 
be vigorously prosecuted. 


DEALERS—You have tried METAL PARTS 
and the REST -— now sell the BEST—Build 
up a Highly Satisfied and Profitable Trade 
and Eliminate worry and trouble. 





JONES IMPROVED L. L. S. CO. 


Corner Lake Street and Albany Avenue, CHICAGO MECHANISM 
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The king of all 
e 
SnHOrt-Cut Machines 
; ; a Fastest for the Expert 
__ If you are to survive, if you are to lead, Bestest far the Maaies 
in the swift pace and severe competition 
of modern business you must seize every 
possible short-cut—you must select those 
machines which enable you to handle the 
greatest volume of business at lowest cost. 
And the king of all office short-cut mach- 
ines—the king of all the machines which 
are today saving time, saving labor, saving 
money in modern business offices—1s 
e 
Adding 
o 
Machine 
The Simple 
cé ° ° »” 
The Machine That Does Things 10-Key Dalton 
For the simple, ten-key Dalton is the fastest, surest, 
most adaptable calculating machine ever made. It operates 
by the touch method—an exclusive feature With light Adds 
ning-like speed, with positive accuracy, with a minimum of 
effort on the part of the operator, the Dalton solves prob- Subtracts 
lems which would absolutely ‘“‘stump”’ the ordinary mach- ° ° 
ine. It is 25% to 40% faster It works directly to the Multiplies 
solution—whether it be cross-footing, computing interest, * 
making up pay rolls, extending bills, pro-rating, verifying Divides 
invoices, footing trial balances, checking postings, figuring 
costs or discounts, averaging accounts, or any of a dozen And handles fractions as readily as 
other kinds of work. So when it comes to investing money - 
in an adding machine, don’t limit yourself, don’t go half whole numbers. 
way, don't get a machine that will do some of the things . 
you need done, but get the King of all short-cut machines It’s the cx mpl X pr yblems that 
get the Dalton, the machine that handles everything in me 
the range of mechanical computation. prove the Dalton. 
“cc 
Send Now for “Half a 
”? 28 8 8 i — 
Hundred and More Reasons penton - -- 
Simply sign the upon—n t—-get the facts for yourself. Find ! Dalton Adding Machine Co. 
mat w hy on —~'p n has n : "s hae igue sepenage nig — oh _ y it is today ; 408 Water St., Poplar Bluff, Mo. 
Saving time and nm I “4 1iffe f 
business—why it is used by t G rnment, by Bank Engineer t 
by Lumbermen, by Contractors, et et Get t k nm and S ; | M 
why the Dalton Adding Ma tal to the economical managen . 2g all 
f your business I . , unting depart 
| 
DALTON ADDING MACHINE CO. ! 
408 Water Street, Poplar Bluff, Mo. 1 Bu 
| eS ee OR RAD rye A a 
I 
Ps bd acide tee addcdbeaedsi ene tens senameed 
I 
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The ow aaiaias of Office pera is vested solely in —s ins of the company. Wo person, y= or corporation, either directly or indirectly connected with the 
business it represents, bas any share in its ownership or voice in shaping its policy which has in view at all times the best interests of the field it serves. It aims to 
discuss all subjects fairly, and to furnish its readers reliable information concerning the progress and development of the office appliance industry. It will answer any 
questions concerning the business to the best of its ability, and it asks its readers in all parts of the world to aid it with ineuiries and suggestions, to which it will give 


prompi and earnest consideraiic>. 
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THE PUBLISHER 


The Eytinge Articles. 


Y ITH this issue of Office Appliances begins the first ot 
\\ a series of articles by Louis Victor Eytinge, a man both 
able and successful, notwithstanding the fact that he 
Florence, Arizona. 


is serving a life sentence at the penitentiary at 


Mr. Eytinge is a man who has almost literally lifted himself 
a situation which spells despair and death 


by his bootstraps from 
with 


a position where life is at least tolerable, 
prison Mr 


to most into 


men 


many moments of happiness through service. In 


Eytinge has found his mission and his opportunity. Through con- 


centration and study he has developed a mail order business 
ld be a credit even to men more fortunately situated 


ssful in the work he has found to do, and 


which wou 
He is busy; he is suce 
useful man. He has 


he has proved himself to be a worthy and a 


buried his past in service to friends within and without the prison, 
and goes to his rest at night in the consciousness of a day well 
spent 


\Ir. Eytinge’s articles will be a valuable and a useful contribu 


tion to the literatur business. They will deal with the writing 
of business-building letters—and they will show how putting one’s 
earnest self within the envelope will bring paying returns to the 


man who is sincere in the service he seeks to give 


-7o- 


Coming Chicago Business Show. 


month Chicago is to have what all indications point 


EX] 


to as one of the most interesting, instructive and success 


ful business shows in the history of industrial expositions 
| 


of this kind. The promoter of the show is a gentleman who has 


with his 
labor to 


had great office equipment lines and he, 


able 
make the 


experience in 


assistants, are putting in a prodigious amount of 


show a success. All inconsequential things have been cut 


out. There will be nothing except what will interest business 
people and every vital appliance of office equipment will be demon- 
strated and displayed by experts from field and factory 


ling machine contests will add spice to the 
The 
truly a 


lypewriter and ad 


routine of the exhibitions leading speed experts will be 


present and their work is marvelous exhibition of the 
which the human hand and brain ars 


‘an be no better place for one to view labor saving 


things of capable 
There 
contrivances and learn of the world’s progress in the mechanical 


expedition of office work than at the business show. 


’S 


POI-LN T © ie 


Dealers in office equipment, purchasing agents, railroad men, 
bankers and business people generally are advised to attend this 


show and to spend as many days in doing so as they can afford to 
give. It will be a liberal education in money-making and money- 
Saving ideas 


ooo 
Answers to Queries Desired. 

rTENTION of the members of the National Association 

of Stationers and Manufacturers is called to the list of 

questions recently sent out by Secretary Byers of the As- 
These questions include queries from the Loose Leaf 
Committee, the Rubber Stamp Goods Committee, the Leather 
Goods Committee, Carbon Paper and Inked Ribbon Committee 
and Blank Book Committee. It is desired that these queries be 
answered immediately upon the blanks supplied by the secretary. 
All members of the association have received them by this time 
and Office Appliances urges that there be no delay in forwarding 
replies to the office of the secretary. It is highly necessary that 
questions be answered as fully as possible by every member 
of the association. In this way only, the respective committees 
can get an intelligent consensus of opinion on the several sub- 
jects brought up. A complete series of views by the entire mem- 
covering these subjects, would form a very valuable doc- 


sociation 


these 


bership, 
ument for the trade 
The respective committees will use the replies as the foundation 


of their National Convention at Springfield next 


reports at the 
October 

We again hat these replies be not delayed, but that all 
questions be answered as fully as possible by each individual mem- 
ber receiving them and that they be forwarded immediately to 
Secretary Byers’ office, 41 Park Row, New York City. Both the 
dealers and manufacturers should attend particularly to this mat- 


urgé¢ 


ter and do it at once 


-<-—-— 


The Summer Season. 
in a time—and not so long ago, either—it was the 
merchants to bewail the coming of summer 
duli business and slow trade, when everyone 
was lazy to initiate anything for the good 
)f his business and to let things drift pending the coming of the 
first cool days of autumn, when business was supposed to awaken 


sf 


as a season 


supposed 10 he too 








from its lethargy and to make up for lost time during the ear 


fall and winter 
This idea is happily losing its force among the majority of 
of beng 


the progressive men in the office equipment field. Instead 
a seasor of dullness and poor business, summer-time is regarded 
} 


as simply different, bringing with it, like the other seasons. its 


own opportunities and obligations Comparatively a very few 
people can afford to spend their summers away from _ business 
The wheels of industry must move. and every element of living 
goes on just the same 


“Summer dullness” originated on warm day in the mind ot 


a man who wanted an excuse to get out of a piece of work he 
ught to have done, and other men im a like situation took up 
the chorus. By and by constant reiteration of the same formula 
caused people actually to believe it and to begin to slow -down 
is soon as the calendar turned up the month of June 


But the laziness of many was the opportunity of the few, who 
began to gather in summer business and to use their brief vaca 
tions as a means of getting their ideas in shape for fresh assaults 
man in the summer keeps 


m doing business, and when he goes away he keeps enough 


ipon the business ramparts. The live 


»f the wires in his hands to make sure that things will go right 
until he returns ° 
Verily, the man who is on the job in the summer time picks 


up many an order that the tired fellows never hear about 


--o— 


Typewriter Association Does Good Work. 
FEFICE equipment men, in view of the ‘fact that there is a 
well organized attempt being made to form a national as 
sociation of typewriter dealers, will be interested to learn 
that there has been formed in San Francisco a Typewriter and 
(fice Equipment Association, headed by Carl Salbach of the Pa 
cific Typewriter Company \n account of the activities of this 
organization and of the work it has already accomplished in the 
recovery of stolen machines, acting in conjunction with reports 
from the Chief of Police, is given in another column 
This association has already done enough practical work for 
the benefit of its members to justify its organization and main- 
tenance It has taken a strong hold of some of those things which 
need to be done in the typewriter field of San Francisco and has 
accomplished the work which can readily be done first. This is a 
good system for the reason that it brings results immediately, 
makes the members acquainted and accustoms them to acting to- 
gether. Then when other problems come up which are harder of 
solution, there will be more likelihood of their being settled in 
the right way 
\ll cities where there are sufficient number of typewriter and 
office equipment dealers should have a local association for the 
dealers’ own protection We suggest that typewriter men read 
what the San Francisco men have done and then organize asso- 
ciations of their own along the same plan. It costs very little 
and may render a quick profit in dollars and cents. A considerable 
number of local associations formed in this way and actually ac- 
complishing results would make the formation of a national asso- 
ciation such as is proposed by Mr. Preuss and his co-workers, very 


easy of accomplishment 


Conditions During Coming Fall. 

HE outlook for the fall and winter of 1913 is such as to en 
courage a belief in a large and active business in practically 
all lines. Crop conditions in the great agricultural areas 
have been good, and the season of growth is now so near its close 
that no event can happen to disturb the results of a good summer 
The action of the Treasury Department in helping to relieve the 
farmers needing money to move their crops has had a good ef- 
fect. That a greater than normal crop of staples will be marketed 
seems now to be among the certainties 

The country is and has for some time been free trom general 
strikes and labor disturbances Che few strikes which have oc 
curred have been local, and have interfered not at all with general 


conditions of peace and prosperity \loney is rat I 9 al 
even good securities command a stiff rate, it is sa Some ol 
servers believe this to be due to a strong demand for ey wl 
operates to give impetus tne price demanded for t se t 

Business in the commercial stationery and ¢ ( I 
field is in a very satisfactory condition indeed. Factories are busy 
and there is constant demand for the increase of factory space 11 
order that output may keep pace with the increasing demand cre 
ated by the activities of selling organizations the ¢ l of w 
have never before been kn n in the world 

Despite manifest handicaps, the foreign trade 
States, especially in office machines and devices, is nstantly 
creasing and this year more than ever will make demands 
our manufacturers, it were well for them to meet in a libet 
spiric:of service, with the same care and attentior lw 
are bestowed upon customers at home 

\side from an embarrassing condition of affairs i é 


and a disturbance in Venezuela, political conditions are satis 
tory Chere is no cloud upon the commercial horizon t ndicate 


anything but fair and fortunate conditions for many mont 


Ole 


Prominent Speaker Comments on English Methods. 
lr A NOONDAY luncheon given on July 23 by the Chicago 
\ssociation of Commerce, at which a Russian delegation 


of eighty men and women educators and professional peo 


ple were present aS guests of the association, 4 | Sheldon of 
Sheldon’s School was the principal speaker Mir. Sheldon’s re 
marks are worthy of comment. He has recently visited England 
where he was a close observer of political, social and economi 
conditions According to his view the Englishman does several 


things much better than they are done in the United States I 


instance, national elections in England do not disturb economi 
conditions to any marked extent as they frequently do in th 
United States. By temperament the Englishman is judicial an 


conservative and has profound faith in English institutions 

But what stands out conspicuously, said Mr. Sheldon, are the 
features of employment in business and industrial institutions 
The English manager is very careful in selecting his employes 
and once hired a man may have a life job if he is honest Pra 
tically no men are dismissed from their positions except for dis 
honesty in some form or other 

The Englishman has fast hold of the idea of service in his busi 
ness relations, and he makes every effort to turn out a quality of 
goods which will stand up under every test. He is slow to make 


innovations and adopts new methods and ideas with a deliberation 


which is something maddening to an American. This is the chief 
fault, perhaps, of British sales methods. England has marvelous 
mills and factories and as a producer of manufactured goods is ex 
ceeded by no other country; her selling methods, however, are 


‘But.” said Mr 


Sheldon, “the Englishman is beginning to see where he can im 


not yet abreast of her capacity as a producer 


prove his own methods—commencing to study new systems, and 
ideas, and when once that analytical British mind reaches a final 
decision, then look out! For British-made goods plus modern sell 
ing methods are admirably qualified to startle the world with a 
commercial success the like of which no one has yet been privil 
eged to witness.” 

Mr. Sheldon noted an amusing example of rock-ribbed conser\ 
atism in a celebrated British silverware house, some centuries old 
whose trademark may be found from Spitzbergen to the antarcti 
circle. This house, whose products are standards of quality, takes 
a peculiar pride in the fact that it possesses neither a typewritet1 
nor a telephone! 

Conservatism as exemplified by the British house, the speaker 
believed, subjects the business to a gradual drying-out process 
which, as in an athlete, is beneficial up to a certain point, but 
which, carried too far, may make serious inroads upon vitality 

Both Englishmen and Americans may learn of each other mucl 
of mutual benefit—and the American has quite as much to learn 


as his cousin on the other side 
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and Merchants’ Association Wins in Customs Fight. change was suggested 
. ’ . e ’ corr’ > ie re - ide sc eect; = . , , 
ob HE Merchants’ Association of New York has recently won The forfeiture provided for in this section shall apply only 
hicl its contention with regard to those portions of the Under to the particular article or articles, or the value thereof, in each 
it wood Tariff Bill which they were opposing, having con- invoice which are undervalued.” 
sisah vinced those responsible for the measure that the changes they In the bill reported by the Finance Committee to the Senate 
nari desired were necessary to the success of the proposed new law July 11, all of the above suggestions are recommended. 
e in The : , fas oug of » > Senate , a ® e ; 4h : 
[The matter was br mapheoreig the enate by the eee at 4 considerable number of provisions which appeared in the 
cre . ssociatio and acts re Sse »( austive al : ‘ é , a, 
hic! of the A ciation and the tacts were presente exhaustive we original House Bill and to which the Merchants’ Association ob- 
lich ; jecntewive “Tine . izinally aw OU re itt wave s 7 : x 
convincingly vase aa - organs eran woke, i ee ot Fake jected have, through the efforts of its committee, been either en- 
have tended to nullify the effects os the dow nward revision of se tirely eliminated or greatly modified. These provisions are found 
ssa schedules ‘ene created complications which would have enmaries in Section 3 and include the administrative features of the bill. 
In much confusion and hardship both to the government and the im- 
; ims ; gd One of the points which the committee secured was the recom- 
pon porting public [The Merchants’ Association, while it has not : ” pert: a, oes ; 
a ; mendation for the appointment of a Revision Commission. This 
eral taken any action on tariff schedules or rates, has given careful le 1 ; mn Ae egg mmarecneir : 
‘ 2 ‘ e - . suggesti faS made Dy the c m Mer nts ssocia- 
lich study to the administrative features of the tariff which regulate SEE NOe. Was ee ay ie ae = aks . : 
; : as ; tion, and a bill reported to the Senate makes the following pro- 
such application of the tariff schedules and rates to the following Kies ; 
: . - a ; vision in accordance with these suggestions: 
<1CO three conflicting factors: First: The government, for the revenue ay 
fac which the tariff law is intended to provide. Second: The do- “A joint committee of the Senate and House of Representa- 
“ate mestic manufacturer, for such degree of protection as the law will tives is hereby constituted, to consist of three members ‘of the 
to afford, and Third: The honest importer, for the right of importa- Finance Committee of the Senate, to be appointed by the Presi- 
tion under such limitations fairly administered, as the tariff stat- dent of the Senate, and of four members of the Ways and Means 
utes may prescribe. Committee of the House, to be appointed by the Speaker of the 
The chairman of the Committee on Customs and Revenue Law House, whose duty it shall be to investigate and consider the reve- 
of the Merchants’ Association, Mr. Thomas H. Downing, in Jan- "ue administration laws of the United States with the view of 
ago uary last, made the following suggestions to the Ways and Means simplifying, harmonizing, revising and codifying the same. 
ae Committee: * * and it is hereby made their duty to file said final report 
sie “That no penalty be exacted where the-appraised value ex- and their recommendations with the Committee on Ways and 
of ceeded the value declared in the entry unless the appraised value Means of the House of Representatives not later than February 
re exceeded the declared value by more than 5 per cent. first, nineteen hundred and fourteen. 
ind, “Where the owner, consignee, or agent, shall at time of entry In accomplishing these results the committee performed an 
mic make addition to the invoice value to conform to values hereto- enormous amount of work, interviewing the President, several of 
eral fore affixed by the Appraiser, General Appraiser, or Board of Gen- the cabinet members and many Senators and members of the 
For eral Appraisers, on a similar merchandise, and upon appeal to re- House of Representatives. Merchants and importers should appre- 
mic appraisement called for by the importer the invoice value shall be ciate the good work which this committee has done in relieving 
the sustained, duty in such cases shall be assessed upon said value.” them of provisions in the coming tariff law which might hare 
and In referring to Section 28 in the present Tariff the following resulted in much delay and inconvenience. 
the 
ns 
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Ous . 
ace The mention of VOTES FOR 
are WOMEN starts a lot of talk 
Mr about the sacredness of the family 
ae altar from some men who expect 
an ¢ . ° . 
se their wives to do the worship- 
ell ping there. 
he ' 1 Ike Millikan says; If the chaps who talk about 
vil IF ‘The home for women’ would spend more of 
their time there, there would be less occasion q 
- for that kind of talk. ; 
4 . . 
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GET IN THE ENVELOPE AND SEAL THE FLAP 





By Louis Vic 


TOR EYTINGE. 








EDITOR'S NOTE 
letters written for Ofice Appliances by Lous lictor Eytinge, ¢ 


ment of these articles with a story of the man who wrote 


“Get im the envelope and seal the fl « 


Louis Victor Eytinge, like many another, found himself through work 


within the prison walls an environment which has given him « 


he participates 


Compelled to depend whoily upon the mail for the establ 


and analysist of business letters and business literature. The 
siasm, sincerity, courtesy and desire for service must 
means of transportation; he must “get in the envelope and s 
What Mr. Eytinge has accomplished in business under t 
fies him as a business letter specialist, and it ts hoped that 
practical value in what he has to say upon the subject in the 
OUR letters are running too much to brain and not enough 
to heart. 

The president of a Colorado jobbing house recently wrote 
me for a set of rules on successful sales-letter construction and 
said he had read and studied everything on commercial corre- 
spondence, but could not secure real results. This was my an- 
swer to him: “Get into the envelope and seal the flap after you!” 
Your morning’s mail, one writer says, en- 
Checks, 


pros- 


gages your attention in this order 
orders, correspondence relating to 
pective orders and work in hand; relating to 
minor business correspondence and _ lastly, 
advertising. But is this true? 

How often in running through a big batch 
of mail you have caught a passing phrase, a 
different note than usual and it left its im- 
print upon your mind, an imprint so forcible 
back through the 


sheaf until you found this letter? 


that you have worked 
Have you 
not pulled such a letter from the tray and 
carefully studied its human interest, its ap- 
peal? Have you not felt a warming ad- 
miration for the writer and tried to visualize 
the man? Does not this human, man-to- 
man, spoken letter picture the personality of 
the correspondent? Do you not usually call 
your associates to read such a letter? Is it 
not picked up several times during the day 
even after you have dictated the reply? 


Words 


speaking voice—just as much tint, as much 


have just as much tone as the 


coior value as the painter's pigments. The 


weaver of words creates a cloth that is im- 





up, ts the first the “GET series OF articles upon business 
1 life termer in State prison at rence, Arizona. Announce 
them, was made in the July number of the magazine 

Under the 


activities of the business world in wu 


inspiration of work, he created 


1 touch with the 


ishment of business relation Vr. Eytinge became a stud 


pleasure personal contact was denied him. His enthu 


i 


be expressed in the typed page. The postage stamp must 


real the flap.” 


he unusual conditions with which he is confronted, qu 
readers of Office Appliances will find much of interest and 
series of articles he has prepared 
the imagination. It compels thought and thought impels to action. 
The salesman at your side has life. The sales-letter must have 
a greater degree of liveliness. Dead limbs grow no green leaves 
nor do lifeless letters bring back greenbacks \ certain Jap in 
San Francisco wrote the most effective sales-letter I ever read. It 
was written in that peculiar “pidgin” English, made famous by 
Irwin with his Togo, the schoolboy! It had personality plus— 
the living human quality. 

One of my fellow inmates wanted to take 


a course in law from some correspondence 


school. I wrote his inquiries and every on¢ 
of these indicated that the man was a 
“warm prospect Fight replies and eight 


catalogs were placed before the man for his 


choice The one that won appealed to his 
heart and not the head. It was a personal 
human letter that told the convict, with 
frankness, that his felony conviction would 
prevent an admission to the bar, unless he 


earned a full pardon—but—while saying that 


for this reason the school would not sell him 
a law course, suggested that he make use of 
his evident energy by studying some othe1 
line. How many friends do you think this 
human honesty won for that school: 

\ southwestern curio house wished to 


close out its line of Mexican drawn work 
Two letters were sent out. One told about 
prices, so remarkably low and of the dainti 
ness and delicacy of the lace It was purely 
a letter to the head. 


The other told of the pitiful 


Three per cent of re 
plies resulted 


plight of the inmates of the convents in 





perishable and the well-worded sales-letter 
has made an impression that sinks deeper 
and deeper as others of its kind follow. If 
all of us realized this, would our letters be better for their purpose? 

We know that the personality of the salesman has much to do 
with the selling—and—! contend that the personality in the sales- 
letter has more to do with the power of that letter than in the case 
of the salesman. The personality of the traveler, is, to a degree, 


of the visual type—that of the letter is of the kind that appeals to 


LOUIS VICTOR EYTINGE. of tl 


Guadalajara, where most of the work is done, 
f the stress of the country because of the 
revolutions and all of which made it impos 
sible to preserve a full line. There was little talk to the head in 
the second letter, but much for the heart. Over thirty per cent 
of replies closed out the stock. 
If a salesman handed his card to you with one hand and 
leveled his index finger at your brow with a “look-me-square-in 


the-eye’—what would happen to him? “Where’s the bouncer?” 
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Funny then, that so many correspondents think they can hypnotize 


one into signing the enclosed order blank with a long-distance 
leveled finger style The strident hit-from-the-shoulder letter be 
comes a nuisance. The so-called “snappy business tone” has been 
overdone The pendulum is swinging to the more natural human 
way of talking one’s letters. You would not tolerate the sales 


man who thumped his fist on your desk with every breath. Why 
then, expect your prospect to permit you to punctuate every sen 
tence in your sales-letter with a mental sledge-hammer blow? 
WV ast¢ baske Sa please! 

Business Built on Service. 

Business today is built on service and the strongest sales-letter 
is the one that offers to serve the prospect. Strong characters are 
modest, yet impress you with their power. The strong sales-letter 
impresses the prospect with its resolute ring and compels his con- 
fidence. Confidence begets action and orders. The prospect knows 
that you are working for your own interest—it takes the human 
letter to prove that his interests are yours. 

Whatever you give the prospect he returns to you. It is the 
law of compensation. The other day a letter was handed me and 
its opening paragraph ran thus: “The unquestionable enthusiasm 
displayed in your letter of the 13th is certainly contagious,” and 
then went on with two pages of earnest enthusiastic discussion of 
a matter not related to his profit, but one interesting both of us— 
even to the dropping of his work on his inventory. All because 
of a human enthusiasm that demanded a kindred feeling and ex- 
pression 

\ liter, like myself, wanted to buy a certain typewriter on the 
partial payment plan. He wrote a number of houses telling exactly 
what he wanted, the frank truth as to his situation, and that the 
vendor would have to depend for payment on the convict’s mere 
word of honor. A few houses utterly ignored the inquiry; others 
sent a bald blank to be filled out with this and that information. 
One firm (may there be more such!) packed a machine, paid the 
express and offered it to the convict, writing him that his entire 
frankness had commanded their admiration—that because of his 
Situation the terms usually demanded might prove too severe and 
if this were so, they were willing to make such agreement as the 


honor of the convict might suggest and his little earnings make 


possible. How many machines do you think this firm will event- 
ually sell because of the humanliness of this action? What is the 
advertising value of a staunch friend? 


That, after all, is the value of the human sales-letter—the 
building up of a friendly clientele. The human interest transmutes 
leaden letter thoughts into check collecting conversations. Every 
one may do this, from the humblest mail-order experimenter to 
the elevated executive. The crow of the Bantam rooster carries 
just as far as that of the big Brahma. Of course, there’s the other 
extreme to be avoided, for the most noisy stink-wagon frequently 
limps home loser. The letter that osculates the Blarney Stone 
leaves a bad taste in the mouth. It is simply a question of being 
YOURSELF 

Enthusiasm, faith, confidence, courtesy, truthfulness, thought- 
fulness, alertness, persistence, thoroughness—any and all qualities 
needed in business building may be conveyed through sales-letters 
as easily as in person. The letter will represent in every way the 
product, the firm, the personality of its directing force. It is the 
voice of your character as applied to your business. The letter 
that harvests the heaviest, baits with human heartiness its hidden 
hook. The human letter in business is the hand grip that propiti- 
ates your prospect toward your proposal—that puts a pleasing 
prosperity in your progress—that paves the path to permanent 


profit production. 
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Wake Up—You ve Overslept— 
It's 1913! 


By HERBERT KAUFMAN 
In The Chicago Sunday Tribune of Aug. 3, 1913 


Vake up, man! You've overslept yourself. This is the 
Vi 1913 

We've whether Maud S. was a horse or an 
iclress—at prese we're holding races five miles in the air. 
\ 70,000-ton ocean steamer just arrived in port. A French 
scientist is photographing the row between a leucocyte and a 
bhagocyte with a moving picture camera. Surgeons are 
transplanting s/ bones from calves to cripples. A man 
1amed Marconi guarantees to deliver messages to ships three 
thousand miles from shore. For three dollars you can hire 
Caruso to sing any of his songs as many times as you wish, 
al usa W p around with his brass band for a private 
performance at one dollar a selection. 


Because you can hear your voice, you think you're in pos- 
session of your wits, but the rest of us know that you are 
talking 111 your sleep. 
ff for a week or two and come to your senses. 


Look at a skyscraber; ride in an automobile; visit a mov- 
ing picture show; watch an aeroplane; read through a 
wspaper, and then come back and really work for 

>. 


Vou still talk of impossibilities—you continue to discourage 
prise ibsolute proof that you’re years behind 


entre iS¢ whicl 1S 
the times 
We did away with pessimists when we swapped tallow for 
ele iictt 
\ new age has dawned—an era of miracles come true— 
of revelations piling helter-skelter upon each other—of new 


nstantly speeding our facilities to grasp another 
emendous possibilities crowding the highways. 


riunity that just shot by, mile-a-minute. 
She no longer has time to stroll from door to door. All the 
men she’s / for are lined up on the curb waiting to 
firt with her. 


You're a hangover—the past left you behind, Conservatism 
went out of style when enthusiasm came into fashion, 


\ptimism is the big impulse of modernity. We can’t help 
oelieving in bigger tomorrows than todays. Fact has out- 
grown the specifications of fancy. Prophecy is taking the 
dust of fulfillment Men no longer write books such as 
“Looking Backward Before the manuscript was in type 
the predictions of the author would be transcended by the 
performances of scientist and mechanic. 

You're a handicap to your business. You cling to the 
exploded theory that every firm should have a member who 
nfs every proposition. You not only hold 


religiously dis 
» but your employees and your partners besides. 


down your j 


Vodern business demands the spur, not the checkrein, The 
clock runs the bank account. Minutes count dollars. Speed 
is the byword and sellword of trade. The fast running wheel 
jumps the bumps. When it slows down it goes down. 


You boast that your caution has protected the concern 
from loss, time and again, but you never estimate that your 
nagging and doubting have always reduced the energy and 
confidence of the organization to half power. 


\nd it’s confidence that wins the fight nine times out of 
ten. The battle belongs to the bravest. Wisdom is check- 
mated by cowartice. Strength in handcuffs can’t be utilized. 
It’s the hard-hitting, joyous scrapper who oftenest makés 


good—zeal accomplishes more than pallid reason. 


To Tophet with your pad and pencil. You calculate every- 
thing but the human equation and that JS everything. 























PROFITABLE SUGGESTIONS 


FOR STATIONERS 





By Jor 


iN |. ARMBRUST, ARTIST 


AND DESIGNER. 








EDITOR'S NOTE Ur. Armbrust, as the 
im all parts of the country. He is versatile and 
sort indicated. He will furnish drawings fo) 
Stationers who desire to present something exc 
ergans—m fact, for anything whateve) 


will furnish plates if desired, but he is not an engraver 


drawings presented herewith are all from Mr 
Wr. Armbrust resides in Chicago and maintains 


N this, the age in which we live. inven- 
tiom has linked Art 
the firer things of life are no longer the 


to Commerce, and 


privilege of the few, but the right of the 
many. The homes of the poor may have 
today works of art in exact and faithful 
reproduction which half a century ago, 


could have been possessed only by the well- 


to-do and which, a century or more ago, 
could not have been reproduced in_ like 
faithfulness of line and color for any sum 


short of the resourcds of the rich. The poor 


man, in his opportunities, in the things of 
beauty he may see and the books he may 


read—and even in the things he may pos- 


sess—is richer than were the princes in the 


time of Elizabeth 
All this has come about through the 
growth of invention, the spread of com 


merce, the reclamation of the waste places 
and the marvelous advance in the perfec- 
tion of mechanical reproductive processes 
We need no longer look to the great centers 
of population to find a true and cultured 


perception of the finer things of life. We 


within the range of work which 1 
He will, however, superintend any such work fi 
Armbrust’s pen, and suggest 


mt states, ts an artist and a desiqnei 


capt 


fertile of good tdeas, and has done considzrable work 
menu cards, tally cards, letterheads and all other classes of commercial 7 midled 


lusive to their customers. He will furnish 


li mited 


in a very 
his studio in the Fine Arts Building. 
] . , 1 > - 
home; yet the demand is there, nevertheless, 
and can be made a profitable feature of a 


moderate sized business, even though orders 


are fewer in number. If the dealer can 
show artistic dance programs, neat menu 
cards, Christmas, Easter or other holiday 


cards of exclusive design to be made up to 


order, if he can show letterheads, mono- 
grams, or any of these things which, when 
done right, establish the doer and the pur- 


chaser as persons of culture and retinement 
of taste, he will sooner or later get the busi- 
ness and thereby strengthen his position in 


the community 
Kach moderate sized town or city has a 
certain proportion of tich and well-to-do 


people. The young people must have their 


parties and entertainments; their gradua- 


dances, their wed- 
their 


the 


their coming-out 
The 
the 
ot 


tions, 
clubs 


dings women have as 


well as men—in fact, whole phe- 


nomena social life is the same wherever 


comfort 
this 


women live in civilized 


The 


men and 


and plenty stationer who grasps 





may look to them, perhaps, to produce the 
best work, since in such centers opportuni- 
ties are greater and those whose genius or 
talent makes it possible for them to pro- 


duce the best work naturally § gravitate 
toward the center where the market for 
what they have. gives. promise of best 
results. Genius, though, is often cultivated 
upon the farm, along with other sturdy 
things, for like the mythological wrestler 
we must get a grip upon the soil before 
our strength will come to us. A man must 


lack many things he wants before he can 
be spurred into that effectiveness of labor 
and concentration the world calls genius 
[he stationer in the small city needs, in 
proportion to the amount of his business, 
probably as much of the best class of work 
as the one whose place of bsuiness is in a 


His customers have an equal 


work 


larger center 


appreciation of good nay, indeed, 


have a keener perception of things which 


are in good taste, since such work is more 


difficult to get from home talent. The home 





























boy or girl capable of turning out first 
class work with the brush or the pen has 
already gone where he can get a dozen 
commissions to the one he could get at 





, , 
ONT He Wl 


he commercial and socia 





Specialize on designs sfat ‘ 
) 
publishers of art a ft 


tor 


ras 


designs Tor booklets, catalogue covers iS 
Stationer is called upon to tur: 
the benefit of his cust 
way, some of the work he is pre ed / 


tact and prepares himself to meet a 
which is always potential, if not active, will 
make many a dollar his slower brothe 
let 


\Irs 


get For there is no reas 


X 


wedding 


past. 


should send to Chicago for the 


announcements otf her dau 


or for the appropriate stationery for any 


affair which her int 


y 


other engages 


Stationer can show her the desi 


take 


something special in quicker time. He 


wants, or and deliver a1 rade 


have to send away—but he sends away 


all his goods anyhow 


Che wide-awake man who would worl 


a trade of this kind will keep tra 
the 


coming social events in his to 


will keep his business to the fore 


holiday celebrations, and will 


the Tact ft 


to remain in ignorance of 


artist and his engraver can 


work people want—and if his artis 
New York or (¢ 


no need omp 


engraver are in 


San Francisco one 


so is his jobber and his paper mil 


The few sketches shown here indicat: 


ne of the countless designs 
worked up for special occasions. One de 


1 


an advertising bookl 


sign is tor 


folder f 


1 


hin S 


or the stationer 


should be particular to make his own advet 
vising correspond in quality to the 
proposes to sell 


Opportunities taken advantag n this 


Sure to grow, and 11 ts 


are 


started, with proper care can be made 


add to themselves amazing! =. 


gs business; success seeks its In et 


Dri 


the dealer neglect no opportunity to 1 
strong in his « 


his position 


all 


his problems | 


for the labor and thought he puts i 


1e will be abun intly re] 


Alertness One of the Keys to Success. 


There is a little shop in on ir big 
cities, about ten feet square vitl i Si | 
back room used for storage and as a w 
roon The shop proper occupies the reat 
of a long room, the front part of which ts 
devoted to another business—a isiness 
which itself attracts a great many small pu 
chasers Not long ago a friend, seeking 
little fun with the proprietor of the small 
shop, said, “Phil, you need a acati 


Whatll you take to sell out to me for 

veek and go away and enjoy yourselt 

Give me $700,” replied Phil, “and I'll 
0) ean $700 is the amount 


\ + 


at all; that repre 





DESIGN FOR DANCE PROGRAM. 


sents my net profit for a week at this sea 
son of the year.” “I can’t believe it,” the 
friend exclaimed “It is so, nevertheless,” 
answered the shopkeeper. “I don’t make 


that all the year around, but I do average 
Winte 


business is slack, but I figure—and it comes 


during the summer. 


out about right every year—that my annual 


net income from this business is not less 


than 86.000) hi 


This gentleman uses a part of the store 
d he keeps it trimmed the year 


window at 





OFFIC! APPLIANCES 
und with attractive and desirable a& 
nas omfortable home ind su 
ings as he and his wite are able to et 
ng the summer are taken i1 reli 
my automobile which he operates 
sel] He keeps no help Save a OY 

wife running the shop during such 


Ss re is con pelled to he away 
1 


keeps reasonable hours, is shrewd, cle 
1 re 
end in p LDiv more ( I f 
ON 
“gy 
, a 
=~ 





FOR A MENU CARD. 


those whom he knows to be reliable 


than any other man in his line in the city 
where he lives. He never tries to “put any 
thing over” on a customer, and once a man 
has traded with him he will inevitably re 


} 


turn to trade some more He admits that 


he makes money on his sales—sometimes 
he will tell one how much But his cus 


tomers expect him to make a profit and 


would refuse to buy from him if he did 
not 

Here, then, 1s a live man who was alert 
to see and to cultivate the possibilities of 


a small shop on a_ well-traveled cross 
street He has a service for his friendly 
patrons such as the big stores will not give, 
and, indeed, cannot give, and he is cashing 
in on this situation every day of his life 
He is alive with interest in his business, 
and his customers’ questions always receive 


instant, pleasant and satisfactory replies 
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\Vhat this man can do in his line, where 
pportunities are less, the office appliances 
man may do in his businéss—and more. 
Interest, friendliness, frankness, good buy- 


ng and good selling—honesty everywhére 
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CORRECT STATIONERY 
is one of the undisputed demands of 
POLITE SOCIETY 


lt is correct if itis from Masons 
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STATIONER’S OWN ANNOUNCEMENT. 


these are the keys to the door of oppor- 
tunity—and then, not to be afraid to try 
something different from what others are 
doing: to warm up, to get enthusiastic in 
a sensible way, and to try out some of the 
which beyond question appeal to 
exists, 


things 
the innate love for the best that 
either dormant or awake, in the’ mind of 
every human being. 

To try for the best in whatever one does 
is the most probable road to a good living, 
if nothing more—and it is a wonderful sat- 
isfaction, too, to the one who knows he is 
doing the very best he can for friends and 


patrons. 

















V1iCY 


Exelusive Jewelers 
Gold, Silver and 


Platinumsmiths 


SUGGESTED MODEL FOR LETTERHEAD 


1913-15 
Bellevue 
$t. Louis 
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BREAKING INTO LOOSE LEAF 








4 DON'T care to have anything to do 
] with the loos leat fad,” said a 
dealer five years ago to the trav 

eler from the factory 

‘l would like to stay out of this loose 
leaf business, but I guess I will have to get 
into it,” wrote the same dealer three years 
afterward, “please have your salesman call 
when he is around this way again.” 

‘Last fall I bought a miscellaneous as 
sortment of loose leaf goods from your 
salesman, and while [ know that other 
folks are selling loose leaf here in the 
same town, I have over half the stuff on 
hand yet Can you suggest any way of 
moving it?’ was the last communication 

Of course this man has a lot of “junk” 
and it is quite probable he would keep it 
unless he were to make a “job lot” of it 
and close it out this way The fault is 
primarily that of the salesman who first 
stocked him, but it is also partly his own 


for not investigating, independently, before 
ordering 

Many dealers have read in a recent issue 
of one of our popuiar weekly publications, 


salesman 


the story of the young grocery 

who entered Oklahoma during the boom, 
with great expectations, but who wired his 
house after the first day to procure a car- 


load of mattresses rather than to send gro- 


ceries in any quantity large or small. Point 
No. 1—Don’'t stock up on goods for which 
you haven't any chance of creating a de- 
mand. Example In Sneikarte, population 


sunbonnets 
ild 


department a 


all 


probably wot 


fifty-odd, the ladies wear 


The gene ral store con 


not 


sider an extensive millinery 


profitable investment 
lo 

loose 

the 


mand, and 


specifically to 
ld stock, 
is alreac 
to th 


rie 


apply the rule more 


hirst, 


ly a de 


leaf any dealer shou at 


for which there 


eoods 


he point 


if IS progressive 
he indertake a 
rf should 
plans accordingly and never stop hammer- 


the 


he can cam- 


} 


ié 


where feels 


paign ¢ education, make his 


ing until he is profitably marketing 


good new items he started out to introduce 


But if it is entirely a campaign of educa 


tion, he is apt to get discouraged before he 


sees any profits or any particularly lively 
sales 

Assuming that the dealer has properly 
exercised his prerogative of selection, and 


decided to purchase goods for which 


| 
has 
there is a certain demand, he is confronted 


What 


‘Brand” 


by the question in a different guis« 
Specific Kind—What Make—What 
f these goods he is to select? 


llow 


to 


Manifestly, the easiest course to f 


By R. L. WINANS OF THE PLEW 
& MOTTER COMPANY, CHICAGO. 





} 


e to 


follow 


adopt the line most widely a: 


would the 


Ivertised 


infortunately, the most widely advertised 
line may not be the most suitabie to spe- 
cific needs. In this connection dealers 
should consider the facilities of the factory 
for production, the various claims made 
for the goods, the price and (although not 
least) the measure and kind of competi- 
tion one is going to have on this same line 
if you adopt it 

Point No. 2—If quality is present, hunt 
novelty One wants different features, not 
similar features, to enable one to sell goods 
in competition Human nature shows us 
two extremes, and nine-tenths of the peo- 
nle in the universe run to one or the other 
We are either ultra-inquisitive or abnor- 


mally trusting. 
The 


1 
the 


the mselves to fol- 


loy be 


reason happily furnish the leaven to the 


few who permit 


middle course and governed by 


maf, but this is as far as their influence 
roes [The extremists either get us into 
various complications rashly or retard our 
progress, dependent on which sort of ex- 
tremists they are. 

Generally speaking, however, the fault of 
ioose leaf people has been the tendency to 
follow, blindly, any precedent that may 
lave been established to govern styles, 
sizes, etc., without enough regard to prac- 
tical utility or economy 

To illustrate \ manufacturer makes a 
ruled and printed form in a _ size which 


does not cut from any ordinary stock with- 


ut waste, and a local dealer takes the re 
fill order when the supply of such sheets 
is exhausted without explaining to the pur- 
haser that he could give him a more sat 
isfactory sheet, quicker delivery, and a bet- 
ter price by slightly altering the siz In 
fact, it is well known that the buyers of 
most large corporations are ordinarily bet- 
ter posted as to ways and means of effect- 
ing this economy in the use of stock than 
the salesman of the average stationery 
store supplying loose leaf goods 


Trade Methods Show Improvement. 


But better things are in sight. The con- 
dition we kave just described is not so 
prevalent now as formerly, and it is very 


that manufacturer is re- 


estimate on 


indeed, a 
quired to 


19x29 or some other “freak” 


tare, 
a form 13x14 inches, 
Size, 

But it is not only in the cutting of stock 
that the dealer is rendering such good serv- 
‘ce when he adheres, rigidly, to stock sizes, 
but in using these sizes, he also makes it 


possible for the customer always to secure 


supplies, 


rn means 


better undone, and profit by 


conclusio 
averag 
oO 


incl 


y 1x117% 


for doing 


n 


i dealer needs t 


and 


uding 


used forms of sheets; 


fit, 


enough 


different 


tl 


1] 


three 


ix1l 


ngs cr 


Carry 


7 
vith 


Tl 





nders from stock whi \ 5 
Now, while there ar ty-s 
pe lar sizes in which various e |e 
forms are made, the major 
business in this country is trans d using 
( paratively few sizes. For S e: Or 
der blanks are regularly made in only f 
r five sizes; loose leaf ledger sheets a1 
now practically confined to t sizes—9 
1] and 11%xl1l%, and t asional 
stock sizes sold can be counte the fir 
gers of one hand 
Rit binders are popularly) S I I 
n six sheet SIZeS, altho re many 
ufacturers carry an _ extensi S ( 
b 11 some, twenty-five or t 
\ll of this, then, is a ement in thr 
right direction, and we feel safe 
dict that another decade W d Ss 
leaf manufacturers so unite sentimet 
t there will be very S 
cemanded in any sort of hos 
hich must be had will bring 
In view of what we have st said, we 
eel that we could give the prospx ( 
chaser no better rule to 1] the s 
lk n of a loose leaf line I is 
Pl & Motter Company is doing 
preparation of its latest wholesale italog 
N 14—practice “selection by 11 n 
By this, we mean we are tabulating t 
undesirable features peculia rt 
binders rather than the desirable ones, an: 
p our line on this isis We 
lt dropped no less than s styl 
S il post binders, be : ewel 
ices vill ser OS 
ave served, and, s A 
t1 le eatures 
There are, probably, not 
rs of loose leaf who I 
to themselves, bring nat 
nto practice Kvet iT 
wearily three pounds of nis 
ne pound ot binder? Time ination! 
Ever have a salesman point out in a catal 
a device with posts 7 33-64 incl enter t 
center? Elimination here is t ild; this 
breed deserves annihilation. 
And so we might go on down the cours 
of freaks, brilliant ideas that were yet still 
, 1 


ledger 


extra 


one cheap ledger o 


in 


appearance 


fre 


ist commonly 


pes: 
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his standard goods so that it will not be in- 
ts deste ty chee SEEDS PLANTED YESTERDAY 
tional post binders in about six common 


sizes, including the ledger sizes spoken of; 





order blank binders in 6x9'% sizes and & 
xll: ring binders in at least four well se- 


lected sizes with fillers for same; aluminum 





and canvas-bound loose sheet holders; per- 
manent transfer binders in five or six sizes By C. M. LEMPERLY OF THE AMER- 


complete samples of duplicate statement ICAN MULTIGRAPH SALES COMPANY 





outfits, samples of Tengwall prong files, 
these anda sn all stock of 11x8 , two-inch back 
These are the essentials; the peculiar in- 





v-six dustries prevalent in every dealer’s local 
"iad ity will determine the extent to which h« 
the may profitably devote his attention to the d 
om specialties, including systematizing, compli- VE RY live and progressive office | have given. If it had not been for this 
oy cated indexing, etc. But whatever the stock equipment specialty man has n missionary work, there would have been no 
raed the dealer must determine, when he adopts doubt found a great many valuabl order yesterday, nor tomorrow, nor a year 
‘tte it, to keep it before his people.. Hardly pointers and suggestions in Office Appli from now. I credit this sale entirely to the 
O14. sufficient to say “This is a Loose Leaf @mces on the theoretical side of salesman fact that I cultivated this prospect inten- 
int ledger.” The weltiens talk must have for its Ship. These articles were not only val sively for this long period of time without 
fn ultimate conclusion—“This is the Loose ble for developing the idealistic but for ever antagonizing them, ‘but steadily talk- 
Leaf Ledger for you.” the man who read them with a view toward ing and proving my proposition in a busi- 
va increasing his selling efficiency, they had ness-like way.” 
only MACEY COMPANY TO ENTER FOR- &reat many practical applications Don't you think this salesman had the 
nan EIGN FIELD. There are two points, however, which right idea? You may argue that the sales- 
_ The Macey Company, manufacturers oi have not been given sufficient attention in man was foolish to spend so much time and 
the well-known office furniture lines which the practice of selling, or at least have not money on one prospect, but this salesman 
— hear that name. has decided to enter the been emphasized sufficiently in the recent would differ with you at once, because he 
ech British and European markets with its Writings on this subject. I refer to th realizes that now he has a user who will 
° : lines of library cases and filing appliances points of missionary work on prospectiv: fight his battles for him and will be a con- 
— in both wood and metal. To this end, buyers and the proper attention to estab stant booster for him in his territory. 
ine harles Walton of London, formerly with lished customers Does Service Pay? 
— the Standard Desk Company in Europe, \ salesman in the office specialty field Let's take another case where this same 
has become associated with the Macey who has met with considerable success salesman was not so successful and where 
ws Company as its British and Continental came into the office of his sales managet he fell down temporarily at least in getting 
in representative with headquarters in Lon the other day and placed an order on the the order. 
a don desk for a very large amount of equipment lie went to call on a large manufacturer 
8 Mr. Walton is an Englishman with a Naturally, congratulations were in order’ ina small town. The buyer was thorough- 
rae thorough knowledge of the office furnituré and the question of the moment was “Hov ly sold on the office specialty which the 
wes business, and he enjoys a wide acquaint did you do it?” salesman had to offer, but it was hard to 
ance among European merchants in this The salesman answered: “I will | get him to the point of signing. The per- 
ci line of trade ably come back in a month with a bi suasion of the salesman was hypnotic, how- 
po mf. #8 | Wernicke, president of th written on this subject I believe several cver, and the buyer found himself weaken- 
og Macey Company, recently paid: a visit to volumes could be written by every sales ing. An order amounting to $1,000 was at 
“pi England and the continent of Europe, and man who has won out or lost out on pros take. Finally the buyer asked the pointed 
ap curing his trip became more than ever 1m pects. When it comes to telling a mat uestion of the salesman, “Have you any of 
ame pressed with the adaptability of the Macey izer how you did it or how you didn’t do it vour equipments installed in this town?” 
“a lines to the needs of foreign business men. there is not time enough in a working day This question smote the salesman fairly 
- who are rapidly awakening to the need of to tell even half of the story in the face, because it was his one vulner- 
, new and better side to business. But the manager pérsisted in asi able point. A former salesman for his 
per With the sulleneeent of the “Snestn” tax aecalleks O68 bead fe Oc ane come had spoiled a lot of good business 
0 ind the “topper” by the “taxi” and the man why the order had not been obtained 0 ee ee ae ; snemateds) nei 
mer ‘straw lid” on the streets of London dur before, inasmuch as this salesman had been Ronye : - Gye opt’ as ented 
we ing the last few years, there has grown up working on this particular prospect for a mys ae ss tine oor none 
ane a quickened appreciation of many other period of three years. The salesman’s ri ae 7 es = 
modern devices and appliances. Mr. Wer-_ ply to this question is what has given rise The buyer immediately turned to his 
log nicke says that the new displays of library to this whole subject of pioneer work It phone, called up Blank & Company and 
ies cuses in period styles were a revelation in was as follows asked them what they thought of this par- 
this sectional furniture to the English trade. as ‘Tt is true that I landed the order ves ticular line of goods. Blank & Company 
also were the newest Macey developments terday and that I have been workine steas ‘ost no time in telling the buyer that they 
IT sé n metal and wood filing appliances. a prospect for some three years had not found any use for these particular 
still \Ir \lacey says that so far as he was But I want to say to vou that most of th roods and the goods were lying in the 
= able Posie rve, Grew rams is enjoying sil aii =~ e ‘th boas tis » Med of stockroom 
a tair degree of prosperity these people just exactly three years as You can imagine for yourself the effect 
. Yesterday I merely cashed in on the mat vhich this kind of a recommendation had 
= The new Chinese republic has established calls I have made on these people, on the upon the buyer and the salesman. 
as a department of agriculture and forestry many train trips I took out of my way 1 This brings out the one vital point that 
: For a long time China had been pointed see them, on the many hours spent de! no salesman can afford to have a single 
oe out as the most backward nation in forest onstrating to them, and on the many littl customer in his territory who _ will not 
O 


work courtesies and points of information wl boost his game. 
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INTERESTING 
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S.& R. B. Co.. CHICAGO. 


THE JOURNEY—By 








PON our arrival in Los Angeles on 
the evening of June 28 we were met 


by a committee of the local station- 


ers consisting of George W. Grimes of the 
Grimes-Stassforth Stationery Company; H 
W. Stacey, vice-president of the Grimes- 


Stassforth Stationery Company; Henry S$ 


Jones, secretary and manager, Cunningham, 


Curtiss & Welch, and Martin C. Neuner, 
president of the Neuner Company Chey 
conducted our party in automobiles to the 
Royal Alexandra Hotel 

The forenoon of the following day—June 
29—was spent on an automobile tour 


through and around Los Angeles, Pasadena 


and Hollywood, luncheon being served at 
Santa Monica in Nat Goodwin's Casino, a 
very attractive place built out over the 
ocean. The afternoon was spent in visiting 


Park 


evening we returned 


Ocean and Venice, and in the early 
The entire party, in 
cluding our own, consisted of the follow 
ing 

Mrs. Robert D. Patterson, 
Mr. and Mrs. James A. Dorsey, Mr. and 
Mrs. Ed E. Huber, Mr Mrs. L. D. Be 
ment, L. R. Dickerson and R. B. Carter, the 
Mr Mrs. M. C. Neuner, 
Mr. and Mrs. George W. Grimes, Mr. and 
Mrs. F. E Mr. and Mrs. H. W 
Stacey, and Mrs. C. O. Alkirk, and Messrs 
Jones, W. C Joseph EF 


Harvey, J. L Schmidt 


On Monday, June 30, we visited the local 


President and 


and 


visitors; and and 


Rising, 


Henry S Hara, 


Burgoyne and R. C 
stationers, Trabue Van Culin, district man- 
ager of the Kiggins & Tooker Company of 
New York, acting as guide during the day 
and host at luncheon at the 
Athletic Club In the 
entertained at dinner 


Angeles 


Los 
evening the ladies 


were and a theater 


Mesdames Neuner, Stacey. Grimes 


Che 


stationers of 


party by 
Alkirk 


dinner 


Rising attended a 
the Los An 
Jonathan Club, about fifty be 


and men 
given by 
geles at the 


ing 
The 
this banquet 
Robert D 
Carter, E. E 


present 


following people were present at 


Pattersor James A. Dor 
Huber L LD 


Guests 


sey, R. B 


Bement 


L. R. Dickerson Local Stationers: George W 
Grimes, president, H. W. Stacy, vice-president, 
F. R. Rising, secretary, J. P. Culp, store man 
ager, C. E Arms, department manager, all of 
the Grimes-Stassforth Stationery Companys 
Henry S. Jones, secretary and manager, F. | 
Watts, department manager, G W Golding 


department manager, and Spencer F. Jones, all 


of the Cunningham, Curtiss & Welch Compan 
Martin ©. Neuner, president, C. O. Alkire, vice 
president, and Joseph FE. Harvey, store man 


Neuner 
and 


Company; Frank Vail 
Thomas W Moore 
Sanborn-Vail 


ager, all of the 
D. A. Vail 
department 


manager, 


manage al of the 


were invariably well entertain: ile 
men were attending to the business 
ganization In every respect the sitors 
received the best examples or true est 
hospitality 
San Francisco was reached n t 1 ri 
ing of July 2 and we were 
mittee consisting of C. H. Cr rand Mrs 
Crocker, Albert Schwabacher [; <a 
lisle and Mrs. Carlisle, «Stan: Vail ar 
Mrs. Vail, Isaac Upham, Harry Strattor 
and Mrs. Stratford, and Miltor eynemal! 
and Mrs. Heynemann; and wet nducte 
to the St. Francis Hotel. Fro: ere eal 
in the forenoon we were taker 
biles to the Panama-Pacitic fait rounds 
where, at the Service Building e wel 
shown drawings, paintings and dels 
the future exposition buildings Then we 
were taken through the grounds, past t 
The Association’s Traveling Committee at the partly completed Machinery fall an 
i J r > n. she . , 
Old Fair Grounds at Portland, Orego thence through Golden Gate | the 
; famous Cliff House, where luncheon was 
Company: E. L. Greer, assistant manager, and ; ; ’ 
George W. Fassel, department manager, Blake Server and the visitors W 
Moffett & Towne: J Baruh, manager, and Milton Heynemann In the ifteri I 
W G Hara, department manager, and R ladies were taken to Chinatow1 nd t 
Schmidt of Zellerbach Paper Company; dinner and play in the evening The met 
E G Bavha, J W Fowle: Willar Good ‘ ' 
< 3 ut marty ‘ere Z . to a eet) at 
win, manager, and \ Clay department OF ¢ party were taken : ng ' 
manager, all of Fowler Brothers Har- which all of the local stationers and many 
ver) Weir, price clerk, Lazarus Stationery visitors from surrounding towns were pres 
Company; Read Rogers, manager stationery de- ent or represented This meeting was held 
partment, Kingsley, Mason & Collins E. Lit +] r+] c F : 

) on 1s > , ‘rT a ~ r ? 
tle, manager, A. E. Little Company) B Rog at the 1 ms of the san “— al 
ers, of the B \. Rogers Company F Jones ber of ( ommerce, those present erne wel 
of the Jones Book Store \. C. Vrooman and comed by the secretary of the ss ation 
H. F. Brown, of Pasadena; Trabue V: Culin \t this meeting the largest nu f ew 
of the Kiggins & Tooker Company, New York , 1 4) N ‘ 

lem! rs 1O1 > q onal! \ : t t 
Jl. L. Burgoyne. The Globe-Wernicke Company, me er ne tne Nationa e 
1 r +1 ho 
Cincinnati: William Hughes, Weis Manufactur all « e local men join ng 
ing Company, Monroe, Mich Those at the dinner included the I 
\ number of new members were added 
> Nz ’ \ssociatior n this occa 
to the National Association o ee ee ree 
sion, several of the local men being already sent t. h. Dehn oS Oe RB Ca 
members’ of the national organization ter, I. O. Upham, W. T. Yearalk s |} 
On Tuesday, July 1, the forenoon was = Crecks John F. Gilmartin, St Va 
: - - - (‘lwde Dalton Kd David Ha > 
spent visiting the local jobbing houses, J 
/ . 5 , . : rho is Ker Albert Schwabactl i ( 
L. Burgoyne ot the Globe-W ernicke (om dall Louis Colton. of Zellerbact & 
pany acting as guide The afternoon of Smith, « Hall & Smith, Fra 
the day was spent a delightful automo- Charles Fish, George W. Fish, Gi id, 
bil j f | \ ’ 7 nell, George Davis James McNutt 
} e > re > LOS g Ss a ous " . 
1 ride over one oO - Beer Mi Dexter, W k Purnell, Sacrame J \I 
roads to Long Beach, where the entire party Patric Harrv D. Dve, W. H. |] Hen 
took a dip in the Pacific surf. Here the Payot. B. M. Carlisle, A. W. Munch. s. H. G 
easterners found the equal of their own The Pacific Stationer; W. L. § Pa 
; Alto; F. W. Ruppert, Watsonville: Charl 
beaches on the \tlantic seaboard In the Smith, Oakland: Mr. Ziegler. St 
evening the party left for San Francisco, atton: Mr. Treadway, Steckton: M OR ae 
well rested and happy Ukiah, and Milton Heynemann 
In all of the towns visited a date was In the evening a dinner given t the 
set for a meeting for the format: of a men was attended by about fitty stationers 
local stationers’ association Temporary it the Union League Club, where a ger 
officers were selected and a spirit good eral jollitication was held, the y Ss met 
will and co-operation was manifested along ine Henrv Pavot, retired, the dea: f the 
the entire route. The ladies of the party Pacific Coast stationers, who s] e of be 














me LE 


ing in the business in San Francisco in 
185] Mr. Purnell, member of the Na 
tional Association from Sacramento, spoke 
of the methods of the stationers in that 
city 

On Thursday, July 3, the local stationers 
were visited. A trip to Oakland was sched 
uled, but was called off because the vis- 
itors were too tired to undertake anything 
more. On this day, however, Albert Schwa 
bacher was host at a luncheon held at the 
Olympic Club. He also acted as guide on 
the local trade. The Bohemian 
Crocker 


the visit to 
Club was also visited, Charles E. 
acting as host 

On Friday. the Fourth. the entire day 
was spent on an automobile trip to San 
Jose. Leland Stamford University and the 
University of California on the outskirts of 
Oakland at Berkeley, Mr. and Mrs. Milton 
Heynemann guiding the party 

Saturday was spent at Belvidere, said to 
be the American equal of the Italian coast, 
where Mr. and Mrs. Charles H. Crocker 
entertained all of the party at their villa. 
‘Bendynrode,’ and took them on a motor 
boat ride about the bay In the evening 
our party left San Francisco for Portland, 
with a firm intention to return during the 
exposition of 1915 

The Portland-Tacoma Visit. 

We left San Francisco on the evening of 
July 5, reaching Portland, Ore., on the 
Here we were met 
by W. A. Montgomery of the J. K. Gill 
Company, George A. Bistorious, represent 


morning of the seventh 


ing the Dennison Manufacturing Company, 
and J. S. Ball of the Kilham Stationery & 
Printing Company, who conducted us to the 
Multnomah hotel, whence we were taken 
by automobile on a visit to local stationery 
houses and to a luncheon at the Com 
mercial Club of Portland. The autos, by the 
way, were driven by L. D. Hunter of the 
Pacific Stationery & Printing Company, and 
Charles C. Carpenter, formerly of Cincin- 
nati and for years prominent in stationery 


and loose leaf lines in that city, where he 


- 


# 
‘ 


Sam 





OFFIC! LPPLIANCES 
was a member of the old Twinlock Loos« 
Leaf Company \ir. Carpenter now heads 


the Elcar Desk 


ynne of the newer, but most promising 


\lanufacturing Company 
western manufacturing concerns 

In the afternoon those in charge of the 
entertainment of the National Association's 
representatives took us on atl 
ride with a merry and hospitable party 
local people, visiting points of interest 
Portland, including the beautiful rose-sur 
rounded homes of Portland Heights, afford 
ing us a simultaneous view of the three 
snow-capped sentinels that guard the city’s 
Mount Hood, Mount St. Helen 


j 
i 


Alighting from th 


approaches 
and Mount Tacoma 1¢ 
automobiles we were photographed in front 
of the giant log building made of Oregon 
fir, a lasting and one of the few remaining 
monuments of the great Portland fair 
Those who went on this automobile trip 
included Mr. and Mrs. C. C 
the Elcar Desk Manufacturing Company 


Carpenter of 


Mrs. G. B. Buck and the ladies of the visit- 
ing party: G. B. Buck of the J. K. Gill Com 
pany; Mr. and Mrs. J. S. Ball of the Kilham 
Company; W. A. McWaters 


Pacific Paper Company; John B. Hibbard 


Stationery 


Robert Bishop, tne 
George W 


the J. K. Gill Company; 
Bishop Printing Company; 
Skeels, representing the Globe-Wernick« 
Company; O. W. Mielke of the Blocke 
\icFall Company; W. A. Montgomery « 
the J. K. Gill Company; George A. Bis 
torius, representing the Dennison Manu 
facturing Company; L. D. Hunter of the 
Pacific Stationery & Printing Company 
Mr. Stolz of the Pacific Paper Company 
and the members of the visiting committee 

In the evening a dinner was given in our 
honor in the Arcadian room of the Multno 
mah Hotel, after which the ladies were 
taken to a play and the men held a meeting 
to become acquainted with the recently 


organized Pacific-Northwest Stationers 
Association At this meeting the National 
Association gained several new members, 


and the reapplication of several who had 
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resigned from the organization. Those pres- 
ent at the dinner included those who went 
on the automobile trip (except Mr. Stolz) 
and the following additional people: Mrs 
W. A. Montgomery, Miss Gill, Julius Mac- 
litt, Pacific Stationery & Printing Com- 
pany; K. K. Kubli, Kubli-Miller Company; 
|. M. Hopkins, Kubli-Miller Company; H. 
D. Kilham, D. B. Howell and C. O. Hjerm- 
stad of the Kilham Stationery & Printing 
Company; Barney May and J. P. Prideaux 
of Bushong & Co.; Mr. Sisson, representing 
the Neostyle Company, and John E. Coe of 
the Coe Stationery Company, Eugene, Ore. 
Our Visit to Tacoma, Wash. 

We reached Tacoma on the morning of 
July 8 and we were met at the depot by H. 
\. Kirkpatrick, manager of the stationery 
department of the Pioneer Binding & Print- 
ing Company; Mr. Edward, manager of the 
stationery department of the Vaughn-Mor- 
rell Company; Walter Berg of the Martin- 
Berg Company, and George H. Balsley, 
northwestern representative of the Yaw- 
man & Erbe Manufacturing Company. 

lacoma is a city of homes and is called 
the City Beautiful. It has a mountain in its 
front yard. With a population of 100,000 
people, there are three stationery stores. 

The visitors were taken to the Tacoma 
Commercial Club for luncheon, and in the 
afternoon were escorted on an automobile 
trip about the city, seeing wonderful views 
of Puget Sound and of Tacoma’s own 
majestic mountain. At one of the homes 
we stopped and here the arms of the visit- 
ing ladies were filled with beautiful flowers. 
Next came a ride through Point Defiance 
Park, the great national park on the edge 
of the city. 

In the evening a dinner was held on the 
veranda of the Tacoma Hotel, with the 
magnificent, snow-capped Mount Tacoma as 
a background. A business session was held 
at the conclusion of the dinner and several 
new members were added to the national 
organization. 

J. S. Ball of the Kilham Stationery & 








2 


_~ 
¢ 


“—_ 


¥ 


Y 
*~ 


ss 
ed 


\j 





PORTLAND ENTERTAINMENT COMMITTEE AND VISITING STATIONERS POSED AT A CONVENIENT SPOT DURING AUTOMOBILE TRIP. 


—Left to right, top row, standing, L. D. Hunter, Robert Bishop, Mrs. J. A. Dorsey, Mr. Meilke 


Mrs. J. S. Ball, Mrs. R. D. Patterson, Mrs. C. C, 


Carpenter, Mrs. E. E. Huber, Mrs. L. D. Bement, E. E. Huber, George W. Skeele, R. 8B. Carter, R. D. Patterson. Bottom row, left to right, 


sitting, C. C. Carpenter, J. S. Ball, J. B. Hibbard, 


Bement 


L. R. Dickerson, G. B. Buck, James A. Dorsey, G. A. Bistorious, W. A. Montgomery, L. D. 
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Printing Company accompanied the party 
from Portland to Tacoma and through to 
Seattle 

The Seattle Trip. 

We left for Seattle on the morning of 
July 9 by steamer and had a fine view of 
Puget Sound. We were met at the dock by 
J. E. Miller of the Lourman & Hanford 
Company and A. L. Duncan, northwest 
representative of the Dennison Manufactur- 
ing Company. We were escorted first to 
the Washington Hotel, and later spent the 
afternoon visiting local stationers. In the 
evening the visitors were given a dinner at 
the Arctic Club, at the conclusion of which 
A. L. Duncan and J. S. Ball took the ladies 
of our party toa play, the men remaining 
for a business session. Several new mem- 
bers were added to the association 

Following are the names of those who 
attended the dinner: J. S. Ball, Kilham 
Stationery & Printing Company, Portland; 
F. B. Wilson, Wilson Stationery Com- 
pany; G 2D Miller, W D. Wilson 
and J K Clark, all of the Low 
man & Hanford Company; W W 
Weatherby, Richmond Paper Company; O 
D. Trick, Trick & Murray; J. R. Justice, 
Justice Stationery Company; A. L. Duncan, 
Dennison Manufacturing Company; E. R 
Morey, Morey-Scotland-Gillam Company, 
and E J Scollard and W \. Gillam of the 
same company, and, of course, the member 
of the visiting party 

The forenoon of the following day was 
devoted to an automobile ride around the 
beautiful park and boulevard systems en- 
circling Seattle 

Spokane was reached on the morning ot 
July 11. We were met by John W. Graham 
of John W. Graham & Co., Rowland A 
Waltz of the same company, J. A. Borden 
and W. A. Burns of the Shaw & Borden 
Company, and J. S. Lawrence of the East 
man-James Company, and conducted from 
the train in automobiles to the 
Hotel. The forenoon was spent in an 
mobile ride taking in views from the moun 


tain tops looking down upon the city of 


Spokane 


auto 


Spokane, and views of the Spokane river 
Included in the automobile party 


Borden, 


and falls 
were the visitors and Mrs. J. A 
Mrs. R. A. Waltz and Mrs. Humphrey, who 
also entertained the visiting ladies on a 


long drive into the meuntains in the after- 


noon Luncheon was served at the Spo 
kane Club, where a view of the 
kane Falls could be had from the dining 
room of this club, which is situated on 
river bank Chere were present 

J. S. Lawrence and Mr. Miller, Eastman 
James Company; J \. Borden, W. M 
Burns and E. P. Crowne, Shaw & Borden 
Co.; John W 
Waltz, John W 

After luncheon a social visit rrought 
members into the National 


Graham and Rowland A 


Graham Company 


several new 
Association The afternoon was spent in 
visiting the local stationers 

\. C. Bowles, of San Francisco, Coas 


manager for the Jos. Dixon Crucible Com 


pany, spent the day with the visitors 
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In the evening E. E. Huber was host at 
a dinner given to his traveling companions 

R. B. Carter was host to the party at a 
dinner given in San Francisco on July 5 

Mr. Dorsey had planned a rest, and so 
atter three exciting weeks, Mammoth Hot 
Springs Hotel, Yellowstone Park, was 
reached, July 13 Up in the mountains 
Invigorating arr, 


under ideal conditions, 


perfect roads, wonderful scenes, short, 
7 


pleasant rides from one hotel to another. 
each more charming than the other, the 
party spent a week’s vacation 

At the Twin Cities. 

\fter a strenuous rest in Yellowstone 
Park, the trip was continued eastward %on 
the evening of July 18th by way of the 
Northern Pacific, arriving in St. Paul Sun 


July 20th, the Association 


day morning, 














The Only Picture Taken in San Francisco. 
Snapped in Front of Schwabacher-Frey's 
Store on Market Street. Left to right, Albert 
Schwabacher, R. B. Carter, R. D. Patterson, 
¢ sa Dorsey, L. R. Dickerson and Ed. Cran- 
all. 


party being received by H. E. Von Wedel 
K. Wedelstaedt Company; 


Brown 


staedt, Henry 
D. S. Sperry and E. D. L. Sperry, 
Treacy & Sperry Company, and conducted 


» the St. Paul Hotel 


t 


In the evening Mr. and Mrs. | D. Be- 


ment entertained their traveling com- 
panions at dinner. Monday local stationers 
were visited and luncheon was held at the 
Commercial Club 

In the afternoon an auto trip to Indian 
Mounds, Minnehaha Falls, and the river 
drive between St. Paul and Minneapolis 
ended with a dinner at the Commercial 
Club of St. Paul. 

The ladies of the party were entertained 
in the afternoon and evening by Mesdames 
Louis F. Dow, D. S. Sperry and E. D. L. 
Sperry 

Tuesday, July 22d, 
ited and local stationers called up. Visitors 
were conducted by Arthur J. Walker, Farn 
ham Printing and Stationery Company, and 
H. C. MePherson, Jeffrey & McPherson 


Company 


\linneapolis was vit- 


Luncheon was served at the Minneapolis 
Commercial Club \s a result of the visit 
to the Twin Cities, new members were 


National 


Leaving in the evening for the final stage 


added to the \ssociation 


of the trip, Chicago was reached at 9:00 


a. m., July 23d. 


This meant that the trip had | 


veen cCcaf- 








t{Qus 3 
ried out as planned and the ssion 
been accomplished 
\t noon President and Mrs. R. D. P 
terson entertained their friends at the last 
lun eon of the trip 
rhose present at the St. Pau li vere as 
1. R. Howard, Matt Parrott & §S ( Wate 
I i Eugene Saenger Brow & S ger Si x 
Falls, S. D ( R. Butler Free Press P Cx Ma 
kato Mint H R Curtis, Curtis P ting C« St 
Paul Mini Henry B Brow! St P Bow & 
Stationery Co St. Paul, Mint Ht. ¢ Ix M r 
Da ( Minneapolis, Minn m4 r ins, Pioneer 
Co st Paul, Minn ( B D s Mfz 
Co St Paul, Minn James \ I kk W 
lia ( Minneapolis, Minn E. ¢ l 
& Grayston Co Minneapolis, Mir H. P. Hee 
A. Granberg, MeClain & Gra Co St Pa M 
H A. Blodgett, E. D. L. Sperry » S. Sperr J 
J Gleasor Brown freacy & Sper: ( St Pa 
Mint ( I. Forrsell, H. B. East N s Bros. & 
Cutler, St Paul Minn Jno. H Boe Henry 
Wedelstaedt, H E. Wedelstaedt ¢ St Pa 
M . WwW Williams, Louis I I I I Norto 
Pi Foster, Louis I Dow Ce St I Mir W 
iN Jeffrey H ( MecPhersor Jeff & Mel 
Co Minneapolis Minn W x Budg Art J 
Walker larnham I'tg & Stat'y ( Minneapolis 
Mini I ID. Cross, Harvey Grimmer, Fritz-Cross ( 
St. Cloud. Minn.: W S. Merrimar Messinger P1 t 
Co Fort Dodge Iowa 
Rail Clicks. 
Mr. Vrooman of Pasadena in a talk at 


the meeting in Los Angeles pleased every 
ne by the entertaining manner in which 
he referred to the stationers in his town 
‘Peaceful Valley.” In contrast to this Franl 
Vail told of a meeting the invitations t 
which requested the guests to me armed 


is they pleased 


Che waiting room for the ladies in the 
lobby of one hotel was built ntirely I 
rlass. Mr. Dorsey was pleased to know 
that here the ladies are so well thought 
if they were put in glass cases 

Mr. Patterson gained a rept nasa 
southpaw by his ability to t vy a ball 
with such unerring precision ilmost it 


iriably to hit the target, and release a 


itch which dropped a_- grini colore 
man into a barrel of water. He developed 
a glass arm at Venice while throwing at 
a new style of dip 

\Ir. Huber accused someone of. hitting 
him in’ the leg with a golf ball while walk 
ing down Spring street in Los Angeles 


1 ' 


For a time he had to re-enforce the natural 
support with a cane 


* x 


\Ibert Schwabacher, carrving Dorsey 


Huber and Patterson in his 90-horsepower 
racer, went up Telegraph Hill in San Fran 
isco trying out the speed. Afterward Dor 
sey said he didn’t want to climb any more 


té le OT iph poles 


Mr. Carter expressed himself so well at 
1 meeting in Denver that he was made offi 
Mr. Huber 


was made first assistant, Mr. Bement sec- 


ial spellbinder of the party 


ond assistant and Mr. Dickerson third as 


sistant. On the way to Portland 


everyone 
® : co 2 a > ‘ 

was coaxing Mr. Bement to give up some 

more new stories. 


[ D. Bement having beet ide Te 
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nical Expert of the crowd, took quite an 
interest in things unusual, especially the 
Guano importing houses, at the Pacific 
Coast sea-ports. He also added a new stripe 


to Tar ymmas tamous striped kangaroo —dis 


covered the secret of Seattle’s mysterious 
“Tt’s a Bug” and was about to experiment 
with an original idea of his that dealt with 
the lassoing of the Puget Sound clam—Mr 


Burgoyne, at Los Angeles, giving some in- 


teresting details of the life of this famous } 


In the Yellowstone the party had a pri 
vate coach and drew as a prize a driver 
called ““‘Whispering Red”; in return for the 
wonderful lies he told them, they conjured 


songs to him and had the makings of a fine 


quartette by the time the Park trip was 


finished 


About the only disappointment on the 
trip was that the ladies had in not hearing 
the singing of the Rocky Mountain canary 
bird, as the :' had been promised this treat 


Mr. Huber was dubbed a humorist by 
Mr. Lazarus of Los Angeles and lived up | 
to the na 

Westerners are accused of boasting of 
their climate It was unnecessary on the 


trip, as there was not at any time or place 


disagreeable weather 


\Ir. Justice of Seattle was quite im 
pressed by the work done by the National 
\ssociation, and especially by the members 


of the party who had worked hard to help 


GRAND RAPIDS STORE THEFT. 

Office Appliances regrets to give the 
news of a robbery which occurred on the 
evening of July 15 at the store of the Bixby 
Office Supply Company, 110-112 Pearl 
Street, Grand Rapids, Michigan. Burglars 
entered the store and stole more than six- 
teen dozen fountain pens valued at $500 
and two dollars in cash 

The job was evidently done by profes 
sional burglars who secured a ladder and 
effected entrance from the fire escape at 
the rear of the building, entering through 
the rooms of the Lincoln Club. With a 
brace and bit they removed a square foot 
f the floor between two joists and forced 
their way into the store thru the plaster 
and steel ceiling No attempt was made 


to rob the safe. 


Reputation may be likened unto a shad 

ow; it may precede or follow; it may be 

long or short; it may be good or bad, but 

it seldom represents true and actual con- 

ditions, and it disappears entirely when the 
} 


object by which it is cast is obscured from | 


the light of public opinion by another of 
superior character 
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SPECIALIZED 
PRODUCTIONS 


This is the term that designates 
Our Superb Line of 


TYPEWRITER RIBBONS 


AND 


CARBON PAPERS 


Eureka and Typewriter 


M. M. Ribbons 
the Very Top 
Notch of 


Perfection 


Carbon Papers 
Free From 
Smutting, 

Clear, Clean, 
Sharp Copies, 
Noted for 
Durability 


| Filling 
Non < Drying 
Blurring 





Pencil and Pen Carbons: of Highest Grade 


The High Standard of Our Goods and 
the completeness of the Line should 
make a strong appeal to every dealer. 


Send for our catalog and terms and remember: 


We meet every condition 
We fill every requirement 


MITTAG & VOLGER, Inc. 


Sole Manufacturers fo the Trade 


Principal Office and Factory: 


PARK RIDGE, N. J., U. S.A. 


BRANCHES: 
261 Broadway 205 W. Monroe St. 


NEW YORK, N. Y. CHICAGO, ILL. 
7 and 8 Dyers Blidg., Holborn, E. C., LONDON 


AGENCIES: All Over the World 
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Panama 


It requires no ex- 
planation or sell- 
ing talk to con- 
vince the con- 
sumer that 
they can 
buy Panama 
Carbon Paper 
with the surety that it 
will give real satisfaction. 








Panama Carbon Paper is a great deal 
more than Carbon Paper, in an unusually 
handsome package, it is the cleanest, 


clearest and most permanent sheet of 
Carbon Paper made. Every sheet is sold with 
the guarantee of the Largest Manufacturers of 


Carbon Paper in the World. 


Send for samples and particulars of our Panama 
selling plan. 


The Largest Manufacturers of Carbon 
Paper in the World 


0.G. DITMARS, Vice-President 


168 THIRD AVE. 1333<010)00 4. An, i A Oe 

































































NEW FEATURES OF 1914 PRINTING 
EXPOSITION. 

Chose who witnessed the National Print 

ing & Advertising Exposition at the New 

Grand Central Palace in April pronounced 


it a great success, but it has been announced 
by Harry Cochrane, the producer of this 
show, which will be held again in 1914, at 
the New Grand Central Palace, April 18tl 
to 25th, that the 1914 Exposition will be 
wider in scope, and more of an actual 
Graphic Arts Exposition than was the 1913 
show 

The new features of special interest will 


include competitive exhibits of printing 


lithographing, advertising, and all other al 
lied branches of the graphic arts Chis 
feature has been determined upon not only 
as a logical supplement to the exhibits of 
machinery and materials, but as the strong 
est factor in stimulating nation-wide inter 
est in this event \ large section of the 
New Grand Central Palace will be reserved 
for those exhibits. 

The competitive exhibits will be grouped 
under the following headings: photography 
design, illustration, color work, book print 
ing, catalogue making, binding, lithograph 
ing, maps, steel plate and photogravure 
work, advertising composition, advertising 


noveltv exhibits 


These exhibits, by the Way onsist 
walled-in booths 6x6 feet wht will be 
allotted at the rate of $70 each, and include 
in addition to the lighting of the building 
a special drop light over each booth Ex 
hibits may be either as framed displays, « 
attached directly to the backgrounds or side 
walls 


Che committee acting as jury of awards 
is as. follows F. L. Parsons, president 
New York School of Fine and Applied 
\rts: G. B. Wadsworth, president Eastern 
Division Associated Advertising Clubs of 
America; J. C. Oswald, American Printet 
H. L. Johnson, Graphic Arts; W. Prescott 
Inland Printer; W. B. Hait, Master Printer: 
C. F. Whitmarsh, Printing Art; Chas. G 
McCoy, Printing Trade News Chas 
Paulus, secretary Typothetae of New York 
and Printers’ Board of Trade 


} if 


The paper section ol this exhib iS al 
other feature that is being developed, and 
and advisory committee has been choset 
which comprises some of the most repre 
sentative men in the paper trade, including 
C. W. Deardon, manager Strathmore Pa 


per Company; J. A. Briggs, Paper House 


of New England; D. E. Paris, Hampshire 
Paper Company; Fritz Lindenmeyt H 
Lindenmeyr & Sons; Maxwell Howard 


\etna Paper Company; G. E. Greene, secre 
tary Niagara Paper Company; | \. Hu 
bard, Bryant Paper Company; T. N. Farr 
banks, Japan Paper Company; W. C. Neb 


ling, L. DeJonge & Co.; J. Andrew, Stone 
& Andrew; P. W. Gridley, Crocker & M« 
Elwain; S. Robert Hart, U. S. Envelopes 


Company; W. C. Powers, Great Norther 
Paper Company: Chas. Drury Jacobs, chair 


man Paper Committee 
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THREE COMPUTING MACHINE ExX- 
PERTS. 

Friend Olaf Borch of Ci 
mark, the agent for the Burroughs Adding 
Machine Company at that point, has for 


warded a copy of Vore 


yppenhagen, Den- 


Damer™ which 
translated means “Our Ladies,” a maga 
zine devoted to the interests of women in 
Denmark \mong other interesting things 
it contains a picture of the three victors in 
the adding machine speed contest on the 
Burroughs adding machine at Copenhagen 

This contest was held at the exhibition of 
modern office furniture and mechanical ap- 
pliances at Copenhagen, already covered in 
the June issue of Office Appliances on page 
54. 

The first 


prize in the adding machine con- 


test went to Miss Soster Agerholm, who 
added 250 numbers in three minutes and 
fifty seconds. Miss Ellen Rasmussen won 
second prize in three minutes fifty-eight and 
one-fifth seconds Both of these young 
women are postoffice accountants. Mr. A 
Lind, a bank assistant, won third prize in 
four minutes and nineteen and two-fifths 
econds 

United States Consul E. D. Winslow, in 
commenting on this contest, says with re- 
gard to Miss Agerholm 

“She compiled and added 350 items of 
large figures in three minutes and fifty sec- 
onds. Her work on the American machine 
was not only the quickest but the neatest 
and most. presentabl« In conversation 
with the winner of the contest I was in- 
formed that she uses this American ma- 
chine in the postoffice 
ployed from nine to three in a large room 


where twelve other adding machines and 


twelve are also in operation 


The machines about her in her daily work 


typewriters 


are not all American, but she can outdis- 
tance, she says, the users of machines that 


are of other than American origin.” 


HEROIC REPORTER SON OF TYPE- 
WRITER MAN. 

Hume, of New York City, 
ospital at Stamford, 


(;sregory | 
who died June 13 ina | 
njuries received in a railroad 
accident, was a reporter on the staff of the 
New York 


World and was returning to his 


duties after a visit 


Orchard, Conn. When he was injured he 
retained consciousness and although in 
great pain he caused to be sent to his paper 
a message telling them of the wreck and 


requesting that a man be sent to cover the 
story Then he directed that his mother 
be called and informed of the accident. He 


s taken to the hos 


died shortly after he 


pital 

Young M Hume was the son of W. T 
Hume president of the Remington 
Typewriter Company \t the time of the 
young man’s death his father was abroad 
Mr. Hume’s conduct in the tragic hour 
which preceded his death demonstrated the 
stalwart. stuff of which he was made and 


he left a memory which cannot but be a 


source of pride to his sorrowing parents. 


where she is em- | 


his mother at Pine | 
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Panama Carbon 
Paper was a new 
Paper differently 
made, and not for the 
sake of being different, 
but because it was 








distinctly better. 


The same is true of the PANAMA 


RIBBON. 
better. 
price seller. 


It is made differently, and 
It is distinctly a quality not a 
It costs more to make, and 


the difference in result is well worth the 


We 


difference in price. 


want you to 


offer this Ribbon to those who are will- 


ing to pay for the best. 


We have no 


hesitation in claiming PANAMA to 


be the most econonical Ribbon because 


it gives the best results. 


The Largest Manufacturers of Carbon 


Paper in the World. 


YP LIES CO. 


0.G. DITMARS., Vic« ‘ 


188 THIRD AVE.. BROOKLYN. N-Y.. U. Ss A. 
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CREDIT IN 


FFICE EQUIPMENT STORES 








N the commercial stationery and ofhce 


appliance business no doubt a larger 


percentage oO! business 1s done on cre dit 


than in the average retail store \ pro- 


gressive dealer in the stationery business 


prefers to have his customers get the habit 


of coming to him for all their office sup- 
purchases 


plies, and paying the 10th for 


made during the preceding month is a com 
mon practice. It is customary also to re 
ceive telephone orders and to deliver goods 


by messenger, but all this, of course, in- 


creases the volume of the credit business 


Credit, in short, is necessary for the 


prompt, efficient and convenient handling 


of an office equipment business’ It would 


] 


be possible to do a business in 


general 


printing, stationery, office machinery, of 


and other equipment upon a 


fice furniture 
strictly cash basis and get out of it all that 
the business has in it for the merchant 
Perhaps more than any other business the 
office appliance man must base his conduct 


Without 


a reasonable amount of credit given to cus- 


and all his efforts upon service 
tomers he can not perform the service that 
business men require. Goods are frequent- 
ly needed in a hurry and the merchant or 
protessional man may not know the price 
of them, or it may be that he has not the 
price himself at the moment, and it all 
saves a multiplicity of remittances. Credit 
in such acase is almost a necessity; at least, 
it is a very great convenience which the of 
fice equipment dealer cannot fail to refuse, 
provided the person asking credit is good 
for the merchandise he buys 

\ very fair estimate of the amount of 
credit trade done is from 75 percent to 90 
percent of the average stationery busi- 
ness; that 1s to say, that few goods 
are purchased and paid for in cash on 
delivery Since the majority of cus 


tomers are among the larger mer 


chants and manufacturers, the actual 
loss by reason of bad debts is con 
paratively small \ dealer who is at 
all careful should lose less than on 
percent of his sales during the year 
by reason of bad debts. 

Business men who start in a new 
business come first to the stationer 
and ofhce equipment man, who is usu 
new business 1s 


ally paid because a 


almost sure to be successful for a few 


months at least, unless the one who 


has started it is entirely dishonest 
Few men start out without sufficient 


take 


equipment order, so that, aside from 


capital to care of their initial 





AN INTERVIEW WITH EDWIN I. 
BAER OF BAERS’, CANTON, O. 








EDWIN |. BAER. 


the man who is intentionally dishonest, 


losses by reason of the 


there are very few 
non-payment ot bills for original equipment 


The commercial stationer is closely in 


touch with all enterprises; he is really at 
the fountain-head of information and can 
usually spot the sharper. Indeed, one does 


not have to be much a judge of human na- 
ture to tell whether a man is entitled to 
credit or not. The dishonest man frequently 
has some mark or mannerism, which, to an 
experienced observer, serves to identify his 
character. It is one of the compensations 
of honest men that they inspire confidence 
\ good merchant is like a good salesman 
he is able to lose an order once in a 


Try This on Your Piano 





A body trust a body 





And fail to get prompt 


Pay 





May ® body ask 














lease remit 
SOME MUSIC THAT BROUGHT RESULTS. 


a body 








o-day 





while Hie finds it better, in s rt, to retuse 
credit when he is in the least doubt concert 


ing the honesty of the prospective customer 


lraveling salesmen are good lzes of t 


whom credit should be extended and their 


j 


word is usually taken by business men as 


to the standing of the customers with wl 


they come in contact. 
Collection Methods. 


Devising and operating a collection 


system 1s something which re ires undet 


standing, patience, tact, persistence and an 


even temper. One of the best iys to keep 


slow-paying customers in good humor and 


at the same time to keep them reasonably 
well paid up is to be able to write cour 
teous, even-tempered letters. One should 


write just as though he 


were talking per 


sonally to the customer 

One way to secure attention to one’s de 
mands is by the frequent use of different 
attractive phrases in statements of accounts 
overdue. The following few bars of musi 


paraphrasing “Comin’ Through the Rye 
stamped on statements is unusual and may 
Y sed without spoiling the d humor 


the customers 


Not even the most experienc: redit man 
in get up a series of letters guaranteed t 
bring results. The following is a copy of 
a letter which was sent to a delinquent who 
id owed a bill for more than six months 
We do not know what to do with re 
to your account What would you do in 
like circumstances? You do not pay the 
balance due nor make any excuses, and 
have stopped buying from us. It is not a 
great amount, but we want your friendship 
and do not care to take any action 
displeasing to vyoursel Now 1S 
nan to man, what would you do 


he situation were reversed 


ie etter was returned the next 
rl} lett 


lay with — the notatior Raise 


I!” (with a check it il] 
The same letter was used in many 
ther similar cases ! er p 


luc M d a dollar 


The best recipe tor writing good 


ollection letters is t write them 
ust as though one were talking 
the debtor personal y and is 11 
vere under obligation to him for pa 
ng promptly; that his ittance at 
a specified time would be an accor 


modation; that his failure to pay has 
been an oversight, for there is as- 
suredly no disposition on his part not 


to square the account when due 


em 
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SMALL PACKAGE 
SIX SHEETS 


25 per Package 
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‘Chis small package of OILK Gauz F is designed to meet” 
the needs of two classes of Carbon Paper ugerg 


SMALL =S) 


Gai 


CARBON 


PAPERU 














THE SMALLCONSUMER 
WHO HAS BEEN BUYiNG 
LOOSE SHEETS WiLL iND 
IT CONVENIENT AND 
ECONOMICAL : - - THE 
CARBON PAPER IS 
ABSOLUTELY PROTECTED 
IT REACHES THE 

TYPISTS DESK 

EXACTLY AS IT 

LEAVES THE FACTORY 
-- ITIS PACKED, SEALED 
AND GUARANTEED BY 
THE MANUFACTURER 


THE LARGE CONSUMER 
WILL FND THIS THE BEST 
FORM OF TRIAL PACKACE 
EVER PUT BEFORE HIM 
-- IT IS SUFFICIENT 
TO MAKE A THOROUGH 
TEST: - - GUARANTEED 
BY THE MANUFAC- 
TURER TOBE IN 
EVERY RESPECT 
THE REGULAR GAUZR’ 
FORMERLY SOLD ONLY 
IN BOXES or 1O8 SHEETS 





OILK GAUZF’ is a medium weight paper of exceptional strength_© 
It possessesall the manifolding qualities of a featherweight, but, 
does not crease or wrinkle inthe typewriter 
Absolutely clean to handle and extremely long lasting: - Perfect 
uniformity and permanence of records Suaranteed 7 r= 


COLUMBIA RIBBON & CARBON MEG. ©. 


69°71 WOOSTER STREET — NEW YORK CITY 





[Size 





THIS IMPRINT ON THE BACK OF EVERY SHEET- OUR GUARANTEE 


OF ALL STATIONERS 
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REGULAR PACKAGE 
1O8 SHEETS 
$359 per BOX 








August, 1913 


Writing letters in this tone will produce 


better results than letters written in a dun- 


ning way. but because there are so many 
there 


different classes of credit customers, 


can be no well-defined rules for writing 


collection letters or for extending credit in 


the first place Common sense must be the 


guide 


Every good business house, of course, 


mails statements the first of the month to 
customers, but this rule may require some 


modification if the house has a great many 
women customers, for women as a rule do 


not like to receive statements and are in- 
women now are 
to the 


ore particular, often, 


clined to resent them, but 


becoming more accuste ymed usual 


rules of business and n 


about paying promptly than the men. 

It is a good plan to keep a card index 
with a memorandum of the various letters 
and methods used for the collection of cer- 
tain special accounts, especially those which 


are past due. Such a record, carefully kept 


bring results and save cus 


will 


losses if properly conducted 


up, will often 


tomers for the store it also prevent 


In large establishments, of course, the 


bookkeeper o1 


close touch with the 


man should be in 
Each 


will have his own method of calling atten- 


the credit 


accounts one 


tion to over-due accounts, and will have de 
vised certain rules of his own for extending 


or refusing credit 


TAKES IMPORTANT POSITION. 
J. B with the Detroit 
[Typewriter Company Detroit, has 


district manager for the 


Hurston, formerly 
been 
Remington 
Saskatoon, 


made 
Typewriter Company, Ltd. of 


Saskatchewan, Canada 


Mr. Hurston foreman of the repair 


f the Detroit Typewriter Com 


was 
department 
Later he was 


little time ago 


United 


pany to take charge 


pany some 
engaged by the Typewriter Com- 


their repair depart 


ment at Regina. Soon after he was put on 
the road selling Underwoods, which posi 
tion he held for over a year until recently 


he was approached by the Remington Type 


and offered a position as 


writer Con pany 
manager of a sub-branch office. taking 
charge of the sales of a territory covering 


miles. Mr. Hurston’s 


a radius of 600 square 


office is located at about the center of his 
territory He says that the outlook for 
business is very good indeed 

Mr. Hurston is one of those who, after 


having many years in the mechanical 


] } 


end of the typewriter business, has made 


a Success aS a salesman 

EINSTEIN INTERESTED IN NEW 
CONCERN. 

The firm of Blancha 


lyn were recently incorporated to manufac 


rd Brothers of Brook 


ture advertising novelties \mong the in 
corporators are J. H. Einstein, president 
of the Tower Manufacturing & Novelty 
Company, Simon Fink and Ralph Jonas, 
likewise officers of the Tower Company 
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SELECTING AND TRAINING EMPLOYES 





OF THE W.B 


FroM AN INTERVIEW WITH W. J. YOUMANS 
CARPENTER Co., CINCINNATI. 








ndling 


HE SELECTION 


a business ente 


and 


employes in rprise of 


any kind is of the greatest im 


portance [he stationery business, with its 
almost endless detail, makes it necessary 
to secure employes of a high degree « 
intelligence and application At the start 
we secure good, bright boys who have just 
graduated and coach them until we make 


salesmen of them. In selecting these boys 


we depend not only on our own judgment, 
but consult school principals and ministers 


vho are good judges 


Ve talk to our employes individually an¢ 


ollectively on lines of advancement. Our 


store is looked upon as being a very high 


establishment, and this fact is im 


class 


upon all employes as a guide t 


nee j 
pressed 


their conduct both in and out of business 
hours. We try to impress the fact that we 
tand at the top in our line usiness, 
and in our talks to employes we compare 
ourselves to other merchants in our city 


who are known to be firstclass 


The number of employes to hire in com 
parison to the business of the store 


gross 


depends altogether upon the class of em 


ployes one hires. Two good men will d 
more than three or four ordinary men. Ong 
concern of which we know in the stationery 


field does more than $200,000 worth of busi 


1 


ness annually, has only three store salesme1 


and three outside sales people The thre 
ficers of the company also sell goods. This 
is a remarkable example of efficiency. T] 
precise number of employes, of course 
aries with conditions 
It is comparatively easy to promote in 


| : 
terest among employes if one is willing t 


pay good salaries and give an occasiona 


g in the summer time and once in 


a dinner in the winter tim« urther 


interest we give prizes to 


to stimulate 


sutside salesmen and a part of the sal 
oes to inside salesmen when they sell cet 
in items we are desirous of getting 

Our orders are hardly given in milit 
fashion We endeavor to lead I employ 
and our officers are down in the f 

at the same time we set for e! ployes 
be at work. We wait on trade when tz1 
demands and consult employes on n 
matters such as the purchase of new g 
store arrangement, window dressing and 
terior and exterior signs, and we wel 

at all times any suggestions they have 





make. It is our plan to sit down quietly 
and talk it over. We never hurry when we 
talk over such ideas, for if we did our peo- 
ple would think we were not interested. 

We encourage economy. That is, we try 

make it plain that employes should be 
as economical of the light and other facili- 
ties of the store as they would be in their 
own homes and their own business. This 
is to say, with wrapping paper, twine, labels, 
pencils, mucilage, etc., etc. We encourage 
care and attention to details by pointing 
out errors as we see them, but to each one 
individually. We never criticize one employe 
n front of another. 

We ask our employes to keep in touch 
with what other merchants show in their 
windows and make a special note of how 
the windows are dressed, of the style of 
their signs, how often they are changed, 
etc. We take some of our people occasion- 
ally to look at something that is worth 
studying; it may be in another line foreign 
to ours but it makes them notice details. 

In the winter time we hold periodical 
meetings of employes and at these meetings 
ways and means of securing 
We find such meetings very 
we take up every- 


we discuss 
better results. 
profitable, for at them 
thing relating to the business. 

Suggestions for improving the service are 
following some that em- 
when we think differently. 
we can see that no 
harm can come from the suggestions. Not 
long ago one of our employes could not 
believe that the sun striking the show win- 
dow would harm a certain line of goods. 
But we convinced him in a day’s time and 
this will have the effect of making him take 
our word for it next time. 


encouraged by 
ployes make 


“his, of when 


course, 


We do not publish a house organ for the 
that we never could quite see its 
advantages. We take a number of trade 
publications and distribute them among our 
employes who are instructed, after reading, 
their initials on the magazine so 
can see which ones are interested 
in its contents. This is a better educational 
measure than to publish a house organ full 


reason 


to put 
that we 


jokes 
| could really go on and make a good 
any more points, but as I have only been 
the stationery business for twenty-four 
and a half years, I have not absorbed very 


ich of it yet. 
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OUR correspondent has still the same 


London, July 18th, 
story of booming trade, so far as 1n- 
dustry generally is concerned, to tell 

about this country. Good business has be- 

come such a regular feature in this country 
during the past two years that the repeti- 
additional in- 


tion of the fact, 
month by month, becomes almost 


even with 
stances 
monotonous. Still, the welcome effects upon 
our own trade are so direct that a note 
might be again made of this perpetual im- 
The total June 


show an increase of $38,274,825 over June oi 


provement imports tor 


last year, whilst the exports show an in- 
crease of even more, namely, $39,321,185. Of 
course June of this year would show an in- 
crease over June of last year any way as in 
the latter month the great dock strike was 
in operation and business was being arti- 
ficially held June and 
taking the whole half of the year that has 
now transpired we find that imports have 
increased $124,302,200 over the correspond- 


up But ignoring 


ing six months of last year, whilst exports 
have increased $158,713,815. In a sentence. 
the total trade increase shown by these fig- 
ures for the first six months of this year is 
$283,016,015 better than for the same period 
of 1912 

In the north of England, where the boom 
is especially centered, typewriter and office 
appliance sales keep up well and in fact tlie 
trade in these articles all over the country 
is well maintained.. Perhaps the export bus- 


iness is not so good as might be hoped, 


there being too many conditions to cause 
flatness. The persistent trouble in the Bal- 
kans has far-reaching effects in 
Austria, Italy, 

tries and movements from this country to 


Germany, 
France and the low coun- 
those places cannot feel the full benefit of 
Near 


Money is of course tight, 


good times until the troubles in the 
East are settled 
as well and this has a distinct checking in- 
fluence on the shipping trade. Competition 
remains keen and, if anything, gets keener 
amongst the leading firms in all branches 
of the business here, but this appears in the 
main to result in the higher education of 
the public in the wisdom of using modern 
office specialties, and he must be indeed 
deaf, dumb and blind nowadays who does 
pot know the important place occupied by 
the typewriter and all the items of the great 
modern up-to-date business instruments 
Increasing numbers of English business 
men are learning the value of modern ap 
pliances and modern methods of organiza- 
The value of systems, their adaptabil- 


that are 


tion. 


ity and are things being 


driven home every day to a wider range ot 


range, 






















Office Appliances in Great Britain. 
Appliances 


Exclusive Correspondence to Office 


customers and it is being increasingly seen 


that a well-ordered “system” is an indis- 
pensable adjunct to successful business man- 
Whether the business be manu- 


trading, or both combined, is 


agement. 
facturing or 
immaterial. The same principle applies in 
all cases, and where it is ignored, disaster 
is invited. System is one of the most 1m 
portant cogs in the mechanism of business 
expansion. It is the mirror which reflects 
the trend of events, and, according to the 
tale it tells, so is the policy of the man- 
agement shaped. But it must not be for- 
gotten that in this respect, as in all other 
details of life, there is a constant ‘state of 
transition. A business system which would 
be regarded as the best fifty years ago is 
out of date today, owing to the improve- 
ments which have taken place; for business 
constantly being 


is a science which is 


studied. The expert organizer is aware of 
this fact, and is ever alive to take advan- 
tage of every development Conservative 
firms, on the other hand, shut their eyes to 
progress—“what was good enough for the 
father is good enough for the son” is the 
doctrine by which they are governed, and 


in commerce no doctrine could be more 


fatal in its results. Its inevitable sequence 
is business decay, and this, unless arrested. 
eventually sweeps a once prosperous busi- 
ness out of existence. That the doctrine is 


adhered to to a large extent is, however, 
indisputable, and this no doubt accounts for 
the fact that, although English commercial 
prestige extends over a period of many cen- 
turies, only a small proportion of the huge 
successful establishments of today have 
been in existence for even a hundred years 


As a 


hooming a 


well-written reader advertisement 


patent loose leaf method here 


points out, in administering a business there 
are two objectives which should never be 


lost sight of. One is efficiency of staff, 


and the other is a constant knowledge of 


results. To attain these object- 


itself, 


trading 


ives is simplicity provided a_ well 


thought out system is installed for the pur- 


pose. To begin with, there is the counting 


house This is the index to progress or 


} 


retrogression, and as such it demands close 


attention. This department should be sys- 


tematized so as to furnish at the end of 


each day a summary of the day's trading, 


and this summary should disclose approx- 


imately what profits have been made or 


The inestimable advantage 
When losses 


are incurred it permits of an immediate in 


losses incurred 
of this is at once apparent 


] 


vestigation of the cause, and thus the evil 

















an be remedied before it obtat 
ous hold lo.further this end ea 
nent should be systematize 
standard of ethciency. Every 


portance should be recorded 


ords should be compiled so as 
sequence of the details, and thus 
easy 


y. When these respect 
are installed, the battle of busi 


ence 


is more than half won 


Reports from the various 
headquarters make good reading 


month Mr. W J 


director of the Bar 


Richardso1 
Lock, ma 
of the refitting of the new 
show 
establishment here was nrst 
was the first 


Victoria stre¢ 


vears ago and 
store in Queen 


second to be opened in 


dom, following the Remingt 
of four years Numbers 
fourteen Queen Victoria street 


lock head premises—are close 
(the residence of 


Bank of E1 


Exchange, and all the 


sion House 
of London), the 
Stock 
markets, 


Queen Victor 


insurance companies, 
In other words, 
right in the center of the city 
When the Bar-Lock 
one building 


first opens 


the company in this country 


are 21 branch stores and the 


had to be removed to Bar-Locl 


just across the 


Thames in So 
be the ] 


London ry 


which is claimed to 
writer premises in 
further extensive workshops i1 
South London district 

With regard to the refitting 
Victoria street premises, recent 
onsist in the covering of the 


from floor to ceiling with mirt 


joints between each sheet bein 
thin strips of aluminum \s the 
many London ones, is of regular 


various reflections in the looking 


all angles give extraordinary illu 


distance. The public window 


on the sidewalk shows the « 


tions on a large scale of the Ba 


ribbon box Instead of the lids 


of tin they are made of glass 


exact colors of the real box 1] 


electric 


illuminated by 
is a further striking illuminat 
colors the Bar-! 


The whole eff« 


ducing in 
trade mark 
ing and publicity producing 


Mr. William J 


Ri¢ hards 


adopted as prospective parlian enta 


rooms in Queen Victoria st 


the Unt 


contained the enti 
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- What Do Ball Bearings 
sim in a lypewriter 
fer Mean? 










THIS TYPEWRITER HAS BALL BEARINGS 
AT ALL FRICTIONAL POINTS 


ck You don’t have to be a mechanic to know how ball bearings decrease 
friction and prolong the life of machines. 


eee You will find them on almost every kind of machinery where it is 
King desired to secure the greatest efficiency with the least wear and tear. 


“ When it comes to typewriters, only one Company—The C. L. 
Bai Smith & Bros. Typewriter Co: has made use of this principle. In the 


es three places where there is continuous motion, where, in fact, there 
th is 98 per cent of the motion—the typebar joints, the segment shift 
nae and the carriage return, there are ball bearings. 


ae They give ease of operation and durability. The touch is lighter, 
| the capital shift works easier and the carriage is returned easier. 


If it isn’t ball bearing, it isn’t an L. C. Smith & Bros. 


bis Write for catalog. 


} t 
tO], 


als L. C. SMITH & BROS. TYPEWRITER CO. 


Home Office and Factory Syracuse, N. Y. 


ueel 
Branches in all Principal Cities. 


li k € 
OUR SPECIALTY | | EVERSON’S 
s to : : ; AUTOMATIC WATER COOLER 
tore ngraved or printed. 
du For the wall. With Filter Attached = 
call For the desk under glass. A pure, wholesome drinking ce aa 
7 In cabinets for the tack system. water, cooled to the proper 3 
temperature, will greatly in- Me i 
the On cloth on three-ply veneer basswood: crease the energy and effi- 
ciency of your employees. * 
ae Map } with special proportions to meet The outfit is very attractive veo 
any business requirement Rach jor and suitable for the finest —— 


abinet for mat j nd all office. 

















id silent demo 





+ | + +} and + 1 7 é wre for the maf 
x keep track with miaps and tack P 
Send for Catalog No 40 


© geographical locatior 





xcs é Write us concerning your 
Attractive Terms to Dealers. individual needs. 
; EVERSON FILTER CO. 


“ JOHN W. ILIFF & COMPANY, mensiscturers, CHICAGO, ILL. 68 W. Lake St., Chicago 
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TYPE- 
WRITER 


(They have no equal) 


+ 


wold 





Lifting the lid 
to an easier 
day’s work 


THEY Fit All 
Standard Typewriters 


absorb the shock 


THEY reduce the noise 
ease the key action 
ency—save the nerves 
are sanitary. 

THEY prevent machine from slipping or 
creeping. 


increase the resili- 
save repair bills 


Fill in the coupon — get a sample set 


FREE 


THEY retail at $1.00 


Dealers’ Discount on Application 


Typewriter Sundries Co. 
38 So. State St. CHICAGO 
Typewriter Sundries Co. 
1900 North American Bldg., CHICAGO 


Please send me a free set of Grady’s Cushion 
Feet for the typewriter. This is to put me 
under no obligations to you, except to give you 
my opin on of the cushion 

Name 


Address 











GRADY 


CUSHION 
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government interest tor 


His 


spread far and wide in the 


date in the 


| Huntingdonshire. reputation here 


business 
respecte d 


and he is greatly 


figures peace in the 


that 


as a justice of the 


try and has proved thereby 


strenuous business day he 
to prove himself a man of public spirit 


is believed to be the first case of a 


writer man coming into the parli 


arena \t present the seat 


member of the Opposition who is very 


firmly entrenched owing to his 
landed interest in the 


added that 


with the 
| mush also be 


|, getting very greatly out of favor with the 
| people in the country here, both owing to 
the things it has done and the things that 
it has left undone. It is more than likely, 


therefore, that it will go out of 


the next election when the Conservatives 
will return to power. Although Mr. Rich- 
ardson’s chances, therefore, can hardly be 
called rosy, he is such a good fellow that, 


has good 


apart from all partisan feeling, he 


|} wishes for his from all who know 
| hin 


Che Underwood 


success 


Typewriter Company, 


| which also radiates from Queen Victoria 
| street, has been playing to capacity lately 
| with advertising matter under the title of 
“The Underwood at the South Pole.” One 
| of the Actual Underwood machines used by 
| Captain Scott is now in London, on view 

at Earl’s Court Exhibition, together with a 


genuine 
When its time 
will 


number of other 


fated expedition. is through 


| 

there machine make a tour round 
| all the Underwood branches in this country, 
and presumably go abroad. The machine 
| 


is creating considerable public interest on 


account of the fine state of preservation it 

is in, despite several rough transports on 

| the “Terra Nova” and in the South Polar 
| lands 

\ special feature is made in the adver- 


tising matter of a statement by Commander 
that the 


the ship in a 


Evans machine could be used on 


moderate sea without the 


alignment being altered, a desirable feature 


in a typewriter for marine use. Of the two 
machines one was kept on board the “Terra 
Nova” and the other was used in the hut 


MeMurdo’'s 


\ complete typewriting record of 


Winter quarters, Sound, 


on land. 


was made there and the 


| at the 
the expedition 


“South Pole Times” was published with its 

| assistance 

| The new office arrangements and exten- 
sions at Royal buildings, the London home 

| of the Royal Typewriter Company, at 75a 
Queen Victoria street, are now completed, 
and the staff are in possession of the sev 
eral departments. The new showroom, dec- 
orated in royal, red and green, equipped 


with up-to-date conveniences, including a 
circular revolving stand for the machines 
on show, makes a very attractive feature of 


company have just now 


| 

| 
the premises. The 
made an interesting experiment by placing 
on the market a Royal which it is 


This 


model 


conte weary s rust-proof in any climate 


North 
has 
world 
\lready he 
coun- 
despite a 
can still find time 
This 
type- 
amentary 


is held by a 


connections 
county It 


the government is 


business at 


relics of the ill- 





{ i) ‘ 
is a machine similar in construction to the 
ordinary “Royal,” but in oxidized metal, 
which improves its apearance nd at the 
Same time gives a protection to the ma- 
chine in countries where there is great 
humidity. Even the English climate, as 
compared with the drier air of the United 
States, calls for some such protection. The 
oxidized metal machine is, we are informed, 
being freely inquired after 


Che crowd of passersby along the Hol- 


born viaduct have lately witnessed notable 
exhibits of typewriters in the showroom 
windows of the Yost Typewriter Company 
at 50 Holborn viaduct This exhibit is an 
effective arrangement of different models of 


different widths of carraige, ar- 


the Yost 


ranged in an ascending scale, from an ordi 


nary correspondence machine to the central 


feature in the “Yost Model No. 20 F., the 
largest typewriter made.’ he term 
“largest” has reference, of course, to the 
length of the carriage and the consequent 
leneth of the writing line, and the exhibit 
of the different models as a whole shows 
the wide range of adaptability of these 
Yosts for different classes vork; from 
the ordinary machine writing a line of 8 
inches to one writing a line st a yard 
long In front of the same exhibit are 
machines holding typewritten sneets of 
paper illustrating the styles of type which 
have proved most popular with users of the 
Yost The same company e issued an 
artistic folder showing the working part 
I the Yost Visible \lodel lype vriter, 


ich gives an unusually fine and clear view 


the mechanism of the mi 1 from the 
interesting “roller” bearings to the key 
board 

During the recent visit of } Poincaré, 
president of the French republic, to London 
testive and welcome signs were hung out 
in all the business districts he traversed 
during his ceremonial journeys. There was 
a distinct tendency of many of these to run 
into French. Perhaps one f the neatest 
was the example in the showrooms of the 
Oliver Typewriter Company at 75 Queen 


Victoria street. On a No. 6 model of the 
Oliver typewriter was placed a_ boldly 
printed card bearing this inscription Le 
nouveau modele No. 6 de JVTOliver a 96 
caracteres. La machine a é€crire par ex- 
cellence pour la France.” In fact this model 
has become the popular standard form of 
the Oliver in France 

Talking of presidents reminds me that I 
hear that the Remington Ty riter Com 


pany has just sold a No. 10 Remington to 
President Arriaga, head of the Portuguese 
republic 

Good reports come to hand about sales 
f the new model Multipl Hammond 
typewriter. The demand is so great that it 
is difficult for the factory to keep pace with 
orders Care is being taken in the adver- 
ising publicity to inform British readers 
that by placing the type on the segment of 


the revolving circle the company is enabled 
to offer Hammond users a very wide choice 
of interchangeable types—Roman, italic, 


an 
pr 


mi 


an 
lat 
an 


cialt 
ken: 


num 


ny f 
self 
tions 


ur 
— 
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o the script, and many others for English use, 
netal and an unlimited number of languages. At | 
t the present the purchaser has the choice of as oe Protecto T% 1 
_ ma- many as 300 diffe rent stvles of type. 


creat “A very large proportion of these differ- | mit; , 
e, as ent type shuttles,” said the London sales miting ine $305_ 
| 3 3 
‘nited manager, are those tor toreign languages, | VOLE LARS 
| he and, by the vay, we have just added to the NOT OVER? reIRT Y L ” 























































rmed, languages two new shuttles for Hebrew 
and Arabic; and it is contemplated provid- : , ;, 
Hol- ing further shuttles for Hindustani, Urdu, is the only form of check protection 
table and other native Indian languages. These that has never been successfully altered. 
room are all available for existing models, as well It is used and endorsed by al least 90% 
ipany as for the new Multiplex Hammond.” of all American banks, and over 
is an A Gen portable typewriter an dane here 100,000 business houses. Do you rec- 
els of is marketed by the “Swift Cypewriter : : i ae aes > 
e, ar- Company, under the title of the “Elite.” ommend it to your customers: 
ordi- Mr. Bennett Harris, th London sales man- MADE ONLY BY 
‘ntral ager, said they wished it to be distinctly 
, the understood that the “Elite” was a “Swift” | - : ‘ ~— F 
all cilideall de euelviites tak equals. ts ae | G. W. TODD & CO., 1121 University Ave., Rochester, N. Y. 
» the light in weight, small in size, but solid in | 5) 
juent equipment, with standard and sterling ad- ACCOUNT FOR EVERY 
hibit justments, and was a reliable machine in Th B 
hows practical us¢ While it was specially de- | LABOR MINUTE \ e est 
these signed for individual users, it was furnished | Here is the one logical method of keeping an 3 C d 
from with every modern improvement, and was | accurate account of when you recet and when - usiness ar ; 
{ 8Y therefore fit to fill every requirement of a | YOu end out letters, orders, cONntFAaCtS, CC. It tstlaction of athemston Collinehe aanele dae eeane 
: will avoid all disputes, Patent Book Form Card. It will get close and 
ard typewrite1 - = s as it records every careful scrutiny, and that means an audience with 
are In other branches of the office specialty Follett’s minute of the day fr nost favorable attitude of mind from your prospect. 
oe iesaiaeae there is = waleemsé eee eae | aaa night. Peerless Patent Book Form Cards 
vhich formation about good sales and develop- Time Absolutely automatic. om aivengy sugutes ouch dieteooionenananeaaen 
f the ments. Mr. Louis A. Smith of the Inter- | requires no attention to hand one out. They are always clean, perfectly 
d an national Multigraph is due back here at | and is the only POSI- a sntente aad @rtemathe lend andr cae 
parts the end of July from his visit to the confer- | TIVELY AC- for yourself. Send today. 
riter, ence of sales managers at the Gammeter | CURATE OUR SMART CARDS 
view head office in Cleveland *registeron IN CASES 
1 the The Roneo people send me a letter con- the market. 
key- spicuously marked “Dictated through the 
1 Roneophone” about their recent Paris | Liberal prop- 
caré, business show organized under the control | osition to 
ndon of M. Laurent-Richard, the active and dis- | live and re- STEEL COMPANY 
out tinguished pre sident of the Association des | sponsible OU gga eee NOS SE 
rsed Commercants et Industriels Francais, which dealers and enn it an nea 
was society exists to popularize modern methods | agents. 
) run of busine Ss ore in os e The | The John B’ Wiggins Company 
atest exhibition appears to have been the tenth Write for Full Information Sole Manufacturers 
r the of its series, the earlier ones having been FOLLETT TIME RECORDING COMPANY Engravers Die Embossers Plate Printers 
ueen held in all the principal towns of France, | 674 Hudson Street NEW YORK CITY 51-53 E. Adams St., CHICAGO 
the such as Rouen, Toulouse, Reims, Bordeaux, Western Office: 126 Russ Bldg., San Francisco, Cal. q 
iIdly Lille, etc I send a sketch of Laurent- 
“Te Richard by Sem, a well-known artist of 
i %6 L’Information Besides direct Roneo spe- THE 
a cialties, well-known exhibitors like Mac- H d B li P SIMPLEST — CHEAPEST — BEST 
odel kenzie Schiff had goods on view, besides an y a ing ress 
n of numerous purely French houses—some, it 
is true, only indirectly connected with mod- Simplest—Best—Made in Two Sizes. 
at I ern office methods You Are Bound to Have Waste Paper. 
‘om- Moore's Modern Methods appears to be | Why Not Turn It Into Money? 
n to getting on well in this country, a total | Entirely open at top 
uese of 15,000 loose-leaf books having now been | Most convenient to fill. 
supplied to government departments, for Best possible place to store waste paper 
as it accumulates. 
sales example, for various purposes. Labor ex- | Besides revenue derived from sale of waste 
1ond changes and borough town councils are paper, a Baling Press will reduce your fire 
at it amongst other heavy customers for these risk and save valuable space. 
with goods | All Steel—No Danger from Fire. 
ver- From Scotland comes news, via Mr | Write sor terms and discounts 
ders Whitehouse of the Ludgate Company, of 
it of continuous developments amongst the can- | 
bled ny folk there The Ludgate Company it- | The Handy Press Company, Inc. 
oice self is rapidly widening its field of opera- 435 lonia Ave., S. W., Grand Rapids, Mich., U.S. A. 
alic, tions, and new customers are being sought | 
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Be Prepared 


to fill rush fall orders 
for stock goods without 
attendant express 
charges from the fac- 
tory by 


rdering Now 


your stock of supplies 
for Office Filing 
Cabinets. 


Inventory Your Stock 


NOW 


and place a quantity order at 
quantity prices. 


CARDS 


Ruled, printed and plain. All weights, 
sizes and colors, 


GUIDES 


All sizes, styles, colors, grades and weights. 


ALPHABETS 


All sizes, styles, colors, grades and weights, 
from a five division to a four thousand, 
including months, days, etc. 


FOLDERS — 


weights, colors and 
cabinet 


All sizes, styles, 


grades, to fit any 
or special system 


We specialize the manufacture of 
7° ° 
Quality Supplies 


Get our prices on 


Pressboard and Celluloided Guides 
and Alphabets 


We make exclusive Dealers for the B gges 
and Best Line of Office Filing 
Devices on Earth. 


If not write 


Are you that Dealer? 





Wabash, Ind. 





OFFICE APPLIANCES 
everywhere for its loose-l.af books, sensi- 
ble systems and other office equipment spe 
In June Mr. Whitehouse paid a 


| 


| cialties. 
| special visit to Paris to make arrangements 
When 


| for a sales organization in France 
conversa 


there he had some interesting 


| tion with office appliance men on the spot 
as well as with the editors of two leading 


Speaking of 


| French technical magazines 


business generally he endorses the view | 


have heard elsewhere frequently this sum- 
mr, that‘it has never been known before 
for the summer season to maintain such a 
high ratio for a year’s business 

\ correspondent informs me that whilst 
business in typewriters last year was good 
in Germany, it was undoubtedly handi 
capped considerably by a feeling of uncer 
tainty and uneasiness apparent throughout 
Balkan 


war. A point of special interest to export- 


commercial circles, caused by the 


ers, and one that should receive careful 








consideration by them, is the fact that Ger 
man typewriters are rapidly coming to the 
front, and are likely to take control of a 
large part of the trade that has hitherto 























been held by the American machine. The 
superiority of American products in certain 
respects is still acknowledged, but there are 
two very strong factors favoring the Ger- 
man machine. The first of these is the 
growing feeling throughout the empire that 
home products should receive preference 
over foreign, unless the latter is so over- 
whelmingly superior as to preclude legiti- 


mate competition The second factor, and 
one of decided practical value, is the great 
difference in price between the German and 
The leading American 
United 
States for $100 bring $119 and $125, whereas 


American machines 
typewriters that are sold in the 


the German competitor sells for $83 


Asiatic Institute Founded in New York. 

\ group of eminent Americans has 
formed an Asiatic Institute in New York 
In order to take hold of the situation de- 
veloping from the contact of the two civ- 
ilizations, to endeavor to place American 
education, scholarship and people in touch 


with the mutual life and development in 


Eastern Asia and to disseminate knowl- 
edge of the Orient, they propose 
(1) To establish an Asiatic and Pacific 


library, museum and educational and pub- 
licity institute 
(2) To promote the study of Eastern 


\sia languages, literature, history, laws, 
religions, arts and economic conditions 

(3) To establish the study of Oriental 
progress and reforms, especially in China 

(4) To estimate the influence of the West 
upon Eastern Asia and of Asia upon the 
West 

(5) To promote intercourse and to con- 
tribute to the solution of questions arising 
there from the contact of different civiliza 
tions 

The founders hope soon to build up a 
intelligent 


powerful body of persons, ac 


quainted with questions of Eastern Asia 


and the Pacific 





Among the members of the Board ol 


Trustees are 
Association Arthur 


American Asiatic 


Brown secretary of the Presbyterian 
Board of Foreign Missions; Frederick W 
Williams, John Foord, Lindsay Russell 
Charles L. Freer, the founder of the Amer 
ican School of Archaeology in China; 
Louis L. Seaman, Samuel T. Dutton, Fred 


Greene, and 


Bank 


erick McCormick, Jerome D 
Willard \merican 


ing Group in Eastern Asia 


Straight of the 


Progressive South American Dealer. 
\rvelo of Venezuela, 


America, formerly a partner of the 


Enrique Caracas 


South 





ENRIQUE ARVELO. 


Enrique Arvelo & 


Phelps, has established himself on his own 


recent partnership of 


account in the same building as that occu 


pied by the former firm, at the corner of 


Sociedad, and in the same line of business 
He has increased the capital of his busi 


ness to 1,000,000 bolivares and the. store 


has been thoroughly remodeled and reot 


ganized. Mr. Arvelo is especially interested 


in American goods and solicits exclusive 


agencies for Venezuela His advertising 
announcement in this issue gives further 
particulars 
Brazilian Firm Expands. 
From Manaos, Brazil, there came recent 


ly to the trade the announcement that the 


firm of Lino Aguiar & Ca. had been dis 


solved and a new company formed to handle 
the old organization's business in printing 
bookbinding, and books of record Che new 


concern is known as Cesar, Cavalcanti & 
Ca., and assumes all the obligations as well 
as the good will of the former company 
The reorganization involved the retirement 


of Pompeu Lino de Almeida Aguiar and the 


Seth Low, president ot the 
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assumption of his interests by Agostino 
Cesar de Olivera and Luiz Cavalcanti. Lino 


Joaquim de Almeida Aguiar maintains the 
place which he has held. With the capital 
invested and the important location which 
the company has in Manaos these men 
ought to make the new company a great 


success 


Remington Secures Big Order. 

{n important contract has just been se- 
cured by the Remington Typewriter Com 
pahy for the exclusive supply of typewrit- 
ers to all the municipal departments and 
allied services in Paris, France. 

Paris is a particularly prosperous city, 
and as an example of the importance and 
scope of its city administration it may be 
mentioned that their annual budget con- 
siderably exceeds the total budgets of sev- 
eral other European countries, whilst the 
Prefet de la Seine, chief of the municipal- 
ity, exercises his powers over 4,000,000 per- 
sons, and the work he controls calls for 
service of 4,500 employees 

The contract includes the supply of ma- 
chines to a large number of schools, in ad- 
dition to the municipal departments and 


their depe ndencies. 


CONVENIENT QUARTERS TO LET. 

The well known real estate firm of Will- 
iam A. White & Sons, 62 Cedar street, 
New York City, are advertising to let in 
this issue two floors of the building at 26 
John street New York 

This firm states that they have found a 
f some of the 


willingness on the part 
prominent manufacturers of office appli- 
ances with sales offices and warerooms in 
New York to locate farther down town so 
as to be nearer the large business interests 
established in the southern end of Manhat 
tan 

It is notable that one of the large manu- 
facturers of steel furniture has recently 
moved from Broadway and Franklin street 
to Broadway and Barclay street, a few 
blocks above John street 

The building referred to above is located 
on the south side of John street between 
Broadway and Nassau _ street, convenient 
to the John street subway station, the Hud- 
son tubes and the elevated lines, and in the 
immediate vicinity of the insurance, finan- 
cial and jewelry districts 

Large office buildings tenanted by pro- 
fessional and commercial men practically 
surround this building and offer an inviting 


held for people in the office appliances busi- 
ness 
Notwithstanding the great development 


of upper New York, there is an enormous 
Increase in business, especially in this field, 


on the lower end of the island. The large 


buildings going up in this district make 
more and more prospects for office equip- 
ment manufacturers The equipment of 
the offices in the Woolworth building alone 
provided as much business as a_ small 


town would produce. 








VERY detail’ of B. L. 
Marble Office Chairs 
must be the best that 
can be supplied. That 

is the reason every revolving 
chair base is equipped with 
Genuine Diamond Velvet Cast- 
ors at no extra charge. 


This additional selling point 
will enable dealers to get even 
more business than they are 
already doing on this splendid 
line of Office Chairs. 


With Diamond Velvet Cast- 
ors, Wood Core Base, Ball- 
Bearing Pressed Steel Revolv- 
ing Chair Iron, and Marble 
quality and workmanship 
throughout, no dealer can 
afford not to carry this 


“PERFECT OFFICE CHAIR.” 


Send for Catalog 


THE B. L. MARBLE CHAIR COMPANY 


BEDFORD, OHIO 




















THEY SELL FAST 


because they have sell- 
ing points. 


Quality, durability, 
appearance. 


Lincoln’s 
Leathry 
Envelopes 


are made of strong, 
tough material. Are 
good to sell because 
they make and hold 


US TS, Pb 
acti Write for Catalog Now 
Uncle Sam uses them 
exclusively this year. 


Seah 3. Lhnlhw nc. 


Manufacturers to the Trade 


612 Twelfth St., N. W. WASHINGTON, D. C. 























TYPEWRITER BUSINESS IN AUSTRIA-HUNGARY 





THE EFFECT OF THE WAR ON TRADE 


By Miss L. REIp. 








HE past year has spelled disaster in 

almost all branches of business, not 

merely in the Balkans and in Tur- 
key itself, but the effects of the war have 
been severely felt in both Austria and Hun- 
gary. The general slump was first expe- 
rienced in Hungary, where before the con- 
clusion of 1912 many bankruptcies were 
notified. The trouble has spread west and 
north, and now Austria is in nearly as bad 
a. pass as Hungary itself. The chief losses 
have been in textile and ready-made cloth- 
ing branches, as other lines are not so sensi- 
tive, nor do they feel the gradual falling 
off of business so quickly as these trades 
Towards the end of the spring season, how- 
ever, the office appliance trade commenced 
to feel the effects of the general depression 


very accutely. 


No Orders from the Balkans. 

There have been no orders from the Bal- 
kans since October for the trade, and ow- 
ing to the state of the country no one ex- 
pected any. It was, however, believed in 
Vienna that peace would be concluded with- 
out another outbreak of hostilities, and that 
Bulgaria most especially would offer a new 
and brisk market for type machines and 
other office furniture; and, as a matter of 
fact, many of the travelers had already 
packed their sample cases and lodged them 
customs house in order to be the 
first of the rush which they 
the Balkans. They hoped to have every- 
thing clear for a brisk deal in the newly 
Instead of the ex- 


in the 
foresaw to 


constituted countries. 
pected revival there was a new war, and 
there is no doubt today that all the Balkan 
states have not only spent the last penny 
of their money, but that they are in debt all 
around. Thus there will be no temptation 
to do business down there even when quiet 
comes, for it will be long before the country 
is settled, and the system of credit which 
prevails will make the Austrian dealer very 
shy of entering into negotiations, for the 
prospect of getting his money, which was 
reasonably good some months ago before 
the last credit was exhausted for ammuni- 
tion, is now practically nil. Therefore, the 
peninsula may be regarded as non-existent 
as far as trade is concerned for several 
years, as the actual necessities of life are 
lacking and the inhabitants will naturally 
purchase them before refurnishing their 
offices, which have been reduced to a stand- 
still if not burncd down or plundered dur- 


ing the war 


Effect of the Balkan Slump on Austria- 
Hungary. 

[The disappointment felt in Vienna in 

mercantile 

portant market has precipitated many fail- 


circles at the loss of this im- 
ures, for men whose relatives were ready 


to help them to hold on a little longer, 
and others whammight have had courage to 
keep up the struggle a few weeks longer 
were seized with despair and shut up their 
places sooner than continue the hopeless 
fight. All this has had the most disastrous 
effect on business generally. The 
in the percentage of failures has been tre- 
mendous, and although the office appliance 


trade has been affected perhaps least of all, 


increase 


as the stock does not spoil and the goods 
go out of fashion to any extent, the 
immediate effect of the 
has been to make the struggle for custom 
much keener, and to lead to practices which 
had the 


do not 


great depressi mn 


would not have been employed 

agents been busy traveling the Balkans in- 

stead of trying to cut prices at home 
Dumping in Austria-Hungary. 

The type machine dealers have made 
many complaints lately, both in Germany 
and in Austria-Hungary, of the evil prac- 
seller tells 


tice of dumping. A very active 


practice 


me that this very reprehensible 
has been carried on both by American and 
German firms. Things have gone so far 


that the union of machine dealers in 


Germany 


type 


intends to pass a resolution by 


which all members of the union undertake 


not to sell under a certain price below the 
catalog quotation, and thus to keep within 


a certain limit of the list price. It is alleged 


that certain German machines are really 
sold below cost price, simply to get busi- 
ness and to introduce the machine. The 


deal, which is only worth while where a 
ministry or large public body is concerned, 
machine 


is carried on in this way. A large 


standard make costs 700 kr. as per 


This includes freight and duty in 


of a 

catalog 

\merican and German machines 
Cutting Prices. 

An agent who ts anxious to get a connec- 

offers to 


the case of 


with take 
the old 


machine 


tion the public body 


over machines of another type at 


70 kr 
agents tell 


per These machines, the 


me, are worth very little as a 


rule." They have been worked hard and 
carelessly to make the fullest possible num- 
ber of duplicates, and they may be written 
off at 20 kr. actual value. He then sells his 
machine as 380 kr 700 
kr., or deducting the price of the old ma- 


cash. He two 


low as instead of 


chine 320 kr., for gives a 





years guarantee as well at the price He 


loses considerably on the « 


tory charges him more for the machine, 


but he has contented his employer by show- 


ing that the machine has been introduced 


into some important municipal office, and in 


Germany and Austria this is considered a 


most valuable asset, as it is almost a guar 


antee of the good workmanship and value 
of the goods It is possible that the case 
quoted above, where the figures were given 


had 


that few 


man who access to t 


me by a 
extreme, and dealers care to sa 
dle themselves with a loss of this kind, but 
at the same time it is certain that a great 
deal of cutting prices does take place on 
the continent. 

German Machines Cost More in Freight 
Than American. 

interesting 
that 


\nother fact which hardly 


credible is the dealer who has 


seems 

to do with German makes actually under 
present conditions pays more freight and 
duty than on an American machine [n 


the first place the German machines of the 


full size, corresponding to a Remington or 


Underwood, are 5 to 6 pounds heavier in 
weight than the American-made article 
The German dealer is not fitted out with 


capital to the same tune as the agent of 
in American firm, and can order only a 
comparatively small number machines 
at a time Thus freight, in spite of the 
short distance overland which they travel 
trom Germany, comes heavier than the long 
sea voyage from America on a very large 


consignment of machines he 


culate that a large firm can tually get a 
nachine from the States (it being one of a 
lot « several hundred) at about 2.50 kr 
x) cents) less in freight and duty charges 


than from a factory in the northern part of 
Germany 


Hopes of Peace. 


The dealers are looking forward to the 
onclusion of the present Balkan war very 
inx1iously, and it is to be hoped that new 


markets, especially in Asia Minor, will soor 


be opened so that the agents can look be- 


vond the somewhat limited confines of 


\ustria-Hungary for new markets, instead 


of spending their time in squabbling for 


the home customer and cutting each other’s 
throats in vain competition which will lead 


to no good Meanwhile the typewriter 


is becoming more and more general every- 
becoming 
\ustria-Hun- 


which 


where. Hand-written letters are 
a feature of the past, even in 
gary. When the revival in business, 


has been proceeding in the west of Europe, 
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SHAFT No. 7 





“Progressiveness 


To use a commoner word, ‘‘Push.’’ Are you 
one of the typewriter dealers who possess that 
quality? Then you either are or should be 
turning into profit in your community the 
demand which one everywhere finds for a 


machine of the reliability of 


General Rebuilts 


and repaired typewriters. They will accomp- 
lish for you what they have done for 
hundreds of other dealers—establish for you 
the reputation of a dealer who sells thoroughly 
dependable rebuilt and repaired typewriters. 
The demand for them exists. It with 
you to reap the profit of filling that demand 


rests 


with machines of the highest quality. 


General Typewriter Exchange, Inc. 
70 Washington Street 
Brooklyn, N. Y. 


Wholesale Distributors for Continental Europe 


LIEBERT & MEYERHOF, Hamburg, Germany 
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Ba Every |-Pc2= Book is sold under our unlimited 

Fa guarantee. , 

8 Order a sample outfit and be prepared for the fall 

B demand. 
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: IRVING-PITT MFG. Co. 
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The I-P Ledger 


A Marked Improvement 
in Ledger 


inders 





The Elimination of the Winding 
and Unwinding Mechanism 


The introduction of this Ledger has proven 
to be an event of great moment to the Sta- 
tionery World. 


BECAUSE 
it is Unique in Construction, 
Operation and Mechanical Principle 


In Construction—The entire frame, as well as all 
parts, are spot welded by electricity. Even the posts 
are welded to the frame and cannot be torn loose. It 
has no Screws, Rivets, Ratchets, Pawls or Screw Rods. 
The I-P Ledger frame is the most rigid ever con- 
structed. : 








In Operation—Semi-automatic—one turn of the flat 
key expands the mechanism 100%, yet there are no 
Springs in the expanding mechanism. A light push on 
the top cover closes and locks the binder. As no 
Springs are used for expanding there is no resistance. 
The covers slip together easily and noiselessly and 
stay where put. 





In Mechanical Principle— Unique, because it uses 
nothing ever used before in Ledger Binders. The Lock 
is the famous I-P Roller Clutch, which has been tho- 
roughly tested in other ee J-Pcmm devices. Itdevelops 
binding power as requirements demand. 


Every I-P Ledger is equipped with a Cylinder Lock. 
This is a real lock, not a winding attachment. 


Send for Catalog No. 70 for full description and other 
illustrations of this interesting device. 
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The Dictaphone 
has made good 
with practically 
every trade and 
industry in the 
country. It is 
needed wherever 
the course of busi- 
ness requires the 
written message. 
Wherever the type- 
writer is used the 
Dictaphone will 
carve a 50 per 
cent swathe in the 
expense and will 
double the effi- 
ciency —and the 
comfort of the 
office. 


It does not matter 
whether the firm 
uses two type- 
writers or two 
hundred. The Dic- 
taphone will do all 
that to an office 
every time. 


‘‘Dictaphone Dollars’’— 
a free book for dealers. 


TAE DIC TAPAVANE 


MLGISTERLO 


104 Woolworth Building 


NEW YORK 


Colambia Graphophone Company 
Sole Distributors 














reaches this country there is likely to be a 
very brisk demand for machines.: Germany 
is already under the spell of a revival which 
would have affected the markets here had 
it not been for the disastrous policy of the 
Balkan states in recommencing the war 
Telegraph Typewriter in Telegraph Office. 
\n instrument built on the same plan as 
the American telegraph typewriter, and 
which is call a “Ferndrucker” here, is to 
be introduced into the central telegraph 
office very shortly. It is already in use at 
Prag and Trieste in the telegraph offices 
there. It is a type machine with an elec- 
trical attachment for forwarding the mes- 
sage typed upon the machine direct, and 
reproducing them on a second typewriter at 
their destination. The machines are to be 


HANDSOME SCHOOL CATALOGUE. 


Tower's School Catalog I n- 
cludes a Supplement and Cort Sheet 
of the company’s 1913 catalogue, .1s now 
ready for distribution. It is a book of 16 
pazes, as against SO pages is ib 
this time last year 

The great variety of school goods de- 
scribed and illustrated serves to convey 
some idea of the extent of the 1 er st | 
Practically everything used it e schools 
is shown in the book, many pages being 
devoted to each kind All standart 
lines are fully illustrated. In addition the 
various “Temco” goods are given consider 
able Space 

Che line of tablets in the school atalogue 
replaces the entire line as shown in the 


is 





[ 








1913 
SCHOOL CATALOG 


WITH WHICH IS INCLUDED A 
SUPPLEMENT AND CORRECTION SHEET TO 
1913 GENERAL CATALOG 





SEE THE 


) EXCEPTIONAL BARGAINS 


Tower Manufacturing and Novelty Company 


Manufacturing and Distributing Stationers 


SS — 


ee 














326-328-330 Broadway, New York, N. —— 








NEW TOWER SCHOOL CATALOGUE. 


others who have voluminous correspond- 
ence to carry out, and it will be of espe- 
cial benefit to strangers, as their messages 
will not arrive full of errors as is often 
the case at present where the operator 
does not know English, French, Greek or 
Russian, as the case may be. The messages 
are to be sent by ordinary wire only, there 
being no wireless attachment anticipated 

These machines are to be installed in 
the stock exchange, where the quotations 
will be recorded, and will be tapped out 
simultaneously on other type machines in 
the offices of a number of brokers in the 
neighborhood who will be connected with 
the Bourse by private wire, while the same 
system is to be introduced into newspaper 
offices. The first trial will be made at the 
telegraphic office, however, and the ma- 
chines only introduced elsewhere if they 
prove satisfactory for the ordinary mes- 


sages 


company’s general catalogue 

In the supplement to the book, which 
embraces many pages, the new goods that 
have been added to the Tower stock are 
illustrated and described. Among them are 
photos, albums, Temco gum labels, in book 
and bulk, a full line of 1914 diaries and cal- 
endars, thermometers, parcel post scales, 
water coolers, cameras and photographic 
materials, Temco playing cards, et 

Dealers interested in school supplies 
should write to the Tower Manufacturing 
& Novelty Company, New York City, for a 
copy ot this catalogue 


TAFT-PEIRCE NOW IN WOOL- 


WORTH BUILDING. 

The Taft-Peirce Manufacturing Company 
whose main offices and works are at Woon- 
socket, R. I., have just removed their metro- 
politan offices from 165 Broadway, New 
York City, to No. 233 of the same thor- 
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—— 


oughtare [his location is the Woolworth 
building. in which the company has a ca- 
pacious suite of offices, where the directing 
heads of the company make their head- 


quarters : 


MONTREAL STATIONERS ORGANIZE. 


The formation of the Montreal Stationers’ 
Association was commenced during the 
week of July 14 \ meeting was held at 
the Montreal Club and was attended by 
members of the leading firms for the pur- 
pose of discussing the advisability of organ- 
izing a Stationers’ association. There was 
no discussion. The prompt and complete 
response to the call showed a readiness to 
do something that changed the meeting to 
a temporary organization at once. 

An executive committee was appointed to 
draft a constitution and bylaws to be sub- 
mitted for adoption at a later date. 

The executive committee is as follows: 
Chas. S. J. Phillips of Morton, Phillips & 
Co.; Chas. F. Dawson of Chas. F. Dawson, 


Ltd.; Emilien Daust of Librarie Beau- 
chomin; Alphonse Granger of Granger 


Freres; O. W. Barwick and Joseph Fortier, 
with Mr. Phillips as chairman and Mr 
Daust as secretary 

The formation of the local association 
will go forward at once, and it is hoped that 
the future will see stationers’ associations 
formed in all the Canadian cities that will 
eventually join forces and form what will 
be known as The Canadian Association of 
Stationers and Manufacturers 

While the new association will be con- 
trolled by the retail dealers, all kindred lines 
in the stationery trade will be permitted to 
join the forces which are to operate for 
friendship and the general good of the 
trade = - 

Want Office Equipment Exhibits. 

The Southeastern Accounting Conference, 
which is an organization composed of the 
accounting officers of the railways operating 
in the southeast territory of the United 
States and having an attendance of about 
thirty-five, will hold a meeting at the Seel- 
bach Hotel in Louisville, Ky., on October 
9-10, 1913 

At the last meeting of the conference the 
secretary was directed to extend invitations 
to various dealers handling labor-saving de- 
vices to be present or be represented at the 
next meeting to demonstrate to the mem- 
bers of the Conference such labor-saving 
levices as they might wish to display, and 
the Conference will set apart a portion of 
Its time while in session to the study and 
mspection of such machines as may be ex- 
hibited. 

This should not be considered as a busi- 
ness show conducted by the Southeastern 
\ccounting Conference, as it will make no 
arrangements for exhibition place nor will 
it incur any expense therefor, but any man- 
ufacturer or dealer who may wish to do so 
is invited to have a representative at Louis- 
ville on the dates mentioned and the mem- 
bers of the Conference will devote such 
time as may be necessary to the demonstra- 
tion of the devices which may be exhibited 








A Revelation in Duplicators a 


Stencil Process 


—the New Waxless 
Dermatype Paper 








These machines and 
No. 77. Rotary Mimeograph (Hand Feed) process are years in advance 
of anything else made, and, 
therefore, in a class by 
themselves, and can right- 
fully be considered the 
acme of perfection. They 
cover features and advan- 
tages not conceived of but 
several years ago, and are 








ing of typewriting. They 
answer every possible re- 
quirement for a duplicator, 
No. 78. Rotary Mimeograph (Automatic Feed There is no machine made 
or process known, at any 
price, that can possibly 
compete with these ma- 
chines and Dermatype Pa- 
per in the low cost of re- 
duplicating typewriting — 
and that is a first thought 
when buying a duplicator. 














Full descriptive matter, 
with illustrations and 
prices, free on request. 

















Metal Stand and Motor Drive 
MADE ONLY BY 


A. B. DICK COMPANY, Chicago and New York 


] When we placed upon the market our patented wax stencil 
W ARNIN paper process, over twenty-five years ago, we were cccasion- 
© ally annoyed by petty infringers of our patents until the 


Courts compelled a discontinuance of such infringements. We may not be free from 
a like temporary annoyance through infringers of our inventions covering the new 
machines and stenciling materials, as some manufacturers prefer to imitate rather 
than to create. We, therefore, warn all against the manufacture, sale, purchase or 
use of such infringing machines or stenciling materials. ALL INFRINGERS WILL 
BE VIGOROUSLY PROSECUTED. 


revolutionizing all duplicat- | 
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DETECTING ANONYMOUS TYPEWRITING 





METHODS 


WRITTEN BY A TYPEWRITER EXPERT ABROAD TO DEMON- 
STRATE THE INDIVIDUALITY OF TYPEWRITTEN MATTER AND 
BE 


BY WuicuH AUTHORSHIP MAY 


TRACED. 








ROM one of our contemporary work- 
ers in the field of office equipment 
abroad this magazine has received a 
discussion of the methods by which com- 
munications written on the typewriter may 
be analyzed traced directly to the 
author of them. The incident he relates in 
proof of his statement is a narrative of 
interesting. It is 


and 


actual facts and is most 
as follows: 

An artillery officer, in the name of vari- 
ous other officers, wrote an anonymous 
communication to the commander, an arch- 
duke, who sent the letter to the proper mil- 
itary court, with instructions to discover 
the identity of the writer of the accusing 
anonymous letter if possible. 

Our correspondent is an expert on type- 
writers and matter, and was 
therefore called in by the military court to 


typewritten 


aid them in determining the authorship of 
the letter. Several had 
taken the matter up, bringing it before a 
higher military judge, and had prepared cer- 
tain questions to be placed before the ex- 
pert. First the expert handed the 
envelope in which the communication had 
arrived and asked to the make 
of typewriter upon which the address had 
been written. The “es a 
well-used Remington machine.” 


superior officers 


was 


was name 


answer was: 


The second question was whether or not 


it could be determined upon what makes 


groups of 
had 


of machines eight given type- 
written matter 
written. The 
this question, replying, 
work, that two groups 
Yost machine, two on the Underwood, one 
on the Ideal and the rest on the 
ton, his conclusions in every case agreeing 


Having thus far proved his 


there exhibited been 


expert readily disposed of 
after examining the 


were written on the 
Reming- 


with the facts 
qualifications, the expert requested that the 
court get at the heart of the matter and in 


form him as to what it was desired to 


establish by means of the documents on ex- 


hibition. Accordingly, he was presented 


with the anonymous communication itself, 
and was asked to determine the following 
points 

Who wrote the communication? 

Upon what make of machine was it writ- 
ten? 

Where would that machine be likely to 
be found? 

After examining the anonymous letter 


carefully the expert dictated the following © 


replies for the records of the court: 


The communication was written upon a 


new visible Yost machine, and was dictated 


by one person and written by another. The 
dictator was, in all probability, a Slav, while 
the typist might have been an Hungarian. 
In conclusion, coming still closer home, the 
the 
communication 


which office machine 
and stated that the 
had been enclosed in the envelope and ad- 
dressed after the enclosure was made; that 
different 


expert t vid in 


stc od, 


the address was written upon a 
machine from the letter itself; and, finally, 
that the address was written not by a mili- 
tary man, but by a civilian—in all probabil- 
ity a person of Jewish faith. 

One can readily imagine that these con- 
clusions caused quite a stir indeed. One of 
the superior officers forthwith declared that 
the whole affair smacked of mind-reading. 
and that it is too great a task for any man 
to draw from typewritten characters as 
similar to each other as one egg is to an- 
other—the actual expression used—conclu- 
back to the 


caused a dis- 


which would lead one 
identity of the writer. This 


cussion, which ended with the command of 


sions 


the court that the expert tell, as a matter 
of record, the basis for his statements. The 
questions were then taken up in order. 


On what make of machine was the 
Answer: On 


First: 
communication itself written? 
a Yost, 
sions makes it certain that the machine was 


because the sharpness of impres- 


of the pad-inking type—not a ribbon ma- 
chine. Then the type- 
writing on exhibition were classified by the 


various groups of 


expert, and after he had proved how he 
could tell to a certainty on what machine 
each of the groups of typewritten samples 
the im- 


military 


been written court was so 
pressed that the 
whose headquarters the communication had 


come was asked over the telephone what 


had 


company from 


machines were being used at its office 


\fter the deductions of the had 
been thus further confirmed came the diffi- 
the could 


support his statement that one person had 


expert 


cult question as to how expert 
dictated and another had written the anony- 
mous letter. The answer to this was very 
simple. Several times in his letter the dic- 
tator had used the word “Sebel,” which had 
“Sébel.” Furthermore, the 


which had each time been 


been written 
word “Firsorge,” 
first commenced with the figure 4, because 
the word is similar in sound to “vier Sorge,” 
had each time been erased and the correct 
spelling had been struck heavily over the 
erasure. Inasmuch as the expert is master 
the 


could easily establish the fact 


of the German as well as of Slavic 


tongue, he 
that the dictator of the letter spoke German 





while the was 


typist 


with a Slavic accent, 
of a different nationality and did not catch 
meaning of a wrong pronoun- 
with different 


Fur- 


instantly the 
birt 


words in German; hence his crasures 


ciation ccnfused it two 
writing German the typist used 
‘ented letters after the 
Hungarian 


thermore, 11 
the ac manner ot 


those found upon typewriters, 


and not elsewhere used, such as a for a 
and é€ for ¢ 
\s the 
and evidence steps by step, interest became 
grew until finally 


How did the ex- 


expert traced out his reasons 


greater and confidence 


came the main question: 
pert reach his conclusion as to the particular 
office in which the typewriter on which the 
might be 


been written 


this 


communication had 


also simple 
there 


technical 


Answer to was 
the usual letter m, 
been upon the 
character (I), which is an abbreviated form 
This 
had erased, but 
enable one to recognize its outlines clearly 
a@he ex 
em- 
ployed technical \fter 
this explanation the court’s task was com- 


found 


Instead of had 


written paper a 


for “traverse.” technical character 


been enough remained to 


by means of the magnifying glass 


pert knew to a certainty what offices 


this abbreviation 


paratively easy, since suspicion had already 
been directed against certain persons, 


against whom, however, circumstantial evi- 
dence had been lacking. 
The question as to the envelope was e€as- 


ily disposed of. The expert established the 


fact that when the address was written a 
thick enclosure must have been in the en- 
velope, since the outlines of the capital let- 
ters had been struck in the spaces between 
the capitals and the small letters. which 
happens with most of the shift-key ma 


chines when one writes upon thick paper or 


upon a container in which there is a thick 


enclosure 
the 
the 


written 
that 
“artellery.” 


That no military man _ had 


address was evident from the fact 


word “artillery” was written 
Military men are fully acquainted with the 
proper spelling of this word; hence the con- 
jecture that someone outside of the military 
But that the 
one who wrote the address was a Jew is 
from the fact that the word “ar- 


tellery” is used very often in the vernacular 


profession wrote the address 
deducible 


of the Je wish people 

After this the whole handed 
over to the police for final investigation, 
based on the conclusions of the expert. 
These conclusions were splendidly vindicat- 


case was 


ed, for the persons involved in the matter 
were promptly discovered and punished for 
their offense. 
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Five Vertical Files Ranging in Price from 


«$12.00 ee to eee $33.50 


Our new No. 405 catalog just off the press 
illustrates not only these five but shows a 
complete line of sections 17”, 34” and 42" 
wide, 17” and 27” deep. Desks, Tickler 
Boxes, Letter and Desk Trays, Transter 
Cases, supplies, etc. If you have not a 
copy of our catalog on file, send for one. 


Our quality is right, our prices are right. 


We are equipped to make special work in 
file or supply lines. Send us your inquiries. 


ROSS CABINET COMPANY, Otsego, Mich. 


P. O. Box 918 
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Made in Three Grades 





At Moderate Prices 


THE tra} DESKS 


Latest Improved Pedestal Typewriter Desk 


ALL STEEL MECHANISM 












No. 1460—60’x33”’ 






We Sell to 
Dealers Only 















We are now compiling a supplement to our 
catalog No. 31, fully describing our complete 
line of these cabinets, which are being made 


in rolls and flats. Ask for it. 


Ouality & Service 
at a Fain Brice 


CENTRAL MFG. CO., 454-456 Armour St., CHICAGO 


’ 

This, with our other patterns 
makes the ‘‘Central” one of the 
most complete and advantageous 
lines for the dealer. 

Cut illustrates the’ last word in 
pedestal typewriter construction. 
Solid steel—can’t get out of order 
and will support all the weight you 
can put on it. 
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CHICAGO BUSINESS SHOW IMPORTANT 





Bic Exposition 
ATIVE LIsT OF 
ATTENDANCE OF 


PROMISES REPRESENT- 
EXHIBITORS AND LARGE 
DESIRABLE 


VISITORS. 








inclusive, 
National 


ROM 


will be 


September 8 to 13, 
held the 
Business Show in Chicago—an 


sixteenth 
event 


which promises to be of unusual interest 


and importance to the business world in 


general and to the office equipment fraterni- 
ty in particular. This show and that to be 
held in New York City Oct. 20 to 25, inclu- 


sive, will complete the two most inclusive 
which 
States 


expositions 
United 


and important business 
have been held in the 
and will supply the most unique and valu- 
able opportunity of the kind ever presented 


ever 


exhibitors 


to ‘business men. The list of 
already secured for both shows is very 
large and will be representative of prac- 


tically all of the important manufacturers 
of office equipment in the country, demon- 
strating those devices and equipment for 
the accomplishment of office work of ev- 
ery kind which form the last word to date 
in inventive genius and manufacturing 
The 


already bought space for 


have 
their 
fol- 


exhibitors who 
exhibits of 


includes the 


skill names of 


products at these shows 


lowing well known concerns 


Acme Staple Company 

Adder Machine Company 
\ddressograph Company 

Amberg File & Index Company 
Baird Equipment Company 

Adding Machine Company 
Adding. Machine Company 


Barrett 
Burroughs 
“Business.” 
Columbia Phonograph Company 

\. B. Dick Company 

Dictaphone. 

Dictograph. 

Duplicator Manufacturing Company 
Edison Dictating Machine. 

Thos. A. Edison, Inc. 

Efficiency Magazine.- 
Elott-Fisher Co 
Acoustic 


General Company 
Geéyer's Stationer. 

George B. Graff Company 
Graham-Chisholm Co 
Gregg Publishing Company 
Gregg School, Inc 
Ideal Stencil. Machine 


Kalamazoo Loose Leaf Binder Company 


Company 
Library Bureau 
Mailometer Company 
Methods. 
Monroe Calculating 
Moon-Hopkins Bilhing Machine Co 


Modern 
Machine Company 





National Lettergraph 
Newton-Rotherick Manufacturing Co 
Office 
. &. 
Protectograph Company 
Safe Sales 


Steel-type 


Company. 
Appliance Company 
Manufacturing Company 
Cabinet Company 
Expanding Envelope Co 
Stenotype Company 

Tagograph Company 

G. W. Todd Company. 

Tower Manufacturing & Novelty Co 
Underwood Typewriter Company 
Vise Clip & Signal Co 

Wales Adding Machine Company 
John B 
Writerpress-Lettergraph 


Wiggins Company. 
Company 


The Annual Business Show Company has 


sent invitations to all dealers’ in office 


equipment, stationery and supplies in the 


middle west urging themto attend the Busi 


ness Show and Efficiency Exhibition and 
emphasizing the date—September 8, and 
the full week thereafter. The Show Com 


pany offers to supply any dealer with com- 


plimentary season passes if he will write 


or apply for them, and communications 


already received from wide-awake dealers 


throughout the west have given assurance 
that there liberal 


buyers from this section 


will be a attendance of 


The attention of dealers is directed to 
the fact 
office appliances which yield them splendid 
first got in touch 


Show 


that many who are now handling 
with 
The 
point is made that if dealers will come to 
thorough 


returns each yedr 


these lines at the Business 


the show and make a examina 


tion of the various lines exhibited and dem- 
onstrated’ many of which will be here pub- 
licly shown for the first time, they will 
be sure to 


profitably 


something new which they 
add to the 


Manufacturers are delighted to en- 


find 


can lines they are 


selling. 
tertain dealers at the Business Show, for 
they ‘recognize the fact that those who are 
interested enough to take the time to visit 


a business show are the live ones—the ones 


most likely to make successful selling 
agents. And there are always-a- lot of 
good and profitable agencies to be had 


from the firms who will exhibit at both of 


the coming exhibitions 
point in a thorough 


There is another 


canvass of the exhibits at a business show 
which is of prime importance to the dealer 


Fhe thinking men in the office equipment 





(gus 3 
field recognize the fact that their success 
depends far more upon their knowledg 
and enthusiasm than it does upon. thet 
location, the season or the weather An 
there is no place in the world where a live 
man can go to school for a week and lear 
more in dollar value than at a_ business 
show Che exhibitors send their best met 
to the Business Show to take charge of 
their exhibits and they detail some of thet 
best and cleverest salesmen for this work 
also From these men dealers can obtain 
both knowledge and enthusiasn ightineg 


the torches of their minds with a fire that 


will carry them home to better business 
and more effective selling methods lf 
man—-any man—can learn from an expert 


just what points to make in the demonstra 


tion of a given device or machine, he cai 


teach it to others and he can do it himself 
more effectively and quickly than if left to 


work out the problem on his own initiative: 


for most of us know that our own initia 
tive too often becomes buried in a mass 
of small detail and fails signally to initiate 


anything. It is rather bombastic, perhaps, 


+ 


to speak of the inspirational value of 


asso 


ciation, and the inference that we need t 
be educated creates resentment neverthe 
less, until our brain cells become entirely 


atrophied by alcohol or conceit—either 


will do the ynstantly 


trick we are 


one 
receiving education. Wise men go wher 
the best sort of education 1s t had 
and the best for the time required is with 
out doubt to be had by office appliances 
dealers at the Business Show 
Chicago Show Opportunity For Western 
Dealers. 

The Chicago Business Show this year 
promises to be more representative of the 
office appliances industry than any whicl 
has been held for years. Visiting buyers 
will be sure to see some items from almost 
every line manufactured at this show 

The policy of the Annual Business Show 
Company to exclude everything except ¢ 


hibits of business appliances has appealed 
strongly to manufacturers and has caused 
them to give generous support to the show 
and to lend their cordial assistance in mak 
ing it attractive and profitable 
\rrangements have been made by thx 
show management to hold some interest 
ing contests for speed and accuracy on the 
typewriter and other office machines at th. 
Chicago show, while at the New York show 
the following month will be held the big 
International Typewriting Contests for 


speed and accuracy, whose results create 


interest the world over During the week 


of the Chicago show a number of interest- 
ing and valuable lectures on “Efficiency” 
in its various aspects and phases will be 
given by prominent experts 

Dealers as well as purchasing agents of 
banks, railroads, insurance companies and 
all classes of business houses are especially 
invited- to visit the Information Booth 
which will be maintained by the Business 
Show Company. Here they are assured of 
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The Wasteless Way to | i 
Buy Carbon Paper 


Go into your stockroom or look at your shelves. Are there a 
dozen brands of carbon paper? Is this one never called for? Is that 
one dried out or skinned over? Are those dead stock ? 


Then why not carry something that peopleknow? That doesn’t 


change with keeping? That doesn’t linger long enough to keep? 
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has the merit, the advertising, the inquiries we send you and our proposition 
that guarantees you against Ioss. 


Write us to send you a supply. If sales aren’t satisfactory at the end of 
six months, we'll relieve you of your stock at cost price. You can’t lose. 


We also send you our thousands of inquiries from the largest and most 
persistent carbon paper advertising in the world. 


You'll have repeat sales and satisfied customers who come again for the carbon paper that 
makes black and blue copies that are absolutely permanent. That won’t rub, smut nor become 
sticky. That will make 100 letters from one sheet and 20 clear copies at one writing. And 
who also want Star Brand Typewriting Ribbons guaranteed to make 75,000 impressions of the 
letters “‘a’”’ and “e’’ without clogging the type so as to show on the paper. 


WRITE FOR PRICES AND PROPOSITION—NOW. 


F. S. WEBSTER CO., 338 Congress. Street, Boston, Mass. : i 


NEW YORK, 114 Liberty St. CHICAGO, 14 N. Franklin St PHIL ADE LPHIA, 908 W aln ut St. PITTSBURGH, 830 Park Bldg. | TAH 
BERLIN, Friedrichstr, 60 BERLIN, Ke ymmandentster.89 VIENNA, 111 Paracelsusga PARIS, 10 Rue Saulnier Wii 
GOSSNITZ, S/A LONDON. E. C., 67 King William St LONDON, E.C., 50 He ‘be mY duct MILAN, Via Principe Umberte 3 

KRAKOW CHRISTIANIA, Bakkelags >t ROTTE RDAM, ‘Zuidblaak ¢ FRANKFURT A/M 

TOKYO, 3 Bam *ho Kanda BARCELONA, Calle Universidad 106 STOC KHOL) BU DAPEST 

COPENAGEN,; Sutorvet 1 MOSCOW GHE 
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and the management 
information 
pertaining to the ex- 


or to the office appli- 


courteous treatment 


offers to desired 


supply any 


regarding anything 
hibits at the 
ances field in general. 


show 


Office Appliances will, as usual, have a 


competent staff on hand at its booth to re- 
ceive visiting dealers and ~buyers of office 
is extend- 


call at 


equipment. A cordial invitation 


ed to every visitor at the show to 


the Ofhce Appliances booth and make him- 
self at home. The famous Mason Jar will 
be there with the lid off, and there 


This magazine 


will be 


chairs enough to go around 


desires all its friends visiting the show to 


make themselves at home at its booth and 


to avail themselves of the service of the 


people there present \ competent stenog- 
rapher will be on hand to attend to the 
correspondence of visitors, and mail may 
be addressed in care of this magazine and 
delivered either at the booth or at the office 


of this publication 


TYPEWRITER ORGANIZATION 
FORMED IN SAN FRANCISCO. 


There was recently organized in San 
Francisco the Typewriter & Office Equip- 
ment Association, to look after the inter 
ests of the typewriter companies, carbon 


paper companies and adding machine con- 


cerns. This is one of many organizations 
Working in co-operation with the San Fran- 
cisco Chamber of Commerce. It is the aim 
and purpose of the association to endeavor 
to correct the many abuses which have long 
been known to exist in the typewriter and 
office equipment business 

At the first 
Carl Salbach 


cussion at the 


meeting of the association 


suggested as a topic of dis- 
meeting the question 


This 


next 
was 


of stolen machines suggestion 


directed to the 


adopted and a letter was 
Chamber of Commerce requesting that 
they send a letter to the Chief of Police 


notifying him that the association desired 


“ Sart aR. 


%- 


to secure the co-operation of the Police 


Department in the recovery of stolen ma- 


chines. A committee composed of Leo E 
\lexander, C. H. Jenkins and Carl Salbach 
then called on the Chief of Police, who 
agreed to telephone Mr. Salbach particu- 


lars as to every machine pawned, which in- 


formation is obtained from daily reports 


from the pawn brokers. As a result of this 


arrangement there were recovered during 


the first month of its operation one Under- 


wood typewriter, two L. C. Smith type- 


writers and one Royal typewriter. 
The 


question of making some arrangement with 


association is now taking up the 


the telegraph companies whereby their op- 


erators will be prohibited from removing 


rented machines from their posts from 


time to time the association will take up a 


number of other abuses. It is not their in- 


methods of sell- 


tention to change prices, 
ing or any of the established rules of any 
of the companies affliated with the organ- 


ization 
Carl 
lypewriter 
San 


Salbach, proprietor of the Pacific 


Company, 107 Montgomery 


street, Francisco, is president of the 


association 


UNDERWOOD ENTERTAINS GUESTS. 


Seventy Russians, comprising leading 


educators of that and who arrived 


York the 


the guests of the 


country 


in New fore part of July, were 


Underwood Typewriter 


The 


the leading educators and lecturers of Rus- 


Company, July 10 party comprised 
sia, and they were, during the short stay 
in New York City, the guests of the city 
through the courtesy of the Merchants’ 
\ssociation. 


The party left early in the morning on 


special Pullman cars for Hartford and ar- 
rived there at twelve o’clock. Here they 
were taken in charge by Supt. C. D. Rice 


and Mayor Louis R. Cheney and driven in 


taxicabs about Hartford and to the factory 


where a luncheon was served After thi 


the party viewed the factory and inspected 


the work At five 


O CIOCK, LTUTTISICd Witil 


souvenirs of declared to be 


what they 


pleasant visit, they left for New Yorl 


whence the party left for Chicago 

These Russian educators were isiting 
the principal cities of the Unit Stat 
\bout the middle of July the rived i1 
Chicago where they were the guests of t 
Chic \ssociation of Commerce Chey 
were taken around the city in automobile 


ind were tendered a luncheon in the large 


dining room at the top of t La Salle 
hotel Many of Chicago’s leading mee 
chants were present and the room was 
packed with interested members of the 


\ssociation. \ number of excellent ad 
dresses were made and _ translated nto 
Russian by an able and pleasing inte1 


who was a member 


BURROUGHS FACTORY MANAGER 
LEAVES. - 
Doughty, for the last seven years 
\dding 
position 
Euro- 


ae 3 
factory 
Machine 
July Ist 
pean trip with his family 

Mr. Doughty long 
with the adding machine, and it is interest- 


manager of the Burroughs 


Company, resigned his 


preparatory to making an 


has been identified 


note that as a boy he was the 


ing to 


assistant who worked with Burroughs, in- 


ventor of the Burroughs machine while the 


latter was still perfecting the original in 

the Boyer machine shop in St. Louis 
Before coming to the Burroughs com- 

pany as factory manager Mr. Doughty was 


branch of 


factory manager of the Detroit 

the Chicago Pneumatic Tool Company 
om the time of its organization 
On the eve of his resignation Mr 


Doughty was presented with a loving cup 


by the Burroughs factory department 











RUSSIAN EDUCATORS, GUESTS OF 





THE UNDERWOOD TYPEWRITER COMPANY AT HARTFORD. 
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“Y and E’ Binder Folders 


hold correspondence, orders or other 
papers absolutely safe, compact and 











in perfect order and arrangement, 
thus adding to the convenience of 
Vertical Filing all the safety that 
has made Shannon Filing so popular. 








Papers are slipped over two prongs 
which bend down; contents kept com- 
pact by a light compressor. 


“VY and E” Binder Folders are extra 








heavy weight—very durable. Made with tab 
at left or right. Sample free on request. 


YWAWMAN-'DFRBE MFG.@. 


ROCHESTER, N. Y. 
“Leaders of the World” in Filing Systems and Equipment 























Our Holiday Line This Year Is Unsurpassed 


Our expert buyers this season have selected only the best of imported and domestic holiday 
FOC yds, latest ideas in Parisian ivory, ivi royd, celluloid, etc., in white, pink, blue, purple, etc., 
sculptured and cut glass, mesh bags, vanity cases, etc., in ivory, sterling and silver plate; 
oriental china in new shapes and designs, leather goods of all kinds; metal goods in the new 
Dutch silver, Florentine gold, polychrome, Frenc h bronze, etc.; ferns, jardinieres, etc., in 
Moradabad, Benares, coloni: i] a hand-hammered brass, bas kets, books, games, clocks, etc. 


Visit Our Display Rooms in the Following Cities: 
NEW YORK PITTSBURG, PA. 


F. L. HARDING (For Entire Season), Our Own Building G. F. EBNER, G. C. HEADWORTH (For Entire Season), 


Century Building 
x aT LAKE CITY, UTAH KANSAS CITY, MO. 


ie I. B. WEIL (For Entire Season), 8th Street and Broadway 
DENVER, COLO. 
J. N. KLEFF (Aug. 25th to End of Season), Albany Hotel BUFFALO, N. ¥ 


J. H. HILLS (For Entire Season), Chapin Block 
CHICAGO, ILL. he 
HUMBLE, WEYH, GOETZ & DAVIS (For Entire Season), ATLANTA, GA. 


323 W. Adams Street W. G. LEWIS (For Entire Season), 8 and 10 Peachtree Street 


HOUSTON, TEXAS 


SOUTHERN DRUG CO., INC. (For Entire Season), Houston, Texas 








TRADE MARK REG. : . . . . 
ak oon aoe Buy direct from the oldest and biggest house in the business and take brea at | 


advantage of the lowest prices and most advantageous selection. 


TOWER MANUFACTURING & NOVELTY CO. 


Largest Wholesale Stationers in the World 


326-8-30 Broadway - - - - - - NewYork City,U.s.A. NV Y 
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There are other 


Self-Inking Pens 


Some others are 
safety for a while, but— 


John Holland 
Safety 


Self - Inking Pens 


iN 





Alone combine the two ideas 
in holder and even better do . 
away with faults that are = 
present in either construction 16 


when separate. 


Inking apparatus on side 


of holder is ornamental in- 


stead of awkward and is 
instantly operated with one 


finger. 


n 
b 

4 
Zz 


=- 
- 
— 
yf 
> 
a 
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Safety against leakage how- 
ever carried is obtained by a 


unique double ended cap. 


Cleanliness is supreme in 
our pen .as ink cannot smear 


on holder or the fingers. 


Prices 
The same as any ordinarily 
good pen without any special 


features. $2.50 and up. 


Show cases, special terms, 
etc., will be gladly explained 


if you write for catalogue 


You can enlarge your 
pen business by stock- 


ing our pens 


The 


John Holland Gold Pen Co. 
127-9 E. 4th St. 


Cincinnati 





Estd. 1841 
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CANADIAN WINS IN UNITED STATES 





BRIEF SKETCH OF THE CAREER OF THE MAN 
Wuo Heaps THE MurpHY CHAIR COMPANY 








ROM bookkeeper in a Detroit bank to 
head of one of the leading office furn- 
factories in the country epito- 





| iture 
| mizes in one sentence the business life of 
| M. J. Murphy, president of the Murphy 
| Chair Company of Detroit, whose portrait 
| appears on the frontispiece of the present 
issue of Office Appliances. Mr. Murphy’s 
life has been one of hard work along pro- 
| gressive lines, and he has always enjoyed 
| the esteem of his associates and the admira- 
tion and profound regard of his employes 
M. J. 

| tario, Canada, February 22, 1851 
versary of the birth of George Washington. 
| In 1869 he came to Detroit and secured a 
position as bookkeeper in the old Second 
National Bank, in the employ of which in- 
into 
is one of 


Murphy was born at Sarnia, On- 
the anni- 


until he went 
1872 He 


,oard of Com- 


| stitution he remained 
business for himself in 
| the founders of the Detroit 
| merce and was its first president. He is 
| one of the incorporators and was the first 
| president of the Security Trust Company, 
still a director. He is also 
|a director of the First National Bank, the 
| People’s State Bank, the Michigan Savings 
| Bank and the General Motors Company 
| He belongs to the Detroit Club and to the 


| of which he is 


| Country Club. From this resume of his po- 
that his activities have 
been varied and that he 
of the solid men of the community jn which 


sitions it is evident 


is regarded as one 


he resides. 


Mr. Murphy started in business on No- 
vember 4, 1872, under the firm name of M. J 
Murphy & Co., 
These ‘were known as 
Spring Beds and were the first spring bed 
bottoms the 
The business grew rapidly, soon necessitat- 


manufacturing spring beds 


the Dunk Noiseless 


sold by retail furniture trade. 


ing larger manufacturing facilities, and, 
after two or three changes in location, a 
lease was secured in 1878 of the old De- 


troit Chair Factory building on Fourth and 


Porter streets. Finding this building larger 





than was required for the spring bed busi- 


become in venture 


did be 


that he was compelled to erect the first unit 


successful 


| ness, Mr. Murphy decided to engage in the 
| chair manufacturing business as well. So 
this 

| 


| of what proved to be the present larg« plant 
|in the Milwaukee Junction district, Under 
/Mr. Murphy’s able 
remarkably, until it 


management the plant 
con- 
floor 


has grown now 


tains sixteen and one-half acres of 





space, and employs approximately 800 peo- 
ple. It is interesting to note in this con- 
nection that the first manufacturing estab- 
lishment of M. J. Murphy & Co. forty-one 
years ago employed about ten people all 
told 
The 
above 
and the following year the business was in- 
corporated as Murphy, Wasey & Co. In 
1900 the name was changed to the Murphy 


addition to the plant referred t 


was built in 1885 on the present site, 


Chair Company. Since the first building 
was erected on the present site additions 
have been built to the factory five or six 
times. 


The line of the Murphy Chair Company 


at the present time includes high and me- 
dium grade office chairs, a complete line of 
slip-seat, pad-seat and wood-seat dining 
chairs, reed and fiber goods and a complete 
spring-seat and 


latest 


assortment of upholstered 


rockers in the designs. 


loose-cushion 

The 
pany is sold in 
the Union, the bulk of the c 
the Central 


product of the Murphy Chair Com- 


practically every state in 


ympany’s busi- 


being done in Southern 


ness 


and Southwestern states 


Murphy joined tne 


Jame Ss F 


1883 and has been connected with it con- 


tinuously since that time. He is 
R. Murphy allied 


treasurer. Charles him- 
self with the business upon leaving Cornell 
University in 1905, and has since occupied 


almost every position in the manufacturing 
om- 


and administrative departments of the 


pany 


PACIFIC BOOKBINDERS MEET. 
The Northwest Book 


ers’ Association at their recent 
Portland, Ore., elected Al. B. Howe of the 
Pioneer Bindery & Printing Company, Ta- 
coma, Wash., president; W. E. Prudhomme 
of Glass & Pruhomme Comp Portland, 


Binders’ and Print- 


meeting at 


Ore., secretary and treasurer; J. A. Borden 
of the Shaw Borden Company, Spokane, 
Wash., vice president; Oscar Trick of Trick 
& Murray, Seattle, Wash., vice president; 
Robert E. Morrell of Kilham Stationery & 
Printing Company, Portland, Ore., vice 
president; George S. Rogers, Salem, Ore, 
vice president; E. T. Tousley, North Yaki- 
ma, Wash., vice president; Harry J. Simms, 


Ida., vice president; James A. Gibson, 


Ida., 


> 
‘ 
Bo se, 


Caldwell, vice president 


Re 
teres 
invert 
chine 
been 
franc 
inven 
awar 
this 
won 
steno 
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MONTAGUE MAILING MACHINE —_—_————— ay 
MAN GOES ABROAD. 

Cc. C. Simons of New York City, con- 

nected with the Montague Mailing Ma- 


chinery Company, has gone for a two 
months’ trip to London and the British 


Isles to exploit the Montague Mailing Ma- 
chines through the Roneo Company of 
London, England. Mr. Simons expects to 
spend considerable time with the users of 
“ mailing machines and to give a considerable 


amount of his attention to educating the | 
Roneo salesmen in the superior merits of 





the many types of Montague machines 
ready for the market. 


peo- Mr. Simons is a clear thinker, an ana- 
con- lyzer of conditions, has the faculty of stat- ad 


‘stab- ing his case squarely and clearly and we 
y-Oes believe he will meet with the fullest meas- 
le all 


wes of miccess. Any of our foreign friends You want a machine that has merit ; 


interested in mailing machinery can corre- 


.* eee ee ant. SEEN, Cae Dee See that is honestly built; that 1s easily sold 








site, pany, Ltd., 26 Holborn Viaduct, London, : je 
a> Tae ees against competing makes; and one that 


neh MADE-IN-CHICAGO WEEK. will give satisfaction to your trade. 
‘tions Five thousand retail merchants and 


r six twenty-eight hundred local manufacturers 
have been invited to participate in the third Vi ; 0 b | } PEWRI 


annual Made-in-Chicago Week celebration, 


yee which will be held August 11-16, inclusive. (Model No. 3) 
aoa It is estimated that no less than 15,000 : ae 
“taths show windows will be filled with Chicago- | has all of these merits and more. It has a built in 
made goods during the week. As in for- | . . 
~~ mer years the celebration is held under decimal tabulator, a device that other manufac- 
signs. the auspices of the Chicago Association turers regard as extra and charge for. It has an 
a of Commerce and the direct supervision of ; ° . . : 
ome the Market Co-operation Committee, to- inch wide type-bar bearing that INSUTeS POSI- 
te pe gether with business organizations through- tive alignment 
ree out the city, including many near-by sub- | 
thern 
urbs. | 9 . . . 
ae - It has more ‘‘make good” talking points which 
_ One of the features of the celebration 
os will be window displays in which the in- appeal to the buyer than any other machine. 
con- — . —— 
dividual is encouraged to show originality. ® ° ° 
w its Ms theue Miarhcin tha toe Hence, it is easily sold. 
teal O assist these displays the licago ASso- 


ciation of Commerce is furnishing without 


“— cost to retailers window signs printed in Why not investigate the Victor now ? 
ape several colors, bearing the words, “Goods 
uring 


Displayed in This Window Are Made by 
comm Chicago Manufacturers.” Another feature VICTOR TYPEWRITER COMPANY 


of the week’s demonstrations is to be a 


series of parades in various sections of the 812 Greenwich Street, New York, N.Y. 



































‘ity. M: ifac ‘TS ant stailers ave ° : . . 
T. led fanufacturer ind retailers have European Office, International Building, Kingsway W. C., London 
— been asked to co-operate in making a suc- 
a cess of the exhibitions of goods made in } = 
£ the Chicago 
Te — | 
mme FRENCHMAN WINS VALUABLE _ | Y M f ; Probl Si lified 
land, '|Your Manufacturing Frobiems Simplifi 
‘es PRIZE. 
re 
a Readers of Office Appliances will be in- . ; ; ; 
kane, terested in the news 4 tM . Ch. Bivort € We will take your article, develop and improve it, design and make the tools 
Trick ; n me news that M. CA. Divort, and special machinery for its manufacture. We will produce it for you é our 
dent; inventor of a mechanical shorthand ma- factory, or design and make a complete equipment of jigs, fixtures, dies, etc., 
ry & chine known as the Stenophile-Bivort, has for its production in your own factory 
wie been awarded the Leconte prize of 2,500 q Our tool department is peopled by 300 expert designers and tool makers. 
Ore, francs by the Academy of Sciences for the q Consult us regarding your proposition. Our advice will be valuable to you. 
Y aki- invention of a stenographic machine. This 
mms award was made on June 30. In March of 
’ : oS ; . . a 4 Main Office 
bson, ‘MS _ year at Lyons the Stenophile-Bivort || The Taft-Peirce Mfg. Co,. “iwi: Woonsocket, R. I. 
won the Grand Prize for highest speed in NEW YORK, 165 Broadway DETROIT, 1311 Majestic Bldg. 
stenography—225 French words a minute. 


























AMERICA AND THE EXPORT TRADE 





SELECTED FROM ‘‘THE NEw INDUSTRIAL Day,’’ A BooK By WILLIAM 
C, REDFIELD, PUBLISHED AND COPYRIGHTED BY THE CENTURY CoO. 








EDITOR'S NOTI Few books on industrial subjects have been more instinct with sound sense and logic, and, withal, mo» prign 
ind interesting in style than Mr. Redfield’s work, “The New Industrial Day.’ The publishers, the Century Company, have done a real service 
to American manufacturers in bringing out this book—a service second only to that of the author himself in writing tt Vr. Redfield ts a 
keen student of industrial and commercial conditions, and his conciuswns are based upon carefully selected facts, clearly and succinct Stated. 
lhe extracts from Mr. Redfield’s book quoted below have been selected mainly from the chapter, “What Have We Got to Do With Abroad 

a half-contempinous query once voiced by a United States senator belonging to that rapidly diminishing class of men who believe that the 
United States is sufficient unto itself 

Office Appliances commends Mr. Redfield’s book to the attention and careful reading of American manufacturers lt dea with vita 
problems of production and distribution—problems we must meet and solve, whether we want to or not 
BUSINESS N speaking to a fellow member of the House German merchant finds the German ship and the 
WORLD HAS - > . - Was ‘ , > ne , a3 hi : ] 4 ‘ 1 
somes of Representatives recently of what I con- German banker ready to aid him in buying anc 
IDEALS. sider the great commercial value of the Philip- selling German manufactures in Valparaiso or 

pines, he, being one of these minded to get rid Yokohama, or almost wherever he may be; and 
of those islands as quickly as possible, was kind German exports of her manufactures have 
enough to say to me that he preferred “principle grown until they form two-thirds of her total 
rather than pelf.” I wish emphatically to protest exports and increase. 
against the idea which prevails too much to-day ss SF 
- ' eada sree ce laren ‘ eal " ee - 
that the busines world ] largely a world ot ENGLAND A [ CTSIDE the wall we have built around 
> POWER IN ° 
plunder. OM MERCE. ourselves is another than Germany—name 
ss Fs & : : 

ly, England. If, with our great resources and 
MUST LOOK ANY of us as children were taught that broad area, we rejoice over an export trade of 
\BROAD. our isolation on this continent, separated manufactures of a thousand millions, being five 
by broad oceans from the older worlds, was a per cent of our total product of manufactures, 
great benefit, and we grew up, perhaps, with the may not the Englishman be justly proud that in 
idea that we were sufficient unto ourselves. But 1909 he sent abroad from his contracted little 
as we have become older new facts have forced island fifteen hundred millions in value of man 
these provincial views to the rear and now we ufactures, or over seventy-eight per cent of his 
face another outlook. For years we have known total exports ? This solid trade rests upon 
that the farmers and the millers of the Central a substantial base of the greatest mass of free 
and Western States have depended largely on capital in the world and upon a banking system 
foreign markets for their living. * But we as free and flexible as the air and as universal, 
had no sooner become accustomed to the idea and upon control of shipping that places the 
that we were a great food-exporting nation than products of English mills wherever the English 
the picture changed. Wheat and flour no longer seller wishes them to go, by lines controlled in 
reign in our export trade; our manufactures his own interests. Thus, briefly, I have sketched 
have taken their place. And not only are we ex the trinity of great competitors beyond our tariff 
porting manufactures, but the proportion of wall. There are others, but Great britain, Ger- 
them grows. They form now over forty-five many and we are “the big three.” We must stay 
per cent of our total exports, while foods of all there or shut down our shops. We have gone 
kinds have sunk to eighteen per cent. out into the world because we must. lhe prod- 
Ss Ss 8 uct of our mills, our men and our minds has 


grown so large that it has burst through terri- 


GERMAN HILkE we have been bringing our total 
onapemiagccpipiaie output of manufactures to where they torial and traditional lines. Even while we have 


sought protection from others, those others have 


HAVE FACILI- 
TIES FOR are worth twenty thousand millions yearly, a 
TRADE, : ee — . -n - 
like yet different progress has taken place else- become our customers, 
' : , bd . 
where. Germany in her thorough, studious way 
has gone scientifically to work to develop her non W* \merican manufacturers enter the for- 
oa oa ‘ : aAos- , GROWS IN , 4 : ; 
self. * lo intensive study of forest, farm  jseane unper eign campaign with certain handicaps. 
and factory at home she has added industrial HANdIcaP. , Our competitors regard the foreign markets as 


expansion abroad; has tied the continents to her their primary work, we as our secondary work. 


with steamship lines, and placed her banks at They must have them to survive. We want them 


to add to a market already large. They strain 


strategic points all around the globe, so that the 
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every nerve, commercial and governmental, t 
secure and maintain them. We have nothing 
but private initiative, the alertness of mind of 
our manufacturers, and our peculiar inventive 
genius and restless energy upon which to de 
pend, yet despite these handicaps we have be 
come a mighty factor in the foreign field. 

This brief and inadequate sketch of the broad 
conditions affecting our export trade leads nat 
urally to the question how we shall add to what 
we have already won, It has been found that our 
peculiar capacity for making and using mechan 
ical devices and labor-saving apparatus of all 
kinds has enabled us to make our way even 
against strong and established rivals. 

7 a a 


HAT the American manufacturer needs 

to begin and develop in export trade may 
be classed under two heads—general require 
ments and special requirements; or perhaps it 
is better to say, large things and little things. In 
the first place, then, much depends upon his own 
mental outlook upon the foreign field. Just here 
many an American has come to grief. If a for- 
eign market be regarded as an incident or a fly- 
er amid the constant pressure of a large domes- 
tic trade, to receive attention when he needs 
sales, and to be neglected at other times, then 
he would better give up the thought of any seri- 
ous export business. 

\n American manufacturer to secure foreign 
trade must take it seriously, must be prepared to 
invest in it with a view to its future develop- 
ment, just as he does at home, to regard it as of 
equal interest in due proportion to its size to his 
home trade, to cater to one as he does to the 
other, and to treat the foreign trade with a pa- 
tient faith in its growth if his goods and meth 
ods are right, because he should know before he 


starts in that it is “long distance’ business that 


cannot be hurried, and which if it is ever to 
flow as a river must begin as a brook 
Having determined that he will patiently and 
steadily develop a foreign trade and, so to speak, 
“stand the gaff’? of expenditure upon it while 
looking for future results, he must next remem 
ber that the foreigner will not buy from him be 
cause he is an American, and that the foreigner 
may be quite right in saying that American de 
signs, sizes and styles do not suit him Phe 
\merican manufacturer must expand his vision. 
The American manufacturer should go 
if he can, or send to that foreign market and 
icquire his knowledge of it at first hand. He 
must, indeed, learn a good deal through others, 
but these others will tell him what it is to their 
advantage for him to know, and no more, and 
if confined to that he will work with second 


hand knowledge. He would not do that at home. 


[le can not long continue to do it abroad. 
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IIESITATE to write of our lack of knowl- 
| edge of common geography, for it is a sad 
ind painful subject. It has its tragic-humorous 
side. One smiles when a Boston house writes 
lanila on June eighth and again on June 
twenty-fifth, saying on the latter date that they 
iad received no answer to theirs of the eighth, 
and must insist on an immediate reply. * * * 
| have seen heating apparatus recommended for 
Java. Akin to this is the equally tragic lack of 


knowledge of foreign languages among us. 
ss 


T (iE line of least resistance with a foreign 

buyer is to offer him the goods he wants 
described in the way he understands them and 
in the measures and weights with which he is 
familiar. If a Russian came to St. Louis to 
sell goods speaking only Russian and with Rus- 
sian literature, he would not get far. 

\merican manufacturers are charged all over 
the world with certain sins said to be almost 
peculiar to them—underpaid postage, bad pack- 
ing, substitutions of goods, inattention to cor- 
respondence, long and unexplained delays. 

To these can be added one special busi- 
ness sin that exasperates foreign buyers and has 
made some drop American lines that they had 

[ refer to what seems to be our in- 

grained habit of changing list prices and alter- 
ing discounts without notice. 
ss Ss 

M \NY of us make the serious mistake of 

grouping all foreigners as unsafe people 

to receive credit and of writing rather curt let- 

ters that cash with order or against documents 

are our sole export terms. * * * Cash against 

documents is preferred by many buyers as well 

as sellers, but it is a pity to lose valuable orders 

from strong houses because a provincial habit 

s us from doing what our competitors do. 
sc 


taken up. 


Keep 

NDUSTRIAL education has here in Amer- 
| ica made great strides during recent years, 
but there are two kinds of industrial education— 
that of the hand and brain within the shop; that 
‘f the heart and brain within the office. I plead 
for both, for these two are one. One need not 
speak for any method of management. These 
are many, of varied and different merit. But 
for one great, broad, generous and efficient spirit 
of management I may fairly plead. One that 
shall be intolerant of waste of all kinds and to 
which neglect shall be a sin. One that shall set 
high standards of efficiency but equally high 
ones of sympathy. One that shall be large enough 
to see that with proper equipment and wise di- 
rection the well-paid man is the cheapest pro- 
ducer. One that shall slay the spirit of gaining 
through gouge and shall bring to life the spirit 


of success through service. 
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Your best opportunity to reach 
the executive with all general 
lines lies through 


6he EDISON 
DICTATING 
MACHINE 


Prevent substitution, specify ““Made by Edison” 


How often do your salesmen get to the 
big men in the firms you solicit? 

Not very often. 

But what happens when you're push- 
ing the Edison Dictating Machine ? 

First: it is a big enough proposition 
in itself to take you straight to the 
men in authority—the men who decide 
the purchases in your other lines. 
Second: it gets your representative 
acquainted with less important dictators 
and stenographers—who influence 
purchases. Third: it Reeps you in 
touch and makes you the natural 
source of office supply. 

Aside from this, the Edison is the 
biggest single profit maker you can 
possibly handle. Avn installation means 
a number of machines, a constant 
stream of blank records and a chance 
to sell and install improvements as 


we bring them out. 
Grasp this opportunity. It means prestige and 
profit. Fill in and mail this coupon now. 


THOMAS A. EDISON, Inc. 
205 Lakeside Avenue, Orange, N. J. 


Thomas A. Edison, Inc 
Lakeside Ave., Orange, N. J. 
Gentlemen: 
Please send me details regarding the Edison Dicta- 
ting Machine and your dealers’ proposition. I! wis! 


to solicit the following territory. . . 











A LEADING BRITISH LOOSE LEAF 
MAN. 

The portrait presented in this column is 

| that of Percy Jones, senior member of 

| Percy Jones & Company, manufacturers in 

| of Twinlock leaf 

The office and factory 


at 45 


England Ledgers, loose 
forms and devices 
of this company 
London, E. C 


Percy Jones & Company were the first 


Cowcross street, 


is 


people to give the stationer certain advan- 
extended 
England. 


tages which are now commonly 
to stationers both 
They have been very enterprising in push- 


will of 


here and in 


good 


| ing their lines and have the 

















PERCY JONES. 


nearly all the enterprising stationers who 
appreciate the firm’s strict wholesale policy. 

The house of Percy Jones & Company 
has, owing to the growth of its business, 
been compelled to make no less than three 
moves and are now about to move into a 








| 


factory of two floors containing about 5,000 
square feet each. It is said to be the larg- 
est factory devoted to loose leaf goods in 
England. 

The readers Office 
already, no doubt, read with 
Jones’ article, “How to Retail 
Ledgers. and Binders to Advantage,” 
was published in the July issue of this mag- 


have 

Mr. 
Leaf 
which 


(Appliances 
interest 


of 


Loose 


azine. —— 

A CONVENIENT HAND PRESS. 
The July issue of Office Appliances con- 

tained a brief description and illustration 


of the Holden Hand Press for compressing 


and wrapping articles quickly and easily. 
This press is intended for currency pri- 
marily but can be adapted to other uses 


The applicant for the patent on this device 
H. T. Holden who is employed by the 
New York Edison Company. Three of his 
claims have already been granted. Mr. Hol- 
den is desirous of turning this article over 


18 


to some manufacturer who is already han- 
dling a line that would accommodate itself 
to the manufacture of his device 

Mr. Duane street, 
New 


Holden’s address is 55 
York City 


ROOM FOR EVERYBODY AT SPRING- 
FIELD. 


There is going to be a big crowd at the 
next stationers’ convention, but the local 
hotel accommodations will not be strained 
to take care of all who may desire to at 
tend 


Judging from the number of letters which 


are being received by everyone in this ter 
ritory connected with the stationery busi- 
ness, it would seem that none of the sta- 
tioners will be missing when the roll is 
called. Unfortunately hundreds of these 
letters are being addressed directly to the 


hotels and to individuals connected with 
the various manufactories of 
The proper source for informa 
tion relating to hotel 
Fred L. Wood, care United States Envelope 


Company, Springfield, Mass 


Holyoke and 
Springfield. 


accommodations 1s 


Mr. Wood states definitely that the rumor 
that there rooms 


October is decidedly incorrect 


will be a scarcity of in 
Naturally 
it is impossible for everyone attending t 
be located at the hotel which has 
ignated for headquarters. Springt 
seven or eight first-class hotels 
within convenient access to the 
These will 
visiting stationers at 
will 


the 


been des 
eld 
all located 
convention 


all 


regular 


has 


headquarters. hotels take 
care of the 
rates, and while none of them 
all their accommodations to 


of their regular guests, their c 


reserve 
exclusion 
ymbined ca 
pacities will be sufficient to make all vis 
itors comfortable. 

The exact time of arrival should be given 


whether alone or accompanied by a 
party. Specify whether the guests will be 
men, or if you expect to bring along your 
This will be of 


Wood in arranging the ac 


and 


wife and family. great as- 
sistance to Mr. 
commodations. 

In 
to emphasize the fact that hotel accommo 
be well 


Towne 


connection with the foregoing and 


dations will be sufficient, it might 
to add the following from Frank B 
of the National Blank Book Company, who 
of the for the 


on behalf of the manufacturers 


has charge arrangements 


convention 


in Springfield and Holyoke 
“T hear rumors now and then that 
Springfield hotel accommodations are al- 


ready exhausted and that there is little use 


of people trying to come to the Conven 


tion next fall who have not already made 
reservation. This is a mistaken impression 
It is true that two hotels in Springfield are 
booked up to their capacity, but Spring 
field is a city of about 100,000 people and 
there are two other hotels which are en- 
tirely satisfactory, although perhaps less 
elaborate in their appointments than the 


Kimball 


“As a matter of fact, we have never been 


delegates 


able to get the entire number 

into one or two hotels even when it was 
very much smaller and held in large cities 
like Boston, New York, St. Louis, etc I 
think there are accommodations still to be 
had at the Cooley House, which is very 
comfortable. There is another hotel, which 
has just been built, The Massasoit, which 





1 
d 


ee 


“— we 


August, I913. 





has brand-new rooms, furniture etc. They 
have not as yet done anything with a res- 
taurant, but there are so many places close 
by where meals could be obtained that this 
is no problem at all, and may. be deemed 
an advantage by those who like to eat in 
different places from day to day. 

F. L. Wood of the United States En- 
velope Company, is chairman of the Hotel 
Committee and will be glad to answer any 
questions that may be addressed to him 
on the subject. Everything points to the 
largest convention in the history of the 
Association in a comparatively small and 
beautiful city, and under the circumstances, 
some inconvenience here and there is per- 
haps to be anticipated, but I am well sat- 
isfied that the Convention, as a whole, will 
be a pronounced success and that the dele- 
gates will go home feeling that they have 
had a good time, been well cared for and 
not put to any unusual or objectional ex- 
pense.” 


CORONA SUCCESSFUL IN BRAZIL. | 


A year ago Chas. H. Pratt, a leading of- 
fice appliance dealer of Brazil, secured the 
agency for the Corona typewriter. Mr 


Pratt felt that there existed a strong de- | 


mand for a well built, light machine and he 
immediately began advertising the Corona. 
His judgment was promptly confirmed, for 
he soon had more orders than be could 
handle 

Today the Corona has a very high repu- 
tation in Brazil, as is shown by the fact 
that when Dr. Lauro Muller, Brazilian Min- 


ister of Foreign Affairs, was preparing for | 


his recent official visit to the United States, 
he selected a Corona for the use of his 
private secretary 


CINCINNATIANS MAKE UP CONVEN- 
TION PARTY. 


The Cincinnati Stationers’ and Manu- 
facturers’ are endeavoring to arrange a 
party to attend the National Convention in 
October Quite a number have already 
signified their intention of joining this 
party, the details of which are being looked 


after by O. J. Timberman, secretary of 
The Sam’l. C. Tatum Company, and W. J 
Youmans. vice-president of the W. B. ¢ 
penter Company 
The Sam’l. ( 
out a circular letter to their customers in 
the Southern and Western territories ask 


Tatum Company have sent 


ing them to join the party in Cincinnati 
It is hoped that a large number will de 
cide to make the trip, as it is a foregone 
conclusion that the coming convention will 
be the best ever held 


A NEW EMPLOYMENT MANAGER. 

Mrs. J. R. Shirra is now in charge of the 
Stenographers’ employment department at 
the office of the Remington Typewriter 
Company in Chicago. She has had such 
wide experience in serving the Chicago busi- 
ness houses that an introduction is hardly 
necessary 
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The mission of the ‘‘Commercial”’ is 
to increase efficiency in the office—to 
eliminate errors in duplicating—and 
| cut the cost thereof as it has never 
been cut before. 








att a el 


“If you have ever sold anything in the Office Equipment 
Line at all—you must appreciate the profit, pleasure and 
| satisfaction of selling an article 
_for which a genuine need exists 












”? 


ite Application | Commercial Duplicator Salesmen 
oa “Make Good” in a Big 


Way— 























Because the device they are selling dom- 





FINANCIAL INDUSTRIAL COMMERCIAL TRANSPORTATION 
“ Mills Advertiesg Mariroads . . 
=~} Foctorien, $e Coston a inates the duplicator field—because there 
Seamionicn Sorctaste Mining Companies ae en oo ped poy +s li . . . fi Id of ] 
Eat Sepertae Companies || —Publie Utilities Pebie Service, Seperatins abe are no limitations to its he useful- 
Real Estate Brokers, ete. ete ote, ete. . . 
ness—because they are introducing a 
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EDUCATIONAL PUBLIC AND SEM!-PUBLIC ORGAMIZATIONS PROFESSIONAL 




















Agricelteral Experiment Aidermamc, Boards of Trade Architects 
Statens: Street, Water and Sewer Commissioners Engineers 
Schools, Colleges and City Councits. Industria! Commissions Lawyers 
Oniversiives Commer cisi Associations Appraisers 
Business Trawing Schools Advancement Associations, Missionary Public Accountants 
er ¢ Schoots Church and Charitable Socrenes Efficiency Engin- 
Public Libraries, ete, ete lovestigation Committees, Lodges, eis. ete eers, etc., ete 
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Handling the Work of Any 
Business that must be copied 
from Five to One Hundred 
Times as follows: 


Orders of all kinds 

—Invoices for any Business 
-Bills of every description 
Department Charts 
Special Bulletins and Reports 
Statements 
Drawings—plain or in colors 
Engineer’s Specifications 
Architect’s Specifications 
Special Price Lists 
Stock Sheets 
Inventory Sheets 
Accounting Forms 
Sales Instructions 
Card Records 

—Tags and Labels 
Real Estate Abstracts 
Legal Briefs and Abstracts 
Prospectuses 
Examination Blanks, etc., etc. 














business necessity, an article in which they 
themselves believe and in which every pro- 
gressive business man believes and endorses. 


Commercial Duplicator Salesmen work along 
lines that are constructive. They don’t tear 
down or imitate. They don’t peddle, solicit, 
canvass or annoy. They build. They are 
ambassadors of business growth, development, 
progress. The ideas they employ are new, 
timely, constructively helpful, and in absolute 
accord with the advanced methods of office 
efficiency every business man is already think- 
ing about, glad to discuss intelligently and 
more than willing to consider seriously. 

The Commercial Duplicator makes duplications of every 
character of form for one-fifth the cost of carbon or hand 
processes —saves one-quarter to one-half the time. It 


sells easily, stays sold, makes money for the buyer as 
well as the seller. 


If you are a 100-point salesman, or if your mental atti- 
jude fits you to grasp the tremendous sales certainties of 
the greatest money-saving device produced since the per- 
ection of the typewriter—there is a permanent place for 

you in our organization and we want to hear from you. 


| Study the chart above. Then write. Complete catalog and special proposition to salesmen will come by first return mail. Simply address: 


Duplicator Manufacturing Company 


| 1172 Monon Bldg., Chicago 
| BOSTON PITTSBURGH DETROIT 
BALTIMORE CLEVELAND 


MILWAUKEE ee MINNEAPOLIS 


CINCINNATI ST. LOUIS KANSAS CITY 


: 50 Church St., New York City 


SAN FRANCISCO 
LOS ANGELES 








MODEL 3X 





Sanitary (Acid Proof) Bowl 
Enclosed Rubber Floor Protector 


One of the Finest ” Cuspidors made for State, 
County, Municipal and large Commercial 


CUSPIDOR MFG. CO., Inc. 


Polished Cast Bronze 
Interlocking Lid 





Buildings 








~ NEWARK, N. J. 











Have you ¢ ever Mislaid an Important Document? 





Keep Contracts, Notes, Receipts, Insurance Policies, etc., safe 
in a BARLER DOCUMENT FILE. Lasts a lifetime. 
Made of steel, covered with “Chase Leather.” 

Cord allows expansion and holds without tying. 

20 strong Manilla Pockets, 44 x 102 inches, with metal eyelets. 
$1.25 Delivered. Guaranteed satisfactory or money refunded. 
A. C. BARLER MFG. CO., 60 West Lake Street, Chicago 
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NEW MACHINES AND DEVICES 





SOME OF 


THE RECENT INVENTIONS 
AND IMPROVEMENTS IN THIS FIELD. 








An Interesting Folding Machine. 

\ useful machine which is being put on 
the market by the P. M. Cabell Company, 
general eastern and southern No. 
2 Rector Street, New York, is \mer- 
ican Folding Machine, a cut of which ap- 
This machine is intended to 


agents, 
the 


pears below. 
meet the demand for a simple, rapid and 
efficient mechanical folder which will do 
its work with great speed and handle com- 
paratively small well as large 
ones in any commercial weight, grade or 
finish of paper. This machine is intended 
to do its work in any manner desired with 


sheets as 


a maximum of precision and a minimum of 
waste. Its capacity ranges from a sheet 
of paner 18”x24” as maximum down to a 
minimum of 2%”x5”. It fold any 
grade, weight or finish of paper from onion 
skin to 120 lb. coated book. The machine 
is equipped with an automatic packer which 
application, with 


will 


is universal in packing 


equal facility right angle or parallel folds. 


It has twenty-one different speeds, rang- 
ing from 1,500 to 7,000 per hour, and is in- 
dependently driven by a % horse power 
electric motor. 

The company states in its catalog that 


the American Folder is a single cycle three- 
fold words, three 
folds are made in a given sheet of paper in 
the, same time employed to pro- 
duce two folds or fold, a cycle repre- 
senting the time required for a single sheet 


machine, or, in other 
exactly 
one 


of paper to pass from the hand of the feed- 
er to the packer, during which course it 
may folds at 
will, and in the method to control the paper 
folded differs radically 
any other folding machine ever devised. In 


receive one, two, or three 


while being from 
the mechanical operation of making a fold 
the paper on its way to the folding rolls is 
first forced by the knife thru a narrow slot 
in a metal plate and thus when presented 


to the rolls is held rigidly by the edges 
of the slot. which insures a degree of ac- 
curacy never before thought possible. So 
perfect is the work as turned out by the 
\merican Folder that a bundle of folded 
sheets taken from the packer will stack so 
evenly that they have the appearance of 
having been trimmed by a cutter. Then 


again, because of its rotating mechanism, 


it is really two machines in one, and hence 
the floor space occupied is very small while 
is so simple 


the operation of “setting up” 








that it requires only the briefest attention 


To make a given fold cn the machine does 
the 
Every guide is set by means 


not require exercise of judgment or 
expertness. 
of scales divided to sixteenths, the figures 
and subdivisions being plainly cut into metal 
in exactly the same way that a two-foot 
rule is marked. Thus, in setting for a fold 
the guides are brought accurately into po- 
sition by simply measuring the length of 
each fold hand-folded 


sample and adjusting the guides to plainly 


from a previously 
marked positions. 

So simple is it in arrangement that per- 
sons of ordinary igtelligence can, after read- 


AMERICAN FOLDING MACHINE. 


ing the instructions for operating, which 
accompany each folder, successfully handle 
without further training. 


the machine 


The operation of the machine is such that 
the paper, from the time that it leaves the 
hand of the feeder, is under constant me- 
chanical control until it arrives completely 
folder in the packer, and yet in achieving 
this result all tapes or other breakable or 
stretchy means of paper control, such as 
are ordinarily employed, and which are sub- 
change of tension and 


different 


ject to continuous 


adjustment under atmospheric 


conditions, have been eliminated. Those of 





readers familiar with the end 


our 


noyance and trouble caused 


riers as used in all existing types 


ers will appreciate what a grea 


has been achieved in their elimination 


Folder 


The machine is absolutely self 


step 


from the American 
ontained 


1 1 


and none of the folding mechanism need be 
removed when changing fro1 ne fold 
another 

Given paper cut accurately 1 size, no 
variation in the folds can be detected, each 
piece being practically identi vith the 
other Another advantage gained by usin 
the American Folder is that it will pr 


duce a number of difficult necessary 


made by any machine, 


equally good results in any 


folds never before 


ind will give 


weight, grade or finish of stock within its 


capacity; for instance, it will crease and 
fold sheets from 18” wide and 12%” long 
to a minimum of 2%” wide by 5” long *%” 


from the edge, a fold of peculiar import 
ance to printers and binders when the in 
page in a book is required 
the 
hard 


sertion of one 


\s a 


constructed for 


machine American Folder is 


and continuous use, 


all parts are interchangeable, and moving 


parts rest in bronze or other suitable bear 
ings, which, if wear occurs, can be renewed 
at a very small expense. [The machine oc 
cupies a space, including th: perator, 3 
ft.x4 ft 

\ most important feature is that an in 
experienced girl can successfully feed the 
machine from the beginning [his is a 
complished by running the machine at 
comparatively low speed for a few hours 
until the operator becomes ; istomed 
the work It should be remarked that th 
is a desirable feature in any machine, ane 
especially so in any folding machine, as 
the ability to easily and quickly train in 
experienced help insures the production 
work at the lowest labor cost \ girl « 
average intelligence should become an e» 
pert, getting the maximum capacity from 
the American Folder in fron ne to two 
weeks 

\nother, striking quality of the Americar 
Folder is that it operates practically with 
out waste. This is important not only be 
cause of the fact that the wasting printed 
sheets is in itself expensive, follows 
as well that the continued stopping of the 
machine in order to remove torn sheets 
from the mechanism, a common fault with 
existing folders and one whicl sults 
a very great waste of time and nsequent 
loss of output, is with the An Folder 
almost entirely eliminated 

Unique and Useful Desk Novelty. 

Not long ago one of the most exclusive 
importing houses on Broadway, New York 
City, placed in its window, samples of a 
desk set that attracted immedi atten 
tion. It was a handsome ink bottle, fitted 
with metal top, and in this top there was 
a watch. Business men stopped to admire 
it, and often went inside for a closer view 


and to inquire the price 





It was an elegant affair, but the price 
asked placed it beyond the reach of the 
average man From this clock, however, 
one of our advertisers, H. D. Phelps, An 
sonia. Conn., gained the idea of making a 


similar article—using American glass and 





COMBINATION WATCH AND INKWELL FOR 
DESK. 

an American watch, and thus place it on 

the market at a moderate price. 

The result is shown in the cut The 
watch is reliable, and can be easily re 
moved from the cover 

Readers wishing more information re 
garding this device, its price, terms of sale, 
etc., should refer to the advertisement of it 
in this issue, and write to Mr. Phelps at 
Ansonia - 
A New Chair Pad. 

One of the new things which has recently 
come on the market, of interest to station 
ers and office equipment dealers and espe 


} 


cially to office furniture departments, is the 


Non-Shine ( 


“1 
t 


1air Pad manufactured by the 





« 


THE NON-SHINE CHAIR PAD. 


N Shine Pad Company, 7037 Ridge Av: 
nue, Philadelphia. Pa 

This new pad fits over the seat of the 
office chair and supplies a comfortable pad 
at the same time preventing the nap of th 
clothing from becoming polished from 
bing against hardwood, leather or can 
seats The cut shown herewith gives an 
id¢ f the appearance of this pad It is 
said to be very durable, simple and inex- 


pensive and it is claimed that it saves its 
cost in tailors’ bil#&®8 many times over 
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The pad is made of thick, soft felt and 1s 
cool and comfortable. It is of a rich leather 
color which harmonizes with oak or mahog- 
any. 

The company states that it is meeting 
with phenomenal success in the sale of this 
pad and they now have it on sale with more 
than 130 dealers in all parts of the country 

Maurice R. Landes of the Non-Shine Pad 
Company is manager of the office furniture 
department of A. Pomerantz & Co., Phila- 
delphia, and himself originated the idea of 
the Non-Shine pad 

Anyone who may be interested should 
write to the company at the address given 
above, for full particulars 

Ingenious New Coin Mat. 
H. H. Hellesoe of 2444 Ainslie street, 


Chicago, Ill, is just putting upon the mar- 


ket a coin mat calculated to make it easy 
to pick change from the counter, which he 
calls the “Presto.” This mat differs from 
others on the market in that it has no ribs 
or prongs to break or be pulled off. It is 
made of soft black rubber, cupped as shown 
in the illustration. These cups are soft and 
they adhere to any flat surface by suction, 
so that the mat is not easily moved or dis- 
placed. The coins fall in the spaces be- 
tween the cups so that they stand at an 


angle, and are easily picked up 





“PRESTO” COIN MAT. 


The workmanship on the mat is good. It 
is claimed that the rubber is pure and vul- 
canized to just exactly the right degree to 
insure toughness and long life. The mats 
are sold at 50 cents each retail, there being 
an attractive profit for the dealer 

Although this mat has been upon the 
market but a short time, Mr. Hellesoe re- 
ports a very satisfactory volume of business 
and no complaints. Mr. Hellesoe’s device is 
further described in the advertising pages. 
It merits consideration as one f those 


small things it pays to handle 


A New Clip. 

The Dubl-Grip Board Clip is the name 
of a new device manufactured by the ( 
Spiro Manufacturing Company New 
York City. This device has two gripping 
pieces, each independent in actior trom 
the other and controlled by strong, care- 
fully wound springs. It has a posit grip 
on the sheets inserted, no matter whether 
there be one or a hundred or more, and it 
makes no difference whether the board be- 
comes warped or whether there is a greater 
thickness of sheets on one side of the board 
than on the other. The clips take up but a 


quarter of an inch of space on the sheets, 
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practically leaving the whole sheet clear 
for writing or reading. 

The Dubl-Grip mechanism is made en- 
tirely of steel heavily nickeled over copper 





DUBL-GRIP CLIP. 


plates to prevent rust. It is furnished in 
Japan steel. or vulcanized fiber boards as 
preferred. Dealers who may be interested 
in this device should write to C. Spiro Man- 
ufacturing Company, 102 W. 10st street, 
New York City, for full particulars. 





The Bishop Calculating Recorder. 

The name given in the above caption is 
that of a new machine which is the product 
of the Bishop Calculating Recorder Com- 
pany, 82 Duane street, New York. The 
general appearance of this machine, so far 
as the outside of it is concerned, appears in 
the accompanying picture. 

Model E records and computes elapsed 
time and money value. It may be set for 
any working hours and will then show cal- 
culations within these moments; that is to 
say, if a factory begins work at 7 a. m., 
cards punched before that time will calcu- 
late as if they were punched at exactly 
7 a.m. Unless an overtime card is used the 
calculation will not include any time after 
6 p. m. The noon period is automatically 
subtracted.- Any number of machines may 
be synchronized from one master clock. 


Model E is an electric recorder which is 





BISHOP CALCULATING RECORDER. 


leased at the rate of $50 a year for machines. 
The use of the machine is said to save a 
large initial investment and allows for the 
distribution of more recorders throughout 
the plant. The company claims that the 
saving of five minutes a day of each work- 
man to a concern employing 200, at an aver- 
age rate of twenty cents per hour, is $1,000 
a year. 

Those who may be interested in this in- 
genious machine should write to the com- 
pany at the address given above. 
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Two New Duplicating Media. 

On another page of this issue is to be 
found the advertisement of the Heyer Du- 
plicator Company, 118 North La Salle 
street, Chicago. T. A. Heyer of this con- 
cern has recently invented and is putting 
on the market two new duplicating prepara- 
tions which, it is said, have met with an 
enthusiastic reception by the trade. The 
first of these is Heyer’s Clay Composition. 
As the name indicates, kaolin plays an im- 
portant part in this composition for the 
pan type of duplicating devices. With this 
preparation in a pan, one transfers in the 
ordinary way a copy made with copying 
ink or typewriter copying ribbon. After 
the matter to be copied has been im- 
pressed on the composition by slight rub- 
bing, the making of duplicates is a simple 
matter. The blank sheets are in rapid suc- 
cession placed on the clay composition and, 
after a very slight pressure, stripped off. 
The copies, it is claimed, come off clean 
and flat, and as many as twenty may be 
made from one impression. Another ad- 
vantage of the preparation is that copying 
impressions are easily wiped off with a 
wet sponge. The composition may be used 
to fill old pans, and is put up ready for use 
in pans up to six feet square. Should the 
surface of the composition become rough- 
ened, it may, we are told, be smoothed by 
pressure with the fingers or by light ham- 
Heyer’s Clay Composition, it 
by several of 


mer blows. 
is claimed, is already used 
the large railroad companies and other im- 
portant commercial organizations. 

The other duplicating medium to which 
we have referred is a new wax stencil pa- 
per of Mr. Heyer’s invention. A special 
tissue is used as a base and the process of 
waxing is such that a particularly long- 
lived stencil sheet is produced. It is 
that one of the most important concerns 
in Chicago recently produced from one 
stencil over 3,000 copies of a closely line- 
plotted original and that more elear copies 
could have been made. Other similar tests, 
it is claimed, have been equally successful 


said 







“PATENT MICHEL BAUM” 
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The Heyer Duplicator Company is pre- 
pared to submit to interested parties sam- 
ples of this new stencil paper. For fur- 
ther information as to either the stencil 


paper or the clay composition address the 
Heyer Duplicator Company, 118 North La 
Salle street, Chicago, III. 


The Demonstrator. 

Landing the prospect through an inter- 
esting demonstration in his own office is 
the problem that confronts the office ap- 
pliance manufacturer of today. The value 
of the demonstrating machine is hard to 
estimate, for it probably ranks even ahead 
of the advertising and selling talk. 


The Ideal Stencil Machine Co., Belle- 
ville, Ill, have equipped their salesmen 
with demonstrators which can be carried 





The 
illustrated 


office to office ma- 
chines, one of which is 
with, are made of aluminum and weigh 30 
Ibs. The dial and hand wheels are so con- 
structed that they can be removed when 
the case is closed and quickly replaced for 
a demonstration. This brings the size of 
the case down to 7 inches wide, 18 inches 
long and 18 inches high. 

When the salesman enters an 
replaces the dial and hand wheels and the 
machine is ready for use. He explains 
the machine, cuts the firm’s name, address, 
demonstration. 
dial and hand 


with ease from 


here- 


office he 


etc., and gives a thorough 
When he has finished, the 
wheels are removed, placed on the side of 
the machine and the case is closed. 

This is the first time, we are told, that a 
stencil machine manufacturing company has 
equipped its salesmen with demonstrators. 
Though the trouble and expense have been 


great, the results have been very gratify- 








August, 1913 


ing and it is reported that the little alu- 


brought some 


minum demonstrator has 


good business to the company 


Adding and Calculating Machine “Patent 
Michel Baum.” 
This new machine was for the 


displayed at the Munich business show cov- 
jt 


hirst time 


ered on another page of this issue of 
fice Appliances. The most striking exte- 
rior feature of the device is that it is only 
about as thick as a ruler, being only one- 
quarter of an his made 
necessary special construction for the 


inch in height 


tens- 
carrying device and operating mechanism 
These and other features of the machine 
are thoroughly protected by broad patents 
The work is visible, the preceding item be- 
ing evident at a glance. To operate, one 
places a pointed instrument in the hole op- 
posite the required digit and turns a semi- 
circular segment as far as it will go. When 
released, this device returns automatically 
to zero. Addition performed by 
units and tens or by whole items. All car- 
A cleverly 


may be 


rying operations are automatic 
arranged set of tables on a detachable plate 
make subtraction a simple matter. Multi- 
plications are made by a simplified form of 
the adding process. 

The device, which is the product of over 
five years of investigation and experimental 
constructions, has received, we are told, a 
very hearty welcome abroad and has come 
to the notice of several men of prominence, 
so that it found a spheres 
such 
Five German patents have been 
\ mer- 


sale in 
hitherto not 


has 


where machines have 
been used. 
issued in its favor as well as several 

ican and other foreign patents. Its 


construction and convenient 


sim- 
ple, durable 
form are the qualities which recommend it. 
It sells in Europe for less than $20. Mr. 


that he is in a position 


informs us 
American 


Baum 
to sell the 
machine if a 


patent rights on this 


responsible offer is in pros- 
pect 

The germ of salesmanship must be born 
in you, but the extent of your achievements 
as a salesman upon cultivation; 
upon your application and concentration 


depends 


A NEW GERMAN ADDING MACHINE. 
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CREATING 


THE CONSUMER DEMAND 


We believe it is a duty of the manufacturer to let 
the public know the merit of his products. Itisa 
duty he owes to the public and fo his dealers. 


























This is one of a series 
of advertisements now 
appearing in SYS- 
TEM, BUSI- 
NESS and other 
magazines read 
by your cus- 
tomers. 





Other things equal, the best advertised goods are 
the easiest for the dealer to sell. In this case other 

things are not equal, for we know, and can prove, 
that BUCK-SKIN Carbon Paper and Typewriter Rib- 

bons are just alittle better than any others on the market. 
The public, the buying public, your customers, are being educated to 
this fact by the series of advertisements now appearing in the maga- 
zines they read. These advertisements are creating a tremendous 
insistent demand for BUCK-SKIN products. 

It is for you to take advantage of this demand and put entries on the 
proper side of your ledger by supplying your customers with Carbon Paper 
and Typewriter Ribbons that will bring a steady stream of repeat orders 

orders on which there is no sales expense—nothing but clear profit for you. 


Write today for our remarkable Dealer’s Proposition 


NEELY & PEACOCK CO. 
120 W. Illinois St. CHICAGO | 





Neely & Peacock Co., 
120 W. Illinois St., Chicago 




















These New “TATUM” BINDERS 
ARE TRADE WINNERS 


A positive evidence of their popularity 
is the fact that, although they have been 
on the market only a few months, there 


isa heavy demand for them, and that 
demand is.constantly increasing. 





THE ELSINORE THE DAISY 
The Elsinore and Daisy binders are true Our new Loose Leaf Catalog No. 31B gives 
representatives of Tatum quality. The locking full particulars. about these and other equally 
mechanism is absolutely new and is so simple a ae ee : 
that it casinot get gest Of onder, ‘Locks at ae attractive loose leaf devices. if you have not 
received your copy send for it at once. You 


locks with a push of the button—no key—saves 


time and worry. need it in the proper conduct of your business. 


54 YEARS OF KNOWING HOW 


THE SAM’L C. TATUM COMPANY 


Main Office and Factory: New York Office: 
CINCINNATI, OHIO 180 FULTON STREET 


MAKERS OF “THE LINE OF TRUE MERIT” 
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A New Indicator. 


One of the most recent improvements in 
typewriting machines is a device that auto- 
matically indicates the progressive position 
of the bottom end of the sheet. The new 
indicator is called the “Neidig End Index,” 
and is protected by nearly thirty patents 
either pending in the United 
States and foreign countries. Twelve of the 
United States patents were on 
February 18, 1913.° The End 
bodies a number of new principles. 
in 


issued or 
issued 
Index em- 
It 


opetfra- 


is 
simple in construction, positive 
It is applied to existing 


tion, and strong 








NEIDIG END-INDEX. 


machines without the use of either drill or 
file. The few 


minutes 


addition can be made in a 


In the illustration the Neidig End Index 
is shown as applied to an Underwood type- 
The index or scale portion of the 


writer 

device is shown as mounted adjacent to the 
left-hand end of the platen and in light 
frictional engagement therewith, so as to 
tend to be driven lightly by the platen 
when the platen is rotated. A _ so-called 


“paper-feeler,” concealed in the illustration 
behind the emerging portion of the work- 
sheet, forms part of the device. The paper- 
feeler ordinarily has a position quite away 
from the sheet, but it is so connected as to 
be caused by the scale to move from this 
into contact with the 

the paper-feeler the sheet 
detainingly upon the scale, stopping it in 
The 


tained in stationary position, thus 


position sheet. 


acts 


Through 


scale is main- 


initial scale position. 
by the 
sheet until the end of the sheet passes from 
under the paper-feeler. The this 
occurs the sheet ceases to act detainingly 


moment 


upon the scale and the scale begins move 
ment with the platen. This causes the scale 
numerals to be brought successively into 
indicating position before the pointer. The 
numerals are arranged descendingly to in 
dicate the decreasing number of lines of 
space remaining on the sheet 

For example, in the illustration the 
numeral 20 is shown as in indicating posi- 
tion. The operator thereby knows that he 


has arrived at a point twenty lines from the 


end of the sheet. When 18 comes into posi 


tion he knows that he has eighteen lines of 


left. And so on down to 8 or 7 or 


space 
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OFFICE 
6 or some other predetermined distance at 
he may to 
He is thereby enabled to leave even bottom 


which wish remove his sheet. 
margins of any desired extent, or to avoid 
crowding the signature of a letter off the 
sheet, or to avoid dividing a table, or to 
make sure that a given bill will or will not 
on its entirety upon the record sheet 


And a device performing such 


go 
he is using. 
a function of course has many other uses 
The to 


concentrate his attention upon his work, in- 


is consequently enabled 


operator 





stead of upon guessing out his last line 
position. 
“mm 
= 
| i 
2" is 
MA 
reer / 
LOFT 
Numerous tests have shown that the 


average operator is bothered more than he 
dreams by the end-of-the-sheet problem. In 
most the last half of takes 
appreciably longer to do than the first half. 


cases a sheet 
Errors are likely to be more numerous in 
the half of the sheet than in the 
first, and more numerous in the last quarter 
the that im- 

Even this 
that 


second 


the sheet than in quarter 


mediately preceded it 


of 


if were 


not operator knows an 


error in a low last line is exceedingly dif- 


true, every 


ficult and often impossible to correct prop- 


erly, especially where carbon sheets are 
used 

The patents upon the Neidig End Index 
are owned by the Neidig Typewriter Com- 


pany, a corporation of Illinois, organized 


for the purpose of specializing in its manu 


facture. This company has recently opened 


sales offices at 110 South Dearborn street, 
Chicago. The president of the company is 
William J. Neidig, the treasurer Robert W. 


Campbell, and the manager of Chicago 
sales is A. D. Coe. Other sales appoint- 
ments have been made that are not yet 
ready for announcement 

The manufacturing forms of the End 
Index have been in use for several years 
and have been thoroughly tried out. The 


device is at present supplied for the Under- 
wood and No 
Smith and Oliver forms in preparation 


10 Remington, with the L. C 


[reat the business of your employer with 


the careful consideration you would 


your own; and indeed it is your own, else 
you have no right to draw a salary from 


same 


him 





A New Filing Envelope. 











If “Necessity is the mother of invention 
an article which one manufactures to fill a 
need which he himself has felt should pos 
sess decided advantages Applying 
directly to the Loft “Auto-Clasp” envelope 
cuts of which are shown her and i1 
the advertising pages of this issue, it 1 
interesting to note that H. | Loft, 
inventor of these envelopes, is Is 
manufacturer of them. Mr. Loft in his legal 
work in the Cherokee, lowa, courts felt the 
need of an expansible. self-clasping, filing 
envelope The result is the Lut Clas} 
rere | 

) 
; 
Asta YS 
Lorr H- 
AUTO -CLasp: | 
ENVELOPE 
AUTO CLASP ENVELOPES. 
\fter haying successfully used this style 
envelope in his own work a 
formed a company to manufact l 
ket the device. The “Auto-Clas; iy be 
adapted to all the purposes S 
envelopes are ordinarily used 
tion, possesses these features pansib1 
automatic metallic clasp, instant S al 
justment, smooth, flat, surfaces iking 
filing easy, best stock and guai A 
manship, no rubber to wear 
tear. The envelope is furnish: ffere 
styles to suit various purposi i} 
printed upon for legal purposes, etc. Deal 
who are interested may refet dve¢ 
tisement in this issue, or 
The Loft “Auto-Clasp” Env 
Cherokee, Iowa, U. S. A 
A New Model Time Recorder. 

Che Follett Time Re 
675 Hudson street, New Yor S St 
ing out announcements 
1utomatic time recorder. This S 
to print in minutes the ti 
departure of employes aut 
said to be accurate and relia é 
wi Seth Thomas clock movet 
be absolutely depended upot1 sily 
ype ed, locking itself eac] I 
be moved backwards. It is cl é 
se ¢ this clock will save a il 
time in making up the payrol 

The Balkan War has broug bout a 
rise in certain lumber prices in Europe be 
cause of the big demand for wood for am 
munition boxes 
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Consider the Advantage 


of being able to secure information for a customer, 
either in town or out, without the loss of a single 
moment. This is made possible by the marvelous 


DICTOGRAPH 

















When the man on the outside phones in about a business matter you can get him the 

information desired without a second’s wait. Without disconnecting him you can carry 

on a separate, secret conversation with any or all departments— an operation in which 
neither mouthpiece nor receiver is required. 


One up-to-date business man writes us _ tation and correspondence, is made possible 
that when a salesman or customer telegraphs by the Dictograph. 
or telephones him an order, complaint or a 
request for information, his business is given The Dictograph is one of the greatest 
proper disposition almost instantly. If there promoters of business efficiency at the service 
is a complaint it is adjusted; the rush order is __ of the business world. And it is inexpensive. 
filled, and any information desired is given ‘The cost of installation is small, and the sys- 
immediately. All of this, in addition to the tem will pay for itself quickly in the actual 
greater convenience and speeding up of dic- saving of time and money. 





a 
Just 

a 

Reminder 


| Oe 
to write for Booklet de- 

\ scribing the Dictograph 
\ and any other informa- 
tion we have that 
may be of help 
to you. 


Above we illustrate but one adaptation of 
the Dictograph. It will fit any business. Let 
us show you how you can use it to profitable 
advantage. 


General Acoustic Company 
220 West 42nd Street New York City 


Factory: Jamaica, Long Island. Offices in All Principal Cities. 






































CODING CORRESPONDENCE IN CITIES 





By S. EpGAR 


Trout, E. E. 











EDITORIAL NOTE S. Edgar Trout, author of the subjoined article, is a municipal 


accounting engineer. 
Trout was appointed some time ag: 


He has written extensively on the subject of systems and accounts. M) 
» special inspector in the Department of Public Works, 


Philadelphia. He has put in three months of strenuous work and is just now finishing up 
He has had twenty years of experience as an expert accountant, and has the confidence of the 


public of the city of Philadelphia 


Mr. Trout is a graduate of the Polytechnic 


business college. He has been a resident of 


is well known to all of the principal merchants and cther prominent men oj 


Institntion in Philadelphia and of a well known 


that city for more than twenty-five years and 


f the city. It is 


interesting to note that Mr. Trout was the accountant who opened the books for the Cen 


tennial Exhibition in 1876 as a representative 


HE CARE of correspondence is one 

of the most important features of 

the modern idea of scietific manage- 
ment and the writer is considered one of 
the old fellows who has kept apace with the 
times 

When engaged to systematize the corres- 
pondence in the Department of Public 
Works three or four months ago, he was 
told it would take two years and after 
looking over the files, finding some 200,000 
letters put away in “any old manner,” he 
thought it would take five years. 

However, he tackled the job and, after 
working a month every day and overtime, 
he concluded that he was on the wrong 
track, and account of the innumerable sub- 
jects decided to make a change, as there 
was scarcely one letter in ten that could 
be found when it was most needed and 
office force and director were simply de- 
moralized, many times guessing at the 
answering of letters and causing a lot of 
dissatisfaction. He unearthed some rules 
which he had used in a large manufacturing 
business some years before of which he 
hereto attaches a copy: 

Mr. Trout’s Rules for Correspondence. 
1. Mal) Register.—A business register is kept of 


every plece of mail received, its distribution and dis 
position. 

In this way a check is maintained on the attention 
and promptness of department managers, or whoever 
attends to answering correspondence. As this register 
is numbered consecutively, nothing can be overlooked. 
2. Department Mail.—Customers frequently write 


of the Peirce Business College. 


letters which refer to several departments. As this 
correspondence is received, each departmental para 
graph should be stamped by a rubber stamp with a 
symbol letter, indicating the department through which 
it passes from one department to another for attention, 
and, if not so transferred, the blame can be placed 
where it belongs. Carbon copies may be made on 
different colored paper to facilitate departmental ref 
erence to correspondence files 

3. Correspondence Filed. No correspondence should 
be taken from files except on signed requisitions, so 
that, if correspondence is not in the folder, the requi 
sition will show its location. 

4. Vertical Files are recommended as convenient 
for all sizes and purposes. 

5. Correspondence Dictation.—Much time is saved 
by designating each letter dictated by number, the 
stenographer obtaining name and address from letter 
answered. This plan prevents a multitude of mis 
takes. 

6. Correspondence Improvements.—The correspond- 
ence clerk should be trained to use the simplest, as 
well as the most effective language possible, to ac 
quire a recognizable and pleasant personality, to avoid 
persifiage in ordinary business communications—paying 
greatest attention to the most essential points, so as 
to follow the well-known traditions of the house. 

7. Carbon Copies should be made of all answers 
to letters, the same being attached to the correspond- 
ence answered, and both filed away together. There 
fore, when reference is made to a letter, the answer 
is found in one operation. 

8. Economy.—Concerns having several departments 
will do well to provide the mailing clerk with en 
velopes to those persons with whom the firm are con 
stantly in correspondence, so that at the end of the 
day the different departments’ mail can go in one 
envelope, thus saving postage. 


To these he added a little common sense 
and a new system of symbols or letter rep- 
resenting subjects. He used the mail regis- 
ter in entering a list of all mail receivéd, 
showing its Date, Subject, Name of Writer, 
and added his symbol. He then added a 


Addition to Staff of the 
Tisch-Heine Company, Grand Rapids, Mich., 


Assistant to William H. Kessler, 





rubber stamp mark on each piece of incom- 
ing mail, stamping each with Date Re- 
ceived, Initials of Person Answering Letter, 
Date Answered, and Symbol Letter to cor- 
respond with mail register 

When different subjects were dealth with, 
he had the different departments who an- 
swered it give their views in writing, a car- 
bon copy attached, and the symbol letter 
for such department printed on same with 
a rubber stamp of pen-made printed form 
of letter. For instance, John Brown com- 
plained to the Department of Public Works 
that the street in front of his house was 
in bad shape as far as the curbing was 
concerned or needed repairs, and that the 
gas lamps were out of order. The letter 
was then referred to the Highway Depart- 
ment who answered to the Department of 
Public Works, attaching a carbon copy to 
it and bearing the symbol H, standing for 
Highway. The same plan was followed by 
the Gas Department, who added G, for Gas, 
as a symbol. These carbon copies are then 
filed with the original letter in the Depart- 
ment of Public Works in a vertical file 
after guide board marked H. G., under 
alphabetical guide B, for Brown, so when 
any further reference was to be had to a 
letter it was easily found. The attached cut 
will show the symbol letters for each de- 
partment of public works As there are 
six units of department, each, you will 
notice, has its own symbol letter. 

The classification of different subjects of 
such departments is carried on in the same 
manner and is subject to large expansion 
such as shown in the second drawing, tak- 
ing in every department in the city of 
Philadelphia and causing letters from one 
letter to another to be easily found 

With the advent of typewriters, tele- 
phones, and numerous methods of improve- 
ment in all lines of scientific management, 
none are more important than the filing of 
correspondence. The various manufacturers 
of files are striving to outdo each other in 
perfecting equipment, but after all they 
need the proper practical method of putting 
away and finding letters 

The writer feels that he has made a great 
success, as now 200,000 letters are put 
away so that they can be found instantly 
and the current correspondence is kept up 
to date—no fear of losing that valuable 
letter or contract in the files 

This system is fine for cities or any large 
business run under units of organization, 
and the writer will gladly go into more de- 


¢ 


tail to anyone who will write him 


Jane Elizabeth Kessler, 


Born July 22, 1913. 


Already most highly valued member of the staff. 
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What more conclu- 
sive evidence could there 
be of the merit of Goodrich 
Typewriter Platens than the know- 
ledge that practically 75% of all the 
typewriters made go from maker to 
user equipped with these platens. 


GOODRICH 


Typewriter Platens 


have proved their merit on hundreds of thousands of typewriters. They 

are made with just the right elasticity to provide a proper backing—they 
are so tough, and of such excellent wearing quality, that they stay 
efficient under the constant bombardment of the type faces through 
remarkably long service. 


If you have anything to do with using or furnishing typewriter 
platens, write for our. proposition 


USE. 













° There is 
The B. F. Goodrich Company nothing in 
Mak Goodrich Ti . , . Goodrich Adver- 
akers of Goodrich Tires and Everything That’s Best in Rubber tising that isn’t in 
Factories: Akron, Ohio Branches in All Principal Cities Goodrich Goods 








¢, 

















——_—_<—_<—_<—<—<_———— 


| om 
al 
TRADE MARK = 

\ 


THE “ ” SAFETY FOUNTAIN PEN #2°5i5t 
E “BE PEN MADE 
The principle is that of an absolute Safety Foun- 

tain Pen. When cap is screwed on barrel, it cannot 

leak as, it is hermetically sealed. 
The gold nib, when not in use, is retained in the ink (Onan) 

which is in the barrel. The pen, being moist, is always ready to write at the very first stroke, and being fitted 

with the “Rival” Feed will continue writing, without 

overflow, until the last drop of ink has been consumed. 


411A No such high-grade pen incorporating these working 


(CLOSED) principles has ever been sold before at prices we can quote. 
Catalog Illustrating our full line and giving Prices and Discounts will be sent to Dealers on Request WE GUARANTEE EVERY PEN. FOREIGN AGENTS WANTED. 


DW. BEAUMEL & CO., Inc. Office and Factory, 35 Ann St., NEW YORK 












































“UNDER ONE TENT” 





A SUGGESTION BY A LEADING AND PROMINENT SOUTHERN DEALER. 








EDITOR’S NOTE.—Office Appliances says neither “Yea, Yea,” nor “Na Vay" to the suggestion put forward in th wing a 
ticle. It does invite criticism of the author's suggestions. He, by the way, ts a most able as well as an amiable and cultured gentleman, and 
will preserve his equanimity, even if his arguments are torn to tatters. /t is understood that he has the right to reply t is critics in thes. 
pages The lists are open! 

HE failure or success of a revolu- some of it in every community we all one roof. This idea of segregation is not 
tionary idea depends more on the know. The “Under One Tent” idea would so new as to cause the office appliance 
- preparedness of the people who are reduce this greatly, for to have our greatest manutacturer or retailer to contemplate 
asked to adopt it than upon any other fac- competition under one roof where we could with alarm 
tor. In advancing the idea of “Under One both come out in the open on price and The idea does not contemplate the total 
quality arguments, where the customer elimination of competition, even if such 


Tent,” dependence is put in the elasticity 


of mind of the average office appliance 
manufacturer and dealer who is nothing if 
not analytical, original, creative and daring. 
‘Ince more, ideas that upset precedent fail 
because the in- 


not ready for them; but in this 


most often people most 


ierested are 


held almost any sane idea, no matter how 
unusual, no matter how revolutionary, is 
not discarded with unreasoning skepticism, 


for we are trained to welcome the new and 
unusual in methods. We are happy to meet 
any that may develop’ with 
tangible, profitable results. It is 
ness to think this way, and on this is based 
the hope that the idea here advanced may 


suggestion 


our busi- 


be accepted. 

In most of our large cities will be found 
branches or agencies representing one line 
of filing devices exclusively. Each of these 


with the problem of estab- 


is struggling 


their brand of goods a 


It is admitted that 


lishing for own 
dominating supremacy. 
there is another thing they strive for, and 
it is further admitted that in some of these 
stores the other thing is placed above the 
establishing of individual makes of goods. 
That other thing is volume of sales for one 
manufacturer. 

The 
plicated expense: rents, light, heat, equip- 
deliv- 


that 


ereatest of these sacrifices is the du- 


ment, non-producing clerical forces, 
etc. It is not contended 
could 


ery service, 


one establishment absorb and han- 


dle the 
added but it 
yond question that all of these items pay 


business of many without some 


cost, has been established be- 


bie returns from savings resulting from 


concentration, and publicity on the subject 


is too general for any well-posted business 


man to be ignorant of the possibilities in 


this direction This matter of economic 
waste has many other phases—small in 
themselves—but if added together and fig 
ured as a Saving, result in a percentage 


f gain that any retailer or retailing manu 
facturer would be happy to see in his divi- 


dends 


competition varies with localities 


Evil 
and the human equation, but that there ts 


influenced by honest comparison 
all and 
brand 


would be 


and fair presentation of claims 


prices, and where either might ob- 


tain the award, according the customer's 
selective capacity or requirements—to have 
these conditions we would only be doing 


business under fairer conditions for all con- 
cerned, the very thing we must always do 
anyway, that is, rely on the consumer's se- 
lective judgment or requirements. Under 
these conditions “May the best goods win” 
applies. Under existing conditions this is 
often not true. What of the shopper who 
now falls either innocently or deliberately 
into the evil way of beating us down with 
the real or untrue quality claims and price- 


neither 


cutting offers of our competitor, 
of which we can substantiate? And what 
of the selling force that meets these dis- 


agreeable because unverified conditions 
with actually bombastic counter-claims and 
but 
Che customer's 
He 
himself in a maze of conflicting claims, part 
the bal- 


takes 


substantial reductions? There can be 


one answer—both are hurt 


selective judgment is befogged finds 


misstatements, 


of them apparent 


ance held in doubt, and finally he 


snap judgment, for he despairs of ever be- 


ing able to arrive at anything better. The 
retailer is committed to promises he can 
never fulfill, or even if he can, he has an- 


nexed a,customer who holds a rather poor 


opinion of the filing device business and 


device dealers generally, anyway 
Precedents Readily Discoverable. 
We do 


prece dent 


filing 


far to discover 


Tent” 


have to go 
for the “Under 
In fact, the office appliance field is about 


not 
One idea 


only one still running its one-ring cir- 
If you retail stationery, look in your 


the vari- 


the 
cuses 

jobbers’ catalogue and see there 
ous lines presented side by side, each bid- 
ding for your business, and probably all of 


them getting it as your changing require- 


ments arise. Look around you the next 
time you go into a household furniture, a 
drug, a hardware, or any retail store, and 


observe the number of like articles of dif- 
ferent brands that you may purchase under 


elimination were possible, and it is as near- 
anything that 
but it does contemplate the 


ly impossible as may be 


called to mind; 
elimination of much unnecessary expens« 
and many trade evils, substituting therefor 


concentration of effort by team work, prop 


erly balanced single management, and an 
intelligent service to the consumer It 
would, of course, be impractical and would 
raise a storm of the “trust” variety to clos« 
out, say, all eleven of a city’s office appli- 
ance stores and place the wares from them 
on the floor of the one remaining. But to 


close out eight of them and place the stocks 


in the remaining three would not be at all 


impractical. On the contrary, it would re- 


j 


sult in much economy and higher stand 


ards in merchandising, and each of the 


three would furnish ample assortments of 


grades and prices to satisfy the most 


exacting consumer 


[Trades conventions, annual reunions 
boards of trade, chambers of commerce, the 
Rotary clubs, and many other of the get 


together plans are teaching by absorptio1 


by sound argument, or by elbow-rubbing, 


that the unknown competitor who was sucl 
a—to say the least—unethical hound dog 
with yellow spots, has turned out to be a 


man with a large family who is full of cares 


and kindnesses, who keeps pretty close tab 
on the home team’s averages, and wh 

would be just as glad as ourselves to col 

tribute to the higher cost of living by put 
ting prices up to where there was a fait 
pront tor everybody, and surely that is as 
much profit as anybody in the offic I 

niture business can hope fot Che farther 
we go outside our own line in the new get 
together spirit, the more tractable we will 
become inside our own line, and, manufac 

turing retailer, or plain every-day retailet 
whichever we may be, we are going to se 
competing lines under our own big round 


if the other fellow is broader, mor‘ 


top, or 
open-minded, we shall have the pleasure 

seeing the other fellow drawing the crow: 
to his big assortment which he will have all 


“Under One Tent.” 


























Compact Filing Sections 
Built to Build on to 28 Sections for 
Innumerable Purposes 


Handsomely designed, substantially constructed and beautifully finished 
sections which fit almost any space. The 18 inch width provides ample 























pacities for commonly 
used files. 

Built entirely of select, 
seasoned Quartered 
Oak, handsomely flaked 
or Birch Mahogany. 
Finished all four sides. 
Dull brass label hold- 
ers and drawer pulls. 
These beautiful and efficient sections 
serve a multitude of purposes. You get 
greatest possible filing capacity in smal- 
lest floor and wall space. 


Easy access to the files in” constant use 
greatly increases the efficiency of the 
highest paid office employees. 





space for all kinds of Standard filing drawers without waste of space. 


Fifteen and twenty-four inch depths of sections provide the required ca- 








Almost every require- 
ment is provided for. 
Files from 3x5 to Legal 
Cap size. 


It is to your advantage to 
know that these Compact 
Sections align with the 
HorizontalSections shown 
below. Almost any floor 
space may be filled to advantage with 
either or a combination of the two lines. 
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The value of floor space in modern offices 
is often underestimated. Insist that your 
sustomers buy files to which sections may 
be added without rearrangement. 


9fie “Horizontal Line’”’ Filing Sections offer better value in 
point of capacity, design, construction and finish than any similar 
line of Horizontal Files. Sections are 34 inches wide and of 15 
and 24 inch depth. Compact Sections shown above align with 
them and #2 Receding Door Sectional Bookcases stack up and 
intermesh with them. You can provide to greater variety at 
lower cost. 

Stack up with #2 Receding Door Sectional Bookcases so you 
may provide a few book sections with the filing devices or a few 
necessary filing sections with a bookcase outfit, always insuring 
uniformity of arrangement and appearance. 

ffce Sectional Bookcases are ideal for Office or Home libraries. 
The addition of filing sections greatly increases their field of 
usefulness. 

Greatest Capacity in Smallest Space, at Lowest Cost. vaiue jud- 
ged by actual filing capacity is the supreme test of cabinet efficiency. We 
offer you greater capacity, larger variety, in smallest floor space, at rea- 
sonably low prices. This line has been wonderfully developed, added to 
and made more salable from the dealer’s standpoint. 

Get our new "Salesmen’s Catalog" if you haven’t a copy. 


The Sf (ete Manufacturing Co. 


Monroe, Mich. U.S.A. 


Chicago Permanent Display 
511-515 S. Wabash Ave. 


162 Union St. 
New York Office 
75 John Street (Near 


Address Mail to Factory 


























gfe Popular Price; 





2, 3 and 4 Drawer Letter Size. 2, 3 and | 

4 Drawer Legal Cap Size. 2, 3, 4 and 5 | 

Drawer Invoice Size--A Most Complete 

Line. | 
! 


: ffs Filing Desks 








Desks PLUS Filing Drawers Multiply Efficiency 


There are ten kinds of drawers for filing Letters, Blanks, Index Cards, Vouchers, Catalogs, in fact any kind of business papers, ete. 
You can supply your customers with their own choice of these drawers in any arrangement their special requirements may indicate. 
Desks are made single and double pedestal, with either Letter or Legal Cap size drawers. Have extension slides and center drawer. 
Very solidly constructed of seasoned Oak or Birch; handsomely finished either Golden, Natural or Weathered Oak and Birch Mahgy. 
All drawers on Roller Bearings. 


Neat, practical desks which save their users much time and travel. All files in easy reach without leaving the office chair. 
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ling Equipment 
Merits Your Recommendation 


Gives Lasting, Satisfying 
Service 








Two and three drawer cabinets 
in Letter, Cap and Invoice sizes 
are very salable stock items in 
every office equipment store. 

Often you can sell a two drawer 
file where you could never place 
a Standard four drawer cabinet. 


Have your salesmen bear this 





in mind. 


Letter, Legal Cap, Invoice Files and Cabi- 
nets with assorted Filing Drawers give you a line 
of almost endless variety—of ample capacity—at reasonable cost. No 
matter how varied your customers’ requirements—no matter how 
much capacity of any standard size—you can supply a cabinet to 
suit, at a very low price (and fair profit to you. ) 

This line is not merely a cabinet or two to serve our lines as a 
‘Leader’’—it is a most complete assortment of sizes, etc. to supply 
almost any office requirement. 


This Four Drawer Ver- 
tical Letter File is now 
well and favorably known wherever 
business letters are written and re- 
ceived. It is a standard by which 
filing cabinet values are often judg- 
ed. It merits your recommendation. 
A worthy, time-tried, practical ca- 
binet that gives satisfactory service 
All solid, seasoned Oak or Birch Ma- 
hogany. Full height drawer sides. 
Drawers on roller bearings and 


equipped with follow blocks. 


You can’t get better service no 
matter what price you pay. 


Get the new catalogs. 


The Hae 
Manufacturing 


Company 


»6 * ~J New York Office---75 John St. Chicago Display 
162 Union St. 511-15 S. Wabash Ave. 





Monroe - Michigan Address Mail to Factory 
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‘Sf xis Swinging Desk Stand 


Attachable to Either Side of Any 
Style Desk or Table 


Handy for typewriters, adding machines, commercial phono- 
graphs, reference books, stenographer’s note book while tak- 
in all popular finishes. 


ing dictation, etc. Top 14x18 inches 


Metal frame and supports. 


The Locking Device on 
this stand in simple, prac- 
tical, efficient. It is posi- 
tive inits action. Either 
locks securely or may be set with just 
twist of the 






enough friction to hold. A 
hanging lever locks or releases the stand. 
Very rigid, does not vibrate and cannot 
collapse when once assembled. 

Metal parts are finished in Black Enamel 
Oxidized Copper and Nickel Plated. A handsome desk exten- 


sion, 





Packed K. D. in corrugated 
box, for easy reshipment 








Weight—packed for shipment 10 lbs. 


may be sent by Parcel Post. 











A Convenience in Any 
Business or 
Professional Office 


This Letter File Tray 
Outfit of a No. 391 Let- 
ter Tray with side hinged cover, 
No. B325 Card Index Section for 
3x5 cards, mounted ona No. 395 
Leg Base with Swivel Casters. 


efficient 


consists 


The outfit is 304 inches high, suit- 


able for use beside a desk. 


Vertical Letter File Tray is sub- 
stantially built of select seasoned 
Oak—either Plain or Quartered, is 
equipped with Follow Block to hold 
contents in position for quick re- 
ference. 


Follow Block is made so that it may 
be reversed, lid may be opened eith- 
er to the right or left. 
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Combination No. 2391 


A practical device for which there is a growing demand 


For Correspondence, etc. For Follow-Up, Purchase, 





Shows Swinging Stand attached to right side 
of Hz@ Filing Desk. 











Sectional Legal Blank 


Slee 


Collections, Advertising, 


Credit, Order Departments. 








Document File Cabinets 








or Electrotype 
Cabinets 


Are built in "Top" and "Bot- 
tom" sections. The Top sec- 
tion should be purchased first. 
It has capacity for one inch 
each of ten kinds of blanks. 





No. T614, Top Section 
The Bottom sections are 
open, they need Top sections 
tocomplete them. As many 
Bottom sections as required 
may be stacked under a Top 


section. 





No. B614, Bottom Section 


Very handsomely constructed of either 
Plain Oak, Quartered Oak or Birch 
Mahogany. 


Oak furnished in Golden and Natural 


finishes. 


The Stack shown consists of One Top, 
Two Bottom and Leg Base Sections. 
Base is unnecessary when one or two 


sections are used on a desk or table. 














The "Paper Jacket" Document Files have many short-com 
ings. 
These Document Files have Oak cases into which the files 


Dust is excluded. Cases will last indefinitely 


fit snugly. 
Made with one drawer, two drawers and three drawers 
For Vault or Safe they are compact, economical, durable. 
3uilt solidly of Plain Oak, corner locked, Golden or Natural 


finishes. Have Follow Blocks. 


Get new Salesmen’s Catalog, which combines catalogs of our 
lines of Office Furniture, Stationery Supplies, Sectional Dis 
play Cases and Sectional Bookcases. 


The fs Manufacturing Co. 
162 Union St. 


New York Office 
75 John Street (Near William) 


Monroe, Mich. 


Chicago Permanent Display 
511-515 S. Wabash Ave. 
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GET A JOB; THEN PITCH IN 





WITH Goopb RESULTS 
MAGAZINE, CHICAGO 


SomE Goop ADVICE GIVEN BY THOMAS A 
EpIsON TO EpwIN S. BARNES AND APPLIED 


FROM THE WORKERS’ 


SUNDAY ‘TRIBUNE 








“When you get a job, pitch in, pay 
no attention to the clock, take more inter- 
est in the business than the old man him- 
self. Think shop! Talk shop! Then when 
you think you ought to have a raise to go to 
the old man and say you want to quit to 
better yourself. He will not let you quit. 
He'll raise your salary or take you in as a 
partner.’ 

These words of advice, written in pencil 
and framed above the desk of Edwin C. 
Barnes, are interesting enough because of 
Further interest is 
Edison wrote 


the thought conveyed 
added because Thomas A. 
them and added his characteristic signature 
beneath. 

Mr. Barnes is still in his early thirties, 
and it wasn’t so many years ago that he 
arrived in Chicago to make a place for him- 
self in the business world. There was no 
announcement made of his arrival. He 
fought his way into the city on the brake- 
beam of a freight train, and about the only 
thing he pessessed when he landed was a 
ferocious appetite—that and a surplus of 
ambition He also brought with him a 
thing called “nerve.” This last asset he 
has never permitted to desert him. 

“T had my mind on Chicago as the city of 
opportunity,’ says Barnes. “Born in a lit- 
tle New York village, Chicago had always 
been a dream with me. New York with 
its garish lights, its over advertised Broad- 
way, its unreality, its veneer and extremes 
of every kind did not appeal to me. | 
wanted to come to Chicago, and I came 
whether I had car fare or not.” 

Hired to Sell Baking Powder. 

Barnes came of a family the great-great- 
great-grandmothers and grandfathers of 
which had been born in this country a cen- 
tury before the revolution, and he had bred 
in him the desire for freedom, for reality, 
and naturalness, and he believed that these 
Chicago To young 
Barnes, even after his unheralded arrival, 
Chicago was the most romantic place in all 
the world 


things existed in 


On his journey westward Barnes had be- 
come acquainted with a certain brand of 
baking powder. He felt in his bones that 
he was a salesman. His progress toward 
the setting sun had numerous interruptions 
and he was given plenty of time to dream 
He made up his mind that success lay in 
baking powder. Baking powder is used to 





accelerate rising, and to rise was this 
youngster’s intention. 

To a youth, even though he has found 
his city of opportunity, meals are a neces- 
sity. Young Barnes had missed a number 
f them in succession. Making his appear- 


ance as presentable as possible, he walked 
over on the North Side to the office of the 
baking powder concern he had made up his 
mind he would work tor. Fearlessly he 
opened the door and demanded to see the 
general manager; and, after some parley- 
ing, he was admitted to the gentleman’s 
presence. 

Barnes told his story convincingly and in 
a few words. He had come to Chicago to 
make his fortune, and he had decided to 
do it by selling baking powder. The gen- 
eral manager was still looking him over 
when Barnes remarked 

“Of course, you understand [ don’t have 
to go to work.” 

The general manager looked at him with 
steely eye, nonplused for a second and 
reaching for the right expression with 
which to wither the “young upstart.” 

“You don’t eh?” was as far as he got. 

“No, I don’t—I can starve. But I’m not 
going to.” 

“Young man,” decided the general man- 
ager, “you’re hired.” 

He Sold, and Sold—and Sold! 

When Barnes received his expense money 
from the cashier, he walked straight to the 
first restaurant, and for an hour and a 
quarter he sat at a table filling his stom 
ach that had almost gone on a strike. Then 
he went back to “his house.” 

The general manager wanted him to stay 
and take instructions for a week, but Barnes 





EDWIN S. BARNES. 
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was impetuous and insisted on getting to 
work 

“Where are the goods?” he _ pleaded. 
“Show me a price list. 1 want to get out 
and get busy.” 

“All right, pack your grip and start to- 
night,” agreed the general manager. 

“My grip,” echoed Barnes. “I never 
owned one.” 

But the youth was finally fixed out and 
he started out as a salesman. And he sold 
and sold—and sold. In fact, he sold so 
much that the baking powder firm sent out 
another man on his trail to be sure that 
he really did sell. When the general man- 
ager found what Barnes was actually do- 
ing, he raised his salary to a figure the 
size of which Barnes had never planned on, 
even in his most roseate dreams. 

The time came, however, when Barnes 
grew of the opinion that the baking pow- 
der business was like baking powder. It 
helped a man to rise, but the limit was 
set in advance. From salesman he ad- 
vanced to crew manager and district man- 
ager, and then he saw he had gone as far 
as he could, so he quit. He had nothing 
in sight when he quit, but he knew that 
the business world was hungry for men 
who had made good. 

Attracts Inventor’s Attention. 

What Barnes eventually did was to se- 
cure the city salesmanship for the Edison 
dictating machine. It looked to him like 
a business without limitations. Barnes 
worked so hard that it was not long be- 
fore the great inventor’s attention was at- 
tracted to him, and, through successive 
steps, he was made western manager of 
this particular branch of his business un- 
der the direct supervision of Mr. Edison 
himself. 

3arnes made the other fellow’s business 
his business while he was on the payroll. 
He saw where opportunities were being 
wasted and where chances for improve- 
ments were being permitted to slide by. 
When the time in the business, he could 
see the limitations in the business, he could 
see the limitations of his own sphere, he 
decided that it was up to him to make 
another move. 

One day Barnes jumped on the train and 
twenty-four hours later presented himself 
in the busy inventor’s office. At the end 
of the interview Mr. Edison proved that 
he believed in acting on his own advice. 

Drop into Barnes’ office today and you 
will notice the words of inspiration, written 
as they are in the inventor’s characteristic 
hand, “When you get a job pitch in, pay 
no attention to the clock, take more in- 
terest in the business, than the old man 

himself.” 





MISS HANO WEDS. 

Miss Lelia Hano, daughter of Philip 
Hano, the well known manufacturer of 
manifold books, New York City, was mar- 
ried last month to George Gottlieb, asso- 
ciate booking manager of the Orpheum 
Circuit, at her home, 116 Riverside Drive. 
Mr. and Mrs. Gottlieb spent their honey- 
moon among the Thousand Islands. 
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NEW SELLING PLAN FOR CARBONS 





Bic EASTERN 


MANUFACTURER 
PLAN CLAIMED TO BE 
CARBON Paper BUuSINESS 
Stores—By S. J. Pymm or THE COLUMBIA 
RIBBON AND CARBON Mec. 


EVOLVES 
Goop To DEVELOP 
IN STATIONERY 


Co., New YorK. 








GREAT deal has been written from 

time to time in the various trade 

papers with regard to carbon paper 
and its relation to the stationery trade. 
Most of these articles have deplored the 
fact that so little carbon paper, compara- 
tively, is handled through the stationery 
store and that so much has been diverted 
to other and less legitimate channels. Many 
reasons have been given for this condition, 
some maintaining that the manufacturers 
fail to recognize the value of the stationer, 
preferring to market their produce through 
the specialty man or their own branch 
offices; while others seem to think that the 
stationer is not alive to the possibilities 
of a line that is generally acknowledged 
to be a legitimate branch of the stationery 
trade. 

The writer, who has interviewed many 
stationers on the subject of carbon paper, 
is inclined to believe that the stationer does 
be done in an 


not appreciate what can 

up-to-date, well conducted ribbon and car- 
bon paper department; but at the same 
time appreciates the fact that little has 


been done by manufacturers to help station- 
ers market their goods, and much has been 
done to antagonize them, so that a feeling 
of apathy among the stationers is hardly 
to be wondered at. 

It has been said that the stationer is not 
in a position to successfully push carbon 
paper on account of the more or less spe- 
cial knowledge required, not so much of 
the product itself, but its application to the 
various uses and demands placed upon it, 
but this does not seem right, for the follow- 
ing reason—many of the loose leaf systems 
in use throughout the country are installed 
and adapted by stationers for customers 
and in many cases the stationer’s own idea 
has been peculiar re- 
quirment of a customer 
intimate knowledge of conditions that can 
only come from study and a thorough un- 
the esubject, and it would 


some 
This calls for ar 


followed by 


derstanding of 
seem strange that a man so well posted 
should be ignorant of the subject of carbon 


papers, so closely allied and absolutely 


necessary to the success of loose leaf sys- 
tems generally 


However it is not so much in this in- 


stance that the stationer apparently ignores 


his opportunities as in the case of that 


of the business which is by far the 


part 





greater and the more straightforward—that 
of the single box and few-box customers; 
stationer’s 
why he 


here, unquestionably, is the 


province and there is no reason 


should not absolutely control this class of 


trade. 

When one considers the fact that in 
every city all the business houses must do 
business with one or another of the sta- 


tioners of that town in some way, and that 
during the course of two or three months 
a large majority of the business men or 
their purchasing agents actually come into 
the stationer’s store, there can be no gain- 
saying the fact that the opportunity exists 
It should not be necessary to have to point 
out the advantage of having a man come 
into the store to buy rather than that the 
salesman should have to go into his office 
to sell where any number of things may 
occur to distract his attention. Since, in 
the first instance he has 
something—that he is a 
paper and you a purveyor, there is only one 
thing necessary and that is some practical 
plan to interest him and effect a sale in 
spite of the many excuses or reasons that 
he may advance for not buy 
at that particular moment. 


The New Plan in Detail. 


discussing 


buy— 
carbon 


come to 
user of 


wishing to 


After visiting the trade and 
this plan with its members from New York 
clear across the continent to San Francisco, 
and after mature consideration the Colum- 
bia Ribbon and Carbon Company 
worked out the following plan as the most 
practical idea to promote the sale of carbon 
paper by the stationers of the United States 


has 


We have devised a package of carbon 
paper, neatly put up in an exceptionally 
durable and attractive manner, containing 


six sheets to be sold to the consumer for 
25 cents per package. 
This 


needs of 


meet the 
first, the 


designed to 
trade 


package is 
two classes of 
small user, and second, the large consumer 
For the small user who has been consum- 
ing a few sheets at a time, it affords abso- 
lute protection to the paper and is very 
much more convenient than buying loose 
sheets to be taken from a broken pack- 
age. For the large consumer we 
that this is the best form of trial package 
It contains a sufficient num- 
which to make a 
when a neat 


believe 


ever offered 
with 
furthermore 


sheets 
test; 


ber of 
thorough 
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package of this kind is placed in the hands 
of the large consumer, he will naturally be 
interested and impressed. 

A great deal of the carbon paper sold 
by stationers over the counter is sold in 
time. This 


often necesitates going to a fresh box of 


small lots, a tew sheets at a 


carbon paper and extracting a few sheets, 


thereby making it possible for another 
salesman to sell the same box by mistake 
one. If the 


received an 


complete purchaser 
observes that he 
plete box awkward explanations must en- 
sue, for he may feel that he has been will 
fully cheated. If he does not find it out, 
cheated nevertheless. 

carbon paper are taken 


as a 


has incom- 


he has been 


When 


from the original package they are rolled 


sheets of 


up and tied with a string or secured by 
means of a rubber band. If they pass 
through the hands of the customer and 


reach his office without being creased and 
wrinkled, it is fortunate, both for the user, 
the dealer and the manufacturer. Further- 
more, handling carbon paper in this man- 
ner entails the expenditure of time in count- 
ing the sheets and doing up the package— 
labor which should not have to be done if 
it is not necessary. 

The 
and convenient, 
manner of a mailing envelope with a gold 
The package 


light 
after the 


25-cent package is 


fastened 


new very 


and is 


thread wound upon a button. 


is very conveniently opened and closed 


when a fresh sheet of carbon is required 


Earlier in this article it was said that 


the manufacturer had given the stationer 
very little help in the marketing of his 
goods—in most cases simply selling him 


the goods and then leaving him to his own 
devices to work out his selling plan, and 
this will account to a great extent for the 
number of imprint brands on the market 
on which the manufacturer’s name does not 
appear, and in passing we should like to 
say a few words on this subject. 

In practically every line of merchandising 
not only in the stationery trade, but in 
every trade, the name of the manufacturer 
great deal to both and 
consumer—means everything in 
since it is such an important matter in other 


means a dealer 


fact, and 
things, why should it not be so in carbon 
paper? The fact that the will 
accept without question pencils, pens, loose 
leaf devices and the hundred and one things 
that go to make up a stationer’s stock in 


stationer 


bearing the maker’s name and trade 


that it is 
part of the stationer, but is 


trade 


mark, proves not a general pre- 
judice on the 
very few exceptions to car- 
bon paper think that this is still 


further fostered by the great abuse of the 


confined with 


and we 
j »bbers 


“Manufacturer” by various 


This 


term 
and large 
general of late that it is not hard to im- 
agine the confusion in the minds of both 
dealer and consumer, but at the same time 
it should not be difficult for the 
with the aid of his trade paper to find out 
fide manufacturers. 

cannot this 


dealers. has become so 


stationer 


the bona 


We emphasize point too 





pee see; 
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strongly; that the stationer should insist 
upon the manufacturer leaving his name 
and trade mark off his product is tanta- 
mount to an expression of distrust and must 
arise from a decidedly unhealthy condition 
of things. It is fundamentally bad and abso- 
lutely against good business principles. 

The position of the consumer must also 
be taken into consideration. As a result 
of so much exploitation on the part of 
irresponsible persons, and the various quack 
methods employed to market some carbon 
papers a feeling of scepticism towards the 
lines generally has arisen, but in spite of 
this fact it is curious to note the amount 
of business that is still done by the itinerant 
peddler and still more curious to know 
that business houses who would not dream 
of doing business in other than the recog- 
nized channels in other and far less im- 
portant supplies, are still willing to en- 
trust this most important factor in the 
preparation of their records to agents of 
no commercial standing in the community, 
much less integrity. 

An educational campaign through the 
medium of newspapers and periodicals is 
expensive and of questionable value. Much 
more could be done by the individual sta- 
tioner among his own customers, and this, 
backed by a practical plan to sustain his 
interest and presented to him by a man 
with whom he has placed his confidence to 
the extent of trading with him in other 
lines, would do a great deal to remedy the 
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various evils and abuses that exist at the 
present time and, as a natural course, 
benefit the stationer 

In considering a plan whereby the pros- 
pective customer can be READILY in- 
terested it must be born in mind that type- 
writer carbon paper cannot be successfully 
demonstrated over the counter and that 
to determine its value it must be applied 
to the conditions existing in the customer’s 
own office; while in some cases the sta- 
tioner’s word may be taken as to the merits 
of a carbon paper, in a far greater number 
it will be necessary to make a practical 
demonstration, and for this purpose a 
sample is wanted. 

We are thoroughly convinced that the 
giving away of samples is valueless; it 
represents nothing to the prospective cus- 
tomer and it is very unlikely that even 
should he accept them he would remember 
to use them. What is needed is a small 
package that can be sold over the counter 
for a nominal sum, packed in a manner 
that affords absolute protection to the con- 
tents and which can be placed in the hands 
of the customer in an UNBROKEN condi- 
tion, exactly as it leaves the factory. This 
will obviate the objectionable features of 
loose sample sheets and their consequent 
disorderly influence on existing stock in 
the matter of broken boxes and the un- 
doubted prejudice towards the “split pack- 
age.” This unbroken package can be 
offered at so small a sum as to not stand 
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in the way of an immediate sale and still 
leave a fair profit for the dealer. Thus 
at one and the same time the stationer 
will have an article readily saleable, with 
an undoubted advertising value, profitable 
to handle and bound to bring in a percent- 
age of bigger business, depending of 
course, on the energy with which it is 
pushed. 

[he stationer assumes no risk whatever 
in taking this small package, for there is 
a strong demand for such a thing in the 
ordinary run of business, as a great deal 
of carbon paper is sold in quantities of a 
dozen or less, which for the most part are 
taken from a full box, and there is always 
a chance of the fact not being noted on the 
box, which sometimes gets out as a full 
box. However there is a strong prejudice 
nowadays against loose goods of any de- 
scription; hence in our opinion this package 
should fill an existing demand. It must 
also be remembered that there are many 
people buying carbon paper by the box 
who really do not need so much and only 
do so because they are made to buy it by 
the specialty man. , 

A sample carton as described above will 
be sent to any stationer who will send 
a request for same to The Columbia Rib- 
bon and Carbon Mfg. Co., 69-71 Wooster 
Street, New York City, N. Y. 





Be original, always present your own 
argument in vour own language. 

















‘*The 
New 
Cincinnati”’ 


built for strength and beauty. 
any 3 in. ledger ever produced. 


for your inspection. 








They Are Beauties!!! 







4" and 5" Capacity Ledgers 


Manufacturers have for years poo-pooed the idea of a 
ledger with a greater capacity than 3” minimum. 

We are the only manufacturers who can furnish 
a four-inch and a five-inch Ledger and we have dem- 
onstrated that, in many cases, these large capacity ledgers 
are extremely practical and very desirable. 

Our 4 in. and 5 in. ledgers expand fully 100% and are 


We guarantee these ledgers to be fully as strong as 
Ask your customer how 


he feels about it, then have us send you a sample ledger 


The Tenacity Manufacturing Co., Inc., 
READING, CINCINNATI, U.S. A. 


stained fingers. 


Also Center 
Slot Pen- 
holders 








NOW-A-DAYS 


folks like to know where things are made, how they are made, 
and why they are made. 


| Center Shaft Penholders 


are made in a modern factory. It has lots of windows, steam heat, 
electricity, gas, running water, and every convenience which might 
help to make better penholders, or to give better service. 

There is a style to please each writer, and our No. 103 Hard 
Rubber Tip is a splendid example of HOW they are made. The 
Center Shaft way is to bore a hole through the tip into wood 
and then RIVET THE TIP ON. 

Center Shaft Penholders are made because folks like to have 
each pen centered, and because the hollow end prevents ink 


Regular Lines—Imprinters 
—School Penholders 


Center Shaft Penholder Co., “4NOVER PA» 
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FOR TRADE PRESS EFFICIENCY. tion will be open but tickets must be se- GET BIG STEEL FURNITURE CON- 
President H. M. Swetland of the Federa- cured for the inspirational massmeeting TRACT. 
tion of Trade Press Associations in the These may be obtained from any member The contract for furnishing steel desks 
United States announces that the progran —OOOODRODOOOOOO for the government offices in Washington, 
during the year ending June 1914, has been 


has been completed for the eighth annual 


convention at the Hotel Astor, New York, awarded to the U. S. Steel Furnit 


September 18 to 20. pany of Syracuse, N. Y. The 
secured by their agents at Washingt 
the N. M. Minnix Company, In 


This is said to be the first 


Acceptances are in hand from over sixty 
speakers of national reputation in_ the 


manufacturing, selling, advertising and pub- ’ : 
lishi field TI tlt fit its kind ever made No. steel 
y » Ss > > > , .. 1 
ishing helds. lere wi ye hiity te n minute are informed. was made yn ‘ 
addresses at the editorial, circulation, ad a : 
Stands or on table Ss 


vertising and publishing symposiums on 


DANDO WITH STANDARD FURNI- 
TURE COMPANY. 


W. A. Dando, well known t 


vital questions affecting all those who have 
dealings with the Business Press. of 


America 





Other features of the convention will be ture trade through his connectio1 Wit a 
an exhibit of successful class, technical and prominent desk company of Chicag ind 
trade journal advertising campaigns, a big Pittsburgh, is now with the Standar 
business meeting at which will be told the niture Company of Seattle, a firm whose 
inside stories of the big trade paper pub business methods, especially along adver- 
lishing successes and an inspirational mass NEW DAVIDS’ FOUNTAIN PEN INK tising lines, have earned for thei most 
meeting with addresses by representative PACKAGE. prominent position in the office rniture 
business and ptofessional men on subjects : world. We wish Mr. Dando every ssibli 
of live interest to editors, publishers and of the Federation or from W. H. Ukers, | success in his new capacity as hea f the 

Chairman of the Committee on Arrange- office furniture department of t Stand 


advertisers 


All the regular sessions of the conven- ments, 79 Wall street, New York ard Furniture Company 
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JOINT MEETING OF THE PACIFIC NORTHWEST STATIONERS’ ASSOCIATION AND THE NORTHWEST BOOK BINDERS’ AND PRINT- 
14, 1913. Reading from left to right, 


ERS’ ASSOCIATION.—Held on the second meeting day of the Pacific Northwest Stationers’ Association, June 

top row—J. S. Lawrence, of Eastman-James Co., Spokane, Wash., Stationers; J. A. Borden, of Shaw-Borden Co., Spokane, Wash., Stationers and 
Book Binders; A. C. Moench, of A. Carlisle & Co., San Francisco; W. H. Palmer, of Payot, Strassforth & Kerr, San Francisco; Howard D. Kilham, 
of Kilham Stationery & Printing Co., Portland, Ore.; J. P. Prideaux, of Bushong & Co., Portland, Ore., Manager Stationery and Office Furniture 
Department; R. B. Youmans, of the J. K. Gill Co., Portiand, Ore., Manager Stationery Department; R. A. Waltz, of John W. Graham Company, 
Spokane, Wash., Manager Commercial Stationery and Office Furniture Departments; C. C. Carpenter, of Elcar Desk Manufacturing Company, Port 
land, Ore.; J. E. Marlitt, of Pacific Stationery & Printing Company, Portland, Ore.; Graham Glass, Jr., of Glass & Prudhomme Co., Portiand, Ore., 
Manager Office Furniture Department. Reading from left to right, lower row—L. D. Hunter, of Pacific Stationery & Printing Company, Portland, 
Ore.; W. J. Ortel, of Shaw-Borden Co., Spokane, Wash., Manager Stationery and Office Furniture Departments; Al. B. Howe, of Pioneer Bindery 
& Printing Company, Tacoma, Wash.; J. S. Ball, of Kilham Stationery & Printing Company, Portland, Ore.; J. B. Hibbard, of The J. K. Gill Co., 
Portiand, Ore.; R. E. Morrell, of Kilham Stationery & Printing Company, Portiand, Ore.; H. A. Kirkpatrick, of Pioneer Bindery & Printing Com- 
pany, Tacoma, Wash.; George Miller, of Lowman & Hanford Co., Seattle, Wash. The desk shown in the picture is the first desk made by the 
Eicar Desk Manufacturing Company, the first manufacturing concern of its kind in the northwest, and was very kindly loaned to the Association. 
J. S. Ball of the Kilham Stationery & Printing Company, Portland, Ore., was elected president of the Northwest Stationers’ Association; H. A. Kirk- 
patrick of the Pioneer Bindery & Printing Company, Tacoma, Wash., was elected vice-president; John B. Hibbard of The J. K. Gill Company, Port- 
land, Ore., was elected secretary and treasurer. A good deal of good work was accomplished and it was more than ever agreed that the Northwest 


Association had been of great benefit to the stationers. 
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Marking 


ig department. 
1 tagged sh pment to reach your 


Accuracy in 


That’s what you must have in your shippi 


Your business should not depend ot 


mer promptly. Poor marking is th 1s ind delays. 

lhe accurate stencils cut by the Ideal Stencil Machine are proof that cach shipment will 
e properly marked, and that it will reach your tomer without loss or delay. 

In a few seconds’ time a stencil can be cut. In one operation the customer's name and 
ldress and the routing can be stenciled on the ship This same stencil can be used hun- 


lreds of times and kept for future us« 
h customer’s name and address—a 


Legibly marked shipments—an urate ~tencil of ea 
Stencil Cutting Machine. 


time and expense—are all furnished by the Ideal 


no ¢ 
) 





Any defective part v 
the original purcha 


GUARANTEE: 1002.7" 
* anteed t 
construction, material and workmanship. 


er during the life of the machine. 


Just say ‘‘Send us catalog No. 10.’’ 


IDEAL STENCIL MACHINE CO., Beitvitte, 1., u. s. A. 


Machines are guar- 
e perfect in operation 


vill be replaced free of all cost to 

















Bushnell’s “‘Paperoid”’ 
Vertical File Pocket 
Style C 





Are You Acquainted With 





| 
Rated over Ten Million 


(from a local Stationer) 





A business firm ordered 


1000 Bushnell’s ‘‘Paperoid” Vertical File Pockets 


FOR FILING CORRESPONDENCE 
and specified 
“THE ABOVE MUST POSITIVELY BE BUSHNELL’S 
POCKETS, WITH THEIR NAME PRINTED ON SAME”’ 


This concern had tried out other makes and knew that Bushnell’s ‘‘Paperoid’’ Pockets 
combined material, workmanship and superior features for which they were satisfied to 
pay more than for other goods which were claimed to be equal to Bushnell’s. 

Purchasing Agents are DISCRIMINATING BUYERS 
Send for latest (No. 34) catalogue describing the full line. 


Alvah Bushnell Co., 942 Market Street, Philadelphia, Pa. 


























LEMCO 
IDES 


SUPERIOR 
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The “2 in 1 CLEMCO” 
Machine in Use; Desk Top Free 








The ‘ 


Desk Top in use; Machine at Hand 


2608 Flournoy Street 
CHICAGO, ILL., U. S. A. 


THE CLEMETSEN CO. 


‘2 in 1 CLEMCO”’ 
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BIG BUSINESS SHOW AT MUNICH 





By MicHEL BAuM, OF MICHEL BAuM & Co., MUNICH, GERMANY. 








N Munich, the beautiful Bavarian capital, 

a city of over 600,000 inhabitants, center 

of art and science and famous likewise 
for its good beer, a business show was held 
from the 13th to the 20th of last month, in- 
clusive, which attracted general attention 
throughout Germany because of the extent 
and variety of the time-saving office ma- 
chines, furniture and small office specialties 
shown, and because it offered an educa- 
tional opportunity picturing the whole com- 
times as 


mercial development of modern 


indicated by the progress of time-saving 
business appliances Beginning with the 
good old times and their simple furniture, 
the story was brought down to the modern, 
highly-developed mercantile appliances, so 
that all could understand the different steps 
in the development of modern business. A 
business show, as usually given, could hard- 
ly have been successful so short a time after 
the great exhibition at Frankfurt. Munich 
is too far away from the large industrial 
and commercial centers of the country to 
attract very many people on account of a 
which offered nothing but 
And the pro- 


moters of the show, realizing this, took ad- 


business show 
the customary exhibitions. 


vantage of the fact that Munich is a center 
of art and culture and put on an exhibition 
whose central feature was based upon the 
educational idea. 

The Munich business show was held on 
the fortieth anniversary of the foundation 
of one of the first mercantile organizations 
of that city, and the show was opened 
punctually at the time advertised. It was 
held in the two large halls of the “Ausstel- 


lungspark” created some years ago espe- 














MICHEL BAUM. 


One of the halls 
contained an artistically decorated room for 
receptions, addresses, etc., but both halls 
off for display purposes in 


cially for such purposes. 


were divided 
different single rooms, making it possible 
to demonstrate ideal offices under actual 
working conditions. 

A ceremonial opening took place on the 
first day in the presence of the protector of 
the show, Prince Rupprecht, the Bavarian 
heir-apparent to the throne of this mon- 
archy. The exhibition was also honored 
by a visit from the Royal Court headed by 
Prince-Regent Ludwig of Bavaria and sev- 
eral other royal princes who desired to ac- 
quaint themselves with the development of 
commercial appliances and the latest im- 
office 


provements in office machines and 


methods. 





While the 


splendidly 
housed and artistically arranged, the artists 
} 


displays were 


in c 
free hand was allowed to the exhibitors fog 


large were not in absolute control, but 
exercise of the necessary degree of discre 
tion in placing their exhibits. Everything 
unworthy was excluded from the exhibition, 
There was no quackery—there was no 


hawking of inconsequential wares, but 


everything was carried on upon the highest 
possible plane 

In the historical section was shown an 
old office dating from the beginning of the 
past century, so arranged as to be his- 
torically true to the 
that time. This old office had a low ceiling 


with a high standing desk and iron-mounted 


actual condition of 


trunk for the ledgers which were written by 
hand and shown in their original form. In 
the old fashioned stone inkstand was the 
venerable keel-feather, while on the desk 
was the big old fashioned sand box for dry- 
ing the ink. From the ceiling hung the old 
oil lamp. All the furniture was very solid 


and substantial, while silhouette pictures 


ornamented the walls. A comfortable stove 


of tiles completed the movable part of the 


furniture. In the same room were to be 
seen old mercantile documents, bills of 
sale, commercial arms and signs, old cur- 
rency, a high six-seated wagon, a stage 
coach—the Isar-Raft, which formerly for- 


warded goods from Munich to Vienna, and 


other interesting relics. This historical 
section was cozy and comfortable and 
awoke many tender recollections among 


people of an older generation 
In another room was an extensive col- 
lection of old and new literature covering 


the entire mercantile epoch Modern of- 
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The Imposing Entrance to the Main Exhibition Hall. 








Arrival of Prince Rupprecht at the Munich Business Show. 
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Exhibit of Glogowski & Co., 


fice magazines were also distributed, Office 
Appliances being shown by Mr. Baum, the 
writer of the present article, and it is inter- 
esting to note that this magazine was zeal- 
ously read by visitors and associates. 

A division devoted to mercantile instruc- 
tion proved the high standards of Munich 
mercantile education. The different branches 
taught were shown and the work done in 
the mercantile schools was exhibited, show- 
ing all the different branches in their sev- 
eral degrees of development from raw ma- 
terials to the completed product ready to 
This section, devoted to industrial 
was 


be sold. 
education 
most instructive and interesting. 

A large hall was reserved for the exhibi- 
Here were 


and  handicraftsmanship, 


tion of commercial architecture 
to be seen plans and methods of manufac- 
ture, warehouses, office buildings, etc., made 
by renowned German architects, proving 
the best style of building and arrangement 
the different men- 


for each of purposes 


Munich, representatives of the Reming- 
ton Typewriter and the Burroughs Adding Machine.—Chief office. 


tioned. Particular interest was shown in the 


nrodel of a “Kaufmanns-Erholungsheim” 
men’s home) erected by the 


Heilmann & 


(commercial 


famous firm of Littmann of 
Munich. 

In another room were shown both in 
words and by means of figures and illustra- 
the arrangements for 
clerks such as are prescribed by the law 


of the Empire for manufactories 


tions, social weal 


German 


and business houses, which has reference 


to the hygienic arrangements in such insti- 
tutions. In Germany for each room in 
which men are employed in factories, in- 
dustrial or commercial houses, a prescribed 


size is enforced and a prescribed amount of 


light is required. Separate sanitary ar- 
rangements are required for each sex. An 
example of the establishments of former 


times with their unhygienic conditions and 
badly-aired 
contrast to 


roums presented a 


the 


gloomy, 
startling 
tions of today 


improved condi- 





Another view of the Glogowski & Co. Exhibit.—Where the Remington 
and the Burroughs were demonstrated. 


The Muenchener Bund showed in a sep- 
arate room a number of tasty designs for 
mercantile prints, letters, advertising prop- 
aganda, artistic placards, etc. Opposite 
these were exhibited some like objects not 
in good taste, to show what one should not 
countenance in his establishment. 

The scientific part of the exhibition was 
most interesting, in fact, quite as interest- 
the historical section. Here we 
should mention a special display of the 
Bruecke, an international institute promoted 
by Prof. Ostwald of Leipzig, one of the 
Nobel prize winners of last year. The 
Bruecke proposes to organize intellectual 
workers and plans to reach definite aims 
tending to the advantage of the whole 
and commercial world. It is 
planned to register all editions of works of 
science, literature, music and art. The so- 
or institute plans to standardize or 
give a determined form based upon the 
metric system to all business papers, prints, 


ing as 


scientific 


ciety 
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Display of Michel Baum & Co., 
booth was completed. 
resent the Studebaker Interests. 


At the rear in the left hand portion of the picture 
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Munich, showing a new calculating machine, patented by Michel Baum. 


Photograph was taken before the 
is a business automobile from Gebrueder Beissbarth of Munich, who rep- 
Right-hand picture—A special room containing part of the display of Albert Diesbach. 























An Old Mercantile Office, Shown for its Historical Interest. A very A Nodern Working Office—that of Glogowski & Co., Representatives 


interesting display collected by Professor Dr. Halm of Munich. of the Remington Typewriter and the Burroughs Adding Machine. 
magazines, books, catalogs, etc., likewise f Munich These were distinguished by . ve ogee» of Nuremberg gore the 
. - . ‘ graph the ticulating machine Austria Ina fac 
a universal form is intended to be devised the genuine taste and solid excellence Of tured by Herzstark & Company in Vieuna, the ter 
for the arrangement of all collections be- their equipment. The room of Albert Dies sealing and stamping machine *Pcko,"’ the litth t 
. : _ - : og able typewrite Piccola, the dictating apparatus 
longing to the institute. The Bruecke has bach of Munich, who exhibited some com- ‘Parlograph’’ and the ‘Rotary’’ duplicator 
considerable financial resources at its com- plete offices, was an imposing place CHR. M. SCHAD of Munich exhibited the | 
mand and intends to push its propaganda Unlike the show at Frankfurt where the t#! typewriter of the Wanderer-Werke Akt. G. in 
. ; e Chemnitz -Schoenau It is understood that the Ba 
among all the educated people ot the world manutacturers exhibited directly, the dis- varian Ministry f Finance had crdered two hundred 
A large number of learned men in the plays in Munich were arranged by branch ind ten Continentals, which is a high class 
scientific and technical world have promised houses and sole agencies. This circum C. F. ZELLER of Munich showed the Merced 
. : i . = : writer manufactured by Mercedes Bureaumas 
their assistance stance detracted in some degree trom the ities ol Ghiiiiin te, Shiacidiinnts etay alent ue 
‘ , strength of the exhibition perhaps, although the Weltblick typewriter and the Nocoblick musi 
The Office Equipment Section = ? : 
. “of . notes and correspondence typewriter the latte being 
P the different representatives endeavored to ne ~ a a i a ‘ ~+ tretin » ef 6 ; 

nates = . tae ‘ ti i € ) 0 sroven é¢ cn ann ol o1ogue 18 

lo the office appliance man probably that give as complete exhibitions as possible reated special interest amceng the musical people of 
portion of the exhibition devoted to the KARL SCHWINGE, Franziskanerstr. 13, Municl Munich, especially on account of the dual capacity to 

rs " 2 write letters and music notes with one and the same 

latest inventions in office equipment, was showed a line of solidly constructed oaken furniture typewriter Page Regt Rat AT As RH ‘ 
for shops and technical offices. He also exhibited the ~iag ella ; : ee 

most vitally interesting Here he could — yisigrapn typewriter dictating machine, Perplex, of Thomanns  Diktier 

- : : . . > . nase en-Werke of serlin This apparatus s } 
find modern offices elegantly fitted up for GLOGOWSKI & COMPANY of Munich presented “re hinen . rlit : Phi ppparat I 
tl : —_ F< hich th —_— i rooms which were absolutely up-to-date and in good keted at an unusually low price r} mpres he 

7 -cise se 4 ; < - £ 4 ) fe the co ressik ) ) ectric 1e 

ae prec “ oo pe ” Tc Ww a ©) were as taste The mind of its energeti Director Maison mate by . ; am — not by el , ; ri 
signed Offices for the heads of concerns was in evidence in the arrangement of these offices a a oe - rola aes sation ee 

se Oo receive dix ith ry elephone N t il 
P rell y 7 . l » : 0 nanan . She had charge of the exhibit Her coutrol extended used t dictation ‘ telephon ‘ J 
as we as tor employes, conterence rooms, > further attentior 

: - , ver typewriter and adding machines, office furniture 
directors’ rooms, etc., all showing high card registers, filing equipment, ete. Three rooms THE HOUSE OF STOLZENBERG in Oos in Badenia 
standards of mercantile development In were arranged—a work office, a room for the chiefs exhibited the Oliver typewriter. 

- —s : Z md an cther for the machinery Glogowski & Compan) GRIMME, NATALIS & COMPANY limited the dis- 
office turniture were presented well known ire the representatives of the Remington typewriter play to their Brunsviga’’ calculating machine show 
types, also many new designs of roll top nd the Burroughs adding machine In this display ing it in a large show case They took mur itis- 
lesks, document safes, writing table ard one could compare the old Remington model of 1867 faction in the fact that some time ago they received 
oe a ign ¥ . — : = BUSSE, VA with the newest model of 1913 The Remington and an order for forty-two machines from the Bavarian 
registers ot American and German manu- Furroughs were shown in the full line of models and Government 
- . creates ‘ interes t oug he ave ere wel a “ . : + 
facture, etc. Some offices were construct-  ( owe Pan B iaterent, ath . “a et ater [he Munich Association of typewriter 

= . nown or years in many o 1¢ business houses < 5 . ° 
ed after the plans of Prof. Richard Berndl — yjunicn dealers arranged for booths of its own 
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Three Venerable Witnesses of the Mercantile Past.—Left-hand vol- 

ume, A Journal of the Year 1588; middie, A Ledger of 1737; right-hand, 

Underwood exhibit by Gebrueder Meckel, General Representatives for A Copying Book of 1597, all shown in the Historical Section of the Munich 
the Kingdom of Bavaria. Mr. Georg Mecke!l at the telephone. Business Show. 
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members to be lodged 
REINHOLD SCHULZ -of Munich exhibited the. only 


typewriter of Bavarian origin, the Triumph’ of the 
Triumph-Werke in Nuremberg. This machine excited 
lively interest and found many buyers In the same 
booth was shown the ‘Autoclip’’ filing map which is 
operated without holes and with an automatic device 


for indicating the different points 

MAX ROEMLINGER of Munich, represented by R. 
C, Sechiemann, exhibited the Monarch typewriter and 
Roneo dry 
ANDELFINGER & COMPANY of Munich exhibited 
the ‘‘Ideal”’ 
writer, the 


U. N Iding machine, all productions of the Akt. 
Ges. vorm. Seidel & Naumann at Dresden This firm 
also showed for the first time the Moloch,’’ a machine 
to destroy documents and papers whose contents cught 
not to become publicly known 

GEBR. MECKEL of Munich made a strong display 
of the Underwood typewriter At this booth a number 
of girls demonstrated to interested audiences the ad 


vantages 


puting machine In this room were stands also for 
the Austin 
Stoewer typewriter 

ENGLEDER & FINKENZELLER of Munich exbib 


of touch typewriting Here also was ex 
plained the wonderful Underwood adding and com 





IOI 3. ) fF k 


its own large hall. 





copying machine 


typewriter and ‘‘Erika’’ portable type 


‘X x X"’ calculating machine and the “Ss 


and the Dalton adding machines and the 


ited the Mercedes typewriter and the Mercedes-Euklid 


calculating 


apparatus 


Boleslaus 
of his ‘“‘Triumphater”’ 
invention of Mr. Benas is an apparatus to return the 


machine, also the Edison original dictating 


and the duplicating machine Printograph. 
Senas of Berlin presented the latest model In the 


calculating machine. A _ special 


garriage Ou typewriters and at the same time auto Dresden 


matiestiy 
plished by 
FRANZ 
typewriter 
mechanical 


writer was 


gentleman 


considerable number of sales during the show. In maschinen-Gesellschaft, Berlin, operated by keyboard, 
addition to the Royal he exhibited the little ‘‘Senta’’ and the ‘Geldzahl-und Geldrollmachine Batdorf"’ 
portable machine of Frister & Rossmann of Berlin, the (meney counting rolling machine) of the Neuen 
type duplicating machine ‘‘Millotype’’ of Benno  Geldzahlmaschinen-Gesellschaft, Berlin NW. 6, Luis 
Knecht in Berlin, the duplicating machine ‘‘Greif’’ of enstr. 21, excited keen interest of the visitors 
the Deutsche Bureaubedarfs-Gesellschaft in Goslar MICHEL BAUM COMPANY of Munich. for 

am Harz, and the new adding machine recently pat- first time displayed their new adding and subtract 
ented by Michel Baum, which is described in another machine called ‘‘Patent Michel Baum,’ This is 
column of this issue low priced machine great practical utility In 

J. PFNUER of Munich demonstrated the ‘‘Torpedo”’ same booth was exhibited a new, practical and elegant 
typewriter of the Weilwerke in Frankfurt. This firm letter scale Schnell-Briefwage’’ of Gottlieb 
also exhibited the Multipost sealing and stamping Kern & Sohn, manufacturers of precision balances 
machine Ebingen Wuerttemberg 

THE ADLER-WERKE VORM. HUEINR, KLEYER of Naturally Munich Business Show 


Frankfurt 


visited the 


through its branch house at Munich, showed 
the one hundred thousandtu ‘‘Adler’’ 


turning the paper roll This is accom- Ludwig 


means of pedals 


Mr Foerg, referring to his extensive leading 
experiences, averred that his Royal type- and divisior 
as good as any in the world. He is a The 


of very pleasing personality and made a 


typewriter The 


Prince-Regent Ludwig of Bavaria, by the way, who plie S 
exhibition, is the possessor of this ma 
portable machine ‘Klein-Adler’’ was also 


chine The 
at this booth 


displayed 


Typewriter 
represented 


outpaying 


comprised 


ROPERT 


| 





ume 
Dealers 


Wilhelm 
Spitz 
“Comptator’’ 


FOERG of Munich demonstrated the Royal erly called adding 


‘Geld 
and 


typewriter 
der books, ¢ 
SCHIMPF 


APP LEAR 4S 


Prince Rupprecht of Bavaria. 


where the Munich Association 
exhibited their goods were 
“Comptator’’ by Hans Sabielny 
Keil showed the ‘‘Sirius, 
Company exhibited the ‘Tim 
‘‘Sirius’’ machines may be prop 
machines, while the ‘Tim is 
calculating machine for multiplication 


Auszahl-und Wechselmaschine’’ (money 
changing machine) of the Geldzahl 


entire sphere of office sup- 
ribbons, carbon papers, 


Munich exhibited the mai 


9] 


factures of Ogurek & Josten of Nuremberg. This 
firm al showed the postcards called ‘‘Pebea"’ with 
reversible address flap. These gcods are manufactured 
by Goldfeder & Meyerheim of Berlin. Fillng systems, 
irtons, lead pencils, ete., were also exhibited, the 
ead pencils being from the renowned factory of A. 
W. Faber of Nuremberg which presented the develop- 
ment of the lead pencil from the cedarwood to the 
finished article. Inks, penholders, fountain pens, paper 
weights, ete., were also exhibited, one item of inter- 
est being the zoological paper weight made up of 
little reptiles and insects and manufactured by Louis 
Puchhold of Munich, and -the original paper weights 
cut out of Isar-stones by Wilhelm Nagel of Munich. 
Felt pads for chairs, apparatus for opening, sealing 
and stamping letters, copying machines, ete., were 
shown Prominent in this exhibitin were the stamps 
of A. Rieck of Stuttgart, the loose leaf books of Majer 
& Finckh of Munich, fireproof safes and book cases 
by Franz Leicher of Munich, made by the Ostertag- 
Werke in Aalem. 

MAX RIEDE of Nuremberg exhibited iron safes and 
filing cabinets of all kinds, as well as filing cabinets 
of other materials. 

PAUL GRUENDER of Munich showed practical 
frames with movable divisions for libraries, etc., man- 
ufactured by Wolf Netter & Jacobi of Berlin. 

LUDWIG RITTER, Munich, demonstrated business 
scales, also ventilators for effices, and counting ap- 
paratus, 

MR. GERSTACKER, representing the branch house 
of the Adler-Werke, demonstrated business automobiles. 

ENGINEER HEINRICH BECK of Munich had the 
booth of Gebr. Beissbarth and exbibited some very 
beautiful low priced automobiles including the Mer- 
eded-Peugeot and the American Studebaker. 


Tasty decorations of shop windows were 
among the features of this exhibition. An- 
drew Kaut of Munich, presented a very neat 
window display of business supplies and 
stationery goods. 

The Munich show gave a comprehensive 
and complete picture of commercial life 
and afforded opportunities for study and ad- 
miration such as people could not have 
dreamed of twenty years ago. The weath- 
er during the Munich Business Show was 
not agreeable and this fact had something 
to do, no doubt, with keeping away many 
people who otherwise would have attended. 
However, all things considered, the attend- 
ance was good. I note that the exposition 
was visited with great interest by the nu- 
nerous American engineers who are resid- 





ing in Germany. 























Display of the Monarch Typewriter, 
The Roneo Duplicator was also here displayed. 


of Munich. 


represented by Max Roeml'nger 


Bavarian typewriter, 


Booth of Reinhold Schulz, Munich, where the Triumph, the only 


was shown. Mr. Schuiz is on the right, 
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MULTIGRAPH MEN HOLD CONVENTION 





Tuoirp ANNUAL SALES 
AMERICAN MULTIGRAPH SALES Co. Bic AFFAIR. 


CONVENTION OF THE 








HE third annual sales convention of 
the American Multigraph Sales 
Company was held in the com- 
pany’s new building, adjoining the old at 


East Fortieth and Kelley avenue, Cleve- 
land, during the week of July 7th. 

The time could not have been better 
chosen if the management could have 


peered into the future and picked out for 
their convention the favorable week 
on Nature’s weather program. 

About forty managers were on hand from 
the American, European and Canadian of- 
All left their territories to the care 

trained organizations, keyed to a 


most 


fices. 
of well 
hot pace in a special sales contest. 

The keynote of the convention was to 
make the business for the coming year the 
biggest in the company’s history. Through- 





ar reee fo 


President H. C. Osborn in a Favorite Position. 


out the entire program this spirit dom- 
inated, and the ways and means whereby 
this secured 
discussed 

The program for the week was divided 
Mechanical, Sales, Ac- 
counting and Advertising. The Mechanical 
conducted on Monday, July 
Osborn presiding. Mr 


development could be were 


from all possible angles 
into four sessions: 
session 


7th, President H. C. 
Osborn’s long connection with the mechan- 


was 


ical and experimental features of the busi- 
ness fitted him particularly to preside over 
this part of the convention work. General 
Sales Manager L. W. 
the Sales sessions Tuesday and 


Jared presided over 
Wednes- 


day. During the sales meetings the prog- 


ress of the company during the past year 


was analyzed and a definite platform or 


policy for development along aggressive 
lines in the coming year was laid down 
The Accounting session was held on 
Thursday, Treasurer W. C. Dunlap having 


the chair. Advertising Manager Tim Thrift 





led the Advertising meeting on Friday 
morning, outlining the advertising program 


for the year. 








Forceful 


in Some 


Sales Manager L. W. Jared 
Remarks. 


\ feature of the program different from 
previous conventions was the preparation 


and reading of papers by the managers, 
having to do with the proper pursuit of 
business in the field. The subjects were 


chosen carefully and assigned by the Gen- 


Sales Department. Two were 
the most important 


W ould be as 


eral papers 


prepared on subjects 
that their treatment 


After the read 


in order 
comprehensive as possible. 
ing of each paper a general discussion took 
further brought out the im 


place which 


portant phases of the subject. 
During the Sales sessions the names of 
the managers and had 


places in the Master Salesmen’s Club were 


salesmen who won 


read and the winners were presented with 
gold pins, which for the coming year will 
designate them in the organization as 100- 
point men. This club is composed entirely 


of managers salesmen who make an 


and 





ep 


Oe Ferreny 


Manager Tim Thrift Making 
Point. 


Advertising His 


August, 1913. 


100 their 


one 


average of cent of quota 
throughout The 
cures the highest percentage of his quota 
in that period is elected to the office of 
president of the club. L. A. Smith, Euro- 
pean director, led the list and is president 
of the club for the coming year. Salesman 
B. F. Van Kannel, New York, next 
and was elected to the office of vice-presi- 
dent. Sales Manager Winger, 
San had the third 
centage and accordingly secured the office 
Others who qualified for the 


per 


year. man who se- 


was 


Division 


Francisco, hig lest per- 


of secretary. 


club this year were: F. E. Cotharin, divi- 
sion sales manager, New York; H. M. 
Smith, D. S. M., Buffalo; F. M. Boughton, 
D. S. M., Cleveland; H. H. Batcheller, D. 


S. M., Minneapolis; J. A. Finigan, D. S. M., 
Richmond-Philadelphia; O. S. Talcott, D. 
S. M., Hartford; O. H. Kepley, D. S. M., 
Houston; O. C. Haney, D. S. M., Los An- 
geles; Walter Strain, salesman, New York; 
J. W. Valiant, salesman, New York; C. A. 
Barrett, salesman, New York; Geo. K. Was- 
sell, salesman, Dallas, and G. R. Bradley, 
branch sales manager, Winnipeg 

All of the won 
Master Club 
shares of Multigraph common 


men who memberships 


in the Salesmen’s were pre- 


sented with 
stock by President Osborn. 

To the 
with proceedings of a lighter vein 


balance work of the convention 


two so- 





in National 


F. Baker of Canada 
Costume. 


“Pat. 3. 


cial sessions were included on the program. 
\ rally and old-fashioned experience meet- 
ing followed a: banquet at the Cleveland 
Athletic Club Thursday evening and an out- 
ing at the Automobile Country Club Fri- 
day afternoon put the 
touch to the week. 


After the banquet Thursday evening, be- 


proper finishing 


fore the experience part of the rally be- 
gan, those attending were given the pleas- 
ure of hearing C. A. Bowsher’s lecture, 
“The External Efficiency of Business.’ 
The third annual convention of the 
American Multigraph Sales Company, the 
largest and most successful the company 


has held, was a fitting close to a very suc- 


cessful year and the biggest June in the 
company’s history. Its keynote—To In- 
crease Business and Personal Efficiency— 


is a splendid one for any organization with 
which to enter into a new year’s work. It 
typifies not only aggression, but farsight- 


edness in the company’s policy 
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ota — a oy re 
se- J Changes in the American Multigraph Sales ne rn 
ota oe Organization. 
of Several changes in the organization were 
iTO- announced Fee convention week. H. M 
ent Gestefeld, who has been European director 
lan for the International Multigraph Company | - 
ext for the past two years or more, will soon 
eSi- return to the United States to remain here. | \ pe W Tl er ar oe 
yer, Mr. Gestefeld did very efficient work for | 
er- the company abroad, but was not altogeth- , 
hice er satisfied to remain a “foreigner” and it . 
the was understood when he accepted the po- | it ] d S li 
ivi- sition that he would not be requested to OO S an upp 1es8 
M. remain away from the United States per- 
on, manently 
D. 
M.., L. A. Smith, who has been manager of The Most Complete Stock of Typewriter 
D. the London office, has been made Euro- Parts in the World 
M., pean director, in charge of all European 
\n- branches Mr. Smith’s record has been a 
rk; splendid one and he has done effective For the benefit of our customers 
A. work, particularly during the past year we have established 
as- There is every reason to believe that he 
ey, will make a success in his new field 
‘es | Three New Depots 
ips The supervision of the company’s terri- | 
Fe- tory west of Denver has been placed un- | 58 Second Street San Francisco, Cal. 
on der the care of Special Representative G. | saatik tae toe ese 
H. Jackson, who has been division man- 
08 ager in several of the company’s divisions 
5O- during the last two or three years and was : 
but recently appointed to the position of We have arranged with the 
special representative. Mr. Jackson’s new well known firm, Ames & Filstead 
position gives him the supervision of all of Co., to carry a complete stock 
the offices on the Pacific coast and be- of our parts, tools and supplies 
tween the coast and Denver His head- | at the above addresses. This 
quarters will be in San Francisco, where he: | : od 
will go to assume his new duties on Sep- nep we feel — will efiect a 
‘emieee Gest valuable saving 1n time to many 
* * & | of our customers. 
In order that greater concentration in | 
working Canada could be secured, the Ca- - 
nadian territory has been subdivided, and Parts for all Typewriters 
former Branch Managers G. R. Bradley, | 
E. H. Lawson and A. L. Philps will here- | 
1 after be division managers in the territo- 
ries in and about Winnipeg, Montreal and 
Vancouver respectively Because of their | 
a past performances these men are expected | THORP & MARTIN Co 
a to fill their new positions with great suc- | ° 
ste _— BOSTON, U.S. 
ri- .— 
ng A CORRECTION. 
After going to press it was pointed out | 
e- to us that there were two mistakes in the 
e- article on “Figuring Price to Make a 
1S- Profit,” by Mr. Lackey of Chicago, on page | 
re, 34 of the July number. Mr. Lackey’s name £20000000000000000000000 
is Park R. Lackey instead of Park A. ° 
he ; Lackey, as printed. Also he is a Business | 5 Booth FELT MATS: 
he J Economist, Accountant and Statistician, in- | ° 
ny § stead of Business Economy Accountant and | Trademarks and C rights 8 mean echaelanes Seana in ty pagers 
ic- = Statistician, as printed. Opy : adding machines snd etn 9 “They 7.) 
he | We trust that all our interested friends | i Sead your fa : a seen intaing fic Semi vibra- 9 
n- will make note of this correction | i ee a ones © tion, protect furniture from scratches, fa- 
= { Personal Attention Guaranteed . © cilitate moving of machines on the desks. © 
th er | Se enn | iB socks ods ae seen 
It When a salesman talks against reason, he | Seecialty —Typowriting end Adding Mackince 2 ther information, ; 
it- not only shows his own ignorance but pre- | Address E. G SIGGERS 3 N. E. BOOTH 
sumes upon the intelligence of his cus- | Guite 2, N. U. Bidg.. Washington, D <. © 644 PACIFIC STREET, BROOKLYN, N. ¥. © 
tomer a 8000000000000000000000000 
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HUMOR IN ADVERTISING COPY 





THE AWFULNESS OF ‘“‘FuNNy”’ Abs. By HuMor- 
LESS PeopLE—REAL Humor a BiG PossEs- 
Witsur D. NEssit1 

DEPARTMENT, 


HEAD OF 
ADVER- 
IN PRINTER’S INK 


SION—By 
THE Copy 
TISING COMPANY 


MAHIN 








q" » ; re o restiiue of ‘ : ithi : y } ) , ’ if \ j 
Joel ¢ Clot vi president of The Sam'l ¢ Patut Editorial Nete by the Editor of “Printers Ink VW) VesOits testimony regarding tn 
Company, of Cincinnati, is quite prominent in publi , f J 1 vhicés p - i l be ta , . nai H 3 ' 
<y . : if . on Piace O Aumor Hm advertising Copy av We me Tt c a Pi CUE € Olce Was a li} 
affairs in that city ie wa ne of the candidat r ae Fa etaewe ] hae tT dt of “is ‘ty ghlighenst ce ae age we 
for Charter Commissioner on the Citizens Charter cliance Of edettors of humorous puodlicalions and of ! LIT¢ veu departments, and 
Ticket not long ago He recently addressed the fa f his verse has found its way th fo nouseho d ANTHOLOLIES { if recently esigned as 
tory employees of The Tatum Company, on the sub tor of a “column” in the Chicago Evening Post to give himself entirely to advertisu ! 
ject of a new charter Mr. Clore does not take an a 
active interest in the affairs of The Tatum Com F you care to, you can trace “humor And whenever anybody tells you not to 


pany, having a large law practice re 
attention He is also quite prominent 
affairs 

° * > 


(Stanley J. Pymm of the Columbia Ribbo 
Company is a very cultured gentleman wh 
an army of friends since he came to tl 
Pymm is an Englishman by birth, and h 
the United States several years There 
boys in the Pymm family, nearly all of 


educated in the excellent Blundell schools at Tiver 


ton Perhaps readers may remember that 


John Ridd, was taken from the Blundell schools 


when his father died, and may have pr 
impression that these seats of learning 


creation of the author's brain, even as John Ridd was 


a wonderfully 
schools are indeed a 


forceful impersonation 
concrete reality 


* 7 * 


tJ. W. Brahmall of the Bramhall Printing Company of 


Kansas City, Mo., is a champion fly and 


quiring his 


be pleasant in your advertising, make him 
in Masoni J 


and “human” back to the same root, or 
show you why 
Good 


means 


at least to the same tree 
The trouble is that some people do not 
differentiate between humor and cut-and- 
dried clownishness. Neither do they dif 
ferentiate between humor and wit. or be 


humor in advertising? 
n & Carbor 
o has made > “eg » : ' 
sis country But, “funny” advertisements 
as lived in Advertisements are not for the purpose 
are several ore 
They are for the 


tween humor and jesting. of making people laugh 


They just call them all “humor.” 
Humor is a very human attribute. The 
us And the man or 


whom were 


purpose of pleasantly convincing people 


a that they ought to buy the goods advertised 


reserved an gives 


dictionary 





re he . ; ‘ 
tell such classifications as woman who 


But the “oood humor,” “oll antly convinced is the 


humor,” and so forth. best friend an adver- 


\ll these phases of tiser can have 


bait caster humor are human Funny Ads by Hu- 


He is a strongly made man of middle age and vig manifestations. pa rt morless Writers. 

orous health, and his nerves are steady as the rock ; ; , 
of ages His performance in bait and fly casting is ot our daily lives. NiOst funny ad- 
remarkable Mr. Bramhall is one of the foremost They classify the vertisements are writ- 


wing shots, too, in the United States 
to be equal to most of the experts who h 


famous before the public To get exact data on Mr and 
Bramhall’s records in the fields of outdoor sport is 
not easy for one who does net follow such activities 
for he will not talk of himself The facts giver 


above were supplied by one of Mr Bran 
mate friends 


. . * 


7c. C. Carpenter, who now lives in Port 


where he heads the new but prosperous busi 
as the Elear Desk Manufacturing Compan 
early office appliances experien: in Cineint 


for some years he was active in the mans 


the Twin-Lock Company One of the best know 


loose leaf concerns of a few years ago 
Twin-Lock Company sold out to another 
Carpenter went west 


{M. J. Murphy, president of the Murphy ¢ 


pany of Detroit, is a native of Canada He 


Detroit when he was a young man and for 
clerked in a bank His ambition led him 
facturing lines on his own account, and 
one of the leading citizens of the Michigan 


where he is interested in a number of ind 


He is said +1 ; 
good-natured man ten or planned by hu- 


ave become 


the grouch, the morless peopl [f 


optimist and the pes- they had the comic 


spirit within their be- 


Simust 


thall’s inti Certainly an adv er- ings they vould know 


tisement is not to be better. A saving grace 














land, Ore construed as a vehicle of humor its a ighty 
a reer for the obvious jest help in tim trou- 
) got his 
ati where or th« dragged-in ble lt lifts pe rie 
agement of joke \n advertise- over the rough places 
When the ment is neither an and lightens the 
company after-dinner speech cloudy days 
nor a feature column The Lor n His 1n- 
hair Cor It is a business prop- finite wisd reates 
came te osition But it sure- every now al then 
nega ly can be and should a specimen of the ut- 


into manu 

he is now be good-natured. terly humorless man 
etropolis r Ie oy hah this S . 1s r 
— You may be as grouchy as you please in Probably is is done as an obj lesson 


istrial wna 


banking institutions the privacy of your sanctum, You mayrule (to the rest of u \nd when a1 erly 
things with an iron hand and make your hum less man takes his uttet orless 

© Wilbur ) Nesbi ead o é op depar el . } W<] > t t fort t 
ilbur T it. head of tl copy lepartment employes stand around or get what is what. ness seriously he becomes ha , ot 

the Mahin Advertising Company of Chicago, is a bri ? f : ‘ 

liant humorist and a clever writer. He was a news But when you meet Mr. Customer, you shed critic who, because he can see 1 reason 

paper man before he became an advertising mar und your grouch as a garment, and vou most tor othe rs enjoying life and vork an buy 

his ‘‘stuff was and is in great demand among ed y a aa ss i : : a 1 | 1 , , 

tors Nesbit is a Hoosier and it is said he derives assuredly do not call him down for having ing and selling, Hits up his hands ; ‘: 

inspiration from the peculiar ozone of Indiana, whi the temerity to want to buy your goods wails the drift of things towards the emn! 

oe Gone UP RIES TNO SOREN GS Gaatas eaty 0S thes There are places where the unsuSpecting tion bow-wows 

have the good fortune to be bor withir th t a 

torial limits ef that stat customer is made to feel that his utterly I have seen artists who paint great pic 


" A. A. Hobbs, proprietor of the Bank Specialties 


helpless mental state is pitied and that a tures unbend and dash off the most absurd 


truly marvelous kindness is being shown caricatures of their own work. I have heard 


pany of Chicago, is an inventor and a tmatenr ple ’ - ° , ° - 
rapher. He spends much of his time in his shop, wor him in waiting on him—but that doesn’t musicians who are able to evoke strains of 
ing out new ideas. When the shop needs a ma ( coax him into the once-a-customer-always-a- heavenly melody produce the raggediest of 
which cannot be bought in the market, Mr. Hobbs puts i ao é 

on a jumper and pair of overalls and makes customer class ragtime parodies of the compositions ol the 
self. He designs many the first models of “Be pleasant” is not only a policy, it is a great masters. I have heard professional 
company’s devices, and has added to his photog 


kit several convenient devices of is own 


fixed rule of successful salesmanship humorists tell stories and read poems which 
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clutched the heartstrings and brought tears 
of which those who shed them were un- 
ashamed 

George Ade pounds home a truth in his 
Fables in Slang, and he pounds it home in 
a way that makes you smile and makes you 
think. Mark Twain wrote some of the 
wildest, most improbable funny things, and 
he wrote some of the gentlest, most hu- 
man, and naturally humorous things that 
ever came from the brain of man. And he 
wrote a life of Joan of Arc that is so serious 
and sincere, and withal so filled with human 
kindness and. touched with deep humor, 
that it can never be forgotten 

A sense of humor is a sense of human- 
ness. 

All normal people have this 

But the turning of jokes—the cutting and 
fitting of buffoonery into the same old jest 
day after day—that is as far from humor as 
the clown in a circus ring is from Joe Jef- 
ferson 

All good advertisements are humorous— 
good-humorous. They are friendly in tone. 
They have the angle of human appeal. They 
have the ring of truth and sincerity, because 
they approach you in a way that you under- 
stand. They don’t need explanation. They 
are heart-high. 


The Joke a Glancing Shaft. 

A joke glances off the memory. A funny 
story dies with the hearing. But a humor- 
ous story stays with you because it is fun- 
damental; it is human; it relies upon its 
treatment of human traits that are common 
to all of us 

Humorists of the class of Mark Twain or 
George Ade or Finley Peter Dunne could, 
if they wished, write wonderful advertise- 
ments. If someone engaged them to write 
advertisements and insisted upon their 
being funny, their work would fail. If they 
were given a free hand and asked to find 
the human elements in a proposition and 
tell them, they would present the vitally 
interesting points to the public, because 
they know how. They have always written 
with an appeal to the masses. “They know 
how to say a thing and they know why 
they say it 

And not one of the writers of that class 
would counsel an advertiser to print a 
“funny” advertisement. No one can write 


humor to order: when it is so done, it 
becomes as mechanical as the antics of a 
clown 

Often you see trade-paper advertisements 
which exhibit a laboriously determined ef- 


fort to amuse the tired retailer. Weak 
puns, worse pictures, are printed in the 
evident belief that they are going to pierce 
a rudimentary intellect. If such advertising 
pays, it will have to be proven. 


A “funny” advertisement is as annoying 


as a “funny” man. No man who has any 
sense of humor will try to be funny, and no 
advertisement that is worth the ink it uses 
Should so debase the name of advertising 
as to be so dolorously slapsticky as some 


of them are 




















Show your Customer 
this — 





RATS POSTAGE STAMP THIEVES 


Rodents Make Nests of $50 Worth 
and Clerks Had to Make Good 
to Government. 
SPECIAL DESPATCH TO THE HERALD] 


Yonkers, N. Y., Tuesday.—The baffling 
mystery of who stole $50 worth of fost- 
age stamps from the Yonkers Post Office 
three years ago has been solved after postal 
inspectors and detectives had given up their 
efforts to find the thieves and clerks had to 
make good to Uncle Sam for the missing 
stamps. 

Workmen on an addition to the office 
to-day found a quantity of the stamps 
chewed to bits and made into rat nests 
under the floor. The fragments will be 
sent to Washington and the government 
asked to reimburse the clerks. 





















N.Y.HERALD MAY 21-13 











if he thinks wooden files 
are “just as good” as 


The 


Line 


Such a thing would have been impossible if the stamps had been in an Allsteel case. 
Protection against rodents is only one of the many advantages, easy to show a customer, 
of an Allsteel filing case. It is easy to sell Allsteel cases, because their many points of 
superiority over wood are apparent to a customer as soon as you can get him to 
stop and think about the matter. 
Show him that a location in a “fireproof’’ 
building is no guarantee whatever that his 
office and its contents won't be damaged by 
fire. The building perhaps won’t burn, but 
wooden doors, well seasoned wooden desks, 
filing cases and other furniture go like a flash 
when a fire sweeps through a floor. 

Show him the strength of the Allsteel Line— 
that means repair bills eliminated. Figure up 
for him the saving in floor space—each square 
foot costs him good dollars. Demonstrate how 
easily the drawers slip in and out, how they 
can't swell, warp, crack or stick in damp 
weather. 

And finally, explain the Unit system, which enables 
him to buy exactly what his present needs demand, 
with the assurance of being able to get extra pieces 
whenever he needs them, which will harmonize with 
his first purchase. 


THE GENERAL FIREPROOFING CO. 


1608 Logan Avenue, Youngstown, Ohio 
New York, Chicago, Washington, Philadelphia, Boston 
Agencies in All Principal Cities. 





Write today for our 64-page catalog and 
details of our liberal sales plan 
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(() Golden Ge m 
Adding Machine 
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AS 
CRRRALE 


The GOLDEN GEM 


A Standard Adding $ 1 0% 


Machine for only.. 


ADDS — MULTIPLIES — SUBTRACTS 


Not an Experiment. Over 60,000 in Use. 
Mostly Sold Through Recommendation. 


The Golden Gem is accurate and convenient, and will 
do the work of the average business man as satisfac- 
torily as a high-priced machine. It has a capacity of 
seven to nine columns—carries and resets to zero auto- 
matically—has totals always in sight—dustproof— 


simple. 


It is portable. You can use it at your desk, on the 


road, or wherever else you may be. 


The Golden Gem is very compact —has a highly 
nickeled finish — made of best materials — supplies in 


pebbled morocco leather case tor only $10.00. 
A Money Maker for Dealers 


The Golden Gem is a ready seller. Add this profit- 
able article to your line of office supplies. Write for 


particulars. 
Address O. A. GANCHER 
Automatic Adding Machine Co. 
148 Duane St. 33 


New York 

















The Porto Clip File 





THE QUICK SYSTEMATIZER 


HE PORTO CLIP FILE is the’newest, safest 
and most practical device for handling legal 
papers, correspondence, documents, etc. 














INEXPENSIVE SUBSTANTIAL 

Papers cannot be accidentally lost, blown 
away, or mislaid; are securely held without mutil- 
ation and can be read without removing same from 
file. 

Cover insures instant privacy, safe transpor- 
tation, and furnishes convenient writing surface. 

Indispensable, at the office, at home, or trav- 
eling. 

BOUND IN CLOTH 


Letter Size, 11]x10} in. Retail Price 50 cents 
a a 60 7) 


Try Your Stationer First 
AMERICAN CLIP COMPANY 
NEW YORK 























But this does not mean that the writer’s 
notion is that an advertisement should be 
no merrier than an epitaph. If it has not 
the leaven of good nature it may as well be 
an epitaph. 

Use slang in an advertisement? 
be so used as to carry a convincing argu- 
ment, yes. Use colloquialisms by all means 
if they fit your medium and are going to 
appeal to your audience. Who knows what 
slang of today will be the polite conversa- 
tion of tomorrow? Who knows when the 
trade phrase of today will grow into the 
slang of the future? 

“You press the button; we do the rest” 


If it can 


grew into slang overnight, but when it was 
written it was an expression of a service 
performed for the customer. 

Humor with Serious Undertone. 

The Gold Dust Twins have been utilized 
in cartoons and made merry with in hun- 
dreds of ways, but they go right along ask- 
ing you to let them do your work. Yet 
they are good humor in advertising, and 
if their progenitors had not had the saving 
grace of human nature, the twins might 
have been criticised into the limbo of dis- 
carded experiments. 

The vigorous woman who chases dirt as 
the “Old Dutch Cleanser” has humor in 
every line of her skirt and in the expres- 
sion of her always invisible face. She is 
undeniably humorous; she appeals, she de- 
lights us by her stubborn unconsciousness 
of the way she looks. But she is deter- 
mined—she is humor that means something. 
She is human. 

You might call the Gold Dust Twins and 
the Old Dutch Cleanser lady grotesque: 
but they have to be. 

You would not apply the same humor to 
clothing or furniture, or automobiles, or 
grape juice, or jewelry or hats. But you 
can and should be good-natured in your 
copy for advertisements of such goods, and 
any others, 

There is a happy medium, and so let us 
try to keep it happy. 

An advertising campaign is like a political 
one. The politician who is pleasant and 
friendly and convinces the people that he is 
sincere gets the votes. The advertisement 
that is pleasant and friendly and rings with 
good-natured truth gets the results. 

sy all means, let us appreciate and culti- 
vate human nature in advertising. The 
good-humored advertisement is the honest, 
well-wishing friend and neighbor; the 
“funny” advertisement is the Smart Aleck. 

The deadly serious, matter-of-fact adver- 
tisement is a wall flower. 





WABASH ANNOUNCES BIG LINE OF 
SUPPLIES. 

The Wabash Cabinet Company, Wabash, 
Ind., are manufacturing in advance of the 
fall rush a big stock of all catalogue sup- 
plies, suitable for use in their own as well 
as other makes of filing cabinets. They are 
going to make an extra effort to fill orders 
for stock goods promptly, even in their 


busiest season 


y 
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Their complete line of supplies, which 
embraces all kinds of cards, guides, folders, 
alphabets and indexes, also includes a big 
line of patented specialties, such as remov 
able in insertable celluloided tabs, a colors 
scheme in celluloided alphabets, extra qual 
ity pressboard guides and alphabets, an 1m 
of indexes, correspondence 
Stationers and office 


proved method 
invoices, papers, etc 
supply dealers not already familiar with 
these new articles will find it of advantage 
to become acquainted with these lines 
The Wabash Cabinet Company 
exclusive dealers on these various special- 
ties, as well as their complete lines of office 
which comprise some two 


appoint 


filing devices, 
thousand different pieces. 


IMPORTANT NEW COMPANY TO BE 
FORMED. 

It is reported that a new corporation, to 
be known as the Acoustic & Dictograph 
Company at New York, will be organized 
with a capital of $3,000,000, one million of 
which will be accumulative preferred stock 
It is stated that the new company will take 
over the General Acoustic Company as it 
at present exists at a valuation of $2,000,000 
The officers of the new company will re- 
main the same as the officers of the old 
company; that is to say, J. M. Turner will 
be president, Edgar Lowe 
etc. They will continue in active charge in 


vice-president, 


the future as they have in the past. The 
idea of increasing the scope of the company 
is to enable it to branch out over the entire 
field. They have been putting out instru- 
ments and installations in the metropolitan 
districts and with the additional capital 
interested they will now go ahead and open 
up all the outstanding territory. 

J. T. Whitehead, general sales manager 
of the General Acoustic Company, will re- 
tain the same position in the new company 
that he now holds in the General and will 
devote his particular attention to opening 
up new districts and establishing branches 
in all the prominent centers. 

Captain H. Sydney Verity will also retain 
his position with the new company as assist- 
ant general sales manager. 

J. T. Whitehead, general sales manager, 
has accomplished splendid results since he 
took hold of the business and is putting 
dictograph installations in in larger num- 
bers than ever before. “J. T.” is one of 
those men who is admirably fitted for the 
sales manager’s job, for he knows how to 
handle men and how to get results 

Captain Verity, by the way, wears an 
IHinois hunting case 14-K solid gold watch 
which was the president’s prize for the 
largest business done in the month of 
March. The watch is a very handsome affair 
and bears the inscription “President’s prize, 
presented by J. M. Turner of the General 
Acoustic Company to Captain H. Sydney 
Verity for the largest amount of business 


1913 


” 


secured during the month of March, 
Captain Verity is well known in the office 
appliance field through his connection with 
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several other office appliance companies 
previous to going with the General Acoustic 


Company. 


NEW INDUSTRIAL PLANT IN 
SAGINAW. 

A contract has been closed between W. 
S. Linton of the Board of Trade and Presi- 
dent Harry T. Wickes of the Merchants’ 
& Manufacturers’ Association of Saginaw, 
with C. G. Heyne, president of the Amer- 
ican Cash Register Manufacturing Co., for 
the removal of the company’s plant from 
Columbus, Ohio, to Saginaw. The new 
plant will be located at the corner of Web- 
ber street and Jefferson avenue. As soon 
as plans and specifications for the new 
building are completed by Architect W. T. 
Cooper of Saginaw, contracts will be let 
and the new plant rushed to completion. 
It is expected the building will be ready for 
occupancy between October 15 and Novem- 
ber 11. 

The American Cash Register Manufac- 
turing Co. is capitalized at $600,000 and 
employs about 350 men in its factory in ad- 
dition to a large office and sales force. The 
company is engaged in the manufacture 
and sale of high grade cash registers of 
general use and controls important and 
valuable patent rights. It is doing a busi- 
ness of about $600,000 per year 

The company has outgrown its present 
quarters in Columbus and has for some 
time been contemplating a change in loca- 
tion, partly because its present buildings 
were considerably affected by the recent 
Ohio floods. Preliminary surveys have been 
made and stakes set for excavation work. 
A factory containing about 450,000 square 
feet of floor space will be erected and the 
machinery and equipment of the cash reg- 
ister company, together with its main of- 
fices, will be moved to Saginaw as soon as 
the building is completed 
GEORGE A. BALDWIN RECOVERING. 

On August 4 George A. Baldwin, presi- 
dent of the Rebuilt Typewriter Company, 


417 South Dearborn street, Chicago, was 








operated upon for appendicitis. His friends | 


will be glad to hear that he is rapidly pro- 


gressing toward complete recovery. 


GRADY JOINS THE HOST. 

J. E. Grady, president of the Typewriter 
Sundries Co., 38 South State street, Chi- 
cago, has matriculated into full member- 
ship in the Appendicitis Club. The trade 
will be greatly interested in the announce- 
ment that Mr. Grady has completely re- 
covered from his recent operation and is 
now back “on the job” working as hard as 


usual 


Dr. Hirshberg of Baltimore, keenly alive 
to sociological problems, asks the preg- 
nant question, “When is a man drunk?” 
In reply to the query he quotes the liberal 
view of Justice Daniel Loden of Baltimore, 
who in 1898 enunciated this now classical 
rule: “No man is drunk who can lie on 


the floor without holding on.” 
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NEW and GOOD 


Are plain, homely, everyday words, but they express 
the universal opinion of the simple, sufficient 


P. & M. ALUMINUM HOLDER 


No 








No 





Unsightly Expensive 
Coiled Processes of 
Manufacture 


Bia 


Springs ’ | 
A high-grade holder at a phenomenally low price. 


This is but one 


of the new and good things the dealer will find in P. & M. 
Trade Catalog No. 14, ready for distribution August 15th. 
This catalog shows you how to boil your line down to the essentials. 


The Plew & Motter Company 


(INCORPORATED) 


Center Ave. and Monroe St., Chicago, U. S. A. 








Px) re 
MUNITED STATES 
\ 

We 


A truly imperishable Office Table of highest quality 
Steel. Fine dignified lines, smooth rounded edges, 
and top in either battleship linoleum or steel. All 
sizes from 48 to 72 inches long. The legs can be 
instantly removed and replaced without tools. 
STRONG ARTISTIC CONVENIENT 


Finished in any wood effect or in plain green. 


Dea ers write for catalog and prices 


U. S. STEEL FURNITURE COMPANY 
400 S. West Street, Syracuse, New York. 
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JULY FURNITURE EXHIBITIONS 





GENERAL 
OF SEMI-ANNUAL 


SATISFACTION 
FURNITURE 


RESULTS 
SHOWS. 


WITH 








furniture market is 


the 


semi-annual 


HE 


usually considered pulse not 
only of the furniture trade, but of 
commercial conditions in W ork- 


ing on this basis, Office Appliances made it 


general. 


a point to sound the opinions of various 
representatives of the and 
retailing ends of the furniture trade. The 
prevailing note in the responses was one of 
with what has been 


manufacturing 


thorough satisfaction 
accomplished during the July furniture mar- 
ket. In fact, conditions which ten 
ago would have been thought sufficient to 
to place 


years 


cause a panic have only served 


both manufacturing and buying on a safe, 


conservative basis. Accordingly, the tend- 


ency among manufacturers has been to 


show, rather than a tediously extensive 
line, an ample well-chosen range of goods, 
so that the buyer with a minimum expend- 
iture of effort could select what he needed 
The July furniture market, then, as a pulse 
furniture trade indicates its 


of the office 


healthy condition. 


Chicago Exhibits. 


Below is a brief account of the 


office furniture exhibits in the Chicago fur- 


given 


niture markets, with some comment upon 


the lines, etc 

Karpen Building, 900-910 Michigan Avenue. 
Third floor: The O. C. S&S. 

pany, Chicago; standard line of office desks; 

Mr. Stiglitz in charge. Colonial Chair Com- 

pany, Chicago; medium-priced line of office 

chairs, oak, birch mahogany and solid ma- 


Olsen Com- 


hogany, revolving and other types; L. B. 
Johnson in charge. Fourth floor: Johnson 
Chair Company, Chicago; all standard fin- 
ishes of office chairs; P. C. Roedecker in 
charge; in attendance, H. C. Buhmann, O 
E. Bendix, C. F. Kruger, Edward Stahl, C 
M. Cheney, Herman Bach Fifth floor 
A. J. Johnson & Sons Furniture Company, 
Chicago; high-grade line, all sizes, all stand- 
ard finishes office tables; William Hill and 
H. P. Johnson in charge. Milwaukee Chair 
Company, Milwaukee, Wis.; extensive line 


backs 


Isaacs in charge 


of office chairs, including cane and 


the standard types; J. L 


Frank M. Ryan in attendance. Sixth floor 


J. C. Widman Bookcase Company, Detroit, 
Mich.; Hull & Schmidt, representatives: 


Humphrey sectional bookcases; Frank 


charge 


Schmid in 





Manufacturers’ Exhibition Building, 1319 
Michigan Avenue. 

Second floor: Schram Brothers, Chicago; 

bookcases, all standard 


Fourth floor: 


sectional finishes; 
L. Schram in charge. Nie- 
mann Table Company, Chicago; office tables, 
all sizes, in all standard finishes, plain and 


quartered oak; A. Lackman in charge. J. 


C. Widman Bookcase Company, Detroit, 
Mich., represented by F. T. Plimpton & 
Co.; sectional bookcases, all oak finishes; 


also birch mahogany and solid mahogany 
Fifth floor: Celina Specialty Company, Ce- 
lina, Ohio; manufacturers of metal office 
furniture; the Mersman 
,rothers, 
high-grade line of wooden and metal office 


representatives, 
Brandts Company; medium and 


furniture, including desks, tables and type- 
writer cabinets, the latter being made with 
special consideration for foreign trade; C 
Werner in Eighth floor: 
Manufacturing Company, 


George charge. 
Conrey-Davis 
Shelbyville,  Ind.; 
tables, umbrella holders and medicine cases, 


costumers, smoking 
in mahogany, golden oak, fumed and early 
English. Imperial Desk Company, Evans- 
ville, Ind,; flat top, roll top and typewriter 
desks in all standard finishes; in charge of 


R. M. Perry, P. W. Olesen and Henry 
Ehllen 
The National Furniture Exchange, 1407- 


1413 Michigan Avenue. 
Third floor: A. Petersen Desk Company, 
Chicago; flat and roll top desks, in oak, 
mahogany and birch mahogany; in 
charge of Clarence R. Nelson, 
ager, formerly secretary and treasurer of 
Nelson Fourth floor 
Brothers, tables in all 


solid 


sales man- 


the Corporation. 


Bowman Chicago; 
oak finishes, fumed, early English, and in 
desks and typewriter tables 
in oak finishes; John M 


assisted by Bruce Mitchell, who called spe- 


birch mahogany; 
Bowman in charge, 
cial attention to the company’s conserva 
tively priced line of desks and typewriter 
tables. Krussink Brothers, Chicago; tables, 
bookcases, magazine racks, all standard oak 


and mahogany finishes, and desks in mahog- 


any; E. P. Johnson in charge 
The Furniture Exchange, 1353-1357 Wabash 
Avenue. 
The following named exhibits were in 


Hills, the managers of 


Central Manufacturing 
desks, all standard 


Peck & 
The 


Chicago; 


harge of 
the building 


Company, 





Meu 
styles Schram Brothers Company, | 
cago; sectional bookcases. Louis F. Nor 
nast Sons, Chicago; office tables Gunn 


Furniture Company, Grand Rapids 

desks, devices, 

The Central Market Furniture Building, 
1410-1420 Wabash Avenue. 


boc »*kcase s 


filing 


Main floor: Jacob & Joseph Kohr 
enna and New York; Austrian bent 
furniture, costumers, office chairs, settees 
oak and mahogany; J. A. Hadwiger 
charge. Fourth floor: Crocker Chair | 
pany, Sheboygan, Wis.; full line of office 
chairs, including typewriter chairs in all 
standard styles and finishes; settees, plain 
and upholstered; F. C. Collopy in charge 
Fifth floor: Moon Desk Company, Mus- 
kegon, Mich.; flat and roll top desks, waste 
baskets, and costumers, in all standard oak 
finishes, birch mahogany and solid mahog 
any; in charge of the management of the 
building. O. C. S. Olsen Company, Chi- 
cago; flat and roll top, and bookkeepers 
desks, and office tables in all standard fin 
ishes; in charge of the management of the 


building 
Grand Rapids Exhibits. 

The prevailing opinion among the exhibit 
ors at Grand Rapids was that th: 
ance of visiting buyers had been at least as 
during market seasons, 


large as previous 


and, although at this time nothing nite 
can be said in regard to results as a rhe 
the general attitude is one of satisfactio1 
Following is a list of the exhibits arranged 
according to buildings 

The New Keeler Furniture Exhibition 
Bldg., Fountain St. and Division Ave.— 
First floor Cutler Desk Company. but 
falo, desks and office furnitur S t 


adjustable roll and flat top desks; i 


ance, C. H. Thompson, | 
Charles L. Keller. The Macey Company, 
Grand Rapids, all of the Macey lines, book 
cabinets, period styles; sectional bookcases 
standard style; Standard Inter-Inter and 
Art: Craft Inter-Inter filing cabinets; up 
right vertical filing cabinets; card index 
cabinets, trays, etc. In metal, | Inter 
safe; upright vertical filing cabinets; [nte1 
Inter filing cabinets; metal “Stakuy ibi- 
net units. Card index and cabinet supplies 
Men in charge: F. A. Montelius R 
Kelly, Franklin De Kleine, Charles W 
Roth, H. T. Gittelson, W. B. S. Matheson 
Third floor—Sikes Consolidated Chair | 
pany, Buffalo, office chairs and st ers 
F. G. Sikes in charge. Sixth floor—Sterling 
Desk Company, Grand Rapids, sanitary 
office and typewriter desks; full bas sks 
for export; in charge of Messrs vthra 
and Irish 

The Furniture Temple, Lyon St., from 
Ionia Ave. to Division Ave.—Skandia Fur 
niture Company, Rockford, IIl., sectional 
bookcases, represented by Waldo Ball 


The New Manufacturers’ Bldg., from 
Ionia Ave. to Division Ave., between Foun- 
tain and Pearl Sts.—Third floor: St. Johns 
Table Company, Cadillac, Mich., full line of 


the company’s office and other tables; in 
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ANNOUNCING A 


FOR LOOSE LEAF DEALERS 


g WE are going to give you a little advance information 
‘ about the $25,000.00 advertising campaign soon 
to be launched in the interest of De Luxe Dealers. 


q \ SPECIAI Advertising Prospectus now in course 


of preparation will tell you all about it. 


I lt WILT, Present an array of trade builders which 
4 4 


have never been equaled in any dealer ad- 
vertising, Comprising a strong series of full-page ads in the 
greatest of class publications, “System,” reaching 250,000 
readers every month, a new forty-eight page De Luxe catalog, 
a classy lot of booklets and folders for envelope enclosure, new 
window display features, instructive system bulletins, beautiful 
window display cards lithographed in eight and ten colors. 


These are direct result getters. 
You can set them to work at once. 
They cost you absolutely nothing. 


q ABOUT September Ist you will receive the new Deal- 


ers’ catalog No. 34, describing our complete 
line of loose leaf devices and systems. Prominent dealers who 
have examined the outline of this catalog have pronounced it 
the most complete and up-to-date loose leaf catalog they have 
ever seen. 
. , »» catalog No. 34 will be divide 
¢ DERALERS ( g IN e divided into 
three sections. 
Section 1 will describe the binders in the De Luxe Line 
Section 2 will describe a selected group of our older binders 
ind holders 


Section 3 will be devoted to sheets and indexes. This section 
will contain sixty pages of modern time-saving loose 
leaf systems for every line of business 


¢ YOU know the quality of De Luxe Line Binders, 
sheets and indexes and you know the prices and 
discounts make you a factor in every competition. 


¢ YOU know the results of a strong, persistent advertising 
campaign back of your selling efforts. 


I TH ey R KF yR K, if you choose your loose leaf line 


because of the prestige that goes 
with leadership, your choice is sure to be the De Luxe Line. 


¢ ANY expectations this advance announcement may 
‘seis arouse will, we feel sure, fall short of your en- 
thusiasm when you know the full details. 


gq BE, sure and write today for advance copies of the 
‘ Advertising Prospectus and Dealers’ catalog No. 34 


Makers of DeJuxe fine, Loose Leaf Deviccs 





q YOUR salesmen will be enthusiastic when they see 

this splendid array of new stock systems. 
Chere will be a complete set of standard Bank Forms and 
Outfits—just the kind of systems the best banking houses of 
today are using, cost systems, lodge systems, installment 
ledgers, accounting systems, modern loose leaf outfits for 
County, State and Municipal Offices, including records, 
deed, mortgage and court indexes, docket systems and plat 
books, and last but not least, the new De Luxe Petite 
Systems, twenty nifty little stock forms that fit into thousands 
of business and professional needs. “These are popular priced 
forms and outfits for which every dealer will find a ready de- 
mand. ‘The line will include the following forms: 


Mortgage Loan Record 
Lawyers’ Collection Docket 
Lawyers’ Case Docket 
Purchase and Stock Record 
Insurance Kecords 

Real Estate Forms 


Sales Records 

Expense Records 
Recapitulation Blanks 
Physi ians’ Case Records 
Clinical Chart for Hospitals 
Employees’ Records 

Credit Records Meter Records 
Weekly Pay-roll Physicians’ Ledger 
Bills Payable and Receivable Dentists’ Ledger 


These forms may be used in either the De Luxe Ring Binder 
or lVengwall File and transferred into the De Luxe Post Binder. 


q BY THE addition of this exceptionally strong line of 

stock forms we have made good our promise 
to give De Luxe Dealers the best and most complete line of 
high grade loose leaf devices in the world. 


q WITH ‘ve complete factories and two complete stocks 
in Chicago and New York—we offer you 
service of unequalled promptness. 
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THE SUCCESS 


OF THE 


ii 


Price $35.00 


The American Adding Machine has taken the business world 
by storm. Increasing daily sales prove its popularity 


Value of territorial allotments steadily increasing. 


® ® Are you in the list of the lucky? ® ® 


AMERICAN CAN COMPANY 


Adding Machine Division 
CHICAGO, ILL. 
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charge of George M. Petrie; salesmen in at- attendance C. R. Davis, T. T. Greaves, structor in retail salesmanship at the 
tendance: W. J. S. Jury, Jule J. Levy, E. P rl. E. Boekenoogen, C. L. Keen, Knapp & Economist Training School. Considered as 
Chamberlain, Ernest Wernher, John Kuhn, Tubbs, Waldo M. Ball and H. A. Clemetsen a whole the New York trade, perhaps, did 
George M. Furber, E. ( Richards, George Austin Bentwood Furniture Company, not seem quite as active as in other places. 
K. Oaks and H. F. Gosbey. Third floor Vienna and New York, office and other However, much was done in the way of 


Moon Desk ({ ompany, Muskegon, Mich., chairs iral business, and, considering New York’s 


complete line of office desks, high and low The Blodgett Bldg., Ottawa and Louis particular sensitiveness to economic. condi- 
roll style, with and without typewriter Sts.—Fourth floor: Stow & Davis Furni ns, she may be thoroughly satisfied with 
he results of the market. 


attachment; also drop centers; in charge of ture Company, Grand Rapids, office and t! 

Roy E. Moon and D. L. McLeod. Fourth banking 100m suites, all pieces matching; Among those who exhibited office furni- 
floor: The W. H. Gunlocke Chair Company, roll, flat, double flat tops and typewriter ture at the Furniture Exchange were: B- 
Wayland, N. Y., full line of office and other desks; arm and swivel chairs; directors’ and Line Furniture Co., New York, N. Y.; 
chairs in charge of the O. K. Wheelock telephone tables; customers; umbrella Brooklyn Chair Co., New York, N. Y.; Buf- 


Company. Fifth floor: Maddox Table Com- stands, waste baskets, wardrobes, book- falo Chair Works, Buffalo, N. Y.; Cadillac 
pany, Jamestown, N. Y., the regular line cases; in charge of E. W. Hunting, P. S. Cabinet Co., Detroit, Mich.; S. A. Cook & 
and some new office and other tables; sales- Raiguel, George W. Calder, George S. Faw- Co., Medina, N. Y.; Co-operative Furniture 
men in charge of the exhibit: Thomas cett, Charles H. Fawcett, T. A. Daffron, Co., Rockford, Ill.; Crocker Chair Co., New 
Crane, Mott D. Lawrence, E. C. Greason, Robert Hunting. Fifth floor: Grand Ledge York and Philadelphia; The John Danner 
Dan W. Allen, E. W. Allen, D. M. Gold- Chair Company, Grand Ledge, Mich., of- Manufacturing Company, Canton, Ohio; 
stein, S. H. MacDonald and A. D. Hudgins. fice chairs in oak and mahogany Davis Chair Co., Marysville, Ohio; Diven 
The Grobheiser Cabinetmakers’ Companies, [he Grand Rapids July furniture market Manufacturing Co., Elmira, N. Y.; Eagle 
Sturgis, Mich., directors’ tables; in charge 45 a whole was very successful. Attend- Furniture Co., Jamestown, N. Y.; Forest 
of Walter Schafer. ance of buyers was the largest on record City Furniture Co., Rockford, Ill.; The 
Klingman Furniture Exhibition Bldg. there being 1,518 registrations as com- Grobhiser Cabinetmakers’ Companies, Stur- 
Pearl, Ottawa and Lyon Sts. First floor, pared with 1,373 in July, 1912, which was gis, Mich; The W. H. Gunlocke Chair 
south half, sections 16-17, J. C. Widman the next largest record attendance Company, Wayland, N. Y.; Herzog Art 
Furniture Company, Saginaw, Mich.; W. 
Hoffer Furniture Co., Cohoes, N. Y.; Hub- 
bard, Eldredge & Miller, Rochester, N. Y.; 
George Hunzinger & Son, New York, N. 
Y.; Key Chair Co., New York, N. Y.; Klein 
I 
I 
| 


300kcase Company, Detroit, sectional book- Renovis iiticate tint tka: -cateones 
cases and filing devices; Humphrey-Wid- eg Pe pea, This is pecar e 
man Bookcase Company, Detroit, book- 4. tne fact that the southern cule ted 
cases, etc.; Dave Widman in charge. Sec- held off from buying during the rst Six 
tions 19-20-21-22, 
turing Company, Shelbyville, Ind., costum- 
ers and office tables, in charge of J. A. Con- 


rey and Lee C. Davis. Second floor, north 


Conrey-Vavis Manufac- 


? 


s of 1913, so that at this time stocks 


srothers, Long Island City, N. Y.; George 


in southern sections are depleted and heavy 
curchiese were loosens Lamb, Nappanee, Ind.; The Langslow- 
: = owler Company, Rochester, N. Y.; Metro- 
sae s > 42 . . . Practically all the manufacturers express np s r “= 
half, sections 3-13: Gunn Furniture Com- tigate ik andl cited eet ral politan Chair Co., New Haven, Conn.; Mon- 
pany, Grand Rapids, desks, filing cabinets, * 7°" ™ ee piu . P are wie me 249 itor Clock Works, Medina, N. Y.; Myrtle 
nog ‘ - market, aithougnh it 1s noted that there con . ° ° 
bookcases; exhibit in charge of John P. ne tis ak ten te ie Desk Co., High Point, N. C.; Northern Fur- 
: . s ‘ inues to De a talling o OT 1 erest on tn a ° ° 

Horniller, I. C. Brandt and others in attend- ; 2 5 niture Co., Sheboygan, Wis.; Josiah Part- 
part of office furniture buyers in_ the Te : . 
ridge & Sons Co., Jersey City, N. J.; Louis 


ance. Fifth floor, hall: Wagemaker Com- : ; : 
Led, Geand Ravide, complete tax of semi-annual furniture exhibitions his is Perin. Camden. N. Y.: S. K. Plerce & Seu 
explained by the fact which continues to ' ; 3 ‘ 
een oe tie wap -¢, -¢ 4.2 Gardner, Mass.; Poughkeepsie Chair Co., 
construction, vertical cabinets; Duplex, ere oe ee cone vig’ ,.. Poughkeepsie, N. Y.; Rockford Bookcase 
Standard and Wagemakerett lines of hor- we 7 Pen Se ne ponent Co., Rockford, Ill.;, E. Schloss & Co., New 
awa ITO ;. & > generse ru! iture 
dealer and into the hands of the special of- York, N. Y.; Charles S. Scofield, New York, 
ee ie Se POE CE ERE CRAP Ne ._ N. Y.; Sikes Chair Co., Buffalo, N. Y.; The 
fer cases; open trays and with covers; gh eee and appliances — Sikes Chair Company, Philadelphia, Pa.; 
of the oldest exhibitors of office furniture . 
Sikes Consolidated Chair Co., New York, 
N. Y.; Skandia Furniture Co., Rockford, 
tions; sectional bookcases with single and 1°. | aid not make a dienins [ll.; Standard Bookcase Co., Little Falls, N. 
double height sections and with sliding i ar pildoehicatites Y.: Standard Chair Co., Thomasville, N. C.; 
glass doors; exhibit in charge of Isaac New York Exhibits. Toccoa Furniture Co., Toccoa, Ga.; Trap- 
Wagemaker. Sixth floor, north half, sec- One of the features of the New York hagen & Hull Manufacturing Co., King- 
tions 1-13: Valley City Desk Company, exhibition at the New York Furniture Ex- ston, N. Y.; Union Furniture Co., James- 
Grand Rapids, sanitary roll and flat top change building, Lexington avenue and town, N. Y.; White River Chair Co., Brat- 
tleboro, Vt.; The Wilson Chair Company, 


pany, 
office filing cabinets, including upright, solid 


izontal sectional cabinets: small solid card 
index cabinets; check filing cabinets; trans- 


single and double compartment wardrobes; : ; Say 
at the Grand Rapids markets—manufactur- 


office waste baskets; “Duplex” line of sec- , : ' 
ers who have exhibited there for years 


desks, roll and flat top typewriter desks, Forty-sixth street, was an address on mod- 
office tables and standing desks. Men in’ ern salesmanship by James W. Fisk, in- Montoursville, Pa. 


Addition to Staff of 
Kalamazoo Loose Leaf Binder Company, Cleveland Branch, 
Oscar Russell Allyn, 
Son of Leon L. Allyn, Branch Manager. 


1g I 1 few weeks on the planet, alread dad" and “granddad.’ 
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AGENTS 
~ WANTED 


In every business office 
there is some sort of a list 
of names that is addressed 
at regular intervals 


























| Every business office would 

| buy an addressing machine United States Bank-Notes and 
if addressing machines “ ” 

| & K.B.” Blanks Are ona Par 





didn’t cost so much money 
so far as workmanship can go to give 


We have just perfected a | the stamp of quality to securities 
that will address 1,500 en- note. They look like money. They 


feel like money. Crisp currency— 
that’s the idea! The only line of 
steel engraved blanks on the market. 
If you have an office appli- te confound them with other 
’ ah or lithographed blanks. This propo- 
ance trade, we would like sition should appeal to stationers 
to give you the agency for | and printers. Samples and prices on 

| 

| 


$35.00 addressing machine They are steel engraved like a bank- 
| 


velopes, circulars, etc., per 
hour 


this little $35.00 machine. application, 


Kihn Brothers Bank Note Engravers 


If you are interested, write 
99-103 Beekman Street New York 


to The Elliott Addressing | 
Machine Co., Cambridge, 
Mass., for further details. 




















McM MULTIPLE-RING PRICE BOOK 
Sheets Do Not Tear Out 


Seven rings scientifically made 
Automatic openers for rings 
1-8” thinner than other bcoks 
Cost no more than the old kind 


OVER 350 STOCK SIZES AND STYLES 


Does a book which corrects the trouble 
you have had—sheets tearing out— 
appeal to you? 

Dealers should provide this 
book. It corrects trouble and 


broadens the field for Ring 
Book uses. 









































SHEETS DO NOT TEAR OUT 


McMILLAN BOOK CO., Syracuse, New York 














7HE NEW IMPROVED 
UNIVERSITY BOOK RING 


The Ring with the Deep Locking Joint— 
A Feature Unknown to Other Rings 
It meets every requirement for the temporary 
binding of student’s and stenographer’s note 
books, and various loose leaves. Simple, strong, 
and neat. Made in four sizes. No. 1, 1} inches 
diameter, light weight; No. 1, heavy weight, 1} 
inches; No. 2, 14 inches diameter, light weight; No. 2, 1,’ 
inches diameter, heavy weight. Unjointed ring, 13 
inches diamet:r. Write for particulars. 


Otto Kellner, Jr., 4028 State St., Chicago 














Ful y Protected 
Patented Feb, 4, 1902 















AD-SELL LEAGUE GIVES EFFICIEN- 
CY SHOW. 


The Ad-Sell League of South Bend, Ind., 
some weeks ago gave a dinner at which 
they held an efficiency exhibit .in_ whicl 
twenty-two firms displayed their goods 
These goods included some of the newest 
and best inventions in office appliances 
The display was in the foyer on the parlor 
floor of the Oliver Hotel and was open 
from 10 a. m. to 6 p. m. to the general pub 
lic. The dinner was a great success, many 
of the best speakers in the organization 
adding to the “feast of reason and flow of 
soul.” 

The committee in active charge of the 
exhibits of office appliances included W 
L. Chandler of the Dodge Mfg. Co., Misha 
waka, chairman; D. J. Dwyer of the Baker 
Vawter Audit Co., South Bend; C. A. Arn 
old, South Bend Business College; H. M 


Beamer, Premier Bed Company, Misha 
waka; W. E. Koch, Central Loose Leat 
Company, Benton Harbor, Mich., and B 
\. Tuttle of the Typewriter Shop, South 
Bend 

The firms and the articles which they 


displayed are as follows: Typewriter Shop, 
South Bend, a writerless lettergraph for 
circular letters; Dalton adding, listing and 
calculating machine; sealograph for sealing 
envelopes; multipost for affixing postage 
stamps; Corona folding typewriter for tray 
elers; efficiency indexer’s desk; Moon 
stenographer’s desk; Kalamazoo loose leaf 
binder; I-P loose leaf systems; Edison dic- 
tating machines; Shaw-Walker filing de 
vices; Neostyle rotary copying machin 
The Office Outfitting Company of South 


Bend presented one of the league members 
t 


present at the dinner with a $35 adding ma- 
chine made by the adding machine division 
of the American Can Company. They also 


exhibited Dictaphone dictating machine 
Boston pencil pointer; I-P loose leaf sys 
tems; safe cabinet fireproof filing devices; 
Unifile filing devices; Macy filing devices; 
Commercial duplicator for duplicating let 
ters and forms 

The Burroughs Adding Machine Com 


pany, Detroit, Mich., had three experienced 
high-speed operators present to demon 
strate their machines which were non-list- 
ing, duplex, duplex shuttle carriage, book 
keeping machine, statement writing ma- 


chine and regular adding machine 

The Central Loose Leaf Company, Ben 
ton Harbor, Mich., exhibited a full line 
their loose leaf devices. 

The Felt and Tarrant Company showed a 
regular non-listing comptometer and a 
controlled key safety comptometer 

The Prodfit Loose Leaf Company, 
Grand Rapids, Mich., showed a complete 
line of loose leaf devices 

Herr & Herr Company, of South Bend 
displayed Yawman and Erbe filing devices 

L. C. Smith & Brothers, Syracuse, N. Y., 
displayed L. C. Smith typewriters 

\. B. Dick Company, Chicago, exhibited 
Edison Mimeograph with dermatype sten 


cils, hoth hand and power driven 




















\Miail-Om-Eter Company, Detroit, Mich., 


showed an envelope sealer and stamper 


Royal Typewriter Company, New York 
City, displayed Royal typewriters. 

The Ideal Stencil Machine Company, 
Belleville, Lll., showed stencil cutters for 
shipping offices. 

Wales \dding Machine Company, 
Wilkes-Barre, Pa., exhibited hand power 


electric 
statement 


regular adding machines, power 


regular adding machine, and 
writing adding machine. 
Elliott-Fisher Company, Harrisburg, Pa., 
displayed a ledger posting machine and an 
order writing machine. 
The Typewriter 
South regular typewriters, 


Remington Company, 


Bend, showed 


wide carriage machines and_ typewriters 


with adding attachments. 
writing machine 
Send 


shorthand 
the South 


Bend. 


\ stenotype 
was shown by 3usiness 
College, South 

The Library 
card ledgers and automatic indexes. 

Regular typewriters and calculating type- 
writers were demonstrated by the Under- 
wood Typewriter Company, South Bend. 

The Multigraph Sales Company, Cleve- 
land, O., showed hand operated Multigraph, 
Multigraph and a 


Bureau, Indianapolis, had 


electrically operated 
Multigraph printer. 

\ tag addressing machine was displayed 
by the Addressing Machine Company, Buf- 
falo, N. \ 

G. W 
showed check 

The Barrett 
Philadelphia, 
chines 

League headquarters were established in 


Todd & Co., Rochester, N. Y 
protectors. 

Adding Machine Company, 
re. ma- 


exhibited adding 


one of the rooms on the parlor floor, where 
league representatives could be found dur- 
ing the day and evening. Invitations were 
business men in the various cities 
members, and 
their 


issued te 


where the leazue has large 


of members with friends 


Kendallville, 


delegations 


Mishawaka, Lansing, 


from 

Mich.; St. Joseph, Mich.; Benton Harbor, 
Mich.; Niles, Mich.; Laporte, Ind.; Nappa- 
nee, Ind.; Dowagiac, Mich.; Battle Creek, 
Mich.; Chicago, Kokomo, Ind.; Peru, Ind.; 
Fort Wayne, Ind.; Plymouth, Ind.; while 


from Goshen and Elkhart special cars were 


run 


A VALUABLE PARCEL POST BOOK- 


LET. 

Che extent to which the parcel post has 
been adopted by the trade and the intens« 
interest which has been manifested in this 
new postal function find expression in a 
new twenty-five page booklet which is bs 
ing distributed by the Addressograph Co., 
901-911 West Van Buren street, Chicag 
This publication is entitled, “Building Sales 
by Parcel Post The name of the book 
let is in itself an indication that one is not 
to read a mere catalogue and price list 
On the contrary, there is in the pamphlet 


much material of interest to any live busi 


ness man and there are hints which will 
more than repay one for reading the book 
which is well printed on glossed pages. 


ments. 


Browne-Morse Cahinet, 


iS a 


With its interchangeable 


108 McKinney Avenue 


82-84 Fult 
109 N. Freder 








No matter what you have to file, there 
built in sec- ! 
tions, made purposely for it, and it can be Conserve your energy for the higher prob- 


made an integral part of your desk. 
Sec tions, 


permits making over eight thousand differ- 
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8000 Desks in One! 


This is the famous desk which adapts itself to your individual require- 
You don’t change yourself to suit it—it comes already adapted 
to your needs, and it changes as your needs change. 


You and your business grow, but you never outgrow 
———— 


“The Desk With Brains” 


It relieves you of the 


ent combinations. 
petty details of business, allowing 


lems. 

Men who use ‘“‘The Desk with 
are individuals—they have time t 
for themselves. 


To Enterprising Dealers: 


Thousands of big business men have appliances ought to reach. If you are 
found it possible, by the aid of this desk, sucha dealer, write for our new proposi- 
to solve their business problems. This is tion, and learn how to get this profitable 
the sort of men progressive dealersin office —_ business. 


Browne-Morse Company 


Muskegon, Michigan 


Branches 
312 N. Broadway, St. Louis 
85-89 Portland St., Boston 
61 Post Street, San Francisco 


Cor. | 1th and F Sts., 
82-84 E. Randolph St. 


Export Distributors 
, 108 Greenwich St., New York City 


707 Arch Street, Philadelphia 
Washington 


you to 


Brains” 
o think 


, Chicago 























OFFICE 


Keep important records where you can 
find them-—where you can refer to them 
ataglance. A glass top on your desk 
enables you to have y our appointment 
sheet, price-lists, salesmen’s schedules, 
maps, discount tables, etc., constantly 
before you—clean and unrumpled. In- 
valuable where busi..ess is done over 
the phone. 

Tell us now the size cover you need. 

dresser. WRITE TODAY. 


Chicago Mirror & Art Giass Co., 


Glass tops are the ideal covering for 
store counters 
woodwork free from dirt and scratches. 
Give the store a neat and clean appear- 
ance-—are 


musty 


clean and fresh 


HOME 
Put a glass top on your dresser or 
chiffonier and you'll wonder how you 


STORE 


First: They keep the 
ever did without one. 





absolutely sanitary. Glass 
does not absorb liquids like wood. No 
smelling counters. Always 





Easily cleaned 


and a protection to the woodwork. 


Let us quote you a low price on glass tops—for desk, counter or 


Dealers find this a profitable line to carry. 
223 N. Clinton St., Chicago 




















Perfect 
Filing 
Envelope 


You Can Afford 


to Feature 

in your display of filing 
equipment a device # 
which possesses these points of superiority: 


Smooth, Flat Surfaces; Expansi- 
bility; Automatic, Instantaneous 
Adjustment; Durability. 


These qualities descriptive of the 


Loft “Auto-Clasp” Envelope 


which was invented and is manufactured by 
a user of filing devices to meet the various 
needs of users of filing envelopes. 

We shall be glad to furnish samples interested 
déalers with full details regarding our proposition. 
TheLoft ‘‘Auto-Clasp’”’ EnvelopeCompany 

CHEROKEE, IOWA, U. S. A. 


are 


to 








The Typewriter Paper 


YOU Should Sell 
DO YOU? 


t-—— 
A 


A 


4 
4 
PO Be 


THE Greir Typewriter Papers are 

made for the best trade. They 
are made so good that they will se- 
cure trade for yov, and HOLD it. 
The few pennies this line might cost 
you, above some other papers, is 
more than overcome by your re- 
duced selling cost. 


That is the test of real value of 
merchandise, to a dealer. 


We want every dealer who is work- 
ing to sell his trade better goods, 
to write for our sample book. 


Greir Typewriter Paper Company 


1213 Arch Street 
PHILADELPHIA 
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Cc. S. & R. B. CO. MAKES IMPORTANT 


ANNOUNCEMENT. 

The past two months have been excep- 
tionally busy ones at the home factory of 
the C. S. & R. B. Company in Chicago 
Despite the torrid weather and the fact 
that the carpenters, masons and_ mill- 
wrights have been hammering away con- 


departments 
addi- 


various 
in the 
sales department 


the 
quarters 


tinually, getting 
settled in their 
tion to the factory, the 
has been putting the finishing touches on 


the big $25,000 advertising campaign to be 
launched in September and has prepared a 


new 


new general catalog, which the wise ones 
say will make everybody “sit up and take 
notice.” 

An advance announcement of the adver- 


tising campaign for the 1913-14 season has 
already been sent to the trade, and this will 
be followed by an advertising prospectus, 
the in full, 
of full-page 


campaign 
the 
in 


giving the plans of 
nine 
the 
of 
some new signs and window placards that 
We 
told that these signs will be something out 
of the ordinary, both in point of advertis- 
and that 


repr »ductions 
to 
illustrations 


with 
“system” 
the hand- 


advertisements be run 


campaign, also 


are now in course of preparation. are 


ing value and in lithographic art 


they will lend a distinctive touch to the 
display windows and show cases of De 
Luxe dealers 

The catalogs, booklets and envelope in- 
serts which will be imprinted and furnished 


free to dealers who De Luxe goods 


in stock will be of exceptional strength and 


carry 


attractiveness. 
the 
De 
line in the preparation of this class of 
that 


Those who were familiar with pre- 


vious efforts of the makers of the Luxe 
ad- 
vertising literature can testify as ex- 
amples of the printing art, the C. S. & R. B. 
folders and booklets are in a class by them- 
selvy es 

The results from the previous advertis- 
ing campaigns have exceeded all expecta- 
tions and the splendid spirit of co-opera- 
tion shown by its dealers has been such as 
to encourage the in the broaden- 
ing of its plans for the coming winter 

Mr 
R. B. 


are increased in proportion to the improve- 


company 


& 
Company, says that if the returns 


Fargo, sales manager of the C. S 


ment 
sales co-operation that the winter of 1913- 
14 destined to 
both the dealers and the company 

thousand new dealers have tak 


in the quality and the extension of 


be a very busy one for 


is 


Over one 
en up the De Luxe line since August, 1912, 
ind a large percentage of these dealers 
have had a most successful year 

One new dealer in a town of 25,000, 
where loose leaf goods had never been 
stocked before, did a business of over 
$2,000, and there were over a_ hundred 
dealers who did a business of from $500 
to $1,000. Considering the very short time, 
this record speaks well for the future of the 
loose leaf department in the small town 
stationery store, and shows what a pro- 





August, 1913. 
gressive dealer can accomplish the 
right goods and prices backed by direct 
sales co-operation. 

When the new Dealers’ Catalog, which 
the C. S. & R. B. Company now has in 
course of preparation, is placed in the 
hands of the dealer, he will find valu- 
able assistant in introducing the loose leaf 
system to new customers. 

Heretofore loose leaf catalogs have been 
largely devoted to technical descriptions of 


binding devices, leaving it to the dealer or 


the user to devise forms or systems to be 
used in them. The result of this is that 
the dealers’ loose leaf business has been 
too largely a business of filling in at cut 
prices supplies for systems already use. 

The C. S. & R. B. Company believes that 
dealers and salesmen will find advan 
tageous to study the possibilities of the 
strong line of stock systems to be shown 
in the new C. S. & R. B. Dealers’ Catalog. 

The work of selecting these forms has 
occupied over two years and every form 
shown has been thoroughly tested t and 
has proved a success In making up its 
new sheet line, the C. S. & R. B. Company 
states that it has had the benefit of the ad- 
vice of some of the ablest accountants and 
systematizers in the country—and that the 
value and application of each form to the 
widest field of usefulness has been thor- 
oughly considered. 

The particular attention ‘of the trade will 


be invited to two important departments of 


the sheet section of Dealers’ Catalog No. 34 
—the Bank Supply Department and the 
County Supply Department—opening up 
two most profitable fields from which the 


local dealer has heretofore been barred, 
because the right systems have never been 
offered by his supply houses 

The bank forms cover every loose leaf 
system used in a banking house and have 
been selected with great care from the 
most popular systems in use in both sav- 
ings and national banks 

The making of modern loose leaf equip- 
ment for county, state and municipal of- 
fices has been a specialty of the C. S. & R. 
B. Company ever since it took over the 
Public Record Index Company and com- 
menced the manufacture of the Durabul 
Record Book. The county supply section 
of the new Dealers’ Catalog will, therefore, 
be one of especial interest as it will em- 
body the latest and best systems for pub- 
lic offices, including loose leaf records, in- 
dexes, dockets and map files 

No effort will be spared to make the de- 
scriptions of these systems such that they 
may be readily understood and explained 
by either the dealer or his salesman, and 
special bulletins will be issued from time 
to time amplifying the informati on- 
tained in the catalog 

The De Luxe Petite Systems, a line of 
twenty forms in the 11x8% size f De 
Luxe Ring Books or Tengwall Files, will 


fill a demand for a popular priced line of 
These forms will be 


ready-to-sell systems 
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punched so that they may be transferred 
into De Luxe Post Binders, which will en- 
able the dealer to make up a wide rang 
of low-priced combination outfits. The 
sheets in the De Luxe Petite Systems are 
to be printed from wax plates on a high- 
grade 20-pound bond paper. 

Loose leaf dealers should write at once 
for advance copies of Dealers’ Catalog No 
34 and the Advertising Prospectus. 


PROFIT IN SMALL ITEMS. 

The stationery business is like the drug 
business—it is “A business of small things”’ 
by its very nature. Occasionally we read 
of a dealer who, laboring under the misap- 
prehension that he cannot afford to handle 
too many small items, trying to specialize 
exclusively on a lot of big things, like 
desks, chairs, tables, safes, partition work, 


bank fixtures, and so on. These large items 
run into big money, it is true, but the big 
orders for them are not to be had every 


day in the week 

The small items do not take a great deal 
of room, but they are just the things that 
every office needs 

The Yawman & Erbe Manufacturing Co 


of Rochester, while a large concern and de- | 


voted to the manufacture of a very exten- 


e mee ° ° | 
sive line of filing cabinets, had the business 


wisdom to see that their business could be 
made very much more extensive and per- 
manent by a very complete line of supplies 
Every once in a while this firm makes the 
announcement that they have added some 
new supply item which will be of distinct 
service to an office system. 

Some years ago they announced a metal 
tab, or movable indicator for use on cards, 


for indicating dates or marking of cards for | 


special attention, and one would have sup- 
posed that one style of indicator, carried in 
four colors, would have taken care of most 
of the demand. They had an opportunity, 
however, to secure the Vetter Pointer, and 
immediately took advantage of it. They are 
now in a position to furnish these metal 
indicators in two styles, the original style 
which they will call the No. 249, and the 
Vetter style, which is to be known as 
No. 250 

It is further announced that the No. 250 
style is made in brass, copper, nickel and in 
blue, and in blue, red or green enamel. 

If a large manufacturer believes in the 
profitableness of small items surely it would 
be well for the dealer to accept the hint of 
this course also 


MR. MALLESON GOES ABROAD. 

Mr. Malleson, European director of the 
Royal Typewriter Company, arrived in Eu- 
rope on June 16th, and after spending a 
very short time at Paris started out on a 
quick tour to visit all of the agencies as 
soon as possible. He has called upon the 
Rayal’s friends in France, Spain, Portugal, 
Belgium, Italy, Switzerland, Holland and 
Germany. In due time he will have called 
on all of the company’s co-workers, though 
some of his visits will be necessarily brief 
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ENRIQUE ARVELO 


Caracas : : 


Venezuela, S. A. 


former member of the now dissolved partnership of 


Ks. 


in 





same 
and in the 
former concern. 


ly reorganized. 


ENRIQUE ARVELO & PHELPS 


begs to advise that from July Ist has estab- 
lished himself for his own account in the 
building at the Corner of Sociedad, 
same line of business of the 
The capital has been 
raised to ONE MILLION BOLIVARES, 
1.000.000.00, and the store thorough- 
I am specially interested 
American goods and solicit exclusive 
agencies for Venezuela. 


At the present | am the sole agent for the 
following companies: 


New_ Home Sewing Machine Co., Burroughs Adding Machine Co., Chalmers Motor Co., The Baldwin 
The General Fire roofing Co., The Studebaker Corporation, 
"he Lincoln Electric Co. 


Company, The York Safe & Lock Co., 


Federal Motor Truck Co., The Chas. A; Strelinger Co., 


References: G. Amsinck & Co., 6 Hanover St 
Yglesias, Lobo & Co., 66 Beaver St., New Y 


Co., 135 Front St., New York. 


New Ycrk, Arcrican Trading Co., 4 Bedi. New York, 
<, De Scla Pros. & Pardo, 90 Wall 


Address all correspondence to 


ENRIQUE ARVELO, Esquina de Sociedad, Caracas, Venezuela, S. A. 


Cables: ENARVELO, Caracas. 


, New, York, Meyer & 


















































































































































Dennison’s Gummed Index Tabs 
ARE TIME AND TEMPER SAVERS 
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No. 10 Actual Size 


Made of Heavy Gray Cloth 
Printed with each letter of the 
alphabet and well gummed 


No. 5 
Same size and material as No. 10 
but not printed 
No. 6 
Plain Gray Cloth one inch wide 


Drennioon eXlawn 


THE TAG MAKERS 


NEW YORK PHILADELPHIA 
5th Ave. & 26th St. 


BOSTON NEW YORK 
26 Franklin St. 15 John St. 
CHICAGO 


62 E. Randolph St. 


No. 3 
Actual Size 
Made of Heavy White Paper 
stock, printed with each letter 


of the alphabet and heavily 
gummed 


No. 2 


Same size and material as No. 3 
but not printed 


ing So: 


1007 Chestnut St. 


ST. LOUIS 
905 Locust St. 
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An Excellent Location 


for your New York Sales Office 
and Warerooms 


26 John Street, 
New York City 


Two floors are now offered for rent 
in this modern, fireproof building. 
Exceptional light and air. Close to 
Broadway and Subway Station. 
Convenient to Financial, Insurance 
and Jewelry Districts. 


Reasonable Rentals 


Communicate with us at once. 


Wm. A. White & Sons 
REAL ESTATE 
62 Cedar Street, NEW YORK 

















YOU WILL KNOW 











4273-527 








Absolute Chair Satisfaction 
When You Know Our Line. 


We manufacture a complete line of office chairs backed 
by over half a century of practical, experience and give 
the utmost in both quality and style. 

All That You Can Ask of a Chair. 

The cut shows one of our Ideal office chairs made of 
highest grade selected quartered oak and finished either 
Golden Oak, Office Oak, Weathered Oak or Early 
English. Seats put together with Lindermann's wedged, 
dovetailed joint, insuring durability, and equipped 
with Gilson Mfg. Co.'s chair irons. Standing arm chair 
to match. 

Get our catalogue and price list. 


NICHOLS & STONE CO. 
Established 1857. 
Gardner, Mass. 
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BUSHNELL COMPANY FILLING OR- 
DERS PROMPTLY. 
Alvah 


For a 


Bushnell 
last 


Business is good in the 


plant in Philadelphia time 
spring, although the Alvah Bushnell Com- 
pany were employing the largest force of 
workers they ever employed in the history 
of the concern, they found it impossible to 
stock 
orders and were in some cases compelled to 
This 


that the demand 


make immediate shipment of all 


say “as soon as possible.” excess of 
work was due to the fact 
for Bushnell’s paperoid goods was without 
precedence. 

The growth of the business has made it 
imperative for the company to secure more 
The lease on their factory 
does not until 1914. 
Nevertheless they have secured a new place 
present 


room present 


expire January 1, 
with double the capacity of their 
plant. Here in their new home the work can 
be handled with greater facility and the 
business can be, it is 


doubled 


volume of 
than 


present 


said, more without incon- 
venience. 
Office 


recently and 


\ representative of Appliances 


visited the new factory was 
much impressed with the splendid and con- 
venient facilities, the excellent light and the 
airy and convenient work rooms. The new 
factory is in a new fireproof building with 
15-ft. ceilings and windows going nearly to 
the top of the room. 

Stationers are assured that all future 
orders for Bushnell Paperoid goods will be 
filled promptly. This 
by the way is something unique in the paper 


While the company has perfected 


material—paperoid— 


industry 
a series of machines and trained experts so 
that all their goods are turned out in first- 
class shape, their cutting is extra and their 
workmanship of the highest possible quality 
Furthermore, the goods are attractively and 
solidly boxed. The Bushnell Company offers 


some very attractive discounts on these 


lines Stationers who be interested 


should 


formation 


may 


write to them direct for further in- 


FRED ROCKETT A BENEDICT. 


Fred D Rockett of the Hargreaves 
Printing Company, Dallas, Tex., was mar- 
ried on July 15 to Miss Esther Corder of 
that city Their wedding journey includ- 


ed Kansas City, St. Louis, Chicas 


Detroit, Niagara Falls loront 


Rapids, 
and New York City. They will go by boat 
to New Orleans and thence home, making 
the entire journey in about forty ys 
thee \ppliances congratulates friend 
Rockett upon his good fortune, acknowl 
edges with thanks a visit fron and 
\Irs. Rockett during their trip and extend 
to them its blessing and every good wish 
for long. happy and prosperous lives 


FURNITURE MEN HOLD OUTING. 
\ grand old 


bers and 


time was had by the mem- 


guests of the Queen City Furni- 


ture Club, who held their annual outing at 
beautiful Laughery Club, as the guests 

John Dornette, Jr.. who is a member of 
Laughery Club, which is situated on the 


Ohio river between Aurora and 


Ind., and is equipped with 


sleeping cottages and grounds complete for 
an annual outing. Several of the members 
availed themselves of the privilege of sleep- 
ing in the country, which the club afforded 
The 


8:20 a. m., 


train left the Grand Central depot at 


with special cars attached for 


the use of members and guests, and was 


soon at Aurora, Ind., where special electri 
chariots carried the members and guests to 
Club, 


Aurora 


the Laughery which is situated in 


Indiana, between and Rising Sun 


For a time 100 staid business men became 


“boys” again, and forgot business cares fot 


the time. The national game of baseball 


was played, and the boys blamed Old Sol 
and pains accumulated in 
smoked 


and drank the splendid amber d 


for their aches 


cigars 


the game, drank lemonade, 
rew of Cin 


cinnati, and enjoyed themselves as only 
boys can. The outing was made all the 
more enjoyable by the Dove band, which 
kept up songs and music the day long, and 
performed a_ special program ring the 


banquet which was set at 2 o'clock, at whi 


a toast to John \ 


Herbert, presid 


club, was drank, hoping for his speedy re 
overy from the typhoid fever h which 
he was attacked 

[The committee in charge of the affair 
was John Dornette, Jr., chairman; Julius 


Tagemann, Chas. Greene, W 


Berger, H R 


and M. J 


Schwein 


\. Levison 








RhaugheryClu uly 26,13 


Cify Furnirurme Ciuve Outing 
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FISHERMEN SIX. 

On Wednesday evening July 16, an in 
teresting party of vacationists left on the 
6:30 train over the Northwestern Railroad 
bound for Nipegon Lake, Ontario, Canada, 
about one hundred forty miles from Hud 
son's Bay Here they will spend thre: 
weeks fishing in the almost virgin waters 
of the lakes and streams of that region 
They will make their camp at Virgin Falls, 
one of the beauty spots of northern Can 
ada 


The party consists of J. B. Irving and 











GEORGE H. WOLCOTT TRYING TO HIDE 
FROM THE CAMERA. 
William Pitt of the Irving-Pitt Manufac 
turing Company, Kansas City; George H 
Wolcott, also of that company; W. | 
ager of the Chicago office of the 
L. KE. Waterman Company; Louis F. Childs 
of S. D. Childs & Company, Chicago, and 
J. W. Bramhall of the Bramhall Printing 


Company, Kansas City, a well known sta 


ti Y | S¢ 

Qin this trip Mr. Bramhall will initiate 
the rest of his associates into the mys 
teries of expert fly and bait casting, in 


which field of sport he is a celebrated ex 
pert, having held championships in these 
fines for a number of years. Mr. Bramhall 


is also one of the best wing shots in the 


United States and during the trip may lb: 
able get some good shooting It 
hoved that he will bring back with hin 


some specimers of his skill not commonly 


seen in this latitude 


OPENS NEW BRANCH OFFICE. 
Phe Anglo 


1 
cently 


Indian Mail Company has rt 


ypened a new branch office at Bang 


kok, India The 


in Calcutta, The 


ompany’s head office is 
ening of the new brancl 
Was superintended by R. Soor, who is well 
known to the readers of Office Appliances S 
from the interesting articles he has con 
tributed from time to time on conditions i1 


India and the Orient 
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Mr. Dealer 

Mr. Stationer 

Mr. Specialty- SI! 
Man 


With your first order for 12 or more of 


The Belden Handy Pad 


WE INCLUDE FREE a dummy telephone actual 
size. We pay the freight, 
Your profit 100% to 150%. 

all inquiries from your section 


FURTHERMORE 
referred to you literature 


and every legitimate help given to boost 















supplied 
the sales. 
CONSTRUCTION Made of punched steel care- 
fully enameled and guaranteed 
for life. Cigar or pencil rack on top of spring clip. 
MERITS Holds any scrap paper securely. Instantly attached to any desk 
telephone. Writing on soft paper back, therefore no sound in phone. 
Preserves important messages. No special paper needed. No wheels to turn. 
No parts to catch the clothes. No disfigurement of the phone. Nothing to 
get out of order. Saves time, mistakes, worry and trouble, and saves its cost 
every day. Retails for 50c with four pads of paper packed in neat carton. 





Don’t wait to write! Order today. 
Money back if you wish. 


Belden Manufacturing Company 
2303 S. Western Ave. EXCLUSIVE MAKERS) CHICAGO, ILL, 

















ROLL 
TOP 
DESKS 


FLAT 
TOP 
DESKS 


TYPEWRITER 
DESKS 


STANDING 
DESKS 





Catalog on Request 


BENTLEY & GERWIG FURNITURE CO. 


Parkersburg, W. Va, U.S.A. 
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FINE ART METAL OFFICES 





QUARTERS OF 
COMPANY 


NEw 


STRUCTION 


VERSATILITY OF STEEL 


METAI 
BEAUTY AND 
OFFICE FURNITURE. 


Ci IN- 


ART 


SHOW 








HE Art Metal Construction Com 
pany of Jamestown, N. Y., a couple 
of months ago New 

York City headquarters to the fourteenth 

floor of the Woolworth building. The new 

offices are completely equipped in steel and 


grained 


removed its 


directors’ room in 


office in 


consist orf a 


mahogany, private grained cir 


cassian walnut, bank counters in marble, 
bronze and steel; complete fireproof vault 
with fixtures, ship’s cabin of steel construc- 
tion, book stack, 
steel and bronze entrance vestibule, model 


steel fil 


two-story steel library 


steel commercial office, standard 
desks, 
drafting room, steel wardrobes with plain 


ing cabinets, tables, etc.; a model 


steel shelving All the wainscoting, parti 
Art Metal steel 
connection 


tions and trim are of 

It is 
with the 
that except for the tops of drafting tables 


interesting to note in 


equipment of these new offices 
there is not a single stick of wood in the 


entire suite, for the reason that it is in 
stalled in a fireproof building and further 


because the office furniture is fireproof so 


far as it is possible to make it so. The Art 
Metal Construction Company carries no 
fire insurance whatever upon the contents 


of its new offices. Here the company dem- 
onstrates its remarkable line of steel office 
equipment and carries for sale and demon 
stration a complete line of its filing system 
supplies. It is perhaps a new idea to fur 
nish an entire office with steel equipment 
in a fireproof building and to carry no in- 
But one can 


surance on the contents 


readily see the logic of this position, since 





cabinet in which it originatea 

The new offices of the Art Metal Con- 
struction Company occupy a fine suite of 
rooms on the fourteenth floor of the build- 
ing. One portion of the office is devoted 


New York 


used as a 


to the office proper and the 
] I 


other is permanent exhibit of 
steel office furniture Here steel furniture 
in great variety in a most interesting and 
and arranged in the best 


Here 


instructive manner 
possible style for effective display 
can be seen steel desks and tables, steel 
counter work for banks in bronze or mar- 
ble, library stacks, to reach the top of 
which are stairs of steel either winding or 
square to suit the location. There are all 
kinds of filing devices, catalog index boxes, 
steel desk, both roll top and flat top, either 
finished in olive green or in imitation of 
which are popular 


Then, too, 


the various woods 


among office furniture users 
there are typewriter desks in steel or stand- 
ard construction, both with and without 


disappearing tops and with single or double 


pedestals. There are tables with cushion 


tops 


tops and steel 

\ feature of this display devoted to the 
interior section of an officer's cabin on a 
interesting It is the 


battleship is very 


same equipment that is supplied by the Art 
Metal Construction Company to many 
ships of the United States navy It con 
sists of chiffonier, settees, sleeping bunk, 


wardrobe, captain’s private desk with box 


There is a steel ward 


drawers, mirror, ete 
toilet 
with mirror and everything complete. The 


robe and accessories and a cabinet 





ent tfit is made of steel and is so at 
anged as to occupy the smallest ssible 
space yet fill every requirement of an 
Cm 

Interesting, too, to business n is the 
bank vault of steel and bronze ich yn 
tains all the filing devices necessary to be 
used in a bank The vault contains also a 
steel bus on wheels fitted with filing de- 
vices Chis bus can be moved to any part 
of the bank and then stored in the vault 
at night There are ve ry nne « ples 
steel partitions finished in imitation circas 
sian walnut The partitions between t 
various offices mentioned above a steel 
finished in Olive F \ bank of mahogany 


finished files showing every kind of filing 
device commonly used in business. Another 


bank or stack is shown with sanitary leg 


bases This is finished in mahogany To 
show the variety and scope of their prod- 
ucts, the company also shows sections of 
round and square office railings in bronze 
and brass All of the chairs are steel 
beautifully upholstered and finish: n ma- 
hogany 

Stationers who visit New York should 
make it a point to spend an hour or so in 
the offices of the Art Metal Construction 
Company and to get posted on the steel 


furniture proposition; for while all dealers 


may not be in position to handle steel fur- 
niture, yet nevertheless opportunities for 
securing orders for steel furniture exist in 





it is a part of the ar- 


gument for metal fur- 
niture that it is proof 
against ordinary fires 
The Art Metal Con- 


struction Company, in 
taking this stand, carry 
out the logic of their 
own position, for it is 
quite obvious that 
since nothing in the of- 
fice is combustible ex- 
cept the contents of 
the desks and files, any 
fire which might acci- 
dentally originate 
among the papers 
could probably be con- 
little difh- 


desk or 


fined with 


culty to the and Marble. 





TWO VIEWS OF THE ART METAL CONSTRUCTION COMPANY’S NEW OF- 
FICES IN NEW YORK.—Left-hand picture, Display Table Showing Samples of Bronze 
Right-hand picture, 


Built-to-Order Vault Cases. 


almost every town in the Unit States 
and if properly cared for much business 
can be done with city, county and municipal 
offices, insurance concerns, banks 
The new offices in the Woolworth build- 
ing are headquarters for the Many’s 
Greater New York connectio1 New 
Jersey and a large part of New York state. 
The company employs eight salesmen in 
Manhattan, five special salesmet1 three 
regular traveling salesmen and large of- 
fice and traveling force, all in nnection 
with the New York City offices \ larg 
warehouse is utilized in New York City 
to keep on hand a complete supply of Art 
Metal stock goods of all kinds for imme- 
diate delivery, and a large stock of filing 
supplies is kept here for the same purpose. 
The ’mpany, in 
short, is most admir- 
ably equipped to han- 
dle a business which is 


growing by leaps and 





bounds and which en- 
gages the keenest in- 
terest and the best 
thought of the mem- 
bers of th Ce pany, 
and all those whose 
work brings them in 
touch with the steel 
furniture proposition. 
These new ynmces are 
declared to pe 17? d- 
el ot Ssystemati ar- 
rangement and a 
standing demon- 


stration of the value of 
the line. 
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ELEVEN VIEWS IN THE NEW OFFICES OF THE ART METAL CONSTRUCTION COMPANY AT NEW YORK CITY.—(1) Main Entrance 
Showing Stock Goods. (4) View of General Office, Showing Stock Desks and Files in Olive 


Finish. (5) Private Office Showing Finish in Circassian Walnut. (6) A Corner of the Draughting Room. (7) Directors’ Room, Showing Mahogany 
Fin'sh in All Equipment, Including Wainscoting and Partition. (8) A Corner Showing General View of Application of Stock Goods. (9) Two- 


Story Sample of Book Stock, Showing Standard and Bracket Types Including Floor Squares and Circular Stories. (10) Stock Cases in Vauit. (11) 
Officers’ Cabin, Showing Ship Furniture in Olive Finish with all Side Walls and Ceilings of White Enamel. 


(2) Entrance Lobby. (3) Entrance to General Office, 
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TODD & COMPANY HOLD BIG CON- 
VENTION. 


Several Hundred Protectograph Salesmen 
Gather at Todd Plant in Rochester for 
First Annual Conference. 

NE of 


thusiastic sales conventions ever held 


the most successful and en- 


in the country probably was the 


recent gathering of Protectograph sales 
the W. Todd & 
Company at Rochester, N. Y., during three 
About 350 
all 
whom 
The 
trip was the reward of every 
the 


men at factory of G 


salesmen 
the 


days, July 15 to 18. 
parts of 
at the 


were in attendance from 
United States, all of 


company’s 


came 


expense free convention 


man making 


nis during first six months oft 


1913. 


ways, 


quota 
The trip included railroad fare both 
hotel 
and a boat trip to the Thousand Islands on 
the “Kingston,” other 
features of The 
did not make their quota received a pro rata 
The 
modations in Rochester, however, were free 
The com- 


accommodations in Rochester 


chartered boat. and 


entertainment. men who 


share of their expenses. hotel accom- 
to everyone regardless of quota 
pany secured a special train from the Pacific 
Coast, which picked up special.cars enroute 


until it rolled into Rochester a solid train 
of nine Protectograph Pullmans. The par- 
ade from the New York Central depot to 


the Powers Hotel was an interesting sight 
St. Kansas City and 


Louis, Chicago, Bos- 
ton, as well as other points, were repre- 
wore special uniform suits of 
The special train pulled 


Central 


sented and 
their own design 
out of Chicago over the Michigan 
railroad on Monday, July 14, at 4:30 in the 
long that it had to 
main tracks the 


Central 


was so 
the 
Michigan 


afternoon. It 
one of under 
the 


the 


occupy 
depot, and 
Office Ap- 


shed at 


although representative of 
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phances did his best to secure a photograph 
of this important train, he found it impos- 
it all in the picture with the 
The 
rear of the’ train bore a special electric sign 
the the 


sible to get 
light which was available in the depot 
announcing purpose of convention. 
Each car was appropriately decorated with 
the 
and the entire train was filled 


the name of delegation or delegations 


occupying’ it, 


with enthusiastic people. Many of the 


salesmen brought their wives and other 


members of their families. 

Each salesman at the convention was pre- 
sented with a handsome watch fob of black 
silk, with a metal Protectograph charm 


depending therefrom. The clasp was of 
white metal. A bar worn in connection with 
this fob contained space for the wearer's 
name, so that introductions were unneces- 
sary. 

The convention was a very great success 


indeed. The feeling manifested by the sales- 
W. Todd 
Todd, the members of 


Walter L. Todd, 


men toward George and his 


brother, Libanus M 


the firm and toward sales 


manager, and Jack W. Speare, the adver- 
tising manager, was inspiring to them and 
repaid them many times for the expense 
and trouble of getting up the convention 


and taking care of the various events. 


The trip to the Thousand Islands men- 


tioned above was one of the most amusing 


events of the convention The salesman 
owned the boat for the time being and 
pulled off several fake stunts which were 
most cleverly arranged. One of the best 


hings was a fake wedding. They put about 


t 

$300 worth of lingerie on the “bride,” who 
was made up so well that no one suspected 
that 


was all over 


“she” was a man until the “wedding” 


The steamer left at 10 o'clock 
at night loaded to the guards with salesmen 


he stunts 


. — . - re 
and officials of the company I 


committee was headed by James R. Gooding 
and C. E. McLean \ vaudeville entertain- 
ment was a feature of the trip. The wed- 
ding. however, was the big event At 1] 
o'clock the band struck up the Lohengrin 
wedding march and the bridal party came 
from an upper cabin and took places on the 
main deck. When the “minister” arrived, 
the “bride's” name was given as _ Mliss 


Gwendolyn S. Brown of Passaic, N. J 


J. F. Rogers of New York, a prominent 
salesman, was the “groom.” \fter the 
ceremony there was a riot to kiss the 
“bride,” in the midst of which the “bride's 
wig was displaced, revealing short hair un 
derneath Closer scrutiny under less 
subdued light revealed the fact that ‘she’ 
was Wessell Sharpe of New York 

The Convention Proper. 

On arrival of the delegates at the Powers 
Hotel on Wednesday morning, July 16, 
they were taken care of and assigned to 
rooms as rapidly as possible, after which 
they filed into the banquet room for 
luncheon 

The first session was opened by G. W 
Todd personally, who was presented by Mr 
Sommer, the chairman of the convention 
After his opening remarks Mr Codd 
sketched the early days of the company and 
mentioned a few of the veterans in the 
Protectograph' selling game, giving full 


credit to these gentlemen for having made 


the Protectograph business possible Re- 
garding the future and the policy of the 
company Mr. Todd said that this policy was 


which it is 


an asset of good will, a thing 

difficult to estimate, but greater than brick 
and mortar, greater than machinery and 
greater than accounts receivable. The com- 
pany is constantly striving to make the 


Protectograph better and it is the policy of 
the company to retain, not only in the sales 
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force but in the factory, the men who have 


proven their capacity. The company has the 
three things which are essential to business 
success good name, good will and good 


equipment. Mr. Todd expressed belief that 
the sales force of his company is the most 


loyal 


tion in the world 


efficient and hardworking organiza 


Following his address of welcome, Mr 


Todd 


six months’ 


addressed the quota winners in the 


contest, presenting each one 
with a gold button bearing a picture of the 
Protectograph in the center and the words 
“Hundred per cent, 1913” in the circle 


around the picture 

One of the features of the occasion was 
the presentation of a gavel to General G 
W. Todd by :% C, DeVilbiss. 


this from the 
black 


planted about 150 years 
ago at Mount Vernon, Va., by 


Washington. About 


necessary to remove this tree, the trunk of 


The wood of 


gavel was made heart of a 
walnut tree 
George 
two years ago it was 
which was carefully stored away on the 
premises. The gavel was bound with a silver 
band appropriately inscribed as_ follows 
“Presented to General George W. Todd by 
J. C. DeVilbiss at the 
convention at Rochester, N. Y., July 


1913.” 


general Protecto- 
graph 
15 to 18, 

\fter the first luncheon the entire delega 


tion were taken to the factory, where in 


about 150 salesmen 


Daily trips to the 


groups of fifteen each 


inspected the works. 


factory were made thereafter until all the 


salesmen had been taken through. C. G 
Tiefel made an interesting and instructive 
talk to each group of salesmen as they 


visited the various departments of the 


factory 


One of the best addresses of the con 


vention was on the subject of “Salesman- 


ship” by James R. Gooding, formerly sales 


New 


Company 


lanagel and now Manager oF the 


York othee ot G \W Todd & 


Mr. Gooding gave some very practical sug 


gestions to the salesmen, tracing the sale 


from the time the salesman leaves his office 


until he lands the order 
Che first 


vention brought out an inspiring tribute to 


evening session of the con 
Mr. Gooding that touched him very deeply 
\s he crossed the platform to his seat next 
to General G. W Todd he 
continuous roar of 


greeted 


applause and 


was 


with a 
Gooding’s acknowl- 
Mr. DeVilbiss 
Todd. [n- 


Following Mr. 
this 


cheers 
edgment of reception, 
presented the gavel to General 


stead of making a speech which was de 
manded, Sales Manager Walter Todd paid 
a handsome compliment to J. R. Gooding 


who, he said, had done more than any other 
one man to make possible the success of the 
Protectograph sales organization. Mr 
Gooding spoke wittily and pleasantly of his 
first connection with the Protectograph and 
read several old letters written by General 
Todd to him. Mr 


address on salesmanship, which was men- 


Gooding then gave his 
ioned above. 

The speaker of the 
Roland B. Woodward, 
Rochester Chamber of Commerce 


next evening was 


secretary ol the 


The morning session of the following day 
at 9 o'clock with Mr. 
the chair. Walter L. Todd gave an informal 
talk on the past, present and future of the 


opened Sommer in 


sales department. Discussion of various 
objections to be met by salesmen followed, 
“When to men- 


and 


the points taken up being 


tion price,” “The price is too high,” 


other subjects. 
The Wednesday afternoon session opened 


) 


at 2 p. m. and was devoted to the discus- 


sion of the following topics “The endorse- 
ment given the Protectograph by the busi- 


ness world,” “What to say when a prospect 
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all machines can be beaten,” “Must 
talk to my partner,” “Are the best results 
obtained by keeping salesmen in the same 
territories?” “Keeping branch offices in 
closer touch with one another.” 

Walter L. Todd’s informal talk on the 
past, present and future of the sales depart- 


saVvs 


ment was one of the features of Wednes- 
day’s session. 

One of the best addresses of the conven- 
tion was that of J. C. Halsby, manager for 
Great Britain, with offices in London, 
England. 

The of Thursday morning was 
opened by C. E. McLean of Cincinnati, who, 
in a unique speech, presented Advertising 
Manager J. W. Speare with a handsome 
Howard watch and chain in token of the 
love and esteem of all the force. This 
watch was inscribed: “To J. W. Speare, 
from the Protectograph Sales Force in 
token of his untiring efforts to help the 
boys on the firing line.” 


session 


Chairman Sommer then gave an instruct- 
ive demonstration on procuring co-opera- 
tion of the banks, 
of the addresses of the afternoon 
which was most enjoyed was by Elbert 
Hubbard, whose subject was “Salesmanship 
As a Fine Art.” Fra Elbertus made a de- 
cided hit among the salesmen. 

During the course of the convention the 
Protectograph Company published a Con- 
vention Daily, giving the text of the im- 
portant addresses and a full report of each 
day’s proceedings. 

On the afternoon of July 18 an informal 
reception for the ladies of the convention 
was given at the home of Mrs. G. W. Todd 
who was assisted by Mrs. L. M. Todd and 
Miss Ellen Todd. Appetizing refreshments 
were served during the course of the after- 


One 


noon. 
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PARTICIPANTS IN TYPEWRITER CONTEST RECENTLY HELD AT SALT LAKE CITY.— 


Left to right, front row—J. N. Kimball, Judge; 


Western State Championship Contest; 


in American Contest and third in Utah Contest; Bessie Friedman, first in American Contest; 
H. O. Tanner, first in School Contest; Bessie Linsitz, first 


Second row—Inez Woodhurst, second, Utah School Contest; Rose Raymond, 


Bloom, second in American Contest; 
in Western Contest. 


Orella Blackman, Bessie Iverson, G. W. Gaskell, 
M. N. Saxton, Clifford Nuttall, 


Summerhaus, Clarence Hill, 
Emma Anderson, Norma Curtis. 


TYPEWRITER CONTESTS AT N. E. A. 


CONVENTION. 


In connection with the convention of the 
National Education Association, there were 


held on July 10 at Salt Lake City, Utah, 
the following typewriter contests: Amer- 
Utah State, 
Persons operating 


ican, Western, 
School, National School. 
the Underwood were 
these contests, with operators of two other 
well-known machines well up among the 
leaders 


A HANDSOME DISPLAY CARD. 


One of the most beautiful combination 


easel and display cards ever put out is be 


ing used by the Rush-E-Raser Co. of Syra- 
cuse, N. Y. It is made 


in brilliant gold and silver with a sky blue 


by a patent process 
background, and is the second series of 
these cards ever produced, the other series 
being used by one of the largest concerns 
in the country. This is a very attractive 
item for any dealer and this display card 
will aid very materially in furthering the 
sale of the Rush-E-Raser product, as the 
card is an ornament to any show case o 


window display 


The cheapest and yet the most valuable 


commodity a salesman can possess is 


courtesy and civility—a pleasing and affabl 


manner 





Utah State 


victors in each of 


Jessie Pinney, Utah State Champion, second in 
Mabel Rhengren, first in the Utah School Contest, second 


Rose 


Third row—Ralph Amott, Lorenzo 


Don Root. 
Lester Mitchell, Leonard Laughlin, 


BONUS PLAN FOR FACTORY EXECU- 
TIVES. 

Typewriter Company, 

has developed a bonus system 


The Royal Hart- 
ford, Conn., 
for rewarding the heads of the various de- 
partments for increased efficiency. In con- 


junction with various other elements of 


“BEST 
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arrangement the system acts also to pro- 
cure the rating of the foremen. The bonus 
plan applies to the superintendent and his 
assistant, the office manager, the chief in- 
spector and the foremen 

This bonus system, which was worked out 
with painstaking care by Factory Manager 
Charles B. Cook and his assistants, is 
wholly original. It has nothing to do with 
the workmen, most of whom are employed 
under the premium plan which has been 
developed successfully in many manufactur- 
ing establishments, by which they divide 
with the company the saving in cost froma 


fixed basic price. Their superior officers, 


however, are rewarded on an entirely dif- 
ferent basis. The company has set aside 
some thousands of dollars which it divides 
among the executives in the ratio of their 
salaries in quarterly payments. The sole 
condition is that the beneficiary shall de- 
liver a maximum of results as determined 
by the management. For each failure he 
loses one point, and a point means a de- 
duction of 50 cents from his share of the 
bonus, That is to say, if a man’s apportion- 
ment is $100, a lost point means a reduction 
to $99.50, 
deducted does not remain in the bonus fund 


and so on down. The money so 


for future distribution, but goes back to the 
company’s treasury. But the company does 
not want it back; on the contrary, the feel- 
ing is one rather of resentment, because the 
failure of the men to earn the money means 
that they have not succeeded in securing 
a maximum efficiency. This is clearly stated 
in a letter recently sent out by the manager, 
in the sentence: “Remember, you can make 
more than the bonus (quarterly) just re- 
ceived, and the more you make the better 
you will please the company.” 

The system has been in operation for nine 
months only, yet a large increase in efficient 
production has been made, and an interest- 


EVER. 


ASK TO" BRUSH IT'S 2 sais 





Handsome Display Card Shown by the Rush-ERaser Company of Syracuse, N. Y. 
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ing knowledge of the psychological aspect 
of the idea has also been obtained. The men 
recognize the generous purpose of the com- 
pany. They are anxious to retain their en- 
tire share of this money, not only for the 
pecuniary benefit which accrues to them, 
but because of the proof entailed that they 
are successful in their management. 

[he reduction in the number of idle 


hours from absence is another source of 


saving. The speeding up is yet anothe1 
essential factor. Altogether the manage- 
ment feels very well satisfied with the sys- 
tem. So do those who profit by it financial- 
ly. The money is in no sense a gift, but 
rather the financial return for extra results 
obtained for the company. 


SIMPLIFYING LOOSE LEAF. 

Plew & Motter’s general trade catalog 
No. 14, which will be ready for distribu- 
tion August 15, is to treat of “Loose Leaf 
Without the Frills,” according to the P 
& M. advance announcement. 

Seeking only for the best, Plew & Motter 
inform us they have dropped those of the 
older styles in which defects were dis- 
cernible, substituting for these devices of 
the most modern type, and of the most 
durable construction A new aluminum 
holder, with angle steel back; a high grade 
sectional post ledger—“The Favorite”; a 
“Keyless” pattern of small ledger, inex- 
pensive but serviceable; the “Nickelcase” 
heavy service metal hinge binder; the 
“Jumbo” steel back ledger, affording great- 
est expansion of all reputable types of 
standard ledgers; the world-famous “Silver 
these 





Cap” binder in its several bindings 
are among the offerings of Plew & Motter 
for the fall trade, which General Manager 
Winans says will tax their factory facili- 
ties to the limit, if the fact that there has 
been no “let up” in business through the 
summer may be taken as an indication of 
what 1s to come 


A New Brand of Envelopes. 

Lincoln's ““Leathry” is the name of a nev 
brand of envelopes and document holders 
which is being put on the market by Fred 
S. Lincoln, Inc., of Washington, D. C. 

Leathry is a tough, fibrous material, very 
durable and strong and a splendid medium 
for covers, bill folders, document envelopes, 


for index files becaus« 


etc. It is used also 


it is thin, tough and holds up well. It is a 


good medium for both flat and expanding 
vertical file folders, also for heavy mailing 
envelopes as well as for all manner of ex- 
panding velopes, « 
\ir. Lincoln wishes dealers to send 

a copy of his catalog, which explains what 
these “Leathry” envelopes are and gives 
full particulars and prices. A further an 


nouncement will be found in the advertis 


Look up, not down; if you have attained 


any altitude you may become dizzy and 


lose your footing. 
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Let Murphy have that 
Rush Order 


Prompt Shipment Means: 








Less Stock to carry in your Warehouse. 
No left-over Stock each Season. 


A Reduction in Expenses. 








HAVE SIDE 
CHAIR TO MATCH 


LET US SEND 
YOU THE PRICE 











You will be pleased with the Attention and Service 
your Orders will receive. 


We have a pride in our reputation 


as prompt shippers. 


Murphy (Pair @mpany 


‘Detroit 


EYE SHADES 


If you haven’t our catalog, let us send 
you a copy showing the largest line of 
shades on 
the mar- 
ket. 














MANUFACTURED BY 


CHICAGO EYE SHIELD COMPANY 


134 South Clinton Street, CHICAGO, ILL. 
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As Good as Any—Better than Many 


JOHN ALLEN & CO. 
470-400 PouriStreet, NEW YORK 


Carbon Paper 





Typewriter, Pen, Pencil and Full 
Carbon. 

Guaranteed Non-Smut. 

Long-lasting, Clean Writings 


Typewriter Ribbons 


For all makesof machines. Will 
best S 


service and insure satisfac- 
tion to users. 


Write For Samples 
and Prices, 





INDEX CARDS 
40c Per M up 


/ GUIDE CARDS 
$1.45 Per Mup 


FOLDERS 
$2.25 Per M up 


MANIFOLD PAPER 
40c Per M up 
TYPEWRITER PAPERS 


50 Different Lines 
Let's get acquainted—WRITE 


A. S. Landsberg, 29 Beekman St., 4. ¥ City 











“ALL THAT THE NAME IMPLIES” 


THE FAULTLESS 
PEN AND PENCIL HOLDER 


Durable Attractive Satisfactory 
The lever movement makes it easy to apply to 
the pocket without the use of both hands It 
holds securely and does not pull or crush the 
pocket when inserting the pen or pencil. 
Put upin three-dozen lots, assorted sizes, on 
attractive card with an easel back. 


L. D. VAN VALKENBURG 
MANUFACTURER 
Holyoke, Mass., U. S. A. 











EDUCATE— 


UR New Catalogue will do this for you 
in our line of Ribbons and Carbon 
Papers and Office Supplies. 
SNELLING & SON, Manufacturers 
South Brooklyn, N.Y 

















PASSED AWAY DURING MONTH 











Death of B. B. Hill. 
Office Appliances profoundly regrets to 
announce the death of B. B. Hill, president 
of the .B. B. Hill Manufacturing Company, 
known as the “father of the hand stamp in- 
dustry.” Mr. Hill passed away in Chicago 
on July 7 and his remains were brought 
to his home, 1243 North Thirteenth street, 
Philadelphia, on July 10, by his daughter, 
Mrs. W. H. Cadwallader. 

The funeral services were held on the 
evening of July 10 at eight o’clock and were 
attended by a large number of friends and 
former employes 

B. B. Hill was born in Lowell, Mass., 
June 9, 1830, At the age of twelve he went 
to Nashua, N. H., and obtained work in a 




















THE LATE B. B. HILL. 


large cotton mill where he remained three 
Having saved part of his earnings. 
and began 


years 
he moved to Manchester, N. H., 
work in the machine shop of the Amherst- 
keag Manufacturing Company, later broad- 
ening his experience by working in other 
shops in the principal cities of New Eng- 
land These shops included Colt’s Gun 
Factory at Hartford and the American Ma 
chine Works at Springfield. About this time 
he conceived the idea of the Hill Patent 
Branding Iron, the seal presses, etc., which 
went to form the nucleus of the B. B. Hill 
Manufacturing Company. During the war 
it was necessary to cancel hundreds of 
revenue stamps and this made the demand 
for a machine that would replace the slow 
method of writing on each stamp the date 
and the writer’s name. In 1865 Mr. Hill 
invented a dating stamp having brass 
wheels or disks from the printing face of 
which month, day, and year were printed 
consecutively. This stamp was also pro- 
vided with indicating dials and was known 
as the Dial Dating Stamp. This stamp 
really was the beginning of the hand stamp 


business as it is now known. Other pro- 


ducts of Mr. Hill’s genius were the Ameri 
can Dater and the Centennial Dater which 
came out in series covering several models 
and which is still in use. Great progress 
was made in the hand stamp business from 
1876 and the business of the Hill factory 
grew and flourished remarkably 

Mr. Hill was a man of very active brain 
and turned out a number of very valuable 
inventions in addition to those already 
mentioned. The closing years of Mr. Hill's 


life were comparative quiet, 
though he always maintained great interest 


His last 


spent in 


in the affairs of the stamp trade 
public appearance to many in the business 
was at the annual convention of 1912, where 
he made a number of short but interesting 
addresses. It was a source of regret to him 
that he was unable to attend the recent 


convention at Minneapolis 


Fred S. Madison. 

Something of the man Fred S. Madison 
may be gleaned from the fact that two 
years ago, as a comparative youth of thirty- 
four years, he superintended the erection of 
the Madison building, the largest business 
structure in Montclair, N. J., the building 
in which the stationery business of the Ed 
ward Madison Company is housed. The 
younger Mr. Madison, who was the son of 
the head of the company with which he was 
associated, had been ill for some time be 
29. The 


prominence of father and son socially and 


fore he passed away on June 
in a business way brings home with force 
to a great number of persons the death of 
this young man of thirty-six 


BELGIAN FIRM TAKES LARGER 


QUARTERS. 


J \ Schmidt & Co., 33, Place Verte 


\nvers, Belgium, advise us that they in 
tend on the Ist of September to move 
into larger premises, at 10, Longue rue 
Neuve, where they will open a shop about 


200 meters square 

J \. Schmidt & Co.. at the present time 
are handling a line of office furnit ire, COpy 
ing devices, are manufacturers 
copying bath, and have a full line 
typewriter ribbons and carbons, duplic 
tors, stencils, etc. They also handle the 


Mackenzie Schiff typewriter and the Grune 


wald’s register 

In their larger quarters they expect t 
increase materially the volume of their 
business. They are interested in corres 
ponding with American manufacturers of 


live selling office devices 


PITTSBURGH CO. IN RECEIVERS’ 


HANDS. 
The Pittsburgh Visible Typewriter Com 
pany has been placed in the hands of it 


president, H. A. Murphy, and its sales man 
ager, F. L Thess 


gentlemen hope to straighten out the com 


Sholes, as receivers 


pany’s affairs so that business may be re 
sumed within a short time 
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BURROUGHS “ALL STAR” MEN HOLD 


CONVENTION. 


Over a hundred salesmen 


all sections of the 
Burroughs “All Star” 
at the 
inclusive. 

The Burroughs “All Star” 


aggregation composed of 


have exceptionally fine records consistently, 
and are given a trip to Detroit at the ex- 
During the past 


pense of the company. 
year membership in the club has nearly 


doubled 


[The convention opened with a business 
morning, July 14th. Ad- 


session Monday 
dresses of welcome were delivered by Mr 
Joseph Boyer, 
Mr. C. W. Gooch, Vice President, Mr. A 
J. Lauver, General Manager and Mr. H. D 
Vaughn, of the Cleveland Office of the 
company, who is the present president of 
the “All Star’ Club. Mr. 
called upon to tell how he made the fine 
made him 


Vaughn was 
record that president of the 
club 


The business of the convention included 


a review of the work done during the 
months just past, a study of the work to 
be done during the remainder of the year, 
demonstrations of machines by the sales- 
men, study of “approaches,” etc. A report 
of factory conditions was also included in 
the weeks business and trips through the 
factory were also taken by all the men 

In addition to the business sessions of the 
convention an elaborate entertainment pro- 
gram was prepared including a_ baseball 
game between teams representing the east- 
ern and the western sections of the country, 


Blanc 


a big amusement park in the Detroit 


an outing and field day at Bois 
Island, 
river and a smoker and Cabaret show at 
the hotel Pontchartrain 

The Burroughs Sales Organization an- 
nounces a record of more than 2,000 sales 
ahead of the number of sales up to July 
Ist of last year. 


STURM TAKES DAVENPORT 
AGENCY. 

Jos. M. Sturm, a 

man, has been appointed to take charge of 

the Davenport, 


well-known typewritet 


lowa, branch office of the 


Underwood Typewriter Company, which 


was opened on August 1. Mr. Sturm is one 


} 


of the best known typewriter men in the 


west, 18S an energetic salesman and a man 


thoroughly posted in the office equipment 


business. His selection as manager of the 


Davenport branch of the Underwood Com 


pany is sure to result in good business 


from that territory 


Selling goods is an exchange of values; 


dont therefore, deliver the goods of your 


employer to a customer whose credit or 


commercial rating has no value. 


representing 
United States and 
Canada the fourth annual convention of the 
Club which was held 
Detroit Factory July 14th to 19th 


Club is an 


salesmen who 


President of the company, 


} 
| 
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BOSTON ¢ 


PENCIL POIN: di ER 


BOSTON SPECIALTY CORP. 


2,225,000 


Magazine Readers 
Get This Message 
In August. 


ARE YOU SELLING 
THE 


Patented Metal Tip Guide: 
for vertical letter files, card 
systems, and check files. — 
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TWIN MILLING CUTTERS DO THE WORK. 


—sharpens any size or shape of pencil and crayon. 

—stops automatically when pencil is properly pointed. 

—has no adjustments. 

NEVER BREAKS THE LEAD. 

$6 in nickel-silver finish and transparent shaving re- 
ceptacle, 

Try one thru your stationer. 

“Every point in its favor.” 





Discounts to dealers. 


R. A.SIMONSON & CO. 


152. MICHIGAN | AVE. 
CHICAGO, ILL. — 


261 Broadway, NEW YORK 























= BUCKI 
,3*..,| SUPREME RIBBONS 
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and 


CARBON PAPERS 


The development and installation of the newest 
machinery for the making of ribbons and carbons has 
found expression in the superior quality of our product. 

We uphold our end by putting out goods which 
will thoroughly satisfy your customers. 

Are you interested in obtaining agency for a 
complete line of high-grade ribbons and carbons? Then, 
frankly, we think you will miss much if you fail to 
samples and prices. Let us hear from you. 


The Buckeye Ribbon & Carbon Co. 


311 St. Clair Ave. N. W. Cleveland, O., U.S.A. 
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write us for 





Manufacturers 




















H. H. STEWART 


J.T. JEMISON 
ANCHOR wirc"cor** 
Established 1910 


CINCINNATI, O., U.S. A. 


BINDERS, HOLDERS or 
METAL PARTS only 


Sectional and Solid Post, Center and End Lock; 
Ledger Transfers, with Metal Hinges; 
Current Ledgers, Steel Back; 

Rirg Book; Prong; Price Book; 
Aluminum and Canvas Bound Holders. 

All our Devices are interchangeable with goods 
of Other Manufacturers. 


UNIVERSAL 
BOOKMAKING 


FOR PERFECT FILING 


renders any Ln a or papers in your office— 
current, general, live, or settled —as readily 
accessible as a library book on a shelf. 


We offer an unusual opportunity to dealers. 


WEBSTER LOOSE-LEAF 
FILING COMPANY 
LOUISVILLE, KENTUCKY 
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GETTING THE BULGE ON SUMMER. 

Thomas A. Edison, Inc., of Orange, N. 
J., has recently gotten out a suggestive and 
interesting little booklet whose title is the 
above caption. The cover page bears the 
words of the caption underneath the pi 
ture of a leisurely gentleman perusing the 
newspaper at his desk. 

Chapter one opens with the statement 
that in summer there is a time of day to 
dictate and a time of day to stand the heat 
Then follows a little preachment on the 
convenience of the dictating machine by 
the use of which one may dictate at a time 
when one does not have to stand the heat 
The time to clean up dictation, the book 
says, is the first thing in the morning be- 
fore the heat gets in its work 


The second chapter is entitled “Inject 
ing a little fun into the day.” Here also 
the moral is to use the Edison machine 
Chapter three is entitled “Getting away and 
catching up.” 

Chapter four tells how to stay home with 
a clear conscience. The “how” is, of course, 
to have an Edison Dictating Machine 
Chapter five is entitled “Side-stepping a 
substitute,” while chapter six is called “Do 
ing double duty.” 

Chapter seven and last—‘Picking the 
easiest time to learn.” Summer is the easiest 
time to learn how to use the Gictating ma- 
chine, say the Edison people, because the 
mails are light and because really the Edi- 
son machine does not require much learn- 


ing 
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ROBINSON SUCCEEDS PAYNE. 
Frank M. Robinson, who has handled 


business expositions with success and satis- 


ne | 





FRANK M. ROBINSON. 


faction to all concerned, has succeeded F. 
W. Payne as manager of the St. Louis Coli- 
seum Company, coming to St. Louis after 
a most successful experience as manager of 
the recent Kansas City Business Show. Mr. 
Payne has taken up the work of the New 
Grand Central Palace in New York City, 
where he is engaged in putting on a big 











BOOTH OF THE BURROUGHS 





advertising show, the announcement of 
which was made in the last issue of Office 
\ppliances 


BURROUGHS BOOTH AT TORONTO 
BUSINESS SHOW. 


The booth of the Burroughs Adding Ma- 
chine Company at the recent Toronto Busi 
ness Show was easily one of the most 

, oe 


attractive features of the show id was 


regarded as a very successful display 
The exhibit included all the latest styles 
hines, 


making 


of adding machines, subtracting 


duplex machines, machines 
monthly statements, multiplying machines, 
low keyboard visible model machines and 
key operated Burroughs non-listing calcu- 


lating machines 


The booth was in charge of D. W. Saxe, 
sales manager of the Burroughs Toronto 
office, assisted by J. F. Newhart of the 
home office at Detroit, who had charge of 
the non-listing machines included in the 


display 


Members of the Toronto office were also 
on hand to demonstrate the uses of the 
many different styles of Burroughs ma- 
chines and the new features included in 
some of the latest additions to the Bur- 


roughs models 


The adding machine speed-contests which 
were held in conection with the Burroughs 
exhibit created so much interest that the 
police on duty in the hall were required to 
keep the crowd back 





ADDING MACHINE COMPANY AT TORONTO BUSINESS SHOW. 























A BOOK OF PRICES AND PROFITS 

Office Appliances is in receipt of Volume 
2 of the Scientific Price Maker and Profit 
Determiner, which is copyrighted, compiled 
and published by J. W. Conchar of 41 Park 
Row, New York City. This book is just 
off the press and is now ready for distri- 
bution 

In compiling his price tables Mr. Conchar 
has assumed that the majority of merchants 
who know what their cost of distribution 
is figure the cost on a percentage of their 
total sales. The profit percentages are in 
like manner computed on the selling price. 
Under this method of figuring expense and 
net profit, to arrive at the selling price, 
the possibility of mistakes is to a large 
extent eliminated. Again, the tables show 
whether the prices at which goods are be- 
ing sold do or do not yield a net profit. 

The plan of the book is one of ex- 
treme simplicity, so that anyone who can 
read English should have no difficulty in 
making intelligent use of the price tables. 

The purpose of the book is to provide 
a rapid method for arriving at a profitable 
selling price, and to convert the business 
man to a belief that the true cost is not the 
price paid for an article, but the price paid 
plus freight and expense of selling the arti- 
cle. Gross profit is the difference between 
the price the dealer gets for what he sells 
and the price paid for it. Net profit is 
the difference between the gross profit and 
the expense incurred in making the sale. 
Therefore, the really important thing for 
merchants to know is the rate of the net 
profit. 

The book shows the cost of the article, 
cost of making the sale, and the net profit; 
also the percentage that must be added to 
cost price to cover these three factors. In 
short, it shows the price at which goods 
must be sold to yield a net profit of from 
1 to 25 per cent of the selling price. If 
the book was used by its possessor for no 
other purpose than to check or audit the 
prices at which goods are now being sold, 
it would be worth many times its cost. 


The book sells for a very reasonable 
price and should be a useful addition to the 
library of every retail merchant. It con- 
tains 170 pages with marginal percentage 
indexes from 7 per cent to 34 per cent. 
Dealers who may desire a copy of this book 
should apply direct to Office Appliances or 
write to Mr. Conchar at the address given 
above, mentioning the name of this maga- 


zine 


Change in Crescent Brass & Pin Co. Staff. 
By a recent change in the official staff 
of the Crescent Brass & Pin Co., Detroit, 
Mich., the direction of the company’s af- 
fairs is in the hands of the following men 
John A. Gray, president; Charles E. Pel- 
ton, vice-president; William A. Gray, sec- 
retary-treasurer and general manager. 





Don’t allow your ambition to lead you 
beyond your ability to perform. 
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Big Values in Slightly Used Typewriters 


« Typewriter is a beautifully finished, high grade, Visible writer, 


N ith a light t touch and easy action and extreme durability. It has a tabu- 
lator, back spacer, two- color ribbon, stencil cutter, card holder, inter- 
change platens and carriages, is fully automatic, and is sent out com- 
plete w al cover and hardwood base. 





If our typewriter does not suit you after a ten days’ free trial of it send 

tourexpense. If you wish to buy it after trial you can pay usa 

ittle down and d tl e bz lance monthly or in all cash, just as you prefer. 

here no red tay De ’ tied to this offer, and it is open to any responsible 
rson in nited States. 


fey Agents Wanted—Samples at Wholesale 


We are making a special offer ona lot of Fox Visible Typewriters that have 
bee m very slightly used for demonstration purposes. These are not second-hand 
ior rebuilt, and could scarcely be told from new by anyone. Low price—easy 
payment terms—ten days’ trial. Write for full particulars. 


FOX TYPEWRITER COMPANY OFFICE APPLIANCE MAGAZINE INQUIRY COUPON 


POMS. ss +s vue Naas Rk oe be Oe ce Ce 


3209-3239 Front Ave., Grand Rapids, Mich. Address wei NA Ee 























pre PROUDFITS 


MERALITE pen EVERY LOOSE 
ew LEAF PURPOSE 


No posts or thongs. Inch 
WITH GREEN GLASS SHADE 


THE BEST LAMP FOR OFFICE OR HOME | 
| 


and one quarter binding. 
Absolutely flat opening. Un- 
limited expansion. 











Proudfit Spring Back Current 
Binder open, ready for use. 
Note flat opening and nar- 
row binding margin, 





ElEArE 


**KIND TO THE EYES” 
Does Not Tarnish or Collect Dust 

















send for our Masenmae Bookins ite Dries. GRAND RAPIDS, MICH., U. S. A. 
H.G.McFADDIN & COMPANY BRANCHES IN ALL LARGE CITIES 
44 Warren Street New York a 















You'll Never Know 


What comfort in writing 1s, 


Until You’ve Tried 
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A. L. SALOMON & CO., Makers, 345-347 Broadway, New York 











We want important firms to handle our 
ONION SKIN CARBON PAPERS and EAGLE BRAND 
RIBBONS in all countries. 


AMERICAN RIBBON & CARBON CO., ROCHESTER, N. Y., U. S. A. 
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* German Type Maker Would Enter American Market. 
Seaeseeeeses Alfred Ransmayer, a type maker of Kopenicker-Str 
113. Berlin SOQ 16, Germany, desires to find a market 
in the United States for the various styles of type he 
SEeseaeeeeeaa [%X manufactures Mr. Ransmayer would be pleased to 
cnr citer IH: : 7 hear from printers and stationers with regard to this 
ee Ly proposition 
> . . 
> Norwegian Would Handle Typewriter Supplies. 
George Allem, Herolden Advertising Agency Chris 
tiania, Norway, desires to entertain propositions from 
53 manufacturers of carbon paper, typewriter ribbons and 
duplicating machine supplies. Anyone desiring an 
agency at Christiania should get into communication 
Desires Office Equipment Lines. New Stationery Houses. with this gentleman at once 
M. R. Holliday, 1109 Third avenue, West End, Among the firms recently incorporated to sell sta ae ae 
Birmingham, <Ala., has severed his connection with tionery are: The John Clark Company, Cleveland, cap (Selected from Consular Reports 
Roberts & Son and has opened an office for the sale ital $10,000, For information other than that given below one 
of office equipment and stationers’ specialties, adver The Badger Paper Company, Monument square, should, with the appropriate file number in each case 
tising novelties, ete. Mr. Holliday desires to take up Racine, Wis. address the Department of Foreign and Domestic Ccm- 
several good specialties in the office equipment field in The Cushman Stationery Company, Keokuk, Iowa; merce, Washington, D. C. 
addition to those he now has He will cover the eapital $10,000; wholesale and retail business in sta- No. 11227. Tenders for steel furniture and fittings 
southern territory. tlonery and office supplies; president and treasurer, The vice consul general at Cape Town, British South 
Se 2 & Ralph E. Cushman; vice-president and secretary, Al Africa, transmitted a copy of the call for supplying, 
bert H. Cushman. delivering, and placing in position steel furniture and 


Icwa Concern Desires New Lines. 
314 Seventh 
its capital 


The Des Moines Stationery Company of 


increased 


street, Des Moines, has materially 
stock and is in the market for new lines of office 
appliances. Manufacturers and jobbers of office spe 


representation by a live concern, 


this company 


desire 
with 


clalties, who 
should correspond 
. . . 

Scottish Firm Wants American Goods. 

J. J. Gottlieb & Company, 164 Howard 
Glasgow, Scotland, have recently started an 
campaign for the sale of office appliances of all kinds 
They are in a position to consider agencies from Amer 


street, 
active 


jean manufacturers and will welcome catalogs, lists, 
samples, ete., with a view to establishing sales con 
nections. They state that samples of any value will 
be paid for on receipt. Manufacturers of inkwells and 


ink pots particularly will do well to get in tcuch with 
J. J. Gottlieb & Company at once. 


Would Take Office Equipment Agencies. 


An energetic salesman in a city in the middle west 
wishes to correspond with manufacturers with a view 
to securing exclusive agencies for rebuilt typewriters. 
safes, filing devices and new and high grade office 
specialties. He is located in a rich section in a city 
of 150,000 people. Communications sent to this office 


will be forwarded to him. 
> + . 
New Stationery Firms. 
Everybody's Bookshop Company is the 
been 


The name of 
a new $15,000 company which has recently organ 


Edward 


ized in Dayton, Ohio, with Francis W. Gruen, 
Rott and W. 8S. Gunckel as _ incorpcrators 
. . . 


stationery firms in Woodland, Cal.. 
on 


which is capitalized at $25,000 


new 
Company, 


One of the 
is Hughes & 


The incorporators are: William Hughes, F. W. Blanch 
ard and E. 8. Blanchard. 
. > . 


With a capital stock of $10,000, the John Clark Com 
incorporated in Cleveland, Ohio, te 


pany has been 
deal in books and stationery 
. 
Ralph E. Cushman is president and Albert H 
Cushman treasurer of the Cushman Stationery Com- 
firm which has been organized with a capital 


pany, a 
of $10,000 at Keokuk, 


and retail business in stationery 
. 


Iowa, to do a general wholesale 


and office supplies 
The McCloy Stationery Company has opened a place 
of business at 61 Park New Yerk, N. ¥ 
Mr. MeCloy will use to advantage his previous experi 


ence in the field. 


place, where 


Huling New York, N Y capital 
Incorporators: Julius Huling, Charles A. 


John Shanahan, all of 6% Amsterdam 


The Company, 
$10,000, 
Williams, 
avenue. 
The Jacquin Company, Peoria, Ill.; capital $20,000. 
r Messrs. Jacquin, Brisendine, Spalding 
Mrs. CC. E. Jacquin. 
* . o 
German Wholesaler Wants American Lines. 

Ferdinand Ashelm, Willdenowstrasse 21, Berlin N 
39, Germany, a wholesaler and manufacturer, intends 
to do some import business in office devices He is 
especially interested in cheap inkstands of 
giassware, rubber bands, handles for 
rubber stamps, typewriters similar to the Underwood 
to sell for $40.00, parts and tools for typewriters, 
novelties in stationery lines, ete. Mr. Ashelm is 
desirous of securing patent rights on loose leaf devices 


Incorporators: 


and Slevin and 


pressed 


india wooden 


also 


for Germany. He is in a position, likewise, to do an 
expert business to the United States and desires to 
correspond with responsible concerns in this country 


. . . 
To Sell Office Devices. 
F. Grether is the incorporator of a 
which has been organized at Akron, Ohio, to do business 
The Akron Typewriter & Office 


$5.40) company 


under the name of 

Supply Company. 

. . . 

Wants Catalogs From Manufacturers. 
Matthew Dietle, manufacturer of the Empire 
brand of typewriter earbon papers, ete., at 
400 East Ninety-first New York City, 
to receive catalogs and terms to dealers, from manufac 
turers of commercial stationery, card indexes and filing 


State 
ribbons, 
street, 


desires 


supplies, loose leaf goods and typewriter supplies 
. . . 
Well Known Man Wants Agency. 
A well known man in the office equipment field de 


manu- 
field. 


which 
office 


things 
into the 


learn of new responsible 


putting 


sires to 


facturers are equipment 


This gentleman is an expert salesman and is compe 
tent to push new devices of credit in his territory 
Anyone who desires to get in touch with ‘him should 
address his inquiries to Office Appliances and quote 


will 


the caption of this article. All communications 
be forwarded to him direct. 
. * . 


Agencies for Venezuela. 
Venezuela 


Wants American 


Enrique Arvelo, corner Sociedad, Caracas, 
S. A., desires to secure exclusive agencies for that 
company for high grade American office devices and 


already 
concerns 


Arvelo is 
American 


household, appliances Mr 
prominent 
references 


certain 
agent for a 
and can give 


number of 
abnndant 


Pretoria, Transvaal 


rom the 


Buildings, 
obtained 
Department, Pretoria, or 
South Africa, 32 Victoria street, 
England, on payment of £2 
refunded provided a bon: fide 


fittings at the Union 
may be Secretary, 


from the High 


Specifications 
Public Works 
Commissioner for 
Westminister, London, 
($9.73), which will be 


tender is submitted and plans and _ specifications reé 
turned. Tenders will be received up to September 
. . al 

No. 11268 Representation in Italy An American 
vice consul in Italy reports that a firm of minis- 
skners and representatives in his district desires to 
assume the representation of American firms dealing 
in safes, office appliances, ete References are fur 
nished, and the firm is prepared to depos't small 
guarantee in a bank as a proof of their good fait! 

. sl . 

No, 11270 Office fixtures, show cases, etc An 
American consular agent in Canada reports that the 
proprietor of the leading hotel in his district wishes 
to purchase hotel office furniture, desks, counters, show 
cases, news stand, ete., from American manufacturers 
Catalogues and other information should be forwarded 
tu the consular agency. 

> > > 

No 11275 Playing cards and fountain pens \ 
business man in Denmark informs an American con- 
sular officer that he desires to get in touch with man 


ufacturers of playing card and fountain pens, with a 
view to business relations. 
. * . 
No. 11277 Typewriting supplies A leading typist 
in a large city in India informs an American consul 
that she desires to act as a commission agent for 


American exporters of typewriter supplies suct s ear 


bon paper, erasers, ribbens, cleaning brushes, noiseless 
felt mats, oil, and cans, ete. 
> . * 
No. 11296 Typewriters.—One of the largest and 


most progressive European firms in a city of the East 
Indies desires to take up the agency for a good Amer 
ean visible typewriter of medium price rhe firm bas 
the agency for an American machine of first rank, and 
also for a small portable machine It has a large 
demand for a machine retailing in the United States 
for about $69, and one whieh will withstand tropical 
conditions 
. > . 

No 11314 Office furniture A report frou un 
American consul in Germany states that a firm desires 
to communicate with manufacturers of office furniture 
in the United States Correspondence should be in Ger 


man 





P. CASTELLI & CO. 


‘ Via Dante 4, Milan, Italy 


with splendid offices and show rooms are 
open for exclusive agencies for Italy and Col- 
onies in all new and practical office appliances. 
Best references. 





Louis Fournier-Forquignon 


TYPEWRITER DEALER 
34 Rue des Petites-Ecuries 
PARIS, FRANCE 


is in the market for typewriter specialties 
and allied supplies for office use. 




















HUNGARY 


Gluck M. Odon 


Budapest, VI. 
Liszt Ferencz-tér 18. 
is always open for novelties as Dealer or Agent. 

















THE REX CO., 


Established Dealers in Office Supplies and Agents 


for an American typewriter, 


VIENNA, AUSTRIA, 


are always ready to consider agency propositions 


from American manufacturers 








F. W. HEYTHEKKER 


Office Appliance Dealer In 


AMSTERDAM HOLLAND 


Specially organized for the sale of smal! attractive 
crticles, furniture, etc. Will be pleased to receive 
aatalogs and prices from manufacturers. Sole dealer- 
ships preferred. Wholesale and retail. 











The Nationally Advertised Coin Wrapper 
Millions sold annuallv 


do not neviect thisim- 
Mr Dealer: portant line Sunply 
your banker with the best 
Impr'nted advertising matter FREE 
DETROIT COIN WRAPPER CO. 
471 Harper Ave., Detroit—Toronto Can 
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RISKS 





REDUCED 


BESIDES 


WASTE TURNED INTO PROFIT 


BY THE 


Steel Frame 





Waste Balers, Get Our Proposition 


ECONOMY BALER CO. 


Box 31, Ann Arbor, Michigan 











EVERY BUSINESS MAN 
Needs This! 


Hane 
nkstan 
which isa 


isome sparkling glass 
etal top 

stem wind 

set Watch. Never sold be- 
re except as a high priced, 

imported article. 





f 


$2.00 


Prepaid - 


H. D. PHELPS 


37 Beaver St. 


ANSONIA - CONN 


Letter fcorg: Machines 


ry need Machines suitable for 

f a few letters a day—for the 

f thousands of letters. We man- 
a full line f duplicators 

that rm pethear te i letter at 

ke 4 motor 1 machine 

that will write, fil! in and sign 

so make the fastest typesetter 
1arket Write for literature. 
ent proposition tor live dealers. 


THE WRITERPRESS COMPANY 
Dept. 21, SHELTON, CONN. 














(By Special Correspondente.) 


Brooklyn, N. Y¥ 


Charles Cooke of the Cooke-Cobb Company 
cluded in his honeymoon trip Colorado and 
stone Park, a brief stay at Chicago 

Chicago, Ill 

A. H. Childs, of 8S. D. Childs & C 4 
Riddle, of the Riddle & Wunderle Company, respec 
tively president and secretary of the Chicago Station 
ers’ association, recently met at Montreal Mr. Riddle 
with his wife has been staying at his home city, Mon 
treal, and the Childs have been making a trip through 
Canada 

* > . 

Among the members of the Chicago stations trade 

who are touring Europe and are t eturn in the fall 


are George E. Marshall, of Marshal Jackson & Co., 
and William todiger, of the Sanford Manufacturing 
Company The gentleman last named left on Saturday, 
July 12, and is to be gone about two months 


* « * 


In the passing away of Herbert W Statham the 
Horder stores feel that they have lost a friend and 
efficient co-worker Mr. Statham who was nineteen 
years old, had been specializing in loose-leaf sales and 
promised much along that line His death on June 13 
followed an operation for acute appendicitis The sym 
pathy of those who knew Mr. Statham is with his 
parents 

“a a 

E. Y. Horder on May 10 took a trip abroad, visit 
ing among other places his native town, Cornwall, 
England He returned on July Mr. Horder’s son, 
H. G. Horder, has been managing his father’s business 


absence of the latter 
Dayton, Ohio 


during the 


The Everybody's Bookshop Company is the name of a 
new $15,000 company which has recently been organ 
ized with Francis W. Gruen, Edward Rott, and W. 8S 
Gunckel as incorporators 

Honolulu, H, I, 

Thomas E. Wall, of the Wall-Nichol Company, sta 
tioners, of this city, has been making a trip through 
the States and Canada. On his way back from the East 

stopped in Chicago and other large cities and made 
part of the return trip through Canada, embarking for 
the Hawaiian Islands at Vancouver, B. ¢ 

New York, N. Y. 

Edwin Alexander Brooks, who recently died at his 
home in New York, had been for several years before 
his death associated with Brown, Lent & Pett 90 
William street 

San Diego, Cal. 
Loring & Co., for twenty-four years a leading sta 


tionery and office equipment house have sold out to 
W F. Carpenter & Co., and will nduct a wholesale 
toy business in San Diego hereaftet W. F. Carpenter 


& Co. will conduct the old business at the present ioca- 
tien under the name of Loring’s Book Store Company 
San Francisco, Cal. 

The stationery house of McNutt, Kahn & Co for 
many years a prominent factor in the San Francisco 
trade, has brought its business to an end, being suc 
ceeded by the Brown & Power Stationery Co., in which 
J. H. MeNutt, the remaining partner of McNutt, Kahn 
& has become a director Under the new organiza 
tion Mr. MeNutt has in his hands the management of 
the store, while Mr. Robinson is manager of the man 
ufacturing department and Mr. Hirsh has charg of | 
the office Thé stock left at the McNutt, Kahn & ¢ 
store, as well as the store fixtures, have been acquired | 
by A. Carlisle & Co. and removed to its establishment 
on Bush street 

Mr. Ortell of the Shaw-Borden ( Spokane Was 

is a recent visitor to the ocal tri 

* * « 

Harry Jones, manager of the Cunningham, Curtiss & 
Welch Co., of Los Angeles, was in town t long ag 

siting tl H. S. Crocker ¢ 

> . > 

J. H. James has sold his stationer business in Por 
terville, Cal., to his son, E. W. James, and ( A. and 
\. R. MeFarland The new concern will operate under | 
the name of McFarland Bros. & James Mr. James had | 
conducted the business for twenty-six 5 rs and is now 

tiring | 

ces, |e | 

Frank A. Vail of Sanborn, Vail & ¢ paid th Los | 
Angeles branch visit recently, which is now in tem 

rary quarters iwaiting the completion of its new 


Mr. Vail’s visit 


The 


the new store 


building object of 


| 
| 
| 
| 
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Roll Top Desks 
Flat Top Desks 
Standing Desks 
Typewriter Cabinets 


Office Tables 


Variety of 
Designs 





Quality 


Service 











REG. US PAT OFF 


THE TENGWALL COMPANY 
of Illinois 
20 Thames St., York 








GOLD PENS 


ALL SHAPES AND STYLES 


Gold Pens for Jobbers and Fountain Pen 
Manufacturers 
IMPRINT WORK A SPECIALTY 





PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens. Pencil 
Cases perfectly repaired and returned day received. 
Satisfaction Guarant 


GEO. P. GAYDOUL, 47 Aue Street, NEW YORK 
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@ Cesco Ledgers are now made with 
the drop hinge effect —a real flat 
opening binder. 

@ This added feature, together with 
our ten year guarantee, hasmade the 


Cesco Steel Ledger the best seller. 


311 Hudson St. 


CHICAGO: 440 So. Dearborn St. 





The on ly Paper Fastener 
having the advantage of a sleeve 
protected piercing point, adapting 
oO repeated use without injury. 
‘) Brass and Nickel Steel. 3 sizes, 
in bright metal boxes, 50 and 100 
each. Yearly sale 100 ee 


~(0..Syracuse.N ¥.U.S.A. 


MAKERS OF STATIONERS SPECIALTIES 






















LIBERAL DISCOUNT 
|_TO THE TRADE 











Is the @¢ Steel Ledger in 
your Loose Leaf Department? 


@ If you do not already handle the 
Cesco 
gether. 

@ Full information and dealer’s 
proposition 
now while it’s on your mind. 


THE C. E. SHEPPARD CO. 


LOOSE LEAF SUPPLIES 





line it’s time to get to- 


on request. Write 


NEW YORK 


PHILADELPHIA: 420 Lafayette Bldg. 




















Keen Competition Demands Modern Methods 





Dispense with wire baskets and trays 


The 


Bristow Radial Distributor 


Serves the i of many— 
—— about the space of 
Made in special sizes for 
special purposes. Affords all 
e advantages of accurate, 
rapid and economical distribu- 
tion of rs. Acombination 
of facility and durability. 


Write for complete catalogue. 
FREDERICK BRISTOW 
East Orange New Jersey 




















(By Special Correspondence.) 


Chicago, Ill. 


On the evening Sunday, July 13, the Burr-Vack store 
at 511 South Wabash avenue was broken int Five 
hundred dollars worth of stock and $150.00 in cash 
were taken The burglars were apprehended at In 
dianapolis shortly after. 

. . . 

Clarence R. Nelson, who was formerly cretary 
treasurer of the Nelson Corporation, loose leaf manu 
facturers, and is now sales manager for the A. Peter 
sen Desk Company, during the July furniture market 
had charge of the latter company’s exhibit in the 
National Furniture Exchange, 1407-1413 Michigan 
avenue. 

> > 7 

Office Appliances takes great pleasure in announcing 
that E. E. Blankemeyer of the Weis Manufacturing 
Company is once again on the job, feeling does 
hot notice the loss of his appendix which was removed 
in a serious operation some weeks ago, and expects to 
make the trade in central Ohio sit up and tak« otice 
in the next few weeks. We wish him all success and 
we congratulate the trade that he is able to be out 
again 

Cincinnati, Ohio. 

Beginning with the next issue of ‘‘Doings,’’ its house 
organ, The Globe-Wernicke Company will issue a spe 
cial Service Supplement which, in addition to other 
helpful suggestions to agents, will contain reproduc 
tions of current G-W advertisements, cuts of which 
will, as heretofore, be furnished to agents upo re 
quest 

Grand Rapids, Mich, 

Charles I. Buell, formerly of the Valley ¢ Desk 
Co., has been elected a director and the secretary 
treasurer of the Davies-Putnam Co., the position re 


vacated by W. P. Putnam. 


> . . 


cently 


Office furniture men will be interested i the an 
nouncement that J Newton Nind, the vetera pub 
lisher, has, with H. K. Dean and John N. Nind, become 
owner of the Grand Rapids Furniture Record M. J 
Nash and P. A. Appleton are the company’s special 
representatives 

Jamestown, Ohio. 

E. D. Lines, of the Art Metal Construction | any 
Jamestow! Ohio, was in Chicago last n t ind fa 
favored Office Appliances with a visit 

London, England. 

Among the friends who recently paid the American 
office furniture trade a visit from abroad is Charles J 
Nichols, a director in the firm of Williar Angus & 
Co., Ltd London and Glasgow This fir: pic 
neers in American office furniture the ot | 
are still among the largest handlers of Amer 
equipment in Great Britain, their line iding 
4 Petersen Desk Company goods as 
lines of prominence, 

Marietta, Ohio. 

Wil ms & De Woody of Pine Bluff, Ar 
the age for the metal furniture line ¢ t Safe 
Cabinet Company Marietta, Ohi Among t ew 
agencies f the S-( ine recently esta 
Moeckel & Schurman, Ltd., Montreal and Que H 
old Johanse Christiania, Norway; and one Idit l 
Alaska \ der from the last named }{ e took t 
months to I by mail to Marietta 

Michigan City, Ind. 

E. 8. 8 vho was for many years ¢ tt 
the Midland Chair & Seating Compar 
decess t Ford & Johnson Company 
his pos now with the Eaton ¢ 
of Chicag the members of which re ll f I 
& Johns r 

Portland, Oregon. 

Early last fa the employes of the J. K. G 
pany formed an organization known as G 
Out of this there have been formed a uniformed bass 
ball team, which bids fair to capture the 
eantile establishment championship since it is not 
yet beer feated this year, and also a walking clul 
Two of the picnics which have been planned e a 
trip to Estacada on a chartered car, and the other 
trip to the Beaverton ranch of Mr. Hibbard, manager 


furniture department of the J K. Gill 


of the flies 
Companys 
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THE CIRCLE 


is the emblem of completeness and permanence. That 
describes any and all of the “LITTLE” products. 


SATIN FINISH TYPEWRITER RIBBONS 
GOLD SEAL TYPEWRITER RIBBONS 
SATIN FINISH CARBON PAPERS 
COBWEB CARBON PAPERS 


The worth of carbon papers and type- 
writer ribbons is measured by the per- 
manence of letters and carbon copies 
produced with them. Records made 
with any one of the “LITTLE” car- 
bons or ribbons hold their color as 
permanently as our little colored friend 
holds his. 


If samples and terms could be gotten to 
you as readily as this advertisement, 
convincing you would be a compara- 
tively simple matter. 


As an indication of the fact that you 
are interested in increasing your profits, 

we shall need only your name and address 
to send you tangible proofs of the superior 
quality of our lines. Write us today. 


Perhaps the best proof of the worth of our prod- 
ucts lies in the fact that our business has grown 
until today our New York office at 287 Broadway, 
orner Reade Street, is among offices devoted to type- 
writer supplies the largest and best equipped in the world. 


A. P. LITTLE, Main Office and Factory, ROCHESTER, NEW YORK 


Branch Offices: NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D. C. 
Distributing Offices for Chicago and the West: ROCKWELL-BARNES CO., CHICAGO 
For London and the Continent: WM. HOARE & CO., 28 Basinghall Street, London, E. C 

For Australia: SCOTT & HOARE, 426 Collins Street, Melbourne 
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CABLE ADDRESS LITTLE/ROCHES TE 























Barrett Brass Screw Posts and Sleeves 


Every Screw and Every Sleeve 
Is Full Length of Post. 


No Others Like Them 


Send for Prices and Discounts 





| Posts packed together: o4..00 sencectstauan 100 to a box 
100 to a box 


ed separately 


ClLY wee ero eeeresseeserseeeseesesees 


wecrews an 


Sleeves p 





The Barrett Bindery Co. 
165 W. Monroe St. Chicago 



































no doubt noticed the neat, simple 





OMECO 





STEEL OFFICE FURNITURE 

















Have You Investigated 


acterize our product. 


during the past two y 


4 

the merits of OMECO Steel Office Furniture? 
* 

e 


to its utmost capacity. 


class dealers. 


Write us. 


i THE O. M. EDWARDS CO., Inc. - Syracuse, N. Y. 


How well we have succeeded is evidenced by the 
‘ars the demand for OMECO Steel Office 


Furniture has exceeded our expectations and taxed our factory 


If so, 


and strong lines which char- 


It has been our aim to manufacture stock desks, tables, filing 
devices and special equipment in which the workmanship, ma- 
terial and finish are of the highest possible grade. 


Our manufacturing facilities have been increased so that we 
are now prepared to place our agencies with a few more high 


Catalogue and particulars will be sent on application. 





N instantaneous clutch for your papers at a slight pres- 
sure of your hand on a knob at the top of the machine— 
that is the service which the 


ness ¢ ffice. 


You couldn’t clog the ACME if you t 
ttachment throws off the bits of paper and metal as fast < 
It holds 100 wire staples at 
1 of paper or fabric 


clogging a 
sheets are fastened. 
one-quarter inch any kin 
working stapler on the market today. 


An Opportunity for Dealers to 
Cash In on a Demand That 
Is Constant." 
The ACME SURE-SHOT “ee — 


makes friends wherever once used. 
df 








yers preter it Plat eente’y ler ¥ 
men mention it in their re-order requisi 
tions. That meansabigdemanc di ane ure 


shot profit for the dealer that han ties the 
line. Write for Booklet and Discount List. 


ACME STAPLE CoO., Ltd. 
112 North 9th Street 
Dept. O, 


CAMDEN, N. J. 









Canadian Representatives: 
ERNEST J. SCOTT & CO., 
59 St. Peter St. 


Sa 


ACME offers your busi- 


1, for a specially devised anti- 


a charge and will bind te 
The stoutest and simplest 












you have 


fact that 


Montreal, 





Can. 





LOOSE LEAF” 








(By Special Correspondence.) 
Chicago, Ill. 
On July 22 the ¢ Ss. & R. B. salesmen and t r 
wives ll eznme to Chicago for the mpany’s 


convention The week following was devoted id 
dition to its social features, to planning the fa 
winter sales campaign 
Cincinnati, O. 
Chesley Don general superintendent «f The San 
C. Tatum Co has just returned from a fou 
trip to New York, where he went to superinte 


installation of the company’s new manufacturing plant 


| in New York City 
| . s 

W. T. Hilles, of the University of The Philippines 
vecompanied by Mrs. Hilles, is home on a one yeat 
furlough and will divide the time between visiting 
his father Sam’! E. Ililles, president of The §& 
C. Tatum Co., Cincinnati, and relatives of Mrs. Hilles 
who live in Springfield, Mass. Mr. Hilles was formerly 
New York representative of The Sam’l C. Tatum Co 
but has been located in the Philippines for the past 
three years 

Kansas City, Mo. 


The Irving-Pitt Manufacturing Company is ru ng 
an interesting contest to stimulate interest in the I-P 
Class M or Twinlcck Ledger outfits, consisting of cur 
rent binders, transfers, indexes and sheets There are 
two sets of prizes, each group of four prizes aggregat 
ing $10).00), ranging from $25.00 to $10.0) The first 
set of awards is for the best window display f the 
above named I-P goods The basis for judgment will 
be photographs not smaller than Sxl inches The 


judges will be three prominent Kansas City stati ners 
The second set of prizes is to be for the best news 
paper advertisement of these I-P products, and n 
testants will send a copy of the advertisement men 
tioning the date of publication and the name of the 


paper. In this contest three prominent Kansas City 





advertising men will act as judges The names of the 
judges in each case will be announced later The 
Irving-Pitt Manufacturing Company will furnish for 
the contests any of the usual helps, such as cuts, signs 


cards, ete., but dealers are requested to work out spe 
eial signs according to their own ideas The contests 
will close January 1, 1914. Prizes will be paid in cas} 


Any number of attempts may be made by the 
dealer. 
Milwaukee, Wis. 

A diamond studded watch fob was the permanent 
means by which the employes and friends of the H 
C. Miller Blank Book Company, Milwaukee, expressed 
to Henry C. Miller, head of the firm, their appreciatior 


| or his twenty-five years with the firm. Mr. Miller was 


zis» tendered a banquet at the Hotel Baltz 


New Orleans, La. 


James H Davison is the active, result-producing 
southern representative for the C. S. & R B. Cor 
pany His territory vers every town of importal 


from Norfolk Galveston and from Oklahoma City t 
Galveston, with headquarters at New Orleans, P. O 


Box 597 Two important steps which Mr. Davison | 
taken within the ast years are joining the ¢ S. & 
R. B. staff and a few months ago becoming a benedict 
Mr. Davison’s vacation itinerary included a northern 
trip with stors t Mrs. Davison's home in Oh nd 
it a Michig e resort 
New Yerk, N. Y. 

Ernest W Ibe has been eleeted secretary of the 
C. E. Sheppard Comp: ny, manufacturers of loose leaf 
devices and accounting systems Mr Bell is a ys 


tematizer and cost expert and was formerly witl 
Baker-Vawter Company, and recently with the Audit 


Company, of New York He will improve cost account 
ing systems for the C. E, Sheppard Company and 
duct a system service department for the trade 
originating new stock forms and explaining their uses 
in booklet form He will also evolve a new price list 
m manifold and special sheet work for agents 

Mr tell’s knowledge of the trade and its require 
ments should make him a valuable addition ft the 
( E. Sheppard Company 


San Francisco, Cal. 


WwW D. MeGillivray Pacifi Coast manager for tl 
Sum’l ¢ Tatum Co., spent a two weeks’ vacation at 
Tahce Tavern Lake Tahoe, Cal., after ompleting 


trip over his entire territory Mr. MeGillivray j ed 
with the San Francisco Stationers in welcoming the 
officers of the National Association and reports that 14 
new members signed up in San Francisco and that the 
Nations! officers’ visit there was productive of mu 
good 
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Any Man 
of Affairs 


knows that dollars are often 
dependent on the legibility 


of some document. Men 
who realize this will not 
purchase typewriter  rib- 


bons and carbon papers the 
reputation of which is not 
firmly established. 

For permanently clean, 
clear, legible impressions, 
the reputation of 





Ribbons and 
Carbon Papers 


has been for years beyond 
question. They are the 
product of faultless raw 
materials, conscientiously 
manufactured according to 
time-tested formulae. 


You, as a dealer, are in 
business to supply the trade 
with ribbons and carbons 
which will give the greatest 
possible amount of satisfac- 
tion and service for the 
money. That is the main 
reason why you should in- 
vestigate our special agency 
proposition. 


Don’t let the trifling 
value of some ink, an en- 
velope, a sheet of paper, 
and a stamp stand between 
you and a profitable busi- 
ness in ribbons and carbons. 


Republic-Dodge 
Mfg. Co. 


Pearl and Prospect Streets 
BROOKLYN, N. Y. 




















“the same thing 


has happened to you— 


The Stenotype Co. 


99 


Just the vital word or figure in the most important 
letter, goes out with a stenographic errcr—might be a 
three-cent error or a three-thousand-dollar error. 


The result: 


It only requires a slip of the pencil to ruin the most 
carefully dictated letter. An illegible or erroneous stroke 
on the note-book means a guess and a guess usually 
results in an error. 


a lost order and a lost position. 


Don’t let it happen again. Dictation can be recorded on 
the Stenotype as fast as the most fluent speaker can 
talk and, from legible notes, printed in plain English 
letters, 


Stenotypists Write Accurate Letters 


Business Men 


Over 275 business schools teach Stenotypy and can fur- 
nish competent secretaries or stenographers. 


Stenographers— 


Mail your application Today for Free Reading Lesson 
and exact size Keyboard Chart as used by Stenotypists. 


Students- 


Write for name of school nearest 
you and full particulars regarding 
the Stenotype Course. 





| N D I A N A P O L I S The Fastest Writing Machine in the World 





THE ROSCO GLASS DESK PAD 


As necessary asa desk. A glass plate that can 
be ion encase 60 vene bee. An oraament and 





(PATENTED) 


a utility comb 





giass plate fitted into a 


aoa The 


mahogany desks. 
wbere. 


profit maker 


prices now. 


Sanitary 
The ROSCO OLASS DESK theme w consists of a 
~ botto: Srred som t me. aie 
e bottom of the permits the insertion 
foges te to lift glass, and there is NO SUCTION or 
ISTURBANCE of Papers when wens is lifted or 


contact and are bound in the heaviest and finest 


quality of leatherette, in finishes that beautifull 
match iight oak, golden oak, weathered oak an 


Its originality attracts attention every* 


Desk Dealers and{Stationers will find this a 
Write for complete descriptive matter and 


Ravenswood Office Specialties Company 
1471 Irving Park Blvd,, Chicago, Ill. 
SOHCHOSHSSSSSSSSSSHSSHSSHSSHSSHSS SE SHOSSHOSHHSSSSOHOSOOSHOSOOSEE 
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GRAND RAPIDS 





MATCHED OFFICE SUITES 


IN OAK AND MAHOGANY 


: ea office must look right, be conveniently arranged and your 
office furnishings must be serviceable. Stow-Davis Office Suites 


are the result of a quarter century's experience in furniture building— 
Stow-Davis means quality—a sustained reputation for twenty-five 
years backs it up. Ask to see Stow-Davis Suites at your dealers or 
write us for information, New catalog on request. 


Stow & Davis Furniture Co., 70 Front Ave., Grand Rapids, Mich. 


No, 1206A No. 1054 | No. 1206AS 














OFFICE TABLES 


A complete line shown in our new catalog n a 
way that helps make sales. You will not know 
how much until you have it. Send for a copy. 





LOUIS F. NONNAST SONS 


1015 N. HALSTED ST. : : CHICAGO 














y lugust, IQIT3 


RIBBON scat xews 





(By Special Correspondenee. ) 


Akron, Ohio. 
The Akron Typewriter & Office Supply Company, a 


recently in rated company, will handle typewriters 





and accessories I Grether is the incorporator the 
concern 
. > > 
Chicago, Il, 

The Newton-Rotherick Manufacturing C« 36 South 
Clinton street, report good results from their newly 
established agencies in the south, southwest ind cen 
tral states 

. > > 

J. L. Peacock, of the Neely & Peacock Company, 
116-122 West Illinois street, has just returned to the 

office after having made an extended south 


company’s 
ern trip I W. Neely, secretary of the company, has 
been spending a well earned vacation at Williams 
Bay, Wis In mnection with the summer advertising 
campaign of the Neely & Peacock Company, the trade 
interested in the company’s advertisement 


will be 
which appears on another page of this issue of Office 
Appliances [The publicity department is directing its 


efforts toward the consumer for the benefit of the 
dealer and expects its co-operative plan to prove of 
mutual benefit to all concerned 
. > > 
The Carter's Ink Company expect to be able to move 
its Chicago branch about August 15, from 63 East 
South Water street to the new quarters at 9 and il 
Michigan street The work of renovation necessary to 
the Michigan street premises for occupancy is 
progressing rapidly and the added facilities of the new 
location are an earnest of still greater business for the 


prepare 


Carter's Chicago branch. 
. > > 
W. H. Prickett, Chicago manager of The Ault & 
Wiborg Company, is acquiring a healthy coat of brown 
while bathing in the waters of Naragansett Bay He 
is having a delightful time with his family, visiting 
points of interest in the New England states 
. > > 
W. L. Schmoll of The Ault & Wiborg Company is 
spending his vacation in northern Michigan resting 
Shape for the fall of the 


up and preparing to be in 
ww," 


year, which promises big things for the A. & 


products 
> > > 


New York, N. Y. 
The Columbia Ribbon & Carbon Company has 


in by which it is claimed stationers may 
S. J. Pymm of 





evolved a_ pli 

develop their carbon paper business 

the Columbia Ribbon & Carbon Company, in an article 

on another page of this issue of Office Appliances, has 

outlined the plan in detail for the benefit of the trade 
> > . 

Among other catalogues, Matthew Dietle, manufac 
turer of the Empire State brand of typewriter ribbons 
109 East Ninety-first street, desires 
turers 


and carbon papers, 
the catalogues of ribbon and carbon manufa 
> . > 
Che Ashworth Supply Company is the name 1 new 
company whicl has been incorporated at $10,000 to 
deal in typewriter accessories 


. . * 


Philadelphia, Pa. 


\ W Holbt h of the sales ff M g & 
Volger, I k Ridg N J ree 1 v t Phi 
ad lt h i t t 
. . * 
Portland, Oregon. 
Frank B. Finch announces the incorpora the 
Bailey-Finch Carbon & Ribbon Company M s 


19 Lumberman Building, Port 


* . * 


Toronto, Canada 


W S. Stoddard, 25 Melinda street, spe rt of 
his vacation visiting old friends at Syracuse N Y 
Mr. StodMard reports that all during the summer 
months his business in ribbons and carbons has held 
good 

ee 
Washington, D. C 

Among other goods sold by the Eastern Typewriter 
Sales Company a new $50,000 corporation, are type 
writer supplies The incorporators of the f ure 
James H. De Pue, James L. Finney and Charles A 


Pfau, all of Washington, D. ¢ 
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A Bond of 


There should be a bond of mutual 

interest between the new printer 
and the manufacturer of branded paper. 
For the printer whose customers force 
him to juggle with price, and who has 
not yet seen the wisdom of abandon- 
ing such customers, there may be some 
excuse for “making up”’ on stock and 
ink, and in any way that will give him 
a chance to get out on a price that has 


been ‘‘squeezed”’ too low. 


q The new printer should welcome a 
standard paper like Old Hampshire 
Bond, a paper his customers know, for 
his opportunity of building a profitable 
business does not lie in his ability to 
fool his customer on stock, but to offer 


real printing service. 


With service the printing business 
is one of the foremost industries of 
this country; without it the business is 
one no ambitious or capable man should 
Write us. We 
Perhaps 


enter or remain in. 
would like to talk it over. 
we can help each other. 


We are the only Paper Makers in the World 
Making Bond Paper Exclusively 


SOUTH HADLEY FALLS 
MASSACHUSETTS 





Mutual Interest 


HAMPSHIRE PAPER CO. 

















A Square Deal for the Dealer 


Actual sales prove the superiority of the 
Webster Improved Pencil Sharpener. 
People want it when they see it, because: 


Simple—Absolutely noth- 
ing to get out of order— 
least turns of handle to 
sharpen. 

Permanent — The cutting 
is done with 39 knives in- 
stead of one—these are allon 
one disk which is tempered 
so that they do not get dull 
quickly. 

Dust - Proof Chamber — 
Tocatch shavings and dust. 
Easily removed by a “twist 
of the wrist.” 


The Webster Improved a ~ , 
Pencil Sharpener 


s easily sold because you can so easily show its exclus- 
ive advantages of fewest parts, durability—light action 
and quickness. 

It is more profitable to you because it sells easily—it 
gives better service to your customers than any other 
sharpener they can buy. 


F. S. Webster Co., 338 Congress St., Boston, Mass 



































Your Coat of Arms 


if you have one, is not of itself likely to be of much value to you 


on this side of the ocean unless you can back it by something 
substantial. Actual accomplishments appeal to the Ameriaan 
more than mere name and reputation. 

Because of what Crown typewriter supplies have accom- 
plished and are doing every day under the test of service, the 
trade in this country has !ung associated quality and value with 


the name and trade mark of 





Crown, 
Globe 
and 

Pioneer 

Brands 

They are the sign that your customer is getting the highest 
value for what he expends. He isn’t paying for only a name. 

We couldn’t begin here to tell you about our products. We 
want to prove what claims we have to make by placing before 
you samples and data concerning our proposition to dealers. 
We assure you you'll not regret dropping us a card to the effect 
that you are interested. Do it now. 


CROWN RIBBON & CARBON MFG. CO. 
Rochester, N. Y. 


Foreign inquiries solicited. 
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IN and OUT 


N indispensable tabulator for office use. This 
+°% sign shows whether an office man has left the 
place or is somewhere in the building. | Especially 
useful for large offices and offices in large factories 
Salesmen on the floor of wholesale houses. Keep- 
ing track of delivery wagons, etc. Made of oak, 
and polished, with names on brass plates in black 
letters. Several hundred in use. 


Satisfaction Guaranteed 
IN & OUT SIGN COMPANY 
PORT CHESTER, N. Y. 


Size 15 in. x 26i n. Reliable Agents and Brokers Wanted 











CRANE LADIES’ STATIONERY 


Sold by All Stationers and Booksellers 


These goods are suited to the tastes of the most select trade. 
| Their merits are known the world over, and they yield a prof- 
This Trade Mark it to the dealer. Once tried, the purchaser becomes a regular 





ever 
= customer. 
Presented in the Following Styles and Qualities: 
SUPERFINE QUALITY. EXTRA SUPERFINE QUALITY 
inlight Blue Boxes, containing + — of Note Paper each, In Lavender Colored Boxes, containing } ream of Extra 
and in separate Boxes } th Ea pes corresponding. Fine Paper each; in like Boxes are Envelopes to match. 





ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. MANUFACTURED BY 
Our Papers are supplied in Bordered Goods and 


cia\ties by EATON, CRANE & PIKE CO., Pittsfield. inoe.. 
and 225 Fifth Ave., New York, whose boxes bear the word 1. 4 W. M. (RANE, Dalton, Mass. 


“CRANES” containing our goods. 








I AM THE WAX STENCIL & INK MAN 


STENCILS—INKS—DUPLICATORS MY SPECIALTY 
WAX STENCIL PAPER (all sizes), a little better quality for a little lower cost. Wax the 


right temper, paper absolutely uniform, the right strength and thickness. Must pleass 
you or money back quick. Send for samples and prices 

INKS (all colors). The finest, smoothest, clearest inks to be had. Never fade, spoil or leak 
from the can. Quick drying and bright colors. Put up in 1, 5 and 10 poundcans. Per- 
fect satisfaction guaranteed. Test can on request Mention color wanted 

DUPLICATORS (all kinds), flat pans or composition films. Any size any price. Each the 
best of its kind. I guarantee quality first, then price. My new Eureka Clay Composi- 
tion is the best duplicator, bar non Any size up to 6 feet square No gelatin, no glue 
Heat and cold do not affect it. Outwears gelatin 10 to 1 


DEALERS—STATIONERS—TYPEWRITER MEN 


Send for samples, circulars and prices on quantity orders. 116 N. La Salle St. 
I protect you in the market, in the quality, and on a con- CHICAGO, ILL 
’ . 


tract in advances in price 


























| “Presto” Coin Mats Save Time—Avoid Trouble 


| INVALUABLE for the store, office, coun- 

| ter, or paymaster’s or teller’s window. 

| MADE of best grade gum rubber. Never 
slips, cracks, hardens, or loses its life. 
Cups adhere to any smooth surface. No 
prongs or ribs to break or be pulled off. 
Coins easily picked up from any part of 


RETAIL PRICE 50c POST PAID 
| STATIONERS, write today for literature 


| and attractive discount in quantities. 


H. H. HELLESOE, Sole Mauufacturer, 2444 Ainslie Street, CHICAGO, ILLINOIS 
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(By Special Correspondence.) 








Chicago, Il. 


Sales Manager B. E. Harris, Adding Ma ) 
vision of An ean Can Company wi ! 
to hear fror s interested in an agen 
sition witl eg to the new $55.00 adding 
which is a n another page 
proving a s¢ of profit, we are told, to thosy 
have ilt y 8s 1 agencies 

Des Moines, Ia. 

James I rhomas, formerly duplicator ma 
Mimeogra Department of the B. I Swans ( 
pany wh ft some time since to complet 
education has gain returned te take i 
work Mr Thomas is an expert in the indling f 
the Edisor Rotary Mimeograph 

. 

R. W. Cass iles manager for the Des 4 
branch of the American Multigraph Sales C+ 
s Wworkir l territory in a ‘Ford tutomobil 
finds it a great assistance in saving time a 

Kansas City, Mo. 

R. ¢ Gusti is the new Mimeograph salesman for 
A.B. Dick Company in Kansas City, Mo Mr. Mur 
doch is his assistant Business ought to be good witl 
these two ive wires on the job 

London, England. 

A. D. Klaber, managing director of the Rone ( 
pany Ltd London and New York recently 
few days New York offices of his 

Les Angeles, Cal. 

H. G, Jameson, Mimeograph salesman in Los Angeles 
located with the Grimes-Stassforth Stationery Co 
perts a good business right along notwithstanding the 
‘orange freeze 

Pittsburgh, Pa. 

G. W Brown, loeal representative of tbe Duplicator 
Mtg. Company has just returned from a tw weeks 
vacation spent in northern Wisconsin Mr. Brow! 


now located at 138 Anderson street 
Portland, Oregon. 

W WwW. B of the Utah Typewriter Ex ing ( 
Salt Lake City, Utah, has taken charge of the A. B 
Dick Agency in Portland, Oregon A. S Ashley is 
sales manager and Mr. Moses is one f the 1 8 
men Mr. Bacon has secured a well located store at 
No. 226 Stark street, and the entire place s dev 
to the A B. Dick line 

R. J. Ludlow who looks after the field w 
A B Dick Company recently made a specia 
Portland, Oregon, for the purpose of establishing a new 
A. B. Di ig 

Rochester, N. Y. 

J. I Kl in of the Chicago office of the Duplicat 
Mfg. Co ent spent a few days in this ty 
stalling ( ercial Duplicator for shoe tag rk 
Four shoe ries in this city are now ng t 
process 

Salt Lake City, Utah, 

H. B. Gask Mimeograph salesman for Ut I 
writer Exchange Co., Salt Lake Cit, Utah : i 
trip through Montana and Idaho Mr. Gaske had ar 
amusing experience recently in an Idaho town of bout 
144”) inhabitants The constable of the town had bee 
“tipped off that a ‘“‘smooth gambler’’ would tl 
visit this town for the purpose of ‘‘cleaning tl 
loca sports rhe eonstable was on the wkou I 
moment M Gaskell dropped off the trair 
stable approached him “Be ye one of then 
fe llers de u inded the const: ble 2 I d mt K \W Ww hat 
you mea Gaskell replied “Well, gosh darn ye f 
ve be me of them feliers when that injine gives 
two whoops and a snort mount her dog-gone ve 
But CGaske lidn't go 

Seattle, Wash. 

E. R. Hoskins, salesman for the A. B. Dick Com 
pany in Seattle, Wash reports a splendid Mimeogra 
business 

Spokane, Wash. 

BRB. R Faber Mimeograph salesman for John W 
Graham & Co Spokane, Wash will leave Spokane 
the fore part of August on an extended eastern triy 
for the purpose of looking into other specialty lines 
for his company 
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Your Profi 


its 


206 Broadway 











depend entirely on the satis- 
faction your customer ge.s from 


the goods which you, as a 
dealer, pass out over your 
counter. It goes without say- 


ing that we are talking not to 
the ‘‘one-sale’’ retaier but to 
the man who has built and is 
constantly adding to his busi- 
ness reputation, the man who 
knows that his customer will 
come back again because he is 
satisfied. 


World and 


Tuxedo Brands 


of 


Ribbons and 
Carbon Papers 


are the basis upon which other 
dealers have built a business 
that has been to them a source 
of steady profit. 


If your customer wants car- 
bon papers and ribbons of 
quality, let him try World and 
Tuxedo brands, and you'll find 
that he’ll ask for them the 
next time. 


We want to prove to you the 
qvality of our products and the 
our proposi- 
tion to dealers. We'll be glad 
to do it by sending you samples 


attractiveness of 


and terms if you'll just let us 

have your letterhead with the 

request. 
International 
Carbon Paper 


Company 


New York Chicago 


22 Quincy St. 
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“Pelouze” Parcel Post Counter Scales 


Capacity, 11 Pounds By Ounces 


The Parcel Post Scales 
are made to conform with 
the new Law, effective 
January Ist, 1913. 

They indicate automati- 
cally and accurately in 
cents the cost of postage 
on parcels in the United 
States, according to Zones. 
A copy of the law accom- 
panies each scale. 

The Scales are be: -autifully en- 
ameled in b ue and appropriate- 
ly ornamented. The Dials are 
very distin ict and slanting, mak- 
ing them easy to re ad. 

The “Pelouze’’ Parcel Post 
Scales are invaluable to every 
business house. 


No. 1} has glass sash with nickel rim, For sale by all the best deal- 
also nickel plated platform. ers. Ask for a *“*Pelouze’’ Scale. 


PELOUZE MANUFACTURING CO.,  _. 93322 20, 


Manutacturers “Pelouze” reliable Postal Scales. 


)} Fé 
ts Jn 
p Nf 








No. 2 has attractive enameled dial 
in two colors. 


Chicago 














WHITNEY Non-Leakable Self-Fillmg SAFETY PEN 
No. 30 N.L. $3.00 1f you have need for a good, serviceable fountain No, 50N.L. $4.00 


yen, order a Whitney—now while you think of it. 
No. 40 N. L. $3.50 It's a pen you can tz ike out of your pocket any time No. 60 N. L. $4.50 
and it will write on the first stroke—as perfectly as the day you purchased it. No shaking—No 
coaxing—No muss—No fuss. The Whitney never skips or scratches—Never leaks or blots. The 
pen illustrated is just the thing for Home, Schovl and Office Use—Best for the Shopper and Traveler 
because it’s convenient to carry and convenient to use. This and all other Whitney Pens— 
guaranteed for one year. All styles and sizes—Prices $2.00 and up. 


DEALERS! Our selling plan tells how YOU can make money representing us. Write for free literature and full details. 


THE WHITNEY- RICHARDS CO., 237 West Superior ‘Ave., Cleveland, Ohio 


















FRIEND to the book- 
keeper and ey o “ay 
user of pen and ink. 
erases quickly and lag 
without the use of blades or 
acid, and does not injure the 
fabric of the paper. 


Jem Pipe ae A pres 
com of scien y 
pen fibres that cannot dull. 

e eraser is always ready for 
immediate use. 


Now used in The White House 
and various departments of the 
U.S. earn Ere 
ton, D. C., and in State and 
City Departments in almost 
Every State of the Union ane 
1 the largest Banks and 
Corporations in the country. 


DEALERS 


Every user of a pen 4 a oo 
pective buyer and a 
stration means a sale. 


Write us for further informa- 
tion and dealers’ discounts. 





THE 


BEEGEE 
Perfect 
Ink es 


Eraser | | 


Quick - 


[ Endorsed | S€¢ 
7 
















Simple 












Practica 













THE BEEGEE 
COMPANY 


1133 Broadway 
NEW YORK 



















































JUST TO REMIND YOU 


of the f: that pr ( anent satisfaction for your customers lie in 
pl 


Seni pom and Cyclo Brands 
Typewriter Ribbons and Carbon Papers 


ontentions if you will but make the request. 
. proposition which promises permanent profits. 
t write us immediately ? 


and that we shall be glad to prove 
No live dealer ever fails to investigate 


There is no reason, cong why you 


UNION RIBBON & CARBON COMPANY 


Main Office and Facto Western Office: 
Front and Laurel Streets, PHILADELPHIA 417 South Dearborn Street, CHICAGO 




























Think it over and decide for yourself. 


flames, and it’s yours to decide. 


offer you a double steel wall construction with air space between the thicknesses of steel, 
and were a fire to start in one of the file drawers it wcu 


Not only this, but they are weather-prcof, sanitary, attractive and unusually durable. 
Drop us a line today for complete catalog. 
The Berger Mfg. Co., Canton, Ohio 
Agencies in all principal cities, 


Eastern Display Rooms; 
llth Ave. and 22nd St.,. NEW YORK, N. Y. 






TERRELL’S STEEL CUPBOARD 


Makes Your Office Papers Fire and Theft-Proof 














TERRELL’S EQUIPMENT (CO., crndipiae Mian: 


ND 


OFFICE APPLIANCES 


| 
| 


Do Wood BUILDINGS 


Retard Fire? 










Then Why Should 
W ood CABINETS? 


You undoubt- 
will retard the 







Filing Equipment that 








ld not even spread to the next. 








New England Display Rooms, 
286 Devonshire St., BOSTON, MASS. 





Office and factory supplies 
demand safeguarding as a 
part of your working cap- 
ital. By keeping your 
records, papers and all in- 
flammable articles of value 
in a Terrell’s Steel Cup- 
board, you can feel safe 
against any emergency, for 
it protects your smaller 
valuables as securely and 
efficiently as a watchman 
does your vault. 


Shelves and spacing accord- 
ing to requirements. Baked 
enamel finish—black, olive 
green or maroon. 


Dealers will find their profits 
on this line assured by 
a steady demand. 


Hilton Street 
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ADDIN G MACHINE 





(By Special Correspondence.) 


Cal. 


manufacturers 


Alameda, 


Marchant’ Bros of the Marchant 


calculating machine, with headquarters in Oakland, 
Cal., are arranging for the erection of a factory build 
ing in Alameda R. H. Marchant, manager of the 
concern, states that his company has outgrown its 
present quarters 

Detroit, Mich. 

The Burroughs factory has broken a few records this 
year. Here are some of them 

The company now employs 1,955 men—a greater num- 
ber than has ever been employed before It also em- 
ploys 156 girls, which is more girls than ever before. 
Four hundred and two people are working in the gen- 
eral offices and 501 men are engaged in the selling 
end of the business—the greatest number in both sit 
uations the company has ever employed There are 
150 Burroughs branch offices—more than have ever be- 
fore been maintained And the factory turns out 125 
machines a day—a greater average than has ever 
been maintained before 

Des Moines, Ia. 

leetors Add Machine Company, of Des Moines, 
has just mpleted the equipment of a fine ‘“‘day 
light’’ fact nd will soon be ready for the actual 
manufacture of th Teetors’ adding machine 

. > > 

G. J. MeMeir Iowa sales manager for the Dalton 
Adding Machine Company, is taking his vacation in 
the shape of an automobile trip with is fam 

> . > 

G. B. Herbert, assistant to Mr. McMein of the 
Dalton Adding Machine Company, was married on May 
25th, to Miss Helen Bentley of Des Moines 

Mobile, Ala 

F. J. Petersen, formerly sales manager at the Roch- 
ester, N. Y¥ office of the Burroughs Adding Machine 
Company, has been chosen to head this company’s 
agency at Mobile, Ala 

Sacramento, Calif. 

H. W. Knopp has left the Des Moines office of the 
Remington Typewriter Company and on July 24 took 
charge of the Sacramento office of the company He 
is now located at 527 J street and seems already to 
have become enamored of the California climate 

STENCIL MACHINE AGENTS APPOINTED. 

The Ideal Stencil Machine Company of Belleville, I1., 
has appointed three important new agents recently 

Ernest Sharpe of Chicago, newly-appointed agent for 
the Ideal Stencil Machine Company, recently spent 
several days in the Ideal factory at Belleville, Ill. 
Mr. Sharpe has opened up an office at 734 Monadnock 
block, where he will carry a complete line of stencil 
machines and accessories He plans to organize a 
selling force of his own and to plant the Ideal Stencil 
Machine in every shipping department in Chicago. 
Backed by years of business experience and a_ thor- 


ough knowledge of business conditions ir is territory 
Mr. Sharpe's success is assured 

The Converse Company of Seattle Was! ‘‘live 
wires’’ in the office appliance business are having 
great success with the sale of the Ideal Stencil Ma- 
chine They have been pushing the sale f this 
machine in Vancouver, B. C and vicinity with the 
best of resuits 

Carter & Goldsmith New Orleans ager for the 
Ideal Stencil Machine Company recently opened an 
office at 234 Chartres street Both Mr. Carter and 
Mr. Goldsmith are men of business standing and good 
results ire expected 

HANSON MANAGES CANTON CONCERN 

N. Hanson, who was formerly with the Ol! [ype 
writer Exchange, Cleveland, has become manager of 
the Canton branch of the Wadsworth Typewriter Ex 
change, the main offices of which are at Cleveland 
Mr. Hanson spent about seven years with the concern 
which he has just left and he has the reputation of 
knowing the game from A to Z as one of the best 
men in the business. The Wadsworth Typewriter Px- 
change of Cleveland is one of the largest establish- 
ments of its kind in the country. The firm. does a 
wholesale and retail business in typewriters, adding 
machines ind cash registers 
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IDEAL 
Tubular Stands 


| | 









Burroughs 
Adding 
Machine 
On Our 
Stand 


are now used by practically all leading 
manufacturers of office machinery of every 
kind for which a stand is necessary. 


If you are interested in a stand that wi 
increase the value of your product, send 
us your specifications and we shall be 
pleased to submit sample with quotations 
at our risk. 


The cuts herewith show but two of a 
great variety of styles. 


Just Out 


New model No. 3 combination portable 
and rigid typewriter stand. Same model 
with all its advantages will be furnished 
for any other office machinery. 

Mount your machine on our stand, rol 
it to your work, throw the crank to other 
side, and you have a rigid stand. 


Write for circular with prices and discounts. 


No. 3 Combination 
Typewriter Stand 


Fowler-Manson-Sherman Cycle Mfg.Co. 
1447-1455 Austin Ave., Chicago 
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F Suse Profits Mr. Dealer If 
7 T's St. Johns Tables 


No tables in the world are better fitted for the modern 
St. Johns; dealers everywhere are enjoying 












business office than 

their liberal profits. 

The distinctive designs and elegant appearance of St. Johns 

Tables gives assurance of} prosperity and confidence. 

The best of materials and the highest type of workmanship 
St. Johns Tables the very essence of perfected 









have made 


table making. ; : 
It’s high time you were giving ot. Johns an order Mr. Live 
ilready done so, get busy and do it to- 











Dealer—if you have noté : 
day. Their 1913 catalog has a message for you. It means new 
business and an increase in the bulk of your sales. It means cus- 
tomers that send others and sure profits 







Write for it 
today. 











St. Johns 
Table Co. 


Cadillac, Mich. 



























The Man 
At the Desk 


knows that few things contribute 
more to Efficiency than a comfort- 
able chair—such as, for instance, 
that shown in the cut, or any one 
of the broad line we are prepared 
to furnish you. All are ornaments 
first to your store and then to your 









customer’s office. 


We can’t begin in this space 
to tell you about our proposition 
for dealers. Our catalogue is 
written for that purpose. A word 
from you brings the catalogue. 






No. 1900—6W 


“The Chair That Feels 
as Good as It Looks” 


S. K. PIERCE & SON 
Gardner, Mass., U.S.A. 


New York Warehouse—273-281 State St., Brooklyn 
Boston Warehouse—96-102 Cross Street 


Station ‘‘A”’ 
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The head of the 


department finds 
the Dictaphone just 
as infinitely per- 
sonal im its service 
to him as his tele- 
phone. Not only isit 
working alongside 
his typewriter, but 
it is at his own el- 
bow, at his person- 
al service, aiding 
him and expediting 
his work a hundred 
timesa day. A Dic- 
taphone dealer will 
tell you that every 
installation of Dic- 
taphones he makes 
and maintains 
keeps him just so 
close with the de- 
partment head— 
get that? 


‘Dictaphone Dollars’’ 
a free book for dealers. 


TAE DICTAPAVNE 


104 Woolworth Building 
NEW YORK 


Columbia Graphophone Company 
Sole Distributors 























There is a value not to be under- 
estimated in building a business 
with goods of your own imprint 
and brand. Prominent dealers in 
all parts of the country attribute a 
large measure of their success to 
having their goods sold under their 
private brands. 


In the ribbon and carbon field 
this advantage is plain. There are 
so many cheap grades on the mar- 
ket that when a man gets hold of a 
ribbon or a box of carbon paper 
which gives satisfactory service he 
wants to know where he can get 
more of the same kind. That 
means repeat orders. 


Goods made by the U. S. Type- 
writer Ribbon Mfg. Co., put up un- 
der your own brand, will bring you 
repeat orders. They are made up 
to a standard which will satisfy the 
most particularcustomer you have. 
And if your ribbon and carbon de- 
partment is booming it will influ- 
ence and accelerate the sale of 
every article you carry. 


The first step toward this 
_ proposition is for you 
to write for samples. 
There is no time 
like the pres- 
ent, so do it 
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(By Special Correspondence.) 


Akron, Ohio, 

F. Grether is the incorporator 

which will do business under the name of The Akr n 
Typewriter & Office Supply Company. 


of a $5,000 company 


Asuncion, Paraguay. 
Messrs. Coats & Co representing the Roya in 
Uruguay and Southern Brazil, have recently opened a 
branch in Asuncion, capital city of Paraguay, where 
they are featuring the Royal and other office specia 
ties. We acknowledge receipt of newspapers contain 
ing Royal advertisements; also letters reprting a 
favorable reception of the Royal in Paraguay, where 
it has not heretofore been represented. 
Caracas, Venezuela. 
One of the live Royal agents in South America is 
Victor M. Montoya of Montoya & Orpeza, of this city 





VICTOR M. MONTOYA. 


Mr. Mentoya takes great interest in mechanics an 
matters of invention, and is regarded as one of the 
able men in the South American field 
Des Moines, Ia, 
The B. F. Swanson Company held their annua 
ing in Des Moines, on July 12th, and officers 


elected as follows P F. Swanson, president; H 

Russell, vice-president and treasurer: Luella Nash, 
secretary. Mr. Russell was given authority to exterd 
the activities of the Des Moines store and tak« r 2 


number of office specialties Management was 


the accomplishments of last year d the 


plimented on 
bright outhok for the future 


Miss M. Coffman for a long time manage 


Remington Employment Department has discont ied 
her work here ani gone to Kansas City, where 
will be in similar work. 

* > > 

E. R. Johnston, manager of the L. C. Smith & B 
Typewriter Company is now making his siness 
trips in a fine new teuring car 

. 
Theo. Seeburger, repair man for the I ( Si 
| & Bros. Typewriter Company, has been transfe 
| the sub-office t Cedar Rapids 
. 
Miss Les manager of the employment de irtment 
|} of the L. C. Smith & Bros. Company vil ve in a 
| few days f vacation at her cottage 
| Bay Wis 
Groton, N. Y. 
Carleton fF Prov vn, general munager of t St t 
| Typewriter Company, is now in Europe he 
ests of the company Mr. Brown sailed Ju sth on 
the Imperator with the expectation of visiting most 
f the Corona agencies on the Continent 
New York, N. Y. 

The Royal headquarters in New York recent 
joyed an appreciated visit from the president f their 
progressive Cuban ageney, Hourcade, Crews & Co, This 
gentleman is B. A. Franklin, of Mittineague Mass 
whose big, jovial personality and equally big physique 
well matches his expressed ambition to t bar 
house carry t Royal typewriter to a great er 


cial suecess in Cuba. 
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Just received a very large and choice lot 
of L. C. Smith’s, offering them at special 


summer prices. Place your orders earl 


We have a fine assortment 
of all makes 


Typewriters in the rough, guaranteed 
to parts and in good running conditior. 


Send for Price Lists 


YOUNG T. W. CO., 62 W. Madison St., CHICAGO 
GOLD 


PENS | ——_ 


Pens for fountain pens and 
imprint work a specialty. 
EXPORT TRADE DESIRED. 


Manufactured by 


ACME GOLD PEN CO. 


ESTABLISHED 1884 


35 Ann Street, New York 





ce mmplete as 








THE “SATELLITE” TYPEWRITER STAND 


DEALERS 


There Are Big Profits 
in This Business for You 


As an illustration, The Larkin Company, 
of Buffalo, placed their initial order for 
only two “Satellite” stands. A few 
months later they placed orders for nine. 
In another month or two they ordered 100. 
They are now using 282 “Satellite” stands. 


THE REASON 


The “SATELLITE” Adjust- 
able Stand increases the effi- 
ciency of typewriter and 
operator 100 per cent. 





FINE Multigraphs, Adding 


Machines, Office Devices 
at half price and less 


Rebuilders of typewriters, adding machines, 
time clocks, dictaphones, du licating machines, 
New and second hand office furniture and safes. 
We enjoy facilities which enable us to make 
low prices. The goods are cheap in price only. 


Write for price list today 
It will save you money 


Chicago Safe & Merchandise Co. 
30 and 32 W. Lake St., Chicago 














STERLING ECRASGERS—-OVER SO% 2=AVED 
are a German Silver Shell containing a 
thin, flat Erager which is fed forward as it 
becomes worn. Best for ink or typewriter. 
oS sharp and alwaysciean. Will not 
eramp the ra. Can be used asa line ' 
finder on a Se menueetes and 3 |} a 4 
has other e features. gente we See 

Write tor circular Bas _, 





pi 
URNER B 


___mazarch St. Phiiadetpahi, Pa, 


MERIT SELLS THIS ARTICLE 














The Leo European Plan 


Courteous Treatment 
Everything Right 


$1.00 ‘eee 
a 





Excellent Restaurant Correct Service 
Moderate Prices 


HOTEL HERKIMER 


GRAND RAPIDS, MICH. 


Maximum Comfort at Minimum Cost 


$1.50 up—private bath 








FREDERICK J. WERNER & CO. 


NEW YORK, U.S.A. 


17 Battery Place, 
Cable Address, ** WERNFACTUR” 
The only exporting house making a specialty of 
Office Furniture, Stationery 
and Supplies 


of all kinds for the Foreign Trade. Agents 
in all principal markets. Weare open for 
afew additional lines and invite corres- 


pondence of interested manufac turers. 














ACTUAL SIZE 


For Piecwae Feet 


VACUUM CAVITIES 


Stop the racket. Save the machine. Reduce repair bills. 


High grade live rubber. 


Big proposition for agents. 


Buy at Factory Prices Direct from Manufacturer 


AZORA RUBBER CO. 


171 N. Green Street, CHICAGO 








A typewriter on a “Satellite” stand can he 
placed in position best suited to the o 

ator. The stands can be easily mov at 
will to get the best results from lighting 
and other conditions. When the machine 
is not in use it can be pushed aside, thus 
allowing use of all parts of the desk for 
other purposes. 


The “Satellite” Adjustable Stands are 
made of metal and are practically in- 
destructible, 


We make strong claims for the “Satellite,” 
but we can prove them. We know what 
it willdo. The stands have been demon- 
strated in thousands of offices and have 
made good every claim. Many of the 
largest concerns in the country have 
placed trial orders for “Satellite” stands 
and followed them with repeat orders for 
larger quantities, just as the Larkin 
Company did. 


Any dealer who will take hold 
of this line and push it intelli- 
gently and vigorously will find 
this one of the best sellers 
and profit makers he has ever 
handled. 


WRITE FOR OUR PROPOSITION 


Adjustable Table Co. 
Mt. Vernon Ave. & G.R. & LR.R. 
Grand Rapids, Mich.,U.S.A.° 
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STOCK CERTIFICATES AND BOND FORMS 


hy tig 

s Every commer- 
<e ver co I 
cialstationer 
and printer 
should have our 
complete line of 
sampleson hand. 
Sent free upon 
re quest. 









S. & B. lines are 
original and em- 
brace a_ large 
variety of forms 
and sizes. Litho- 
graphed on ex- 
tra quality bond 
paper. 





Ts ;, ey ‘eg 
a 
a) —2 & 
, — 








WIENS a —_. 
EN GINENT IS CE aR 


* os ea ¥ wits = 


Ng ‘Xe 


The Largest and Most Complete Lines Made of New Forms 


Black Lithographic Company 


Walter H. Furlong, Gen’l. Manager 


200 William St., NEW YORK 209 S. State St., CHICAGO 




















GAis Case Sells 


ean All Year Round 
ODORLESS = Being strong, durable and well fin- 
, s 6. ished, this case is an exceedingly 


TYPEWRITER OIL ME g00d buy at the price we quote 


tis a good sel ll the time. 
The world’s best lubricant for Typewriters, It is a good seller all the time 


During transfer time, they are al- 


Adding Machines and all delicate machinery, a ee 1e, the 
Chemically pure, gumless and colorless. ways in demand and at other sea.- 


Write to-day for free sample and prices. ~ pe t i : -4 chey are | 1% 
and used as permanent nies. nis 


1 





\ MORTON MFG. co. ‘ = : case yawn oe ar itereppaety e 1 
Louisville, Ky., 4 Breer te te - 
z U.S.A. Le 


P\\\\\) Wg Export orders giv- IIA. N | ; The Melton-Rhodes Co., 


able iS in a mor 


Write for dealers lerm 


en careful atten- : ‘ Factory: 
tion. . Greensboro, N. C. 









CAN 

STAND PAT 

IF YOU BUY 
PINS OF US 


CRESCENT BRASS & PIN CO. 


DETROIT, MICHIGAN 




























Saginaw, Mich. 


R. D. Court, formerly with the Toledo bran f the 
L. C. Smith & Bros. Typewriter Company, has been 


transferred to the Saginaw, Michigan, office at 616 
Bearinger Building 


San Francisco, Cal. 


R. D. Huntington has leased quarters on tl third 
floor of the new Underwood building on Market street, 
where he will handle typewriter supplies 


The Pacific Typewriter Company and the Typewriter 


Exchange, 107 Montgomery street, San Francis Ca 
fornia, are now one and the same company The are 
operating under the management of Mr. Ca S 4 
are agents for the Sun Visible Typewriter nd do a 
rather extensive business in rebuilding machin f & 
makes 
Syracuse, N. Y 

Robert K. Dykes, formerly secretary-treasuré f the 
Smith-Premier Company, left Syracuse with his wife 
and his son, Robert, for Seattle. Mr. Sykes is to 
become manager of the L. C. Smith Seattle building 


which will be completed early next winter 


In the last number of Office Appliances there ap 
peared an item with regard to the death of W iam 
Coombs, an old aligner in the L. C. Smith factory 
Within one month of the time that Mr. Coombs passed 
away, he was followed by Edward M. Smith who died 
on July 16 after having worked for many years as an 
aligner side by side with Mr. Coombs; in fact, since 
the first L. C. Smiths were made. Mr. Smith’s health 
seemed to fail quickly after the death of his partner, 
and although the physicians diagnosed the ‘ase as 
rheumatism, Mr. Smith’s friends are of the urm belief 
that he died of a broken heart The Syracuse Aeria 


No. 53, Fraternal Order of Eagles, the orga ition 
which took charge of the burial of Mr. Co« p 
sided, also, over the remains of his bosom f ) 
was buried at Woodlawn 
* . . 
Since the Binghamton fire, drills have t 1 


quite frequently here at Syracuse Recently Ins! tor 


O'Hara without warning called for a dri at the 
Smith Premier plant, a seven-story building Within 
two minutes the 593 employes who work in the build 
ing were outside Four minutes were required r 875 
employes in that eight-story L. C. Smith t to 
reach the street The employes of the Monar« works 
required 1 minute 45 seconds, to clear their five 
story building 
> . > 

Ralph Hughes, an outside adjuster for the Cleveland 

office of the Remington Typewriter Company, has been 


spending part of his vacation at the Smith Premier 
and Monarch works, looking over special attachments. 
. . al 

George A. Chrisman, for many years foreman of 
the polishing department at the Smith Premier works, 
on July 28 died suddenly at his home, 526 Columbus 
avenue Mr. Chrisman was fifty-three years old His 
body was taken to Canatota, where the Salt Springs 
Lodge 520, F. & A. M., of which Mr. Chrisman was 
a member, took charge of the body 


Vienna, Austria. 


Karl Horwitz, a likeness of whom appears herewith, 
is manager of the Royal Typewriter department of 
Joe Lesti Nfg He is a very snecessful typewriter 





KARL HORWITZ. 


salesman, is a machine-a-day man, and wears the watch 
fob of the repeaters—the men who have continued 
in the machine-a-day class after having once achieved 
it. 
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~ AIS 
TRADE MARK 


to amanufacturer represents 
something akin to that which 
the flag of his nation repre- 
sents to a loyal citizen. It 
is a badge of honor—a dis- 
tinguishing mark—an em- 
blem to be proud of—to be 
kept above reproach, and of 
spotless reputation. 


The M eilink emblem 
represents a standard o 
superior quality that has 
never been equalled in its 
line. It represents ex- 
treme care in selecting, 
and expert workmanship 
at every stage of produc- 
tion, from the time the 
raw materials are received 
from their respective 
sources until the last oper- 
ation is completed. 

One thought dominates 
our organization and im- 
presses itself on every 
operation that enters into 
the finished product — to 
build for the future and not 
for the sales of the moment. 
To build so scrupulously, so 
soundly and so well, that 
the lapse of years will find 
in our customers a sense of 
service rendered and value 


received. 


The Meilink mark ts your 
guarantee quality and 


complete satisfaction to your 


EILIN: 


‘PROTECT YOUR VALUABLES” 


customer 





‘‘Wherever Fires May Burn or Thieves 
May Steal’’ 


The Meilink Mfg. 


Filing Safes — Office Safes 
Home Safes—Security Boxes 


TOLEDO, OHIO 


Co. 


1738 Oakwood Ave., 











Kiont les 


REG. U.S. PAT. OFFICE 


You wonder why henever 
comes into your store. 





Have you ever tried to 
attract him? 





Do you dis- 
play your 
goods tempt- 








ingly in front 








of your store? 


Use a “‘1913’’ outside case to attract his eye, fill it up 
with seasonable goods. It will do the business. 
This is only one of many styles—ask for complete 


catalog of outside cases. 


Detroit Show Case Co. 
476 West Fort St. DETROIT, MICH. 

















NEED 


SIGNS 


for your dealers 


NAME-PLATES 


for your products? 


Bull Frog 
Brand Carbon 
Paper and 
Typewriter 
Ribbons 


Send for samples and special 
proposition to dealers 
and agents. 








Write 
THE MEYERCORD COMPANY THE NEWTON-ROTHERICK MFG. CO. 
mg 1A 36 S. Clinton St., Chicago 































"Wrewnrmen RB™ 
1 DEAL 
BLACK RECOR., 


Are You Selling 


==7 CARTER’S 


Ideal Ribbons and Carbon Papers 


‘“‘A bit better than the best of the rest’’ 


Made of the best selected materials obtainable. 
Every detail of manufacture closely watched, and 
the finished product exhaustively tested. 

Result:— 
Uniform satisfaction to users. 
Increased profit to dealers. 





Boston New York 


THE CARTER’S INK CO., 


Chicago 
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For increased sales and larger profits on office desks 


BUY 


A 
sample 
order 
(no 
matter 
how 
small) 
would 
prove 
our 
claim. 





Catalogue on request. 
IMPERIAL DESK CO. 


= 


IMPERIAL DESKS 


‘*Made to fit the name’’ 





Typewriter Table No. 32 


Evansville, Indiana 


Permanent 
exhibit 
1319 
Michigan 
Ave., 
Chicago, 
Ill.; 
Furniture 
Exchange 
Building, 
Evansville, 
Ind. 








the same for you. 
of catalogues, with agency proposition on request. 





Filing Cabinets 


Our line of Filing Cabinets consists of one hundred and 
sixty different pieces, such as Vertical Upright Cabinets, 
Standard Sectional Line, Wagemakerettes or small Sectional 
Line, Solid Card Index Cabinets, Check 
Files, Report Files, etc. We havemany 
new features embodied in our Filing 
Cabinets which you should know about 
before deciding ona permanent line. We 
also manufacture a fall line of Supplies. 


Office Wardrobes 


The Wardrobe shown is 82” high, 
which is much higher than most ward- 
robes. It will take care of the longest 
ulster. Every part of the construction is 
made of built-up veneered stock so that 


fixture with six wishbone coat hangers, etc. 
Finish and Solid Mahogany. 


WAGEMAKER CO., Ltd., 








We have agencies that claim they have 

e a e r Ss @ increased their sales 400% since they changed over 

to our line of Office Filing Devices and Supplies. 

Will you give us a chance? We will be pleased to send you our full set 





we can guarantee this piece of furniture to last indefinitely. 
equipped with the best fixtures, such as hat shelf, mirror, umbrella and 
whisk broom holders, comb and brush tray, nickel plated extension coat 
eu : Send for catalogue. 

P.S. All goods made in Quarter-Sawed White Oak, Birch-Mahogany 


Grand Rapids, Mich., U. S. A. 


We can do 


It is 























igus ; 
| 
| . 
| A Word with the House Organ 
| 
i House Notes, tl organ of the employes of t A. 
| W. McCloy Company of Pittsburgh, has come ont in 
| new form. It wus formerly a single sheet but is Ww 
printed as an eight-page booklet with a neat r 
| pocket size The editors announce that this 
the beginning determined effort to make H 
Notes a help nd inspiratio to everyone I 
with the compar rhe articles in the Irrent is 
| of House Notes include the following titles 
| pensation in business,’ ‘“‘Are you doing your best 
| “Credit not financial ourselves and f 
| ‘*‘Let’s get together ‘Good manners in business \ 
list of new goods All of these articles are timely 
and short and very much to the point rhe first article 
| is signed by A. W. McCloy, J himself. He says 
| among cther things 
| “If I were working for another I would give h 
every ounce of energy I possess, and I would boost 
|} house with all my might and main and then, if in due 
| time my ability were not recognized, I would seek | 
| other position. * * * Every man must stick | 
from the bunch like a wart on a pickle if he | 
to get the plums in the business. The pr n 
success faces me just the same as you—I must hk 
down my job, for if I am incapable some one 
soon hold it for me.’’ | 
House Notes is one of the best house organs which 








has turned up at this desk for some time. 
. t > 


The N. C. R. Weekly of the National Cash Register 


Company for July 3, comes out in quite a riot f In 
dependence Day colors Each explosion indicates a 
record. It appears that June was the red star month, 


biggest June in the history f the 


Company. In fact, every 


proving to be the 
National Cash Register ] 
month of the present year has shown an increase in 
sales over corresponding months of last year, making 
the largest six months’ 
company. This is some cause for 
N. C. R. people have made the announcement to the 
king’s taste 

Within the periodical is a 


ry of the 


record in the histor 


rejoicing and the 


complete tabulation of the 


business for June by districts, with some news it 
final standings in the June inter-district est nd 
some items of interest concerning special lits 


to the red star men 
> > 
The quarterly number of Loose Leaf Notes of the 
Cc. S. & R. B. Company of Chicago for Apri May 














and June, is a most interesting booklet Es ly | 
interesting to the C. S. & R. B. men is the announces ] 
ment set in a box in the middle of the first ge, t | 
the effect that the six months ending July 1 have 
been the greatest in the history of the company, show 
ing an increas f more than forty per cent I 
same months last year 

The first arti entitled ‘“‘That Butto Id 8 | 
clever and rather humorous It has to do with the ] 
company’s new Top-lock binders with the butt le 
vice and certain gratuitous criticisms which have been 
offered concerning this now well known dev 

One of the resting pictures in the booklet 
of a carload of Webster's Flexo Linen Ledgers 
c. S. & R. B. Co. On the same page is 1 
cidence in foreign orders showing two cablegra ] 
a telegram all for the same goods and a 
within a few hours of each other Some photographs 
of individuals are shown, also some interesting 
of factory machines in operation at the big ¢ S. & 
R. B. plant [wo pages are devoted to little items 
of interest Cc. S. & R. B. dealers a urged to ta 
up Mr. Bellman’s suggestion to send hin hotographs 
of good interior store displays and £ \ 
well arranged loos f stock room is sl 
14 This picture is that of the new C. S. & R. B 
New York stock room at 129-135 Lafayet ‘2 
York City 

* * * 

3arrett Chat for July, the organ of the Ba ] 
ing Machine Company of Philadelphia t l 
good articles The opening shot is by W J 
general sales manager It is entitled ‘‘Pois¢ 
is short but to the point, as follows 

‘“‘Are you master of your proposition? Ha so 
completely and thoroughly sold yourself that nd 
tions reversed you would invest your owr ? 
Are you so sure of your ground that you tair 
it in spite of all objection? Do you tell your story 
with the same assurance in the prospect's office that 
you exhibit in your own? Yes? Then you have t 
Poise.”’ 

Other articles are entitled ‘‘Ante vs. Post “Pe 
euliar Kinks Barrett Operations,’’ ‘‘Interesting I: 
troductory Letters.”’ 4 list of the district officers is 
given on the final pages of the magazine 

. > . 

*“"0O-K’d Copy is the title of the Dallas Advertising \ 

League's organ of Dallas, Texas The issue for July . 
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When selecting a staple ar- 


ticle which you intend to han- 
dle extreme care must be ex- 
ercised to secure goods that 
will satisfy your customers. 
The article should be subjected 
to inspection and criticism as 
strict as you would usein buy- 


ing a house. 


INDELIBA 


RIBBONS 
and 
CARBONS 


are made to stand such tests. 
We welcome opportunities to 
demonstrate the merits of 
Indeliba quality. 

Indeliba Hard Finish Car- 
bor. Paper is made for partic- 
ular trade. It is a favorite 
with progressive business men. 

Indetiba Bichrome and Tri- 
chrome Ribbons are made in 
all standard colors, and for 
every make of machine. 

Indeliba goods run true to 
their respective grade. The 
colors are clear. All materials 


used measure up to a stand- 


The Latest Novelty 


— 


Loose Leaf Memo Books 








SSS ESS 


The “MIDGET” 


REMINDER 


Display box contains 12 fine leather 
bound books in assorted colors, 
size 3x2. 


Each book contains faint ruled filler, 
gilt edge. 





Just the Book for the Vest Pocket. 


Just the Book for the Lady’s Handbag. 


The books will sell themselves . 


Place a box on your counter. 


BOORUM & PEASE LOOSE LEAF BOOK CO. 


109-111 Leonard Street 
NEW YORK 


4000-4002 Laclede Avenue 
ST. LOUIS, MO. 


i 











Japan Manrrold 


The Perfect Manifold Copy Paper 


Made from Pure Mitschfibre Superfine 


Japan Folio is our new sheet that we have 
developed especially for use in making car- 
bon copies of letters. 


You have heretofore probably used french 
olio or railroad writing, both good papers, 
but not especially adapted to this particu- 
lar use. 


We used both in our own office and found 
from experience their short-comings. 


We began experimenting and kept on ex- 
perimenting until at last we found how 
to make the perfect carbon copy sheet— 
JAPAN FOLIO, 


It is strictly Pure Mitschfibre, a cellulose 
fibre produced by our special chemical for- 
mula which invests it with the greatest 
strength producing and back-bone giving 
qualities known in the paper world. 


Exceptionally light weight, but stiff 
— to support itself upright in a verti- 
cal file. 


A specially rough texture on one side, 
takes the carbon perfectly—no blur—no 
smut—no rub-cff. 


Made in Gold, Blue, Pink and White, all 
pleasing colors to use. 











Indeliba Mfg. Co. 


ard above the ordinary. 


Write us for samples and 
prices. Put our goods to the 


test. 


Rochester, N. Y. 




















A trial of JAPAN FOLIO is the only thing that will 
convince you, and we are willing to stand the expense. 8 
Fill out the attached coupon and Parcel Post will bring 1 Detroit Sulphite Pulp & Paper Co 
you enough to satisfy you our claims are honest. it, Mich : 
Try JAPAN FOLIO once, and we won't have to bother Detroit, Mich. 


wey the one chance to prove things—then be your atvertieel in’ Pehemey Olt a 
We await the coupon. - QO ain s 60 enigesacnnetase 
DETROIT SULPHITE PULP , 
& PAPER CO. 1 Name. 
Makers of Papers of Strength ! 
DETROIT, MICH. [VPP TTT TT er 











OFFICE APPLIANCES 





136 






ferior grade. 


You can’t go amiss on these. 


You can’t afford to get away from the line of Desks 
is demanding any more than you can afford to substitute an in- 
. 


THE CIRCLE 


If you haven't taken advantage of the opportunity to increase your busi- 
ness and profits, now is the time to give it your serious attention. 
There is an ever increasing demand for MOON DESKS. 
actly meets the requirements of the busy man. 
We ask you to look over our Catalog. 


MOON DESK CO., Muskegon, Mich. 





your trade 


No other desk ex- 


' Note especially our typewriter desks. 
Stay in the circle of desk satisfaction. 





z 


Sass: 


LTA. 


flo 
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The demand for the 


If you want to know more about 
our proposition. It will mean a 


The Celina Specialty 


17 Battery Place 









is growing rapidly. 
tomers quickly 
advantages of 
combines practical 


the 
yond all others. 
A few facts only can 
namely 
highly finished and oxidized. 


opening for dust and ‘dirt. 


appreciate 
a Cabinet 


with elegant appearance. 
are many things that recommend 
Cabinet—shown 


be 
Base is made of }" steel tubing 


CELINA TYPEWRITER CABINET 


Shrewd cus- 

the 
that 
construction, 
There 


here—be- 
mentioned, 


There is no 


Cabinet is made of solid Quartered Oak 
or Birch Mahogany, it can be furnished in 
any finish desired to harmonize other office 


furniture. 


The moving device is put on the most 


convenient place, you need 
not stoop down to reach 1t. 


Cabinet, write at once for 
bigger business for you. 


Co., Celina, Ohio 


NEW YORK FOREIGN DEPT. 
Frederick J. Werner Co. 





40A 
Closed 











8 contains considerable interesting matter about Texas 
and her opportunities. This number is the Extra Fifth 
Anniversary Number and is livened up with not a 
little humor, especially alleged telegraphic stuff from 
the Baltimore Convention of advertising men The 
leading story is one to the effect that A. G. Chaney 
a distinguished ad writer of Texas, has just denied 
that he has eloped with a St. Louis young lady named 
‘‘Ann Houser Busch." 

There are letters from special correspondents on the 
Advertising Men's special train to Baltimore and 
various news and notes of the advertising profession, 
most of it bearing the Baltimore date line 

In connection with ‘‘O-K’d Copy’’ it is interesting 
to note that it was gotten out in honor of the fifth 
anniversary of the organization of the Dallas Adver 
tising League nd in celebration of a banquet given the 
fifty odd delegates who went to Baltimore to attend 
the national nvention The Dallas League has abou 
three hundred members, all of the better business con 
cerns of the town being represented Two years ago 
they sent a delegation to secure the 1912 convention 
which they did, and last year entertained the dele- 
gates from all over the country The league meets 
every Tuesday at the Oriental Hotel where a luncheon 
is served and the business of the organization at 
tended to 

> > * 

The July number of Remington Notes opens with 

‘The Gospel of Work’’ by Miss Mary E. Ort Through 





the kindness of the Remington Typewriter Company 
this article appeared on page 44 of the July lice 
Appliances Under the heading ‘‘Practical Points in 
fyping that W Make Your Work Worth More re 
a number of valuable suggestions to typists Other 
contributions of interest in this number of Remington 
Notes are ‘‘The Wonder City.’’ a two page pread 
with an illustration of the prospective view f the 
‘*‘Panama-Pacific Exposition,’’ and a two page article 
on Christopher Latham Sholes and his early type 
writers 
. > > 

Baer Facts for July has its usual interesting t of 
snappy matter for its readers The opening gun is an 
essay on work In a somewhat humorous v¢ the 
writer points out that it is highly unfortunate that 
most men regard their daily occupation as a ste ing 
stone for something else instead of the job for which 
they were really put into the world It resolves itself 
into the conclusion that most men would not throw up 
their jobs if they could, and that they are really 
working for the interest of the work and not altogether 
for its rewards The moral is that the occasional 
vacation is a geod thing but that a perpetual tion 
would be an portable bore 


SOME EXTRA NOTES ON CATALOGUES 





Catalog No >} of the Cosmo dating st: ) it 
ribbons and ishions and Joslin ticket punches $s al 
interesting little document Dealers who are interested 


in these lines should at once secure a copy 
A. D. Joslin Manufacturing Company of Chicag 
eatalog contains twelve pages with full descripti 
illustration different devices 

> . . 

The Printograph Sales Company of LaCross¢ \\ 
recently sent out some very clever and ittra 
circular letters calling attention to the I 
superiority « the Printograph Duplicating Mael 


liar is written in tf 


rhe principa 
Among other t gs 


and is signed The Printograph 

Mr. Printograp says that he can make 

and open more new accounts than any other 

in anyone's employ and can accomplish miss 

work more economically than any merely huma iles 
man He gives as reference a list -_ s 
present employers all large and worthy s 
restimonials a enclosed with the circular 


mending the work of the P 


rious concerns recon 
graph 
The matter is cleverly gotten up and refl I 


eredit upon the Printograph’s advertising 
7. > « 

Many members of the trade will no doul 
terested in the italog which is issued by the I 
state Electrical Novelty Company of New \ ( 
eago and San Francisco This is a catalog 
France Electrical Novelties and includes a wid ingé 
of flash lights, miniature vest pocket lights, lamps for 
bicycles, batteries igar lighters, bulbs, et 


Park Pla 


address is 29 


company’s New York 


A clever folder comes to us from the New 


Revolving Portal Elevator Company of Jerse City 
N. J The folder is in the form of a mailing ird 
with a cut-out picture of the elevator attached by 
means of a staple By turning the attached 

of the picture around the staple one gets an idea of 
how the Revolvator operates in a narrow ais A 
diagram gives full directions. Several halftone pictures 
show the operation of the machine in detail and som 
descriptive matter gives further points of interest 


device 


concerning this 
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TURTON’S 
“SPRING CUSHION” 
TYPEWRITER FEET 





The ‘‘Irreducible Minimum”’ in 
Production Cost is the big factor 
placed to your advantage in— 


NEIDICH PROCESS 


Unique methods produce superior 
cleanliness, durability, depth of color, 
and ‘‘Absolute Permanency’’—1. e., the 
finest qualities at the lowest prices. 


i) 


A /\ NITY AR) Pal) Vi 
CABON DADIED 17 


= 4 








th 


1 


—do mn t 
mechanical device; each ‘‘foot’’ 
onoste } 


at 
accuracy — is empl ved n the manufact 


the pewriter—conforming with the exact rec quire- 
ment of ea ach make ar od nm mode , attached securely t 
the machine ‘be ing a permanent and vital part 
of it, giving continued s¢ main as long as the ma 
cl lasts. 


much more and keep on doing it 


trade. (Re ad that again.) 
Table Sets $2.00 


Another factor: 
Promptness! 


with age, 
comprising 9 dis 
h the same — al 

f 





They cost a little more, but they do 


vomnauned 


u sup] ur mer with an ar é 
at give : continued seevies it means continued 


Desk Sets $3.00 
Mailed on 10 days trial 


C. M. TURTON 


17 S. Dearborn St. CHICAGO 








being a strictly 2 
nrici » € ice 








You have nothing to lose} 


Write us TODAY. We pledge you the 
attention YOUR CONFIDENCE commands. 


Neidich Process Co. 




















ENSDERFER 
Typewriters 





BLIC 


Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 














Every single ribbon and 
sheet of carbon is backed by 
our Unreserved Guarantee. 


Burlington, New Jersey 


Makes Your Work Easier 





or position, the 





Stand is held ab- 
adjustable sani rigid by 
to any de- simply TRIP- 
sired height PING THIS 


ADJUSTABLE TABLE Co. 


GRAND RAPIDS, MICH. 
Also from Adding Machine Agents & Salesmen 





4 
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Visible Filing 


You wouldn't buy an old style typewriter and pay 
as much or more for it than a visible one would cost 
you—no. Neither would your customer; then why not 
show up the visible and automatic expanding feature of 


AUTOMATic FILES 


on your sample floor and get in line for the file business 
that ought to be yours. To show the m is to sell them. 


We Make All SECTIONAL 
Kinds of Cabinets CABINETS 


UPRIGHT CABINETS Five distinct 
in three to eight drawer sizes lines in one, two 
with and without detachable and three drawer 
end panels. sections, all beautifully done in Quartered 
Oak and Mahogany. 


Afico Cabinets, Desks and Transfer Cases 
have no equal at the prices we ask. 


FILING AND CARD SUPPLIES 
The best at lowest prices. 
OUR No. 16 CATALOG 
tells the complete story and is yours for the 
asking. 
We desire good competent representation 
Write us today. 


The AUTOMATIC 
FILE & INDEX CO. 


Factory and Home Office: 
143-153 Pearl Street, Green Bay, Wisconsin 
New York Salesroom, 372 Broadway 











































FLAT TOP FILING DESKS 
The pride of the office wherever they are 
used. 


THE AUTO-DESK COMPANION 

Our latest creation and a big success. 
Just what every office man Is looking for 
to enable him todo up his work in less 
time, pleasantly and satisfactorily. 










It is one of the things in which 
-the AUTOMATIC EXPAND 
ING feature is fully brought 
out. 







An Automatic File Ought 
to be Visible in Every 
Office. 












’ You Can Sell “Simplex” Ink Tablets 


THEY ARE MADE JUST RIGHT FOR 


FOUNTAIN PENS and INK WELLS 


Clean—Convenient—Reliable—Economical 


Hundreds of dollars are being spent to introduce “Simplex” Ink Tablets 
to consumers and to send them into your store. They will like the tablet 
idea. Be a merchandiser and tell them about the ‘‘Simplex’”” Way. 
No Loss-WNo Freezing—-No Breakage 
Storage Less—Delivery Less—investment Less 


FREE SAMPLES AND ATS PRICES 
FOR DEALERS : : WRITE FOR THEM 


GOOD PROFITS _ THE “SIMPLEX” INK CO., Cleveland, 0., U.S. A. 

















lOjdesaie see Sige eye 


COOKE’S PATENT TIME STAMP& 


Ir No. O, PRICE $2.50 
For Timing Letters, Telegrams, Orders, Etc.-Eliminates all Questions 
This Stamp can be used for FIVE Different Purposes, 

There is an opening below the arrow, so that the names can be interchanged, 
making the one stamp answer for five, such as REO'D ANS’D FILED ENT’D DEL’D 
STATIONERS 

SPECIAL 























 GOOKE’S § PATENT. TIME STAMP 


@ Documents 






one 
Telegrams. Uerters, Order 





Pay Camos, 208 Ticaet a COST SySTEMS, EF 


THIS STAMP ON ist tO 7 ji FIVE il mT PURPOSES 
SIN ONE Recewed Answered Fued Entered Delivered 


No. O PRICE $2.50 






Placed in a Counter Easel, Packed in 
Cartons containing Six Stamps 
each with dates. 

















KIMPTON & HAUPT, 130 William St., NEW YORK 
FRANK A. WEEKS MFG. CO., 93 Jonn st. NEW YORK 


Ores — 3c $e — | > |( IEEIO) 


Nil p HENRY BAINBRIDGE & CO., 99 William St.,.NEW YORK 
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Digest of Foreign Press 





FRANCE. 
La Revue Dactylographique et Mecanique Paris), 
July.—The first article in this number deals with 
President Wilson and his reputation as an active user 
of shorthand and typewriting. This is followed by 
a report of the committee which took the initial steps 
toward the institution of the Paris office appliances 
exposition advertised on page 20 of this issue as 
taking place from October 15 to 30, 1913 The Ger- 
man government, the reader is informed, is issuing 
post cards in sheets of five, with perforations, so that 
the cards may be more conveniently written on the 
typewriter 4 cut and a full page article deal with 
the forty-two story L. C. Smith building under course 
of construction in Seattle, Wash. Other cuts and two 
articles treat in four pages of three French type 
writer champions whose records were achieved, the 
articles say, on the L. C. Smith. Several contribu- 
tions in this issue deal with paper and its origin. A 
most interesting item tells of the system of Chinese 
ideograms and its influence on the progress of the 
peoples who use the system; also, the current ten- 
dency toward acceptance by the Japanese of the 
Roman characters On the Anglo-American page, a 
recent feature of the magazine, appears a cut show- 
ing a message from the Japanese Mikado, Mutsubito, 


to the president The cablegram was written in 
Japanese on a typewriter which embodies the modern 
Japanese alphabet The cut gives also the English 


translation of the message 
GUATEMALA, C. A. 

Guia Oficial (Guatemala), June.—Comes to us as a 
pleasant reminder of our friends in the Latin-Ameri- 
ean republics, volume 10, number 114 of the Guia 
Oficial, in a beautiful silver-gray cover which invites 
one to take advantage of the almost inexhaustible 
store of information within. We can give only some 
few titles of the articles contained in the issue: Tele- 
phones, The Franco-Spanish Treaty, Cipriano Castro, 
The Belgian Strike, The Balkans, and so we might 
go on indefinitely The titles which we have quoted, 
however, will serve to give our readers some idea of 
the wide range of subjects which the magazine covers. 

GERMANY. 

Buro-Bedarf Rundschau (Berlin), July 15.—In the 
opening pages of the magazine are announced prospec- 
tive office appliances expositions in Prague, Bohemia, 
from the 7th to the 17th of September, 1913, and dur- 
ing 1915 in Dusseldorf. Of the greatest interest uni- 
versally among office equipment dealers is M. Krey- 
mann’s three page article, ‘‘To Combat Price-Cutting 
in the Sale of Typewriters."’ When we remember 
that the magazine in which the article is published 
has about the same sized page as Office Appliances, 
we may judge that a three-page article gives room 
for a most exhaustive treatment of the subject An 
important place is given to the Munich business show 
which is covered in detail in other columns of this 
issue of Office Appliances. 

ITALY. 

L’Ufficio Moderno (Milan), June.—Several pages of 
this issue of the magazine are devoted to tables giv- 
ing, in detail, the records of the various winning par- 
ticipants in the stenographic and typewriting contests 


held recently at Pavia. An account of the Frankfort 
business show gives in word and illustration a com- 
plete story of that important gathering of the office 
appliances trade in Germany Other contributions 


deal with companies and devices familiar to the Euro- 
pean office equipment trade 
THE LEVANT. 

Levant Trade Review (Constantinople), Second 
Quarter.—As one is advised on the cover, this period 
ical is ‘‘published by the American Chamber of Com 
merce for the Levant (Organized in March, 1911, for 
the purpose of extending American trade relations in 
the Near East.)’ In view of the fact that the com- 
mon medium of commercial communication in the 
Levant is French, it is not surprising that about one- 
half of the magazine is printed in that language. The 
almost unlimited range of national interests displayed 
in the articles and advertisements in this periodical 
would delight the heart of even the ultra-cosmopolitan. 
A glance at the list of advertisers and the countries 
represented reminds one forcibly of the Galata bridge, 
that famous structure which joins Constantinople with 
Galata, a suburban town. At any hour of the day, 
it is said, one may stand on this bridge and within 
a surprisingly short time there will have passed be- 
fore one over .this bridge, representatives of every 
nation on earth The leading articles in this issue 
of the ‘‘Review’’ are In French, Woodrow Wilson 
and La Houille Americaine (American Coal); in Eng 
lish, American Commercial Progress in the Near East 
and The Licorice Trade of Syria. To any one inter- 
ested in Levantine trade conditions, this quarterly 
magazine should prove of great value. 
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Note Our 








PARCEL POST SCALE 


with a computing dial that shows everything at a glance Built to fill a need and 
TRINER “DISPATCH’ 1s as pertect as a pec- 
tional Post Binder can 
be built. 
Note Some 
of Its Features 
Metal Hinges—No 






Capacity wearing out or getting 
42 Ibs. by ozs. wobbly. 
Price Aluminum End Tips— 


$3.25 No wearing out of cor- 
ners when the hard ser- 
vice is given. 





2716 W. 21st Street - - Chicago, Ill. 

















The Article nn in Demand Another New Binder 






Aluminum Hinge Lugs—No rusting or corroding. This binder should with 
ordinary care last a lifetime; always looks well, carrying a ‘‘tone’’ with it. 
Costs a little more than the other kind, but you will make customers by sup- 


Most tical 1 up-to-date scale f veighing as . 
packages for Parcel Post. U.S. Government got plying it. 
20,000 hme Parcel Post yes Dec. ae profits 
and satisfied customers by selling our scales. 
‘Sader neat mien aaa THE NELSON CORPORATION 
TRINER SCALE & MFG. Co. Master pierre in the Art of Quality Building 
4114 W. Ravenswood Park (Cor. Warner Avenue) $3 $3 $3 Chicago 








LIBRARY ASSORTMENT N2EBO 


oan KUBY RUBBER BANDS 








wanmantao -_—> +e veane 


EBERHARD FABER 


HIS brilliant red band, unusual not in color alone but in elasticity 
T and strength, is now put up in twelve different assortment boxes 

retailing from 10 cents to $2.00 each. The RUBY is the best 
band of the times. The boxes are in keeping. 


Samples and full information sent upon request. 











EBERHARD FABER: NEW YORK 








The “Cado” Brand “L. E. B.” 
BINDER CLIP 


Will instantly make a book of any papers, 
with the title on its back. You can in- 
stantly remove any paper therefrom, or 
#4 add any paper thereto. It is the simplest, 
ii cheapest and most handy filing system ever 
devised. It also adapts itself perfectly as 
a valuable auxiliary to present filing sys- 
‘tems. Letter files are kept on shelves just 


® 
4 

O 
~ 
> D 
s {) ‘ 
am 

v 





the same as books. 
PRICES 
*No. 2 ( %in. capacity), 4c each; 40c per doz. 
No. 5 ( %in. capacity), 5c each; 50c per doz. 
*No. 6 ( %in. capacity), 5c each; 50c per doz. 


No. 10 (1% in. capacity), 10c each; $1.00 per doz. 
*No. 11 (1% in. capacity), 10c each; $1.00 per doz. 
*With tabs on back for INDEX. See illustration above. 


Write for circular and trade prices. 


CUSHMAN & DENISON MFG. CO. 
240-242 West 23rd St. 33 33 New York, U.S. A. 














Rush-E-Raser 


Magic Ink Eraser 


Indispensable to 
stenographers, book- 
keepers and draughts- 
men, 


No Rubber 
No Chemicals 
No Blades to Sharpen 


A strictly high grade 
product made of solid 
. aluminum and silver. 


The most economi- 
cal, practical and effi- 
cient eraser on the 
4 market. 
Send for Sample, 50c in coin tpaid pro- 
viding the name of your sta ris given. 
Satisfaction Guaranteed 


Our handsome display box makes the Rush-E-Raser 
an ideal window ors how case attraction. Liberal 
discounts to the trade. Ideal side‘line for salesmen 
calling on stationery trade. 


Rush-E-Raser Company 
Room 805 S.-A. & K. Bldg. Syracuse, N. Y. 


“Our paterta rtisticd isplay card is an ornament 
to any show ca or window.” 








; 
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THE COMPLE: 


- PF a ' 

i If you are in the market for ribbons 
and carbons, send us your order. We make 
everything known in these goods including car= 
bon papers, stamp ribbons, typewriter ribbons, car= 
bon rolls, also transfer papers, typewriter oil and 
numbering machine ink. 

Get acquainted with us. You will find the 
goods and prices right. 




































\ “Steel-tye” Expanding Envelopes 





FASTEN instantly, securely, automatically. 
They save 90% time, 25% space and 50% labor used in fastening 
the old style expanding envelopes, because they are 


WITHOUT tapes, strings or rubber bands. 


The flexible steel band adjusts itself instantly to the thickness of the 
package. Holds securely from one to hundreds of papers. Send for 
free illustrated catalogue. 


George B. Graff Company, Boston, Mass. 


Manufacturers of Leatherlike Flat Wallets, Expanding Envelopes of all 
kinds, the Vise Paper Clips, Index Tabs, Etc. 











Here we illustrate our No. 28 Sanitary, imitated 
now, so look for the I. & M. It is made right, 


finished right, and of honest weight. 


You can stand on this one to. demonstrate its 
strength, and the clean appearance of it appeals to 
the man who cares. The enameled inner-receptacle 
has three coats of white enamel, baked on, not a 


toe hold for the germ. 


> 


May we send you the catalog? 33 styles and 


sizes now. 


The Ireland & Matthews: Mfg., Co. 
DETROIT 











HOWBERING MACHINES BAGGAGE CHECKS CORPORATE SEALS POCKET NOTARY TRADE CHECKS RUBBER STAMPS 


}.% 


We are “MANUFACTURERS” not Agents for these Goods 


A=) SEALS, STENCILS, BADGES, STEEL STAMPS 
cneck prorectors METAL CHECKS, POCKET COINS, RUBBER STAMPS, ETC. 


e MEYER & WENTHE 


108 N DEARBORN ST CHICAGO 24 10 30S. Jerrencon $1 





























——— Steen 





| Catalogues & Bulletins 





The Art Metal Construction Company, of Jamestown 
New York, has recently issued two very interesting 
catalogues One is catalogue number 755 and is 


voted exclusively to Art Metal steel office furnitures It 


is copiously illustrated with handsome bhalf-ton« it 
showing the exterior and interior appearance 
different sections both in individual units and 
built up as complete sections. The An roller 
bearing suspensi s illustrated and described 
siderable deta showing how the ease ind racy 
of the Art Metal drawers is attained by this effective 
and ingenious mnstruction Line drawings are given, 
showing the construction of the various items, su] 
mented by descriptive text 

The other catalogue is number 800 and is v 1 
to supplies for filing systems These supplies include 
the Art Meta Twin Index, a simple quick binding 
system composed of guides, alphabetical folders, and 
twin folders rhe Twin Index System is well thought 
out and usefu ind has many features to mmend 
its use Further information is given in the talogue 
as to size and prices of the various furniture 
dex supplies, et which are included in the Art Metal 
line Dealers who are interested in steel! office 
ture and suppl for the same should secure les 
of these catalogu 

* * 

There has come t ir desk recently a italog f 
Piercecraft market leaders manufactured S 
K. Pierce & Son, Station A, Gardnet Mass Eve 
one were not directly interested in the Pierce hairs 
illustrated, he vould find pleasure in the cat gue 
with its 100 finely printed pages ind it l ve 
embossed in gold and black The pages 
lication are ited glossed papet i it 
are surrounded b i tinted border Ihe 
sented is extensive and in it one ought t 
find a chair to suit the needs of any of one custom 
ers The Pierce company, we aré hdent t 
glad to send interested dealers a copy of t 
logue The company may be reached at t ; 
indicated at the beginning of the iten 

i ae a 

Among de luxe catalogues, number 33, issued by 

Louis F. Nonnast Sons, 935-1105 North Halsted street, 


Chicago, is in the front rank. The book measures 10% 
inches by 14 inches and contains some twenty-five 
pages devoted to Nonnast office tables rhe simplicity 
of the beautifully embossed cover and the directness of 
the descriptions within make the catalogue one which 
should appeal to the busy business man 
cuts of over sixty different lines of tables and the 
illustrations and reading matter are printed on highly 
glossed paper Nonnast catalogue number 33 should 


delight the heart of any furniture dealer who believes 


that a beautiful catalogue is the indication 


line 
. . * 
One might exhaust his store of superlatives in dé 
scribing the new catalogue issued by the Murphy Chair 


Company, Detroit, and yet not be exaggerating We 


have seen scores of smaller catalogues which have been 
models of the printer’s art,.yet there are few publica 
tions of this kind which carry into a catalogue 
dimensions of Office Appliances the high standard which 
the Murphy Chair Company have maintained in this 
new edition of their catalogue This is issued in a 
jouble cover of stiff brown cardboard and bears on 
the outside an antique chair design in several mellow 
taken up with 


colors Over one hundred pages are i} 
cuts of Murphy chairs Not much descripive matter 
is used or necessary, for the cuts speak for them 
| selves, as nothing short of a photograph or the article 
of furniture itself could Peculiar indeed ust € 
the trade requirements of the chair dealer wl ild 
not find in the pages of this catalogue something to 
supply his needs 
o 6 «€ 
We have been favored with catalogue number 76, 
‘Office Stationery and Office Furniture,’’ issued Dy 
George D. Barnard & Co., manufacturing stationers 
and office outfitters,’’ selling direct to the customer, 


to merchants bankers, corporations municipal and 
county officers The catalogue contains over 250 
pages and is of a standard which one would hardly 
expect in a book which contains illustrations, de 
scriptions and prices on every possible sort of office 
equipment and supplies, in short, anything which one 
might require in an office. One will undoubtedly find 
in this catalogue descriptions of time-saving and 
necessary devices of which he had not known the 
existence The man who is placing orders for office 
supplies will surely not regret having in his pos- 


session a publication of this kind 
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16-28 OSBORN ST. 





Cook’s Chairs Mean 


Increased Profits on 





A live line is like a live wire—it magne- 
tizes all around it. And the house that 
sells a single Office Appliance line that 
really brings the trade 100% satisfaction 
soon finds that demand spreading through- 
out every article in its stock. That’s our 


success secret for 


COOK’S 
QUALITY LINE 
CHAIRS 


Our specialties—SPRING BACK TYPE- 
WRITER AND OFFICE CHAIRS—are 
designed for durability and comfort and 
meet the most exacting requirements of 
your customers 


A large stock of finished goods always 
on hand assures your order PROMPT 
DELIVERY. 


C.A. COOK COMPANY 


Manufacturers 


CAMBRIDGE, MASS 























rporated 1900 Still at it 1913 


WE MAKE COVERS 


For Typewriting, Computiag 
and all Other Kinds of Ma- 
chines Having Bright and 
Polished Surfaces. 


WPREWRITER ONER 





Covers have become a necessity in protecting 
machines and furniture frot dust, motsture and 
scratches while in 
and everything + ith bright surface should be so protected. We are the largest concern making 
hese goods and ve we make the la t quantity and variety. 
_ Send us sam ple or diagram of your article and we will quote you prices and send sample 
of the material 
No article too large or t mall { o make and figure upon. 


WM. H. WILEY & SON CO., Hartford, Conn. 

















Department A-2 


Because it has the facts 
to back the arguments 


Because it has records of actual performance instead of theories 
and guesses, because it has the endorsement of the Underwriters’ 
Laboratories and the first call from the big buyers everywhere, 


THE SAFE-CABINET 


(1913 Model) 


appeals to the better class of dealers. It is easier to sell and brings 
a satisfactory price; it turns the invested capital quickly; it builds 
permanent trade and adds to the reputation of the store that sells it. 


THE SAFE-CABINET COMPANY 

















Drawing Inks, Blacks and Colors 
Eternal Writing ink 

Engrossing ink 

Taurine Muollage 


HIGGINS’ Drawing Board and Library Mucliage 


Office Paste 
Liquid Paste 
\ Vegetable Giue, eto., eto. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 


Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inke and 
Adhesives. They will be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 


_ CHAS. M. HIGGINS & CO., Singer. Mens 
Main Office and Factory, Brooklyn, N. Y., U. S. A. New York—Chicago—London 


























SMEARLESS $73 St. Paul St. 





THE REASONS WHY OF VACUO-STATIC 








efwu0VvK—kr—~™O 

| The nine differ »s of Smear- We make Wearebest Typewriter Ribbons 
| less Carbon Papers, ea ch of which is made in all colors, Bi-Chrome and Tri-Chrome, 
for a p l le of w ork. You've record and copying, for all machines. Each 
MEETS never | I ape r with ribbon is packed in a transparent capsule. 
ate specialized q nomy of which _The strongest imported webbing is treated 
5 is appa ired of clearness, toa new chemical compound which gives 
a= © jepth a I color, together our ribbons lasting qualities superior to 

—-—4 with nor ions on each class any you have ever used. 

| wii f work ise you are using 





AREBES 


a carbon especially designed for it. 
Write for samples and prices. 


Agents wanted in all parts of the world. 














Vacuo-Static Carbon Co. 


Rochester, N. Y. 

















Marietta, Ohio 
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1,062,870. Adding Attachment for Typewriters. Jacob 
C. Wolfe, New York, and Edwin W. Morton, White 
Plains, N. Y., assignors by direct and mesne assign- 
ments to Automata Company, New York, N. Y., a cor 
poration of New York. 

1,063,124. Pencil-Case and Kindred Instrument Ed 
ward Norris, London, England, assignor to S. Mordan 
& Company, Limited, London, England 

1,063,165. Type-Writing Machine. John C. McLaugh 
lin, Jersey City, N. J., assignor to Underwood Type- 
writer Company, New York, N. Y., a corporation of 
. Delaware. 


Re. 13,569 Calculating Device Sidney R. Lame, 
Woodcliff, N. J. 
1,065,970. Typewriting Machine George A. Seib, 


Ilion, N. Y., assignor to Remington Typewriter Com- 


pany, Ilion, N. Y., a corporation of New York 
1,065,980. Typewriting Machine. Herbert H. Steele, 
Marcellus, N. Y., assignor to the Monarch Typewriter 


Company, Syracuse, N. Y., a corporation of New York. 

1,066,029. Typewriting Machine John C. McLaugh- 
lin, Jersey City, N. J., assignor to Underwood Type 
writer Company, New York, a corporation of Delaware. 

1,066,053. Typewriting Machine Frank C. Roberts, 
Philadelphia, Pa., assignor to Underwood Typewriter 
Company, New York, N. Y., a Dela- 
ware. 

1,066,075. Typewriting 
Brown, Syracuse, N. Y 


corporation of 


Machine Alexander =. 


1,066,083 Typewriting Machine Frank A. Cook, 
Hartford, Conn., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Dela 
ware. 


1,069,006. Calculating Machine Dorr E. Felt, Chi 
eago, Ill. 

1,066,099 Stop Mechanism for 
chines. Charles H. Gill, Chicago, IIL, 
Underwood Typewriter Company, New York, N. Y., a 
corporation of Delaware 

1,066,116. Machine for Writing a Plurality of Sig- 
natures Frank Amos Johnson, Dunellen, N. J., a 
signor to The Signature Company, New York, N. Y., a 
corporation of New York 

1,066,117 Machine for Writing a Plurality of Signa 
tures. Frank Amos Johnson, Dunellen, N. J., assignor 
to The Signature Company, New York, N. Y., a cor 
poration of New York 

1,066,118. Multiple Writing Machine 


Typewriting Ma- 
assignor to 


Frank Amos 


Johnson, Dunellen, N. J., assignor to The Signature 
Company, New York, N. Y., a corporation of New 
York. 


1,066, 224 Typewriting Machine Frank C. Roberts, 
Philadelphia, Pa., assignor to Underwood 
Company, New York, N. Y., a 
corporation of Delaware 
1,066,275 Typewriting Ma 
chine William F Helmond, 
Hartford, Conn., assignor to 
Underwood Typewriter Company, 
New York, N. Y., a corporation 
of Delaware. 
1,066,333 


Typewriter 


Self-Pointing Pencil 
William P. Snyder, Ashland, Pa 

1,066,335 Bill Clip Albert F 
Staples, Canisteo, N. Y assign 
or to Superior Register Company, 
Canisteo, N Y., a corporation 
of New York 

1,066,342 Means for Applying 
Stamps or Labels. Alfred Thun, 
Gevelsburg, and Herman Thun, 
Ludwigshafen, Germany 


1,066,363. Clip or Binder 





Frank Barker, Knoxville, Tenn 
1,066,372 Typewriter Attach 
ment John R jowle, Eliza 


bethton, Tenn 

1,066,417 Penholder 
Ostby. Hankinson, N. D 
1,006,442 
chine Charles H 
ecouver, B. C Canada, 
to Underwood Typewriter 
pany, New York, N. Y., a cor 
poration of Delaware 

1,066,443 Cypewriting Ma 
John Waldheim, Newark, 
assignor to Remington 


Edwin 


Typewriting Ma 
Vogel, Van 
assignor 
Com 


chine 
_. Gis 
Typewriter Company, Ilion, N 
Y., a corporation of New York 

1,066,455. Typewriting and 
Computing Machine Glenn J 
Barrett, Grand Rapids, Mich 
assignor to the Smith Premier 
Typewriter Company, Syracuse 
N. Y., a corporation of New 
York. 


J. Chapin, Detroit, Mich.. 


DELIVERING VICTORS 
shows one of the automobile delivery wagons of Mr. 
one of the Victor Typewriter Company’s most progressive agents. Mr. Van Hoecke don, England, assignor to 
has been the agent for the Victor Typewriting Company from the first and has 
been successful in placing the Victor in considerable 
Mr. Van Hoecke is a Victor enthusiast and has the best wishes of Office Appli- 
ances for the continuation of his prosperity in his territory. 
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FATENTS 


PATENTS. 

Copies of any of these patents can be obtained by 
sending fifteen cents in stamps to E. G. Siggers, Patent 
Lawyer, Suite 33, N. U. Building, Washington, D. C., 
by mentioning the Official Magazine. 


1,066,543. Filing System. Claude B. Stillwell, Savan- 
Ga 

1,066,642. Perpetual Calendar. Nils Mohlin, Chicago, 
Illinois 


Typewriting Machine. Frank ¢ Roberts, 
Philadelphia, Pa., assignor to Underwood 
Company, New York, N. Y a corporation of Delaware, 
1,066, 690 Keyboard for Calculating Machines. 
Charles V Wilgus, Kingston, Pa., assignor to the 
Adder Machine Company, Wilkes-Barre, Pa., a corpora 
tion of Pennsylvania. 
1,066,749 Alinement Device for Typewriting Ma- 
chines. Robert E. Naumburg, New York, N. Y. 
1,066,757. Handle for Loose-Leaf Files. Franklin W 
Rotzell, Kansas City, Mo. 
Numbering Device. Calvin Martin, Pea- 
assignor to Carter Ticket Company, Bos- 


1,066, 657 


Typewriter 


1,066,827. 
body, Mass., 
ton, Mass., a corporation of Massachussetts. 


1,066,938. Penholder Grip William Nause, Long 
Island City, N. Y. 

1,067,001. Ruling Machine. Frank Davis, Atlanta, 
Georgia. 

1,067,019. Loose-Leaf Binder. Willis E. Gaylord and 


Henry J. Gaylord, Syracuse, N. Y. 

1,067,036 Paper Fastener Fred J. Klein, New 
York, N. Y. 

1,067, 109 Addressing Machine William Hall, New 
York, N. Y assignor to Hubert Gardiner, Frank E 
Fennessy, and Edward H. Fennessy. 

1,067,208 Calendar. Samuel M. Alk, New York, 
_ me 

1,067,214 Newspaper Holder Salvatore Di Fran 
cesca, Stonington, Conn, 

Re-Issue 13,593 Perpetual Calendar. John James 
O’Brien, New York, N. Y assigned to Tower Mfg. 
& Novelty Co., New York, N. Y., a corporation of 
New York. 

1,067,304. Typewriter Paper Feed Mechanism. John 


assignor to Burroughs Adding 


Machine Company, Detroit, Mich., a corporation of 


Michigan. 


1,067,318 Typewriting Machine Cornelius B. Cor 


New York, N. Y assignor to Underwood Type 


coran 

writer Company, New York, N. Y., a corporation of 
Delaware 

1,067,392 Typewriting Machine John H Barr 


chine A EtRige 


UCR 


i¥ WROECKE 





IN BRUSSELS.—The 


accompanying photograph 


numbers in 
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Syracuse N. ¥ ssignor to the Smith Premier Type 
writer Com} Syracuse, N Y., a corporation of 
New York 

1,067,401 rypewriting Machine Lyman David 
Broughton, Hartford, Conn., assignor to Underwood 
Typewriter Company, New York, N. Y., a e ration 


if Delaware 
1,067,402 Lyman David Hartford, Conn., 
assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware. 
1,067,448 Registering Stamp, Meredith G 
Cincinnati, Ohio 
1,067,531 Detachable Tab 


tawa, Ontario, Canada 


sroughton 


Peter MacGregor Ot- 


1,067,540 File Wrapper. Verrenice Munger, Ansonia, 
Conn. 

1,067,566 Electromagnetic Device for Operating 
Typewriters. Gustavus A. Wikander, Portland, Ore. 


1,067,635 Typewriter Carriage Return Mechanism. 
Neal Larkin Anderson, Winston, N. C. 

1,067,645 Typewriting Machine Harry Crutchley, 
Jersey City, N. J., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware, 

1,067,664 Typewriting Machine. Alfred G F. 
Kurowski, Brooklyn, N. Y., assignor to Underwood 
Typewriter Company, New York, N. Y., a corporation 
of Delaware 


1,067,687 Envelop Moistener and Sealer William 
H. Seddon, Brownsville, Pa 

1,067,713 Penholder. Chas W. Bowmar Brooklyn, 
N. Y., assignor to Eagle Pencil Company, New York, 
ee A 


1,067,746 Typewriting Machine 
Lawrence, England, 
Typewriter Company, New York, N. Y., a 
of Delaware 

1.067.764 Typewriting 
Oklahoma, Okla 

Re-Issue 13,596 
Pencils. Levi D. Van Valkenburg, 

1,067,799 
Narrows, Va 
Narrows, Va 

1,067,901 
lard W Dow 


Ernald Cuthbert 
assignor to Underwood 
corporation 


Coventry, 


Machine John M. Shelton, 
Retainer for Fountain Pens and 
Holyoke, Mass 

Index Apparatus Clayton D 
assignor of one-half to Jesse D 


Colley, 
Lovell, 


Receptacle for Memorandum Cards. Wil- 

Newton, Mass 

1,067 992 Typewriting Machine Alfred G F. 
Kurowski and Henry N. McKay, Brooklyn, N. Y., as- 
signors to Underwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey. 
Register Emil Sinner, 
Wis.. assignor to The La Salle Company, 
Wis., a corporation of Wisconsin. 
1,068,051 


Milwaukee, 
Milwaukee, 


1,068,012. Cash 


Calculating Ma- 


chine Henry Goldman, New 
York, N. Y., assignor to Arith- 
style Company, New York, N. Y. 
1,068,057 Pencil Alfred P. 
Jacob, New York, N. Y¥ 
1,068,115 Loose-Leaf Binder. 


tobert Clarence Dunbar 
Canada 
1,068,127 


Ottawa, 


Loose-Leaf Binder. 


Henry Hellweg, Milwaukee, Wis., 
assignor to Samuel D. Page & 
Company, Des Moines, Iowa, a 


o-partnership consisting of Sam- 


nel D. Page and Charles Heck- 
ner 

1,068,160 Self-Holding Book 
Support Izador Orochowsky, 


Kansas City, Mo 
1,068,214 Sales Book Ed- 





ward Kirby Bottle Elmira, 
ae 

1,068,215 Sales Book Ed- 

ward Kirby Bottle Elmira N. 

oy assignor to American Sales 

Book Company, Limite roronto, 


Canada 


1,068,298 Penholder for Rul- 


ing Machines Arthur Lambert 
Barber, Heckmondwike, England. 

1,068,309 Reset-Guard for 
Adding Machines Reginald 
James Bray, Dublin, Ireland, as- 
signor to Elliott-Fisher Com- 
pany, Harrisburg, Pa., a corpora- 


tion of Delaware 
1,068,325 Typewriting Ma- 


O. Van Hoecke of Brussels, chine. John Joseph Cooper, Lon- 
Under- 
wood Typewriter Company, New 


his territory. York, N. Y.. a 
New Jersey 
1,068,367 Pencil Daniel F. 
Roeder, Streator, Ill., assignor to 
James P. Rollo, Streator, Il. 


corporation of 
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for Typewriting Machines; patented July 1, 1913, by Herbert H. Steele, of Marcellus, N. Y., assignor to the Monarch Typewriter Com- 


pany of Syracuse, N. Y No. 1,066,657. Improved Means on Tabulating Typewriter for Keeping the Counterstop in Proper Position and the Carriage Released Until the 
Carriage Reaches Counterstop Even if Tabulator Key is Instantly Released After Being Depressed; patented July 8, 1913, by Frank C. Roberts of Philadelphia, Pa., 
assignor to the Underwood Typewriter Company of New York.—No. 1,067,318. Letter Spacing Mechanism on Typewriting Machines Whereby the Carriage May be Advanced 


More than One Space at a Time; 
N. Y No. 1 
July 15, 1913, by Claes W. Bowm 





patented July 15, 1913, by Cornelius B. Corcoran of New York, N. Y., assignor to the Underwood Typewriter Company of New York, 


596. Retainer for Fountain Pens and Penvils; reissued July 15, 1913, for Levi D. Van Valkenburg, of Holyoke, Mass.—No. 1,067,713. Penholder; patented 


an, of Brooklyn, N. Y., assignor to the Eagle Pencil Company, of New York, N. Y.—No. 1,067,019. Loose Leaf Binder; patented July 


8, 1913, by Willis E. Gaylord and Henry J. Gaylord, of Syracuse, N. Y.—No. 1,067,208 Calendar patented July 8, 1913, by Samuel M. Alk, of New York, N. Y¥.—WNo. 
1,066,335. Self-Pointing Pencil; patented July 1, 1913, by William P. Snyder, of Ashland, Pa.—No. 1,066.33 Bill-Clip; patented July 1, 1913, by Albert F. Staples, 


of Canisteo, N. Y., assignor to the Superior Register Company, of Canisteo 


Bingham Canon, Utah, assignor of 
Minneapolis, Minn.—No. 1,062,851. 
by Herman Loveland, of Fremont 


N. Y¥.—No. 1,060,561. Pen Point Releaser; patented April 29, 1913, by Andrew Anderson, of 
one-half to Charles Nygord, of Bingham Canon, Utah.-—N¢ 1,061,133 Calendar; patented May 6, 1913, by Hugh 3B. Shedd, of 
Envelope; patented May 27, 1913, by William Radcliff, of Burgettstown, Pa.—No. 1,052,677. Bill-File; patented February 11. 1918, 
Ohio.—No. 1,055,397 Index-Clip; patented March 11, 191 by Edmund Herold, of Brooklyn, N. Y. 
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I blishers - 
ublishers — 
Eighth Annual Convention of Federation of ] 
Trade Press Associations in the United States. ad 






Hotel Astor, New York, September 18, 19, 20, 1913. 





tai 


More Business Through 
More Efficient Trade Press 


is the idea of the convention. It’s designed for manufacturers, 
sales-managers, advertising men, trade paper editors and publishers. 
Editorial, circulation, advertising and publishing symposiums on 
vital questions. 
Addresses by distinguished orators, brainy business men, re- 
nowned advertising experts, noted editors, big buyers, and suc- 
cessful sellers. 
Friday, September 19—Mass Meeting in afternoon—Annual 
Banquet at night. 

Programs from THE COMMITTEE OF ARRANGEMENTS 

Wm. H. Ukers, Chairman, 79 Wall Street, New York 





The Federation of Trade Press Associations 
in the United States 


7 


President Secretary-Treasurer Vice-President 


H. M. SWETLAND EDWIN C. JOHNSTON E. C. HOLE 
New York New York Chicago 
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ADDING MACHINES. FILING CABINETS, WOOD PEN AND PENCIL CLIPS. 
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 Tapmatel Typewriter Ribbon and each sheet of 

Carbon Paper shipped out from the Ault 
& Wiborg factory has been made with the 
definite intention of causing the person who 
may use that article to want more just like it. 











Youll like Prompt Service too 


—< The Ault & Wiborg Company 


TA KW \\ Factory: Cincinnati, Ohio 
he —— CHICAGO, 705-707 S. Fifth Ave. NEW YORK, Cor. Pearl and Elm Sts. ST. LOUIS, 322 No. Third St, 
BUFFALO, 145-147 Ellicott St. TORONTO, CANADA, 19-23 Charlotte St. 











¥ —_- PHILADELPHIA, 1217 Cherry St. MONTREAL, CAN. $02 Lagauchetiere Si., West 
HE. MINNEAPOLIS, 729 Fourth St. South WINNIPEG, CANADA, 259-261 Fort St. 
SAN FRANCISCO, 545-547 Mission St. HAVANA, CUBA, Calle Galiano 69 


My ' BOSTON, MASS., 394 Atlantic Ave. BUENOS AIRES, S. A., 535 Calle Bolivar 
Ane A ‘n CLEVELAND, 121 St. Clair Ave., N. W. Ho ace 82 Guai de Jemmapes 
( ATLANTA, 127-129 Central Ave. LONDON, E. C., ENGLAND, 4-5 St. John’s Square 


























The First Desk 


was the boulder which the man of the 
stone age used as a resting-place for the 
flat rock on which he scratched some 
simple signs. From that rough piece of 
furniture to the beautiful desks to which 
we moderns are accustomed is a far cry. 
In this development the constant effort 
of manufacturers has been to produce 
an attractive, thoroughly serviceable 
desk at medium price. 


Western 


Furniture Company 
Desks 


represent twenty-five years of experience 
in the making of just such desks. The 


accompanying cut shows one of the results 














of our success along this line. To the 


dealer who realizes the importance of supplying his trade with the highest possible values, the Western line appeals with 
special force. At your request we'll be glad to send our catalogue, a veritable ‘‘guide to profitable investments.”’ 


WESTERN FURNITURE COMPANY, St. Louis, Mo. 
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The Eureka Blotter Bath 
The Eureka Sanitary Copying Cloth 


constitute a perfect sanitary system of letter press copies, The impregnated 
stone composition bath affords an absolutely even distribution of moist- ‘ 
ure to the cloth, atthe same time precluding bad oder, mustiness or mil- sh s . = p : 


aew. The wire netin the composition makes the bath practically unbreak- 
able. They are furnished in all sizes from correspondence to waybill. 

The patent chemical surface cloth which ,we furnish with non-raveling 
edge, insures clean cut copies. 


There are more Eureka baths in use than all others combined 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


THE EUREKA BLOTTER BATH CO. 


beg 6215-17-19 Wentworth Ave., CHICAGO, ILL., U.S. A. 


ALPHABETICAL INDEX TO ADVERTISERS 
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NOTE—“Want”’ Advertisements are received F AVery impor tant Feature 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. of your office furniture stock is the 
Only legitimate advertisements received, and line of desks vou handle Are you on 
those relating to trade necessities. : Pape oats 
the lookout for a desk line which will 
— SEESEs satisfy the needs of your customers? 
HELP WANTED. Then you will do well to consider the 
fact that furniture with a name like 
= —————— oo 
WANTED—A FIRST-CLASS SALESMAN FOR 
California territory. Only those who have No. 39 S | ERLING DESKS 
been successful will be considered. An oppor- 
tunity that will be attractive and profitable for 
5 ¢ . > r19 are ice i. ° e ° P : ‘ . ‘ . , 
ances Chicago. on has a reputation which it must sustain. How Sterling Desks are living up to 
i eS LS Se ae their name is partly explained by our catalogue which, without a doubt, 
WE HAVE LEFT A FEW OPENINGS FOR contains much of interest to you. We'll be glad to send you this catalogue 
high grade specialty men as general agents showing our line of flat, roll and typewriter desks 
for our line of office specialties, men who are . : 
big enough to hire and manage others in large 
territory and get results. Large earning pos- H 
sibilities for the right men to establish and ~ | ER LING DESK CO Grand Rapids Mich 
own their own business. Correspondence con- °9 9 . 
fidential. No dead ones wanted. Don’t answer 
unless you mean business. State experience 
National Specialty Sales Co., P. O. Drawer 83, 
New Haven, Conn. 
a a ee a FOR SALE. BUSINESS OPPORTUNITIES. 
THERE ARE OPENINGS FOR FOUR GOOD a — Te - seein 
fountain pen salesmen with one of the leading A MIDDLE-WEST STATIONERY AND OF- 
and oldest established manufacturing firms in FOR SALE—NEW AND SECOND-HAND OF- fice equipment firm, well established and doing 
the business. Positions will pay from $1,200 to fice machinery and devices of all kinds and a large and increasing business, desiring to re- 
$4,000 and over yearly, depending on the ability wakes, including qugenting machines, ad- organize and incorporate with increased capital 
of the individual. An opportunity worth inves _aing machines, ding machines, envelope and energy, offers an excellent opportunity to 
tigation Address M24, .care Office Appliances _alers, stamp affixers, time recorders, gum two live, progressive and experienced men to 
Chicago cape sealers, pencil sharpeners, check protect- invest small capital and become active mem- 
ors, etc. Aiso supplies. Write us before you bers of the firm. Correspondence solicited. Ad- 
AE an - buy. We have several real bargains. Collins dress ‘‘Investment,’’ care Office Appliances, 
PERMANENT INCOME FROM SALE OF & Co., 1324 Arch street, Philadelphia, Pa. Chicago, Ill 
Transo (transparent face) envelopes. Every 
pamnees yy SS Se: oe eae erste PROFITABLE SIDE LINE FOR TYPEWRITER 
sis AC! or re : ry Salesmen, state par- ‘epair ‘ f . 3i i 
. ; ‘Transo Paper C *hicag MANUFACTURING AND MAIL ORDER, OF- repairmen. We have a proposition that will 
Wowars. ‘Transo Paper Co., Chicago. fice specialty and supply business, with be- bring considerable extra income without inter- 
} ’ ’ fering with regular duties. A dollar article of 


a : ——=== | tween 5,000 and 10,000 mail order wholesale 
and retail customers; been doing $2,000 to 





merit which will fit any typewriter Repair- 
men find it an attractive money maker. Wri te 










































































| $4,000 monthly; controls and owns thirty-two ~ J Er . p 
SITUATIONS WANTED | exclusive specialties, patents and copyrights cor ag srg rypewriter Sundries Co 38 
‘ | Will sell as a whole, or if continued here will South State St., Chicago, IIl 
= retain part interest Investigate. Address A 
2 I WANTE 3 21S J sITPER A. i Columbus, Ohio. 
POSITION WANTED AS ASSISTANT SUPER- A. Bratton, , 
intendent of factory manufacturing office ap- | AGENCIES WANTED. 
pliances Advertiser has been employed as — 
chief draftsman for the past two years by a a en ee roIr_wree . — Bas ; 
large firm in the Central States, whose product | LIVE PAYING BUSINESS FOR SALE CAR- PHILIPPINE ISLANDS — OFFICE SPECIAL- 
is a high grade interchangeable writing ma- rying 300 to 500 per cent profit. High grade ties for cataloging. Send us exclusive agency 
chine. Owing to the completion of the design | typewriter specialty, conceded by typewriter offer covering territory. teferences—Office Ap- 
of this machine, the writer is desirous of form- | @ealers, stenographers, etc., to be best device pliances. Frank & Co., Stamp Manufacturers, 
ing suitable connections in the Eastern States. made for the purpose. Has been in the market Manila, P. I 
First-class references and any information re- | three years Both foreign and domestic busi- 
garding qualifications, experience and reliability | "SS established and increasing. Manufactured — —o 
will be furnished by present employers. Ad- | Under contract, so headquarters (now in Chi- AN EXPERT SPECIALTY SALESMAN OF 
dress § 18, care Office Appliances, 508 Tribune | ©2480) may be anywhere. Owner has splendid tthe Years’ Sxperienen tn laree cities o 
Bldg., New York | reasons for selling. Manufacturing equipment, | the road. now handling a well known ling de 
&., + stock, patents, etc., will invoice about $6,000 the road, now handling a well known line, de- 
Will sell for $7,500 and consider part payment -—— te te , ——— omies eer with 
es en . . — z= | in_ first-class real estate. Address T-20, care = . oo eee ee the territory in Chicago 
WANTED—A + TION, BY A MAN * “ye | Office Appliances, Chicago anc — yy = ie 7 towns. dr te gpd papers, 
exverience in the designing and making of | ' . second sheets and typewriter sundries preferred 
filine drawers, desks. special work, etc., covers | It is desired to secure mill or factory conne¢ 
the widest possible range and many years, who | tions one sell te jobbing trade Address W-7, 
can prove ability A place where brains count care Office Appliances, Chicago, II. 
A bie job—manager foatnes or sales manager PATENTS WANTED. | — 
Address Jas. S. Hunter, care Globe-Wernicke | — 
Company, 380 Broadway, New York. = — MISCELLANEOUS. 
| WELL ESTABLISHED GERMAN WHOLE- | 
— r sale stationery concern would buy patents for 
FOR SALE. | Germany of new loose leaf devices of merit that | 4 CHICAGO COMPANY DESIRES THE PRES 
| will appeal to the trade. Address all corre ent ad iresses of Fred M. Elosson and Harry 
. | ~ —~——mea to O 16, care Office Appliances, Chi- N. Taylor, traveling repairmen. Any person 
; Cé who knows where these men are located will 
FOR SALE—ALL OR PART OF OLD ESTAB- | = confer a favor by sending ry informat * = 
lished typewriter and repair exchange in mid- P-19, care Office Appliances Chicago. oa 
dle west city of 75,000. Will retain repair de- | ‘ 
partment if desired Address V 17, care Office | Turns Loss Into 100% Profit 
Appliances, Chicago (not Coble buy postage stamps ’W AN TE oO 
| Mo profit) to remit small T 
WR ay {mounts when a coin \ mailer wo maenerspedh suengete Salesmen 
| ‘ ARD Mpuld serve the purpo: se. 200 A leading manufa er of safes require 
FOR SALE—ONE SMALL REYNOLDS EN- | £onard’s’’ in a neat display of a local salesman for Chicago territory, a 
velope sealer, in first-class condition. Also SS c=» > to call on the trade These are excellent 
one Elliott hand stencil cutting machine in fine => = CH tunities for two high grade salesmen. Gi 
condition. Reason for selling is both have been | ag - mp referer 
replaced by power machines. Address “Pur- | x 7 vered. Sampies aod further infor- | - ? — “FICE »p "ES 
Ym ne Agent,” Spencer Kellogg & Sons, Inc., mation free. The Detroit Coin Wrapper Co., | Address X20, one ae APPLIANCES, 
Buffalo, N. Y. 371 Harper Ave., Detroit, Mich’ Toronto, Can. | " 





= SOMETHING NEW CLINCH PAPER CLIPS 


1,000, 30c—5,000, $1.25—10,000, $2.25. 
Letter Carbon Disc aches amaake 





A paper Disc, gummed on both sides, for attaching Letter to Carbon F. O.B. Buffalo, N. Y.—25,000 Clips to box—25,000, $2.50—50,000, 
angwer. Doubles the capacity of your letter file over use of wire $4.75—100,000, $8.50—500,000, $37.5€. Also put up 250—S5 00 — | 
clipe—50c per 1,000—10,000, $4.00, both prepaid. 1,000 Clips to box for the trade. Ask for prices. 





THE CLINCH CLIP CO., 196 Seneca Street, BUFFALO. N. Y. t= 
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Sticks instantly. Pure white. 
Will not discolor. Never 
driesout. [heideal paste for 
office and for general pasting. 
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For Sale by All Leading Stationers 


SANFORD MFG. CO. 


CHICAGO NEW YORK 





The Largest and 
Best Concerns in 


the World use 


‘‘Operated Quick 
as a Flash’’ 


o 


Why the 
“Kalamazoo” 








In the United States, in Canada, in England 
Europe, in Australia, in South Africa, in 
where, the largest and best concerns rec 





superiority of our devices. They use them 
because they are the most efficient, m») 4 ‘ 
simple and nomical loose 1S Superior 
leaf devices in the World 
todav 1. Rapid Operat just a ger push and binder is opened and closed 
“quick « is a flash.” 
2. Unlimited Expansion — from 1 to 100 ets or 1500 if necessary, with always an 
additional expansion of 3” to insert or remove sheets. 
3. No posts or exposed metal parts to scratch or mark the desk. Always a neat and finished appearance ~ 
with an\ imount ol neets. 


4. Automatic Leather back that accommodates itself automatically to any number of sheets. 
§. Darabilit -Ideal mechanical construction giving rigidity, wearing quality and beauty. Lasts a lifetime. 


Our Automatic Index locates accounts ‘‘Quick as a Flash’’ 


Kalamazoo Loose Leaf Binder Co., | Kalamazoo, Mich, 1 
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WHY DID You 
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ac 4} / W/ 
“THE THIRD DEGREE” 
Old Style Typewriter Type, under the gruelling ‘‘third degree’’ adminis- 


tered by Officer Printype, has confessed his crimes. HeYadmits that he has 
injured the eyesight of thousand of stenographers and typists. His days are 


numbered. 


Printype__.. 


OLIVER 


see iter 


The Standard Visible Writer 


has ema tong oes ¢ oe om “\) to ‘“‘outline’’ type 
wehter ope. ohoe pe. Model. beautiful, readable 
€ ve a be I a oe st... lai 1 


INTYPE IS THE GREATEST TYPEWRITER IMPROVEMENT 
“HE CENTURY 


Owned and controtled exclusively by 


Typewriter @. 


CHICAGO, ILL. 
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